[ UCI ]1804: 24011- 200000256782

20129 24

YA R

24 UELZ AuA(SNS) BEo]
aulzte] AAEE D A5

-

Mg ol A E |

ERELE R LT
73 <



A4 WEYD U A(SNS) BEol
avate] AAFE D A4

Aol 2ol AL 3%

The Effects of Social Network Service Activities
in the Consumers’ Knowledge Creation and

Continuous Intention to Use

20129 2¢¥ 249Y

ERELE LT
73 <



A4 WEYD U A(SNS) BEol
adlate] AN RS W AEH

ARE-2l o] nX= 9%

A EEE I

o] EELS YT HATS] AHEEOD ASH

20119 10¥



2011 11<¥

op
.#o_l

&
.#o_l

XA

N



ABSTRACT
I T R i i S 1
ATA FA Q] A 7] ceereerevseessersinsseimimt ettt 1
ADA] G T 0] EL A ettt 3
AZE] GITEO] TEAD ettt 4
A2 oEA WA R AT AR e 5
A1A 24 YEYZ A8 20 FNEIF AH] TFXA] e, 5
1. 28 YEYA AH 222 FIH e 5
0. ZH] TR «oveeeseeeseesentseis et et bs et ]
FNDZL TFAL O] AL orvevesssssssssissssssss s ssssss s ssss st 12
1. SNS o] £35-5 B3 LH|TFA] R ZF oo 12
2. ARA 717 AAAZE 9 LA AFL Lo H A GTE 13
3. A E A A AAAE D AR ALY To] WX T s 15
4. A T 7F R Ed AL T B AT ATF e, 16
5. A AZ0] XEA AFLOTo] BRI AATE e 17
R IR T T et6:Ak 18
ATA G TG O] AL ] weeerreremsersintseisersmt st 18
AR AFEER @D STIE BEAD oo ens s ensseness 19



18 AF A T EFEA] ZIZE s 29

1. B EFEFIE 73] oo 23

0. TP BFEF IR 7] ] cooreerrsrissssonnsns s s s o4
FNDZL TFA] 1T wevssssressssosssssssssssssss s sessss s ssss s s %

1. G 8] FTEID e s 26

0. GITE TPAL ZIA wevvssereesseesssssessss sttt stk %6
T T T L A 29
A1 AT AT QOFH AJAFF o 29
A27 FFA] ] E GEBL O] Tl eernren 33
. I A i 34



1> SNSQ _ﬁ_ag

<

o
\4

28

5> FHE TP AR e

<






ABSTRACT

The Effects of Social Network Service Activities in
the Consumers’ Knowledge Creation and Continuous

Intention to Use

Jeon, Su-Jeong
Advised by Prof. Park, Jong—Cheol Ph. D.
Department of Business Management,

Graduate School of Chosun University

In this study we postulate that the consumption value plays an essential
mediating role in the relationship between the social network service
activities and the knowledge creation and continuous intention to use. Also,
the two types of SNS play essential moderating roles in these relations.

A model integrating SNS activities, three forms of consumption
value(informational value, social value, hedonic value), and the knowledge
creation, continuous intention to use is tested using data of 266 SNS users.

The results of the data analysis showed that the social network service
activities positively influence on the informational value, the social value,
and the hedonic value. Also, the informational value and the social value
have a significant impact on the knowledge creation.Also, hedonic value
positively influences on the continuous intention to use. Finally, knowledge
creation was a significant influence on the continuous intention to use.

Thus, this study demonstrated that three dimensions of the consumption



value indeed play a mediating role between the social network service
activities and the knowledge creation and continuous intention to use. Above
all, Both informational value and the social value were higher in the closed
SNS(versus opened SNS). But There was no perceptional difference of

hedonic value in bhoth opened SNS and closed SNS.
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A2 o124 WA 2 A7 4%

A1A 24 V=93 Aul2e) A 2wz}

1. 248 JEga Aa|29 /g

A4 Y EY A AH A(social network service; SNS)&= HTE /235 Al =)

g 91E FAE A AY 28 Ve fgeg 2aE5gE o&% g
F HolHE & AR FhHote HoAAY HENALTES FAdsta g
53] 120 "o 190 ARVER Fgd F dE 8¢ AW FH AuaE 3
o, F&, AMPelgtE Y=E ngoz = 9 20004 @ AL 9 g
Moz FRFFE st Aot ¢ 209 Hychd gL Mo o
T Fe] V)Ee dof Jgle]l AAE HEE neoz Bl #dgle]l HH
o} A2, AL FHE F UA dAFE JEH B e vtALA §A
choo] e AQle FA9 TR JHAE FASE oy § 209 vEd vt
F A HoFE Ao MR ‘AA UESA AHA(SNS)E & F dtHE YA,

28 Y E A AMH ~(social network service)® /ld-& ¥ W, ‘Social S <
nste AbslE FEl7F dolrte FEAE 9nen, Network's A &2 24
FAGES, 2213 ‘Service'= MAo]l £ AL FEAED, 2 A o

F AEE VRS ¥hEoFE RS gustti(drR A o]t
2010). ol A SA ufiLol] 22 AW FEAMHlER 04 UEYAE
AT ATHEE fAtelEolw &3] 424 vdojga Beft. &4 HEYA
Aul e o2 EYE(Twitter), o] 25 (Facebook), e, #old=, w}o]
¥ o] 2~ v Kt o] (me2Day), Linknow, X270 Fo] glow, ALEAE72 A
2 A9 5 e FEd AvdFr de dAFAgY JIAHE v A AH|

& T AT H, DMCUIHeol xAbA el ofshd 20th= Aold
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17} A (consumption value)®] #ZHAE A A|
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ShaLA} Jht
2. & 7HA
ZhA g 17t e FEE voE SHAA o, Ad, HE v T
Hrt ¥FA Adez A H AurHE Auzrt 4£uE Este A5
A ek SEAQD &2 Y &Ml WiE At B E olFe WrbE
AR7IEY Adolgtar & 5 vk e ol#ld AH|ZEA = AHAke] AlE ol
gt dAA HAAFIFH Fejdse] Avy FFE v Aoew dEA U
(Long and Schiffman, 2000). Zg8]al AH[AEL A Fo|y AMH|27} A&t
WA Ee Wrkska A A FaF AR E AlgstE AEelu MulAE M
o082 AAES 7HAE FFHotelal Frh ol e d oA Au[ATE FekE 7t
217 ol AFFEolut AMulAYt AFele JHAE FAHLE sH[AEY] PFE A
Tt = AlE=7F vebsth(Ahtola, 1985; Tse et al., 1989; Holbrook, 1994;
Cronin et al., 1997).
AR A g AT Fa, BAE 5 uAR ok A s #A el A
ol H X drh. AuZEA o] g A7) AF-olA Ahtola(1985)9F Tse et
al.(1989)2 Falitofoll A &AM 7EAE A &4 &v]7FA (utilitarian  value) ¢t # =t
2] 17} 4] (hedonic value)® 53t tH(Barbin et al, 1994). 284 712+
71EAQ AAA &5 FEAT e A, wHERke Fujy o] hdAgd S g
sk Zle Foske W, A=A JhAE Av, 71, 2Ya SEY AE 5E
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1998). 12|31 Holbrook(1994)2 AH|7FA 9] /ME S A HEHA 4 7HA =
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Sheth et al.(1991)¢] AW 714 #A 3 Hoyer & MaCinnis(2010)7F A1 Al

A mEA BRe gen A4 WP Auasl e g2e 27
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1 &

@ sle] ‘412 7} (informational value)', ‘A8 4 7} (social value), ‘)

K

g4 7| (hedonic value)” Al 8218 A Astaizt drh. Z Aol 9 Al 7FA

= Ued drh WA Anate2 229 A HE

o
I,
N
N
N
b
o,
2
N
I
roh
O,
Ho
rir

;

9a B89 92 W, WUy, wEY EY ge] A4 U= REA:
G WEolx Aelze] Wgen oF TE ASA i UE UL o
FAAM, RS £RAIA @ FEeld WHd FdelAl HrHChoi and
Rha, 2008). o] & Aale] £ =eula, Bols 4sagste] o, 4u2

Avpsl= Ae Tl 22 dHEYAE AA 2Ee AEctedl 9 H

>

(Shklovski et al.,, 2004). wekA] 24 HES A AMHA2E SHAER St HH
A ARG ARSA & Aol wrh

EH 28 VEAD Aulat APE Aole] A8d MEYA T AFH B

¢

AL FAsAY AlgAl 245t v =4S @& By oy, olg A dAE
= 3}

wAE wegez dWde, AREF T HET Fe & JhestA shal v 5
3], A A HESA AMuaE 5o, UCC, HAI7IHE Ml 5 thefet Zel=
b dgste] AMde =88 AMEel Al 2Esa dEo] Algsts AR
2 AAAE SR g s IRkl Hal Sivh(E] 3, 1<, 2010). whebA] &

poz Z9e BH UM Aud A9 FEAe JuAES Fohol
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2006). NE Fol 2vEES A A oAt HY e o] F§3
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AL3l A 7} A (social value)
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| =
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o] ¥
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Ag o]

A (stereotype)d] A= FAH

w3

W, 53 SHAEE WM AL
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om e ARG AL vk mEA Al g ghe]l 7bA]
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W 5§
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FoH(Sheth et al,, 1991).
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2010). wepM ALRlH WEAAZES 745t ol FAdE e dEagem <l

shof AR7) wFEal, oA F 3 KoM AHe] FaEd ThsAdol ke Ao

r

e 4 Aok 2 ol¥HI HEHAE T Az uFe A THAE EA4
& Zlolal, ol 7 ARl A JHAE w A A Ashe A

&3 Zlol7] wiol T3 2L F UHA TPEE sl E 5 Ak

7 61 42 HEYA MuAE F3 AR A THA7E 2 A4ED5Es A4

7HE 70 42 HEYA MuAE F3 AR A JHA7E 2 A4EDys AS

B E7 g0l PHEA L S A Utk g #SH AXE A A7
xRS FY SARTE PR B TR gkl o)

Al =3 (Barbin et al, 1994; Arnold and Reynolds, 2003). A A2 o] &F¢} W

ofi
hn

il

SIS StolH= AES] Fgol ME 2ushA Azt gstel 44 )

A% % A AQAZE f94H AR TR BE % 549w

Somo] FAA IS WA wIek gk =3, Moon & Kim(2001)% ¢
9ol gless oy Algow <F Ay

of
2 Aoz Be kol A4atE AL AsAew BAFYS, A Xiao



& Kim(2009)% 7ZFA 2 7} 7 Anape] Fujs]Ee] g3k w2 & LS A
At rh WA A HEYA AR 2E 23 A" HgE hHE AEAE
o] B &=, wobrh A EH ARg ke AR dFE vH Aom odste] v

3 ge ae HAsac.

A 8 4R WES A AuAE B AT AN 2 AFEFE A5

A Ao we] FARN G A Rolrt.

RS

e AnD 559, olud ANYAE 2NAER dolF AHA AL
2 A #doh(Ling 2005). 1 olfrv &4 UESAE T3l ATEH= WAIA 7}
H ool waatA @A TAHY WEelth A4 B AT #dsd A

o] AEHH AME Yo HA &= #AS Bt Kleijnen(2009)2 Ertd 7<=

1>
o

g e ASE AN FEHF oUW ANFEES AHH AGn0
FAA GFS vATE 44 AN B Ak ol we Bes g A
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A& 7HA

g SA oAt (Kleijnen et al. 2009). €22 A &2 ALE-9
of of=& 7hd AYA,

LE S AMHls

F A &Ko w o]ge o] GleA]] o r o] §T)

HA ThE AJEA FHE Y] J=AE 73 YAE HEER FSAHSAT
(Kleijnen et al. 2009; Choi 2010).
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fste] BdaAH QB3 A28l 5 43 (Cronbach’s alpha)at2 #els) st}
<E 2> B 2 2
g4 geliA
Wy SRS EREPE Az
actl 834
SNS& act2 755 834
act3 790
infl 870
AEA 7HA inf2 931 872
inf3 734
socl 786
AL A soc2 790
F3] A 7HA] coc3 905 880
socd 766
hedl 943
=4 7HA hed?2 967 388
hed3 714
knol 889
A A = kno2 912 927
kno3 895
2] &2 %ntl 804
Ape) ¥nt2 812 842
int3 785
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¥ dTE dg5eR 3¢ 4w 99gRE P3es] 9se] LISREL ==

gold QolRA
xEYe &40z} t-value MG =
30 33 1570
43 Nis) 1364 336
33 79 14547
24 87 17.36"
13 B 19.34° 834
46 73 1354
38 79 1481
38 79 1494
. 836
18 91 1839
41 Nl 1427
11 A 20.33"
07 97 21.24° 911
49 71 1328
21 89 1823
17 91 19.017 926
20 90 1842
35 30 1524
3 8l 1545 842
33 9 14.73°
X2=305.33, df=137(p=.000), GFI=.892, AGFI=.830, NFI=.922, CFI-=.953, RMR=.046
T EAAE BE p< 0019 93
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A2" M HA

HoATAME TEEAA 2EY £4% #dto] LISREL 8302 o] &3sto]
Mg AANstar. BAdn, WA a7 2ge O A¥E AR F OCHS
388.38(df=143, p=000)% FrelatA vetstom, =3 RE o] AP FEe dE

+  GFI(866), AGFI(.822), NFI(.900), NNFI(919), CFI(.932), RMR(.084),

v

RMSEA(0.80)9] €7 A@nw A4 90 vigdsht Az #8dwd FEo=

Vet (fair fit; Marsh and Hau, 1996).

2. A7 AA

HA A HESYA Arls Zso] FEA ZEA(t=11.11, p<.00D), AHs A 7HA]

(t=8.57, p<.001), 1g]a1 A=A 7}A](t=13.19, p<.00De] EF FAHA ] F3F2 n

S AFol Aulsete] 452482 B FAHBTHE Holbrook(1994)9] 7]
A7E SWANED BehA 8 dENT Aus o §BFo] ¥4 FuA
Aol 2HAA GFL 0 Rolete <M 1>, 28 B Az o]g
FEol ¥2r® ARE A6 FAH GAe vF Qelgh: <AhH 2>, Y
3oad MEAZ Aus o§BEe] ¥L5E ety Ao FHH AT
WA Rolgh: <P 3>e B EAR FEdA AAHA.

delm ARA A ANAF WAL Ga S8 Ve o (=105,
;

CEE

p<O0D), AFEIH AR E A BET A& Apgelmd] FAA] 4 A

o

o2 vERg T t=2.77, p<01; t=891, p<.001). WA A HES A AH[A
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HS | ARA A - AEH Aol 06 33 717
H6 | A4 7kA] - A F= 16 277 ] A
H7 | AFEA 712 - A&EA AL E 18 3.91™ .
H8 A4 714 - XY ZA=E 54 3.26™ ] A
HO | AA F= - A&A AL 30 499™ 24

P05, Tp<0l, Tp<.001

_28_




As53 2 &

1
w % AT R
yA‘.* ‘m ~ le 1__/|
NI G R
o’ wos Aw o o w5
50 —_ ~X N [ X ‘a_l Ju;l i 0 ﬂo
0 N ~ A pud oy oy = ‘W < o g R
N :E@qmnﬂ;o%i%
T = N T . Moo ow s X m B % o = MM
m < ™ o X T oo = B = 4 = = P 2 . %
O <P wwm | ~ o T 4 T o ww m@ 0 m _%_IL <+
e " G B Wl el
Mw MEf__l M =0 - Mm T HAI JXI el w = Wﬁ_ 0 dlo ,Aﬁ_ 17 ) |
_ = D &) N w O oW R N XOE R w ™
6N jaay N < ,.* e - uy e X sl o
= X X " = o X X Bh il oy
wo < T M ® oo r ', —
MWI ,A,.* s EE H;IL ‘_LI a o i ﬁo TN iﬁ i o ‘ﬂl Mm
o S = ~ o y . ) o = TN w oF Wy o<
o T 5 = o io I X
O%O — o - [ ‘M NS Oﬂ ~o w;L N _ N = .
X - ™ al I~ ™ ﬂ% o woox 3 e - AR X
T oz B m X v N 150 T o X =~ ° =
x T2 e X5 vgﬂﬂvygq i
X 14 N N X ~ B ) =3 < 4 |
z O w T o M o= g N T R GO
—_— —_— T 0 ]
- o H I g oy T W w W . %
T T oo X g M o T i T
Sl ho° X ol To = N
1w| ° ' % R i U EMO e w goE o WP i
B : Sm W = o R Y < X X9
—_— ~ ; 0 —
o2 A B Al o MW e W N
G R W e ° = o O o o = W " ~
Gl Jl X o — ﬂa X o o X
1 o B 1__/l OI ‘;N ~ 0 < Ee -~ OE Eo \UI HL M —
S ° . W g U x E O o U
o S g x T w M= TS
< ae X ) N ~ or o4 = ny T N
oy Jooo o W T S T G = 2 X o
e Mo o 7 - = "% W X g P o w D
ool N X = % " ol 2 Noo W
~o = W W i = K —~ T = !
SR A lo%vgaoau%iag
w7 X £ =4 o e = Mo
le oy ¥ WX — U 3 w -
5 ~ —~ X ,ﬁ k) = = T N
N T < 7! ™ wr Lk kA W X Ho g]e Jj)
= T K 3 w o Mo TR ol RO
=] o) ~ X O_ ﬂ 1 KO \_Iryl o ‘q —_ ~o
_XE 1__/| ‘mm_l — ‘q ‘.DIL vl ‘A‘.* e ﬁ 1:_/| < Z.E Ho® ™ X
X ~ N ™~ ~] o o O# J _ T
N —~ N ‘_.ﬂulL X KO 0 X
7 B X% £ < il gl
B or a o W iy
S oo
~ =T T

- 29 -



Fobs Aotk H HAHA o Auzst A4 FES FYBTE A7
A 71 5 4 A H(Kleijnen et al, 2009), ¥ AFATE 24 YESIY AuH7bA|,

g AXFEolEE Al A Jide ZEdtsle] O FARE A Rsites A

=
A, 71Ee] 2HZHA Bd A5 s W, ARA JRA O digt AAl= tha

o

&S a2 olf e 7€ drEe] WE-E AFw e FU7 el

o

‘714  7FA (functional value)' oWt =2 %4 FAH(Sheth et al, 1991;
it

Sweeney and Soutar, 2001). “1& 1} AFAA AAT 422 HES A AU A
Weko] A AH| A o] folgt FH wiitd V| 5A VA RUE ARA A A&

7} o g AR Agolgin AzZkErh webd sudete] thokd el
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Gt Fuel 2ulZHAZE BEEe]l X AToAE 28 =g Aus v
goM Aze FRH ANE ANGLEA E 2ukH ATE FFRATE
A €97 gl

B AP olg @ o]8d AAY elseln BU AFH AAPL Aux
ST, WA B ATANE Fa B ou 24 dENZ AusE ol ga auA
Ee A9 28 volE ASTOEH HNH AXRY o, A K 7%
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