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ABSTRACT

The Effects of Corporate Social Responsibility
Activities on the Formation of Trust: Focusing on the

Chinese Consumers

By Fang Guang Zhu
Advisor : Prof. Park Jong—Chul Ph.D.
Department of Business Administration,

Graduate School of Chosun University

Since Open Economy of China, The requirement for Corporate Social
Responsibility(CSR) is continuously growing in china.

Different from the past studies, in this study we postulates that the
cosumers' trust play an essential mediating role in the relationship between
the four dimensions (economic, legal, ethical, and philanthropic) of corporate
social responsibility activities(Park, Jongchul,, kim, Kyungjin and Lee,
Hanjoon, 2010) and the product/corporate evaluation. Three types of
consumer trust: expertise trust, integrity trust and social benevolence trust.

The results of data analysis show that the corporate economic
responsibility positively influence on the expertise trust, the corporate
legal/ethical responsibility positively influence on the integrity trust and the
corporate philanthropic responsibility positively influence on the social
benevolence trust. Finally, our results indicate that the expertise trust,
integrity trust and social benevolence trust have a significant influence on

the corporate evaluation. Thus, this study demonstrates that trust indeed



plays a mediating role hetween CSR and the product/corporate evaluation.
Key words: Corporate Social Responsibility (economic, legal, ethical, and
philanthropic), Trust, Expertise Trust, Integrity Trust, Social Benevolence

Trust, Product Evaluation, Corporate Evaluation.
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SAA W AFE FH] #AY 7 Ed Hubd Edow Adinte] dgh ¥lSo]

ABH dEe Thed 5 e 24 AT Rotter(1967) = 't ZHSleolnt

H

o guol Agse Bolh & Fol wakel Wl A AP ez ge
Ak Hosmer(1995)% A28 fedoz 393y 5+ Qe dudl gg 74,
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20104 10859 12€ 2717 3o e T2 F3A 2 F3d e 9
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10478 (52%) 2.5 o /g Hl&o] 2 Aox yetsrh AFE2 204 ~294 1097
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975 (4.5%), A9 4 394 (1.5%), 71} 6%(3.0%)2 o2 e

<3 1> AEAS A 54
ko B FE 508%)
wa 96(48%)
ch
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o)) 519 A) 18(9%)
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EER 623 9.53 *
= 808 800 503
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Bae AAdgt. W4 AP 23 W AFE AE F @S
388.700(df=195, p=.0000% Fr&stA Hetwtom, E3 R AFPL FE&

A3 B e GFI849), AGFI(.804), CFIL(913), NFI(.849), NNFI(.897),
RMR(.062), RMSEA(.07D)2] d¥ HAF= A& 900 w sy A= &
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AAA | HEAH | w¥{Ad | A4 | AFA | AEA _;31 A ¥ 714
- - - - 2% = =
4 4 9] 4 9] 4 A= A= N 7t g7t

ZAF A} | 1.000

A < 778 1.00

¢4 A9 650 686 1.00
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BA4 A4 675 669 .809 766 1.00

AEG AH 624 732 612 647 727 1.00
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SO N 643 646 74 742 806 .655 1.00
jjg] ; 572 673 636 553 685 .838 633 1.00
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3 w9 Ad-AAA A 57 4.525%% A A
4 | AAA AYortE s AE 83 6,92 A A
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6 | AAA 2=->7|9HE 7t 17 1.95% A A
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