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ABSTRACT

The Effects of Odd Price in Considering the

Domestic Situation

By Oh, Seung-Min
Advisor : Prof. Park Jong—-Chul Ph.D.
Department of Business Administration,

Graduate School of Chosun University

In this study I examined the effect of odd price in considering
the domestic situation. Different from the past studies, in this study
I postulated that the price magnitude(or level) play an essential
moderating role in the relationship between the odd price and round
price and the purchase intention.

According to the results, as price level was increased, consumers
tended to evaluate In a more positive manner to the product with

odd price, but these positive effects were weakened when the price

level was very low.
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o 2kl g Ee] @Aste ko] JAEY Aol @bl digk A
A7 kAol mls) R EA AAE I vt dErbA el thgk Aol AR ShAjint
L R I o INTAR S e i B R B S S e A S A L I Re)
7V (round price)’@lvt=2 29| 7}A-S @714 (odd-pricing)’ ¢l 2Fal 3Fal(Knauth
1949; Monroe 1979), 53] 1 Tl #xg]7F 92 v+ 74 S ‘nine-ending
price’®} L 3ty 283l ‘BE 7FE(round price) 2 ‘even price’$t S fo]=2
AHE-E 31 Q) tH(Georgoff 1972; Lambert 1975; Monroe 1979). 9]=t2] 45 #4714
o = 4.9%, 9.9 o2 F= ‘nine-ending price’ S %o] 23 9l © ™ (Friedman
1967; Kreul 1982; Rudolph 1954; Schindler and Kirby 1994; Twedt 1965), $-2
vehe]l 4$ = 7F4(round price)< 022 = 5000€, 10,0004 150,000
dol FgdE, o] Ht}p ¥ w474 (odd-price %< nine-ending price)<
49009, 99,0009, 149,000 = Wol Ab&stal Uttt FAF o2 109 @97t
Z] ‘nine-ending price’® A3t A F7F AoJA 4990€ = GFTHA ] @ Fol
2 o UANE AAR olgd A @A &7] witel, ¥ ATl = ‘round
price’ .t} ofF w2 ThAC A TrbA (odd-price)o] EHE Atk gk
(dl; 4,900¢).

oA pEste]l A% ANE AFES 20 A AHA G T
2 % vk R WA RRE A ANGH e uede adE 438
Yz s1Fel o\ FuE AN kel whel w5bAe) mubsl gebd

F AdttE Aolth(Manning and Sprott 2009; Schindler 1991; Schindler and
Chandrashekaran 2004; Schindler and Kirby 1997). 18] F ®H#] 2HF+= @
7VA9] a3t AFE FPolu, A% F4, 28 gE JRAA FF w2t &



g2 = 9SS AA AT Anderson and Simester 2003; Liang and Kanetkar
2006; Schindler 1991; Stiving 2000). Al WA HF+= G743 ddste] 713
B A7 o] Folxl wokr wrbAed tiE AeA wWAYSES 1S
TEo|Bizer and Schindler 2005, Gendall, Holdershaw, Garland 1997;
Gueguen and Legoherel 2002; Coulter 2001; Schindler and Kibarian 1993, 1996,
Thomas and Morwitz 2005). o]5fell &= FH<toll= AR50 Q1A 54 et
F7h4e gzt Zebd ¢ due ARHel AVEHYIE sslew
(Baumgartner and Steiner 2007), TU]FAE AA A= G712 2347}
gle o A= AR E AA E AT (Schindler 2001).
ofo] I A= F HA sFo gtFo]l Arms ade Atz g
wA GerbAL 54 stue] b gt EAsk= o] ofyeEl oy 74 ol

A vhebd vkl AT vs wdd vs. AmAd), aEg E dPse
F2 AAde] e AolE mAFA @m 109 ol AvHE F3%) B}

Ao avhE waAsh et 7H4 9 A7) (magnitude)l wheh B57bA e &
$7hd BehsA oehE £ 9E AR dgstar

fo
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A2 ol24 WAFd R A+ 2 &

A 714 9 A

@712 (odd pricing)dl Al @ (odd) = 55 v g waba Z 9
wlo A w7EA S 1,000, 10,0009, 100,000 ¢ ‘2= 7}4 (round
price) &< ‘even price’ 2 XA EH = 7tA E#47F W fhdoR g dS
F A-(d; 5% -> 499%). AAHow wFrtA L 55, 109 59 ‘even
price’® FAI¥ = 7H4 nkg of o] rHAoleta & 4 . 2y VE 4
TES 9F7t4e aaE @ dofA 28 (%9 AE(@E T

1,0000 k= A7 Ao m AA"E v 11,0000 3 G99 e ($)
g Al wet 4o A7|7F depdt e Aoy, =, %
vete]l A dest4a S AAE w, 1,000 52 AEe A Zdesket o
A 999 elet= AR T E 9909 olet s 2dS W Weol 227, 10,0009 %
9] 9= 9999¢Y 8 ‘nine-ending price’ X tFE 9900Y ol gt E 3
ol AREETH ol A= Et AAH Fd @A Ex8 92

_v;

= 7}24 (nine-ending price)o] = ul A8d g2 8= 5 gle
o] = 7](magnitude)”t 57t wivity Exkg] 99 WItE A=
AgE & Adu. oo B A= =l A e @AY 29 E
aFstazr s, volrh bA Wsto] wel dgrbAe] guvh sk =
A 2 st EAE AV A g



A2d @7t dEAT

1. 73 A dHd wE &3

Schindler(1984)= ©@47}2 3} ‘even price’el tddt Fe| & AASAT. 2
© PR A BolE AsFel drbe] s FAJQYS A 28 FH 7t
ARGl gk Wsts dofr Ao tigh APS HAAT A, dgErpdoew
A G AFolA dF FAWMSE ot A Xevke AME S AASEAT ®
g, 1F AN ARE] Tt Fo s dEl it el g5 7] &o)H, Al
E FE daids FIE 7oA et AR S AbstHA 74 9

] =5

s JFEAT ol F e FAATFE T 00714 3 997FA ol A, 997F
AHREEe s SR ZIgE RS B tH(Schindler and  Kibarian
1996). 3%k Schindler and Kibarian(1996)2> #-2 7}g & 14 992 Euhe=
7FA o] 1AlE(cent) %2 0002 v 7HAET Fujrt o @o] dojvta, &
AR Z AAEA kA RE Fuja} o] QJojAE 9= Fif= 7HA A )
7b Rt A JEd S AN AT 2@ o5 o yolsl 88% A4
= 7HAS 0082 Euves 7HA % iRt £t v =dtthe AR E AIREEFA A
o ko] ol E 000 AAHE AR 8837 AAHE shAe] ¢ =
the AR S A A et

18]3 Liang and Kanetkar(2006)&= 4B AEo0] ©rtA S dAAd oz
(holistically) A #]st==] ofU™, 7zt A& AF082 Agst=A], vHolrt 3
22l MAE WEH SFeAE A EN iAo g3E BHY AAF SR
stk o5 Adel ot AHAES dErtA S dAH R AeleA

[‘0

i, NMAEAE T FEoeR &0l AEstE Aoz e o9 e
%‘foﬂfﬂ Schindler(1991)= 7F2 £xbg] 9] gujo] diaf] Av|atEo] zE= 97
£ ARbeAn. 2= 74 o] AlFoly v dal oW AERE AT
Foalvhe gl de) kA A F v Adva stk dF 5
o], $49.99%= &, $200= H=S FHE, $7.63 wWg AFs] AHE 7HA 0]
ga B o Qo 53], 29 mEW d5rba S AuAEd A g THE S 5
3= o2 9 3d(encoding) Atk Aot



ttol7l Schindler and Kirby(1997)= #itel uvetues 7H46A 54 o8
% A 2 Z& ‘ending’e] YEIITHE S 71E AT ECAA HE e,
53] 0, 5, 9 s=A7F Beol vEdts A FESAT. AAES o] ALY
gk ARE2 QA A FEAo]l w7 Wi Aoer AWE e F 7HA
= e A= ARGl AT AFstAT 2 A WA Ed= 9
ending 7}A<S perceived gain effect= 4 07FZ0o] 71l HZAo] =7] o
ol &713 0 HUH, 974 & M| Aol Al v A e e sdeval A
& = A7l wWZelgtar AA A v (Friedman 1967; Kreul 1982).

254 & YH(underestimation effect) 24 AW AEL 7K AHEES IAF
A LEZEO T o]FolX = d(Hinrichs, Berie, and Mosell 1982; Poltrock
and Schwartz 1984), oldl i3] 27F# H % 3}(encoding) g - rounding and
truncations & 4 vt Aotk RoundingS, AH| xS0 XA QB2
o7 £aF o A= Aol 7FE o] roundF7F bYW, roundgol =
st7] $1% rounding rules AFEE F Utk FoltH(dE E°] $799 >
$300). 18] il Truncationd x8o] @ ti= Aozx ¢ & g f7t A
Ha, I g rounddTFE ALt Aot (Brenner and Brenner 1982,
Schindler and Wiman 1989, Stiving and Winer 1997). w&tx AR5 oA+
715, By 714 FolA l-ending 7FEE2 95 H| &3 & endingol H]
d W= A @ He A Aolgta s oev(Hla), Fa7t4e Zol7t S7res
2 9 ending® #I}=3 AF& 3 1 ending® AUAA HE AFRS FolE Aot
ol gah ATk(HIb). 283 F3F AEe] AAA FAaHHPU)Y 7HA m s
A Gl 7h4d A 9 endinge] Abg&ol ¥ & Aola, v )
Ho@7 w7 AEe] 444 H2B7lA 9 ending®] AFgol o 3
Ao Z o 4stAtHH2). A7IA =S FAH RAH7E A Y o= $50.00
A 1 cent7} €9 9 endinge] il 7Fg 9% zg]57) 5ellA 42 FolEth
Aolw, =L AAA HAH7 7FAL $482 A4 lcent’t =W $47.997}
s Aotk agla vre A A 7hA 9] o= $48.6091 A4 1cent
=™ $48597F o Al WA A F7F 69A b2 FoEA Hrhe= Aotk
3], Schindler and Kirby(1997)= ¥Hb Alsol vef A& AlTolA 71435

=
A Stk 250 2AE 19909 99 99 Aed A 437) FolA AE

2 &8 0N

[¢]

=

flo

=2 o X

dt, e

N
-~

J{m

BN



3 JMAE B 5 F 1415709 FaE FERoE A g 2 Ay, HA|
Fa 7bAe 272%7F 02 #uyal 185% = 5, 30.7%7F 97 Y= FHo=Z

o, 12 24 Ad Fe uE A ¢ Bo dA438 WA vEY SbA
A3 Hla7k AAHAATG. ®=5 744 2247 so/vdA 9 endinge
S EIA 1 ending? S7FFEHlE= Holx o} Hlbe HFwdo=z A A
= Xix}-e—t 0 ending?} 9 ending 7}4A S FHAH HAH7Me] FT/HEZ &
=4 2 23 =& PUIEA 9 ending 7H2 ©] %‘Z_]'Xéln:_gl PUZ}Z oA #H
o] t] A eyt T T PUZFFA v PUZIE S 9 ending 7}
H o] HA] = UTHH2).

Z o2 Schindler and Chandrashekaran(2004)= 7}2 £zkg] ¢ 34
7tA FEel daE AFstaA sdh S 19e AYav e A 1 =S
2, ex. $72.99) M= =& <2 X}E] (ex. $69.99)01 4 2] 3|4 Ht} I3
7t e AEgS Bt o2 7€ ATES Sl An[Ae o] HAA A
3 Heage] ZiRkstel 7] FAE & F U= AR FEsii o
(Monroe and Lee 1999), Schindler and Wiman (1989)= 9 ending 7}4
($29.99)2 1 penny % 0 ending 714 ($30.00) Bt %3s] vhA 3ddvaL
AtetAet. o= 7HE g AL dFgA LEHOFE o]FojA =1, &

MRS HAe 0B2% BAY fol @ FAF /1ely] Wil 3 83

ooy
2 2 b

e
ol
il

N =
o o

¢

st Hell ogws Aot s en, AR #d A+ A = (Hinrichs
and Novick 1982) 0131 g e At =2EH 9SS o 25 F F(primacy
effect), 2 & F(recency effect) = a4 71&d FEL G wrt g Ashs}

A FAgva . 2y 7h4 wEtd A s A 24 LEfow Ay
2 Asta]o] "WolA A yedt}, Schindler and Kibarian(1993)& 99} 0712 3]
dol A g ztolE A Xst o™, Monroe and Lee(1999)¢] €0l
M= 7HAae IS A7E FASste AAAYI dxd A g 34 (holistic
encoding process)ol] 7]HbsE A ojgtal A Stst Tt dE £, $29.99¢9 7}
A& 27t 30 FF IR 5 A= Aotk

olgist o] ZAze} 7 Schindler and Chandrashekaran(2004)2 9-&
g zdew 192 Agart 92 Hodle £31($69.99, $89.99.), high-2 ¢
zHdeo=m 1¥9d Aggrt bEY AARE 9 AL dY 2 ($66.99,



$87.99), low-g & (50]8}) o= 19e #AgF7F 5olst =71($72.99) ¢ 4
515 733 A Y. &, high-dollar 27 (579AF0])e] 3]/ 9-dollar =2 3
Jrgh =7 48 Zolgta s+ (H1), low-dollar 27 A 542 high-
ot 9-de] B =4 AT Adelgta dom(H2), A =0 sEA
SolAl A ofRES RIS Ful= Ag AAdstetal A ) EAYH, A
deAE Bileds & 7 20@7 D)= AlAst 1417 = 34

= st 1 A3 34 HA e A LEF €
=7} "do]x o™ (Schindler and Wiman 1989¢} A X)), == 7}
o] Hytg HokS w, high-28 Xxlo] 9-ge =33}
UEFGTHHLD A A Qb)) 3 low-E8 A= tdE 2dEY =4 4
B}y oH(H2A] A]).

o nd
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o
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2. M5 F(Fe )T JRAAN #3 e 53

Anderson and Simester(2003)= Al MY AZFdFE EI ©rE
(nine-ending)e] AFFQ0 v A= &3}E L&A st o, Ao =4
< St #dE VS AT s A4 AHE AAT AR 2EusE
AA sk ets Aoty B2 AdAFEol ostd, dAZEA e 30765%7F 94k
2 Eol Wt AL HoFAU(Stiving and Winer, 1997; Schindler and
Kirby, 1997; Daily Mail, 2000). 9 ending 7}FZo] w3t 252 HAagPAF =2,
Stiving and Winer(1997)= X713 @ FZEoo|A 9 ending 7IA 2 29 W
g 5 ekl aL, Ginzberg(1936)= -T2 7P E Lol A oW Al Foll A
T F837E RYoy %A gL AFE e S Edsdn. 1ga
Schindler and Kibarian(1996)2] <A olld = o4 oF SHFE 7hE =10l A
88, 99, 00-centE Hlwal| & A3} 9ol thk FaFo] &4
E}stt}. o]o] Anderson and Simester(2003)= @712 9 3= A E73 ol
g 1 Z37F vdE2EA vedtes AR S AAE s, o5 Aol waw,
dr7tA e G oldel dmlE AF BHus AAFe B¢ ° AskA uE

i)
2
%0,
rlr
o
o
fru

o



wom, Md(sale)dA7F EAGA WA @Al oo WA= & of
3E = Aoz eyt dydgow £uAEL A EFd I Ry A3
A ¥HH @74 (nine-ending)e]l B Z&AUS AASEL ATh ot &=
Stiving(2000)2 dutx el A= &= 7F2A(round price)©] ¥ 2% 72
G2 AR EARE R 478 wEEHE WA 40 2 7192 00

HAE, w480 T4 €2 V9L @A s AA s Ae AlEdodes

I8]3 Liang and Kanetkar(2006)= AH|#Fe]  MEafFo 3+ price
endings®] Q4TS Bl P, 1 WE 2024 AL holistically 2
At A, ofv™ 7 A E AAgo® AHEstE A, 7HAS ‘round (WH)
st AL, Y= 9 £& 0 o] EHEaRV e A AT A, AAES
holistically= 2 e]et#] ¢¢om, 7tA4S F+ REow A5 o= AYs)
= Ae® YEREY. 5 744
7dgo] k= Holtk oA ¥ truncation®] A3 “odd/even”¥ ‘07 W A
of WAl A FAA fFolstA WErETE Egk o5& 7E Exe] ol digh A
ATE s ERstd=d, ol 54 A mEel de a23= 109
el A7 AL, 5] ArF FbE ol Wi BIE TAMEL S
H, 970el = & AToA = 7HF e T ek grelA A int ofyer 7t
2 ExE g a2l digh ArF AA L Barsiv

© % Schindler (191)= 7H4 &xk2] 2] ojujo] tjal AH|AEo] zb=
oulE ARbetA = 2= 7HA FEo] AFold A e 783 dRE
Aedd ¢ Advk= Ao el 714 x4 = ovE Adua #4
$49.99+= S, $200+= H= FAHS, $7.63 WG AlFs] AR TpA ol

=g ¢ Jdva ey, 59, G w2 7ha S ek AL
P

A7 vk A RiZFEe d9s vA=

ﬂll

Ak E7 7H4 endingell A e o & 27HA = Alcbetith. o= 7HA I W

,10,



oqul Z AE T avjHe H7FA AT PR U JFuis Aolm
7tA3 #dd ouR2e= THFel gifE 5 4 uk(Bliss 1952, Dodds and
Monroe 1985). 7}ZA oA e 7AWt #Hg ug sl 71F o] thd
Ha, 2 e =S round oA FojE vtAe® A7 Hold £ Ja, E g
s #H 2ol S7HE Aol gl dvE #e 212" (Schindler 1984), B]7}2
£ #9d guiRze vE F4E £ 5 Uthkreul 1982). F, AL 52
fFrajo]l A AFoR ojAd F Adrk 1Eal E UE g E AvgArt v

aelHos FesAY AGeA A FeAer o4A"d 4 vk (Calogero

rJ

PN
T

PN

T

1982). =L 2lol O7FAL =& F4, & 713 e dutFolx] e Ty E A
v’ TS 5% 4 Atk 74 endingelvlel tid A5A A= Schindler(1934),

Dodds and Monroe(1985), Schindler and Kibarian(1989), Schindler(1989)% ©]

9lt}h. Schindler (1984) 712 endingo] Lol 7F4S Aot AL ol
= Ao 9SS 7Fva don a2 A xEY AukE e AFAHLE 00

Hop 99 =2 98 endingd W © vk skt 22]3 Dodds and
Monroe(1985)= F & 7HE  Z@olojo] sl i/F/A 7H4E& HoFa
]

95/round 7}2 endingS AAE AT 1 Ay A" EFAA 71E ending 9

o]

] 3

olar BAE=7 e A A i, just-below

tlo

A RHOo, FIHF

’

0

ending ¥ %2 7HA 2 AZ4H= Ae BT

3. @57bdel U@ A8 WAYE 12

Bizer and Schindler(2005)= @74 A A A= drop-off W7 UFo] e
HeAE Ag4om AFsduaUlEdTES o AR F9E). oE
Axo] ostH HAAZ A & 429 drop-off &2 7F dojupEAol uig AFH
A= A9 gle 3eRE vyt a5k 9599 At wMAYFoEE 997t
wAE AHAES e A 22 A4 diEed FoE Uue ofolrol: U
(Whalen, 1980), &ln &4 #3lo] wlAUS-97FA 2 w2 7Mool Ay Aldolet=
AE Te ouAE AdHtt 319t (Naipaul and Parsa, 2001; Schindler;



1991, Simmons and Schindler; 2003, Stiving; 2000). Ag]4 HgHPAHozE=
drop-off WIZlUF o=, 749 & AgFE FAISAY ofF A2 FoE5 F=
7F5AS AA s TR Basu, 1997; Brenner and Brenner, 1982. Stiving and
Winer, 1997). & E9¢] $3.99= 99cent® EUA|HF 0ox2 Euys= $302 o7
A $37% $4 o7kl Apol2 A Zhghth. Gedenk and Sattler(1999)= 54 H
A 7 SEGA4(-1.76 AE)e R 97F 022 A 7ZtEE drop-off7t doldth
ARSI A 9744 Aol o]Fo] lovW 3%AdE dojd dart v
sttt Drop-off WA UF gk 71& Ao #EsA(HAR =2 A9
drop-off7} dojup= Ao gk SA= Ao fla g4 wel mAAY Fo] do
wt}) Schindler and Kirby(1997) Al a3t YERd Auj7td & A 23
2 atEe] 7S AREsk=d, 07FA A 7S 9% Aot A E vk 97t
AL AbggtE S HASATHAE 59 $3.99->$4.00 52 $199->$200).
ol Aok oj"l uAMEL Full AGA A L EE A FE drop-off Tt
= ASE 7MA4% . 9doew, Schindler and Wiman(1989), Schindler and
Kibarian(1993)+= 97F4 ¢ A+3]74& 2
B Ay RBF drop-off A+ WAEA &
Schindler(2005)= $73°1 & 4 A= AFEY Fol @3 Ao oA, FE=
°] 00 ending7}AX.t} 99 ending”7}2 <Y ufo] & =7}
SF AL wiRbZFA R §73e0] A 4 dE AFE Foll #e dekol] qlofx
E°] 00 ending7F24X2th 99 endingZ7FA Y Wil drop-offtl AY S #HHE A
7F B s Aoltal d sttt =& H(JE) drop-off 2k ol dojA =
7F4 endinge] ztol7t {1 Folgtal o e AtHH2). viAlTto®, A g

= Wolles =& W Bu F5o 55 4T W 99 ending?] 97 ¢ 2 A
olgtar o AEATt A& A 7} ending®] FEII JElow 99 7174 A
ol o 7k BA WeEbsa(HL AA) 2k B4 oAM= e g
(correct) 217 drop-offell oJsjx @& FE odstel BT eakot I v
A% WE) drop-off @ake] Feba P& W, 00 74 Bk 99 AL W o

2

i_,
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drop-off ©.x}7} dojwrow #H(JE) drop-off 22+ F 7FZ endingo] 93k
Aol 7F WrEbLEA] 2 kTHH2 A A]).

w3k Coulter(2001)= 71A 9l Ag]7F BAlo] E& dZox QE2Z0 7 A
AN w7 e A%ow AAE W wrp 9% Aulg Ao §4e] T
ool otk AR S AASAT. 2 07FA RS 9714 o o B

Y wthes AR ANSGG FAHeR T BuE T2 B

[
ko

P
T

of

o,
IR
>
to

E2Z(L-R), L2FJAAM IZFR-L), = =A(Simultaneous)l] X
S AAESE e, 21 A3 74 3 disiA e BT 4% AT FY5HA
LEE ARy 3ol ¥ A YEREY a8lal o] 59 a8 el ¢

3, L-R7FAAA Z2dY9 W, 0712 E U} ‘nine-ending price’d] 3]Ao] © =4

N
=)
>,
1t
o)

Ho o BAs Fo(d8 HlE)o didire L-REZ oA ‘nine-ending
A w7t 07bA Y W R o =A e
aelan £ OE vAYSFoR 74l gk g (llusion; #2H) W7 Y F o
AA E At o9 F&HEBe] Lambert(1975)¢F Gendall, Holdershaw, and
Garland(1997)= ‘nine-ending price’ 7} ol Hh =& 85 FE3= 22
7hA ol dg g (llusion; 2zh)o] A717] wiitoletar AwWsivh. o5 7H4
of wig Al Zye =AEIA Add/Avhs sEHets dH, ¥ 74 @
ol od AlFe] oW Aol M= UetuARE e 28ke] BE Al il
A YERA] e AlE B dojub= o]

A
gal AHRES X 4Ho R d5rtAS, ae8lal 1t Y2 ‘even price’ & U]

_‘

£y
A
rob
W
rlo
N
)
o
lo,
riet
0%,
o,

(0]

H(round down)stE ZA3F wjFolgta st ¢kzk 9o A JbE ‘even
price’ & FAsomZM A 7}A of2ro] dojurtar Tl Gendall Holdershaw,
Garland(1997)= 8 AIH 9 3004 o] SHAolAl 67 AF(H =, WEs, 229,
dloj=gtolo], A7FAA Sl dal 2ARE AARedH, SEA T 187 7=
7F B Ha, AlE D 1 Ft=dl = evenZbE Btk o9t =2 7FA($10.10), ©f
g 7= ot B 7HA($9.99)S HolFA=d o

=
S anchorde]l U mAu A WA Jl=dE HAE 7FA($10.00, $9.99,

i

T -
Tt 4w
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$9.95)s HAFAGY. 1 A, Foj=dololet FHA, EAMT A 5 cent

ending®] 834 Ao yerstth wHeF odd pricinge] &¥7F b 7o) 8
o &, oA Ao QEZ $AEA E Ay, A

st RE 671 AFel deix 53 FaMde ot 2 F438] 7
95 cent ending, 370 99cent
ending, $95, $99) = HS3s A FHEH FQo g doA LEZ e T
7Hsd S HojmomA dErtA g S5 AAE ST

T e AYSEES A FE e FFAA dedes wAYUSeIt o9
#dsto] Gueguen and Legoherel(2002)= HI# Aol thalA] ‘nine-ending
price’®] & 37F YEtd s AME S A SHHA fF0A e EFow THAS ¢
S o), 79 = ZF(emphasis of focusing attention)7} 7}AS REAH o7 7]
& st at7] wWEoldte 7HA d2d mMAUSES AASAT o= M«

= A58 Mg BAHOR JFES W], b & 2rA Z40

i
2
A,
o
=
fru
=
o
L
Of
—
(@)
=
o
[N
[N
NS
)
&
=

Lol & B o 7] Wil AMAtEe] G bE S o sod oz Hubsite
AP S A A et 3], Gueguen and Legoherel(2002)¢] 97FZ o] ufZo] o &k

= vAE dreMes 53 9 B AlFEel dieiA 97k4 e &It YEhdte
AL Holz olfe 7H4 Qlad wW7AUFoR, 9% egXor 7tAoR
95 w 9 3= 7 Z(emphasis of focusing attention)”} 7FA ¢ FE7 7]

7] wiEolgka AAlSATE olE M A% zAEgE o Ho=
A Z}sH Al whEo], H7E Z2 27|17H4 SA AE JHA A "val kel

Gueguen and Legoherel(2002)2 23S F3] Ald AFo &<l

rr
N
L
)
o
fru
B
>,
ol
R
o
N
L
)
lo
S
rE

Ad=d, 271 7F4<E round®t odd® Ei}
A A 7 AT 7FA- S, roundE A Zeke 27)7HA S 1S #oid
7heh Ao m o sttt 97b A4S At AgA vWAYUSToR 27HA S AAS
=d, 7 A WHAZE Hawkins and Hoch(1992)= E5A 714 endingolA o]
ending®] YEtte 3o FR-AY F, & ol d¥ AS Aolgkal g3l

Schindler and Kirby(1997)= ©ol& A&l =, & 7|7+ B Ald 7]7H9
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Fare A 97h4 RIert &85 #Ee s th(Associationist model). 1t 3}
2¥7F O, Folo] AR 8 AF A o v LEXH AE
ol & Fo7F b wiZel 74 e Qlado] FEAO R o] Fojithal

Schindler and Wiman(1989)2 #7]7]jo g dxy H AHHE9 M3 Y
7IRkete] 74 7]l RES AAS A=, WA 7hA S A2 A|(29.95, 30.00)7F
UL L T ZIdEANA LR Ao (9 AYET) 53 Qi o]l
(2x.xx, 3x.xx), FFA T o 2 3|AFA A 2+fillingZ} 3+fillingo = 3| Askc)ar st
Aok =3 0744 e Odd ending 7FF ol &tid, 0714 thgol o 0714 B
Y 2 e ALS 7HAE Aolgta Agtetith. =, 0 ending7t4 v
S-9 9 ending”7tA°¢] AAIEHH, 7] 0 ending’7}4d B2 0 ending”7}4d Hu}
o =& gl x7tS & Ao|t}h. wElA] 2(odd-ending/0 ending) *10(#]%) 23
= AAssd, AFEESol wpAlAdolga star 74 AlEe] Ele ANt ES
sttt 1 A, 107 AF Tl R Azl dia 1 gelA T o 1
(odd/ 0 ending)ol frel@k ZFol7b STk = HF 7HA o] 9ending7bA L o 7h
HE714 0] 0 endingd W Hu} SHEHAEL skl o AA Az} =3 5
gk weto 4] Thomas and Morwitz(2005)% left-digit WA Y S-S A A&tk

o] 58 97}Ao] 1AE =& ‘round price’ Btk A, ¢ ¥ 71AS A A7

o

(price magnitude perception)3t=A1S Al 7FA] SwWo| A mzEgon o5 A
ol oatd WA 97FA 9] ‘left-digit effect’S B ow, o] I YERYY] §
M= 7HE 9% Ay 7 v SAES F)E "ojAof SHEAEC] M S
‘round price Bt} A A ZFEdch w3k vlav]Eo] 7H7be W ‘nine—ending
price’s © A A4S EHA

Sprott(2009)= Ful Al F el A ‘left-digit effect’'s AH|x}2] thetEo] Ao 9
$ AFES /A F UdSS AN o5 S 71E AT TBEA $8.7090 A
lecent7} Yol Al $8.69¢] ‘nine-ending price’7} obd, $9o A lcent o} A
$8.997F Hol 7MY 9% At deA= Aol 2HS Fol ATE T

o BAA M £E FEACES A FEAM e A9 4E Tzt

Uh(distance effect). Z¥“} Manning and
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UEstaL, 7h4 ol Eal ok Abde f% i W, WA AxE b4
(Gust-below)Z A A ‘round price’ =7 Ht} F& 7pA9 AES Fujst 7154
ol A yveutow, miNay HSA3 AzE 744 Zolrt wivhsts Aew
Epuk

o2 7]EAFY round 7FAol A lcent 2 just below 7}4-S round
priceBt} =2 wES 7FH2ttal 8 tH(Gendall, Holdershaw, and Garland
1997, Schindler and Kibarian 1996, Stiving and Winer 1997). ©]& AMH|A}E 0]
AgrE ARAGZ Qe 714S truncate 3= A Wi olgtal 39 th(Schindler
and Kibarian 1996). ©]#] 3t 343 7} & ¥ (underestimation effect - Stiving and
Winer 1997¢] 2]3fl ‘level effect’2}al g ¥ o] )= 7F4 truncation, A3 7]
o, &2 dFA LEH AR Aot vddE 5 A HF At zayte
e ol2d dior maw A9 opdr Pl oA oy Ag &
o] A= HAHoR ofdE ndFoR Mt Tt (Dahaene 1997,
Hinrichs, Yurko and Hul981). Thomas and Morwitzi= 270 pen< $33 $4 1
2oL $2.999F $4¢) 7tA AV E AsEs =, $2.997F $3R T frelsiAl st
A A ztE ¢t o714 Manning and Sprott(2009)& 123 292 gl &3
(left-digit effect)7} 7w Alell &R]AFE 9] A o) FTagt

VAl

Q_q

Ag AAstazr etk 252 708 Ade AAskd=dH, 3 mA A A
Y% penol Wl 7FATE @Eldk (Dround®} just-below(2 vs 2.99)F7,
(2)just-below 2} round Z71(1.99 vs 3), (3)27] just below(1.99 vs 2.99), (4)27}
round(2 vs 3)olA (2)9] FF e odd 71E ($1.99)% =2 even 714 Uit
($3.00)°] h= w just-below?] Aol Shsts]= AS BT F A A
M (D)4 goal(WE AT vs ok AbehHS A v, 714

)3 22 ) A 2dad 2 QA" HAE NdsE 544 34 A
23} (monetary sacrifice deliberation)®] w7l &3S W 3ttt = ztE 714
ol 7k S SR E, AArAG Y AdE FH14 Eafol] e AAsavE Frhgkt

12 3¢ tH(Nagle and Holden 1995, Monroe 2003). 2(just-below vs round)#2(7}

ge drps

rr
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B
o FEHES HE FEdA we HAe dE Fu)7E YEs A, e ¢
o] =i of= AlES Hek Fuld wl, just-below FZolA round F7 HUh
Aol =S TuE 7tsAdel =dh miNEs HASd A4d 74 A
o7 YeWth AE2S F Aol ofd ElS fs 7

wWol = vpR7b 2 A2t 7hA zpole] wE 7} epse,

4. 293 40 BE Fo

ol aHAES] QA 54l whel whErbAel gk mavh dek A2
T k= AMA o]l AAH 7| E 8 S 1 (Baumgartner and Steiner 2007), & W&
Am AA FFedds @714 237F e & dte AR AAEAT
(Schindler, 2001). Baumgartner and Steiner(2007)= 7]¥ ‘nine-ending price’&d

Tol #F ATA AgEe] nAEe wkEe] 24U Z(homogeneous)e] T

Z 3+ (aggregate level)oll Al thF o] 5SS vHl#stH A, ‘O-ending’e] th3dt A
T JiE S5l wel o] @ A (heterogeneity)o] EAe Folgta 7HA ST
o2 23 FE LELE HFH AFS Udoz Mg vk AXJE <
75 ‘&3 A, Hierarchical Bayes®d x5 #-&3to] 7fSdFFolA FAstaa st
th 2 A3 o' AHAELS 9 ending7tA S ofF AstA MIstE whd o
2PAES 0 ending7tA & Folsts Aoz YEYT AAES FEEH7E Q)

0
w2 71Eskal odd 7HA S Azl Ao M S &l el 7=k
o] 24 wHozE FFa(evel effects)Z AW A2] 7}
A A B Uetdo] 7HAVEA S RAawTEE THA e AS AAESIH
webs  2nAES WE &7 Y (Bizer and Schindler 2005, Schindler 1984,
Stiving and Winer 1997), 7}4& AZdA SEZ£ 0 Hlwstil Aok A% =g
7Zb g 2d 2% Y & FASE S Holw(Monroe 1973, Stiving

2000, Stiving and Winer 1997), &-& A|std 7|9 &F& 2zt Qlof, ¢ F Q3

)
X
£
=)
N
N
)
_>‘J_1‘
i)
2
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Az Ay 4wk 7] 93 (Coulter 2001, Schindler and Kibarian 1993). S+ &
9} WO R, image effects Q2% g]47F 2v|Aol A o E (Y rts
Z:]l

1oz 7174 oluxe} FA oluAZ Uit sHFoluA s 97 #uE Tt

>,\I

st Asolw 1AL A FUT F dvks J18E guT F 9

S L8 4 9 even 7FE 2002

it
i)

(Schindler 1991, 2003). WtdHol oF =&

2ve) 93 AEEES 92 4 Atk (Stiving 2000, Stiving and Winer

1997).
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A3 AFEYe] HA 2 AHEA

Ald d75F AA

& Aol s drbgel thal avabse] dvky AAl I st=AE 2AL

st 1L =} “C_?}U%, E3 71Ad e ue} o a3t @A =X S Ay aap o),

[ 7t ]

vs. : Snpols
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<9 1> %
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¢
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,19,



A2d 5714 AA

L7449 2435

7% Ao A=, ‘nine—ending price’o] W3l left-digit effectE 913]iL H]
wr7lE=He Ages 2EIARE HAYYH, . AF A= ‘nine-ending price’ 9
2o dojA ZHAYe] 2dadE AHERIA g E AT A= HAg L
Eotd S left-digit E¥7F O A" SR s =,
] ®t}h %S W ‘nine-ending price’E ‘round price’ .U} ¢ ZT ooz W}
Aolth, 1 ol 9900¢), 99,0009 A selE AL wwl FAG A,

i)

FANA BHAN BE FAF DALl HHE 2ulAe] FAH] ]
w20 (9,900 10,000l F=AE FH, 99,0002 100,000 =HE =), A
o A% ° Ata 94T sbsyel Erk metd At wobE w5
o £37} o ZeA dehd Aoz dasiel e 2e e A4ag

o

7HE 10 @F7tE L ZHE gl weE 24 AA &€ Heolo. ZFF gt
Zold FE AF7MA9 left-digit EFH(IIEo] ¥ drixn
AA)7F 2A A= Fulg =7t gold Aol
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A4 AT

A1d AgAdA € Z7A

¥ oATE BeshAd uE aud wge ZaE Avnsl dste] ¥
o AFAAE 2AVFAA vs. FEE ) x 2

A Q9 (full factorial design) o2 AT AL AW sHE A 146 (F

r
Fi

< 5
J

2

=

<

1))

=)

o

=

™,

oy

)

e

i

S}
of.
A
o
ivd
|
N}
0e}
of.
[o
=
N
%
o
fru
>,
o2
Y
N
S

A=74%8, oAb 72%; 28hd-T6%, 3hd 4
Agol Al AEl i AP AEAVE AAR T AL Agskal, AlAlE AlE U

€= & ¢, A" Aol tste eEshs A or Ay H

AL (ZE8) Tt (o]o) E)
odd round odd round
990 1,000 9,900 10,000
2} o) 10 100
H] & 0.01 0.01 0.01 0.01
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AAAE W FHol wE huge] wee Totur] skl FHIEE
FEusE Agsgnh T EE A Aol A% o] A, T
gFol YEA, TE A FAT o Fo] AEAE 78 xR FPsar

(Baker and Churchill, 1977).
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A4d EA23

1. 184 2=

Ageln Z49

ofN
dp>
rE

FEo WA dBAS HAEY] Yot aEnts
¢+ 5} (cronbach alpha) @S AAFgE 23
Zsto] AlEAdol HFEHAH

s o T T cronbach’ s alpha

T o] = 3 =% .860

Ao QA WA AFEZ ANG AR/ NS cAGE Ee
5 RERNOE EOEE il
(M=5.68, t=59.372, p<.001). (98.6%)¢F A AlE 7}

A(96.6%)& AL U= ALz YEN

t
o
oo
ol
_>‘~1_4
Lo
4
-z
Sh
-
S
)
4

SskA w3k ARl nte vEA dehbeAE Avn] 9lstel
AR F G (R vs B s A2 AAWE A v wAT)
g SHWFE, FHIEE FEAFEFE 2 X 2 FAHEA(ANOVAIS AN
starh. 1 At AAde] FEAE BAHCE foA @A veou,
ARG K FEAE BAROE RS v 3, 1E A%
FAsA Bhes sAute w54 B TAEst o 24 debhd
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(F(1, 142)=4.709, p<.05). 3+ 7} A o FZxo], 7149 aax= 714
el wel g=A YebthF(1, 142)=10.394, p<.0l. ¥ © FAHo=
Bi, @57t A9 ddd AFEG At AFe o Fuio=rt o
A UEEd. 2 olfe Hdush Al BT Cleft-digit &IV LAY
Ak, AAd B2y Aol o aA Aol Fule =Tt o EA vEhd
Ao ettt webA TR e JhAge] wel t2A 1A E Aoy,
ZHAGE Eold 5 @A left-digit £3(7FF0] tf Wtha AA)7b
A AZEol Fule =T Fopd Aeolgte UM 1> FAA FEAA A

o PN
= 4 F A

29

A

fuiit}

<E 3> Frlelwel thE BARA Az

Independent A = 7H4

variable A A A Elahel
Mean 3.47 412 3.68 3.05

Source df MS F Sig

TAHRY 3 6.743 4.744 .003
7t A FE(A) 1 6.693 4.709 032
7+Ad (B) 1 .033 .002 961
AXB 1 14.776 10.394 .002
o 2} 142
# RA37=.091 ( R Al#=.072)
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A5F 4 2

A1d T8

oA et g-dd VS A E vtR e R Cleft-digit ¥R Qs
of Fuje]ETt FopA=AE AT oo 2 AFeA = THAHE aefsto]
drtA el gakE nFEAY. 2 Ada UA, 7€ AT LA ge= vt
ARths @574 g el Ert o EA Jdekth 53, 7€ 979 o
27 AAA% 439 HAne o AREHE ER ded =, warize
35 WA AERG BAh AT hF FulelEs} o BA etk 297
0% WA e Addel weh 1 Gut d2A A4Ee & 5 e, 1
f7k AATA wolA 2 wiIMAY left-digit E77F 2A AztEo] el

w7 Folde @ & Qe

l

¢

=

d

l

N,
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A2d AT ANAE 2 FAH 293 FFAT

B oATE )E AT B @A wSl A left-digit TA7E e
2 ANGgon, @ Ao © Uelrh Cleft-digit T3 AFe] A6 whe}
O o) e F Qe 2L B FUsdth med B ATt o2y

el M 71 olEs & T ¥ AT AHelA i A ofoE Ay gle
=

~
Mg 2EWFE ANRGTE HA Ad 998 A 9
Howw AEe Aol wet A4 WA A FAY Bt 98 A
A Stk thAl WAlA BE AF] BRAAAES AGSE Ae wggs

A eroml, ARzt obdel weh i AEol

o A% wEA Ee FANAC & FAH Yol B

k=2
of Bzt & UEuA G Tt E ST wEA F5 Al A= 7HA
O
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