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ABSTRACT

The development of Single-Attribute Associated Laddering
for Brand design development of differentiated Attributed Corporation

Kim, Mi-ock

Advisor : Prof. Lee, Jin-ryeol. Ph.D.
Department of Design Management,
Graduate School of Chosun University

Technology and management according to periodical change and standardization of
information about market increase the needs of goods and service differentiation,
therefore increase the importance of brand marketing. This phenomenon requires
the brand-design development and needs to identify the concept of value-focused
brand development rather than Attribute-focused brand development. At the same
time, because of the methodology absence, this study indicates the outline of
performing Means-End chain Model based on framework that can guide the

brand-design development focusing on consumer value.

The content of the study, first of all, is that we define the consumer-value-focused
brand development to propose SAAL and make use of it in brand-design
development toward company that has differentiated characteristic. Second, we
categorize the scope and range of brand-design development. We seek the logic
and objectivity of brand-design development for the differentiated Attributed
company by categorizing brand-develop type into four; competition-focused brand
development, differentiate-focused  development, value-focused followed by
competition-focused development, value-focused followed by differentiate-focused
development. Third, we define value-consuming study and draw a limitation of
Laddering, which is a measuring tool of Means-End chain Model for brand-design
development, since the theory is being used but not practically and specifically

applicable in design development. Based on the above, we contemplate Laddering



concept and research but face the limitation of past Laddering application,
therefore to overcome it, develop SAAL that is composed of 7 stage of direct

applicable process of total 12 process.

This study proposed how the theoretical and logical process of SAAL can be used
in practical design development by applying SAAL to incorporation's
differentiate-focused company in brand-design development. We draw a conclusion
of validation of brand-design development in differentiate-focused company by
understanding value-chain structure of functional and psychological benefits of
consumers and deducting variable information about brand-concept, target-customer,
brand-positioning, brand personality and competitor's brand information about same
product. One value map has more than design development information, such as
brand concept, target customer, brand-positioning, brand personality. It must be
very useful method in time and money aspect because we can get much
information that is needed in design development but no need of complicated

steps.

This study proposes SAAL can overcome the existing Laddering method and
proves the capability of it by exemplifying real differentiated Attributed company's
brand-design development. Also, SAAL method will raise the possibility of success
in market, and increase the trust in successful designing by accelerating the
change of customer-focused design development into customer's need and

value-focused design development.

Academical point is that this study develops logical frame work for the consumer
value-focused design development to utilize it concretely, and practically SAAL
doesn't need a complex statistic analysis and performs all process by hand, which
makes designers use it easily so that in performing research, marketing and
statistic analysis experts are not needed, and designers can establish their

indigenous design research.



Last, following study will solve the future software development that is dealt in
this study. We suggest the possibility of software development that enable
establishing value map composed of relationship matrix, node, link size. In this
case, rather than the statistic analysis program that is used in social scientific field
and natural science field, developing the unique design-development-analysis
program can achieve academic improvement of indigenous research method. At the
same time, by this method being widely used, successful brand-design development
and information are applicable in formation, structure, texture, and color of value
map in design development that will ultimately raise the trust of design

development.

Keywords : Single-Attribute Associated Laddering technique, Means-End chain Model, MEC
theory, Brand, Brand design development.
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=
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HA=E 7199 ATS 7R Fo 247}
AFOI} Auze] AAHN g 4F o
@ Agon v Al Fo] yol

[e]
= [¢]
170 BAEE AZ1A-glo] 4l Raut ool FAH HAsY

A BAEE R, dolA ZEu AxAE fofst ¢ Qv AEETR
Zrolthzh 1950 d thel] Sl A AlFelv 7194¢] o] :
1960t o]Foll= 7|99 A A 2EdS Fddske JEArRA 9 on]
5 TS ¥ vk ol AABU=C] ApHSE g8 A AL om|e}
HAIA S BHso| gol A<l 7Hx]e] xd o R 1 oge] Wslaqitth

olgi gk Wate] FAom WA T BHlzolA 2nxte] AT 9
golZoetel e malmo] EAstel pLatdh AA AHNFAS BAsApY
o] 7bs tEE Wty ojx|a Q). olEd ixFAle] BdE Wsl= e
<a¥ 2-1>3 P

[2E 2-1] EAE=-JIX|22| His}
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BAEY Fage] ol wurt BS FRAWA HAS L
ohd AT AZE AU Walol 9 nae o

So FAE] Aot olest @4 A wHdA B
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e A1F e o Reln] PAH B AFTE uet
of AR} @) o <E 2-1>3 Lok
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O
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[£ 2-1] ERHERR & ASTE

Haleo| HF AET= of 1 of 2 o 3 ARS Y]
Corporate Epmior At A =x=
Integrating Brand
Brand 6 e s T 1
Family Brand o} AN o= HzEz=
. Individual 25 st SA336 HZatol
Differential Brand
Brand Brand
z 3% BC 4E, =4
Modifier z =TS 1

EATE <3 2-1>3 Po] MU= §9& I TFHA=S} AHE A
ER A SfHEdERE VR dset e der) Sah 7)dudl
T AR dRE Aoy LG sEvE diFwe] Wrids = ¢ Atk W
WO HAEs ARgStal gl 719 e AR EAE A
2s, AgEw, AAE o= AR BE Alwel Abgste] Ao A
A AE B AR snaseldl ddshs Reta £ F49
A OlUleUﬂ 17& sk vk =3k Ejsgdsiete] Agopre s
e uAEs BEstal gl

AEnace 9o SYAs, & /dnds, ARduase 4 A
WA A AFe] AT AR, EHES HD BARIAY F2 4o

AgEe] BEG TEMA R Andse] AETHE AFFoH 54

i rSE
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& 5o Y] &) Algshs Balsolth A ue A3 AL

sh="lepd’e] 1 oot U}X]“Loi HA= Aol Ao A
54, v e HElY] 98 AFHA= 2o HIt

ZolR ot eud st Bl=o|nx|7} FTtehE Ve s ‘?j}%f?}u}.

oA BEUpEe] HAE SRR A o] sidEE

= = AlEBdsae] /s ofugi,

B Q?A o 2d8dAe= BHAHENEe] 9H9E Corporate Identity,

Business Brand Identity, Product Identity® —-#3}e] A|<tslH HA=s)d

o MIFE BA=ZAE(BP) /L vFdolo| B B A 2= BI(VIS) 7

o2 BRI e Helol dig NdS A EA; gk

H2E Hei=JHeo| W2

7192 BlEAte] 75 B AskE 98l thde B
Z3A|ACE sl & AollA= BHAl=sEe] WMeE ]O}:O‘}
Aol WEE At} gk B ] HelE AA 719 ofel
dlEJE] =, BI(Brand Identity), A3 oFo]€lE]E] =, PI(Product Identity)2}al
olgtt}, oo - Aqte] M=)k PI(Product Identity) %39l
dejBduspds 4 ok ths <29 2-2>0l 4 AAstar 9l

Corporate W Business W i Individual
Brand Level j Brand Level B4 Brand Level A Brand Level

Corporate Identity Business Identity : Product Identity / Package Identity

[22] 2-2] HAE oi==s)

_10_



B 9 <a® 2-2>0l4 AAE viel go] Bll=s
9 yﬂmalﬂﬁlcmmi T 3}%\1’/}. o

i)
10
o
18
et
an _m

[
)
i)
et

N
B
2
Y
>
at
o
v}
02
ot
fo
M oz A 2 2

O

B
Al

M o2 g

?_
=39
RS

%
o9}
3
=
(T
il
_L
=
-\
SZ
o
£
o
=
ful
_FE
l%
i)
=
&
=
i)
ﬂllO IU'“
4
ox
o
fru
ol
ol
X

H

A2kt oFzE D}g Oﬂo%‘% Xﬂ*]ﬂ %O

S H Ayl e Bas

H=rpx]olnt, w=g Hlvz‘c’*O}O]H]ElEl*] 2]

/\liE“ o] ol dA 2 o R F 37}Xli TAEH e Bl=d
A=), £24, dEddE AT Ho|ATARIAAHE =

E}%‘, ARk, R E S 22 AZAEQ 40 daE R AL

AT RS A5, B, FUEY 22 VEeEA LTS

=51

mlu
l> n{u
=
5
flo
L
)
r
e
2
i
)
Ir
=)
2]

A
M2 K

bl
ofs
o

gy B A Ae AlER =
b fUET 2e 7ES A 2ES A

=
A2 Bis L2 2& 321 Sl 49l RA=AUE P
o]. B

=

=

)

o

)

g

s

|

)

o,

r

>

[

jatit}

[RU

o X

E = oo
COR O

o

=

i

1o

et

do

m

N

E

o

i_‘

_>,i

ol

iu)

ui

U[o

LI

o
re
4o
o

~3>3} gk,
olor
nning

2

Brand
rand \slogan
ame

B @
N Pla

System

[28! 2-3] 2= Jjete| wiele)

folRIElEl, | ZFAA

E O oo
@F)5lsE o= FME, Business Miner(Zl A1 2[)of (2004), =S HY, , HHLEA



H oAFoA Aokst v M2 HAl=ZPE(Brand Platform)d H]
FAolo]dlE] E]A] 28l (Visual Identity System)oll @3l AR89 7|53} o
shol] tjsle] oS3} o] Argsict

(D Brand Vision

BAe vdE BHA=rE 545 wgd] gSHor gGAstaxtele o4
EFoluh AelE ougitt. whba g Esial A Aolojof shal Ao A+
dol glofok itk 1 oy B=9] ASldle #EAEY AbaLel e
olgolF FAFoR Agai Belael WA oldH ALl AL Ko
o] HxE AT Aol digh QA& 2N ATS gt mhebA

o
=
AoEA wege] BA A5 HEI
1AstaL o] AFAZL F 9l Ao e BAls ofkolth wlelx Bi=
e 2H|AE A AR 5 9= ARAluke] 2pEA Jhx| 7 EololAE A

Qtafof g,

@ Brand Value

BYUEI} BEANAS AYSE AE J15H 7, 395 A, 2
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o] Blse ol Yehlls 43S Dokt A AARD Blol= A
748t MH=e] ‘Tide Mountain Spring Z#|Qlo = Aw|zte] 742ty A
qE FAlol Fekar vt

O 2= uvl¥) (Brand Name)

HAE Y2 nate] 7oA AlES YER Al sk AS > Al
ZRIANZI = 8% AT sh7] witel HlFdololdlE|gA|~leA d8 g
Zolth, 'gh 7]do] At sk WA AR ofuje} An|R}e] mp3<ro
Hzo HJHoR HgnE HPS oA fAhEe] 7|#e] FH= il aso|r)

@
SR8 BAsolo|dEE S AHels &S F 8 Aot £rA8 5
=

ofelRIElElE AZahn WASWA 2ulEe] B glol elasl] A
A9 & 9lg W aRAclY dF 59 0 ALAge] 437 gare)
AFE AL BAE cloldElgE mge] Wolghs HAT ZRAL

719 ol 1 ol AATeRE B4 Aol A4EE 7|do] Atk 4
Sof mrhEelel WAL WA e Augtoms AAAste] Aps]
S Qe A & 5 A oled V1dEe] A9 SN 719 ol

wolA AZE ¢ gle wHE 4G 71ge oA @ysks o

=
=
83 95 skaL vk

®

23R (Logotype)

LB (logotype)= ¢FALZ Z3l(logo)ehal &2 HAl=ro|u 7|
< =53 329 AA(typeface) = E7]8 A =

e
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Aenta P A FE FFAQ0 FEo 01527177}?4 a %63% 5}0 shoh

(Keller, 1998)7). BI= 21 BAHE= kol BA= 39S 7

g Bsnko) HES o}oltﬂElEl LeRd 7] 18 A dxfoluut tiziel
A 71del 98] mA oz tRIRIE AL JEEE Flo] UrkHolt),

© A¥r=(Symbol Mark)

231 ol fEwtarE ohd 23 olgtal sh=dl oA BHI= miA

i
jubad
i3

o> g
i3

(Brand Mark)® E2]7]%= g}, < BHA=E Yu]shy F6k= o],
A 5 deny] sle] AbgEE ARERN 553 g, 13 34, A
2 BAF So o]Folx] itk olEld AME AHREA AAH R =
S8 Q4 AN o2 AR EAo] FR3F o]fi AZbH<l ArI)
01017 = fFelshy] wEo]th(Schmitt

oAl R BT} AH|A7F A Zfslal 7] s}
and Simonson, 1997). 7|9ES BHTo ujE 4
of Bil=e] el s Hddet 5 vk Hi= 4

Ae ety v <32-2>9F gt

w

[& 22 7|g/=Rl=0} Aol ojn]
e B JleljsRs
=S| AMEH A=, X3 Texaco, Converse
2 S9l, ok, ole, =3} GE, AT&T
FSpAL] et Delta Air Lines, Alcatel
= 235, oINY Levis Dockers
stz ofgles, ZEo| ME Guinness
AR 2Hd, 8, 27tel s MGM
Syl TE9| T8, KAk Blue Cross
A CIAL EQ. Ci Borden Ice Cream, Elmer's Glue
Clojot2= S, 2, 344 Sprint

X2 &: Bernd Schmitt and Alex Simonson(1997), Marketing Aesthetics, Free Press, p.155

7) Keller, Kevin Lane (1998), Strategic Brand Management: Building, Measuring, and Managing Brand Equity,
NJ: Prentice-Hall.
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® 7H=¥ (Character)

M E = of| Aol Fojg FZo ) 54, 194
59 EolY MY S-S Lol Ty gl FHe
FAEY dY2E, F4AQ g es 5 7ol

.
BH0w JAststel UAAH AL vl

O

@ S8A|2~El (Application System)
SEAAES 7]E A|AEA FAHE QA4E ol 7]9Y} FHFte] 4]

Aol Al 7P o ® AFES nx|= vhekd FEES B
]

N

AFAFH We gz AZE FBe| AL, AHE, B

o] =
AR =
g £ 7199 BE2T A2US gk

e
Q
-
1o,
T
£
i
=
i3
ki
Ho
il
(m
£
[
=)
pech
i
)
)
}/1
o
=
~|
=)
N
1 e
o
o
)
o,
o,
B
>~

[E 2-3] Brand platform 72t} Visual Identity Systemzjet

2T SRt e
ZTAIEAN Brand platform 72t Visual Identity System7}jZt

Brand Vision, Basic Elements,
Jfjgteie] Brand Mission, Basic Design System,
Brand Value  Application System

HEH=Z4],
EfZIAH| A},
) Brand Essence & Hl_}
SHAIREH QA SAK QA 2= ZX|IMd,
TESTTT gEe madslel,
AU
BoATE uFdololdE g 28] AR QAS HA=AN, EAAH]
7l BE XY, Bl #Hadey, AABREAE 571 ato] A

NS A By et 2.



1) 2= A4 (Brand Concept)

=

TP B E A= RI(VIS) /el sloir sl e s & Hds A4e
2 gxlEo] AHoslal lom Bzt glojA wlg- Fad 24
ATolA  Park, Jaworski, and Maclnnis¥} B}7]Ze] B U= Ao

g AolE vt 2ol AXskaL

Lo gl

Park, Jaworski, and Maclnnisi= H#=  ZA13#E](brand concept
management; BCM) &= HeF2] Bal= oln|x| #e]e] £S5 AA ) o]
do] W BAH= ojn|x] s BA= 749 ©9)(introduction), a3}
(elaboration), 7F3}(fortification)2] Al @AIZ o]FojXt}, WA 7|dL Al 7}
A 9] 7184 ANAETE BEUE NEEQ s A4S Ags =
=, o= Bl= MY A vp"e s T2 a8 g 21to] #

o,

2, Aol WAE Fale] S5 0@A HAS A4 tAAE LA}
Ashe BUE ofue] HAE ololdEHE ANsEs whEi dhgoln
24 dAele HAE AAwoR A4E & g F9E dojE kedon
A3, WIS Folhomd BUSIE B A, SNe T 5
ES she Aol golth, HUs AL vk ARUA] Mol ofo]
A Aol ) B 3s) ks Aolehs)

BAl= Ao tfste] Park, Milberg, & Lawson¥} Keller= tha3d o] A

Park, Milberg, & Lawson< 'Bal= AAl'olgt BN} A|Fsh= HYo
A& aH|RFEo] QAT 34 ou|E Ao g9

Keller= BHE}E Algshs ool e} 754 Bil= 419 44 Bl

8) 0|3 F-0|AtD} (2006), TZAIZA X 2l Brand Design Management, , &/A/ZZFAf pp.279-280.
9) Park, C., Milberg, S. & Lawson, R. (1991), "Evaluation of Brand Extension: The Role of Product Level
Similarity Brand concept", Journal of Consumer Research, Vol.18 No.9, pp.185-193.
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o Ao o In
2 X

H

o o P
%

N

vl AEe] HAERRE il s AlE Al
bdehs BAERA WEE 25 AololnAE ¥
4 s Ae 715 B

NEREEIES DIES
Aol et BAs A
Ae] Avbgel fAETA B nsd] tid 84 A HERITHPark

e
D
=
=
o,
>~
>
ot
N
oy
rO
o
i
>
o
<
o,
=)
XN,
1o,
J
M
o I

_|>*_1,
o
N
12
I
o
2
oX,
)
N
2
Sl
o
2
ju |
I
ox
o
o
Ho

5, AHAES AR A Bals AL Hup FAFo g Q4] ulio] HF
3 B=solgt Axgte so)490 HUE 7| ¢ 8 Aot Smith
& Park, 1992; Susan & Dekleva, 1987). welax] Bal= A4 dyrdo] X
7

P AgAel mAE R 444 Bas Aol )H nas A4 1
o)

1 [e}
t} ¢ 734 yYebdo(Park, Milberg, & Lawson 1991).

MAe HAHE Aol ATAT} of| Byse] Y st S
=R sh= Ho|thin

olsh e Aot WAYE 3 A= IR, A, NG NFOR
BUE A9 e AYelE @ A AR, AR Ade 1A &

M7k ofUeh ol AbgoR B sldeltt slgleleks kA
U BAE A4S EESRE b WA A wdA Ba
nojok g EE HAE A4e] AR ek Ade Sl

10) Keller, K. L. (1993), "Conceptualizing, Measuring, and Managing Consumer-Based Equity", Journal of
Marketing, Vol.57 No.1, pp.1-22.
1) 2713 (2008), "2RH= AAS At 71x| ANl ojn] Mo, s Tstz, p183.
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lﬂ

Aol Aol 743 g

AET} AH) 2] 4o

< I
&5

U

2y

e lo
J[m
2,
&
O
[rt
)
3%
=2
A
.ﬂ, _4
N
ar
ki
\1
&
4t
O
E
gi
2,
2 !
N
ot
iu)
}d
&

o] oA, ZpA, AEE, EAlA, Al
o] male ZA4e) w54l HHjolch,

2) E}Al 4H|A} (Target Consumer)

Qotol el A AR(VIS) el glold] AR e F B 2ua
$ F28 axolth HASS JHE A Yolub ¥ AN A2 A
Sy 1w ARAT gl Aoleh EARD A 0% o
£ oA Aselrke ASEe Bok Fal B 2ulae) o A9
shaia st

2Fe WEFY V)5l WA ABE A W VS oA g e 3

g Apolch, Ha yrsleviglom AntEEe] ) AnAEe] F7HY
weh svlEEORY ¥ 5 Qi JHUSE FASC] JsEE ol
PCE AX gmAE Ao FUEOZ FHE 5 i Aol Hotm

A= FAlOIT. ol AVEE FAES Wi B AR,

ol MATS FEBHY] flgte] EdS A AWM A1) ALe]|EVE A
AAYIL ot 28AH 2 AR Ex Flo)x &) EQE, u|Fdo]4) e 4
=l S

2~
A HEgd dese] {44 A 4 o gE oAl g o 3

12) 20IEE0|2L {2 =01 appleli-phone, A4 Q| ZZHAE
18) 24 o|cof +9—E+°I oijolE &8% MAA ) YZ0|H, o 8O
14) Bo|A =-=9E-0|FH0[24 AlO|EOAM XTED}

AL EY

, 1= 20051 yahoooll Al M2 A JHg
oist & HAIZE ERE0| o|F0A= 24 HEYD ¥



M 2mlEE G452 A% A8 WAl SR QAR AES Tl
Su 1B 5 9= P} Hof vk webd BRI AR Y 2
o 2uA 249 BARGel Bass AF, 4, Fu, AL 5

Z

NFeta A@sE Aelthol A ] e Avla &7 glgshe A
Ze] dko QAuo} gk, B ARl WS HAAE Agehs 2

A Mg (Brand Positioning)
EIAIZBH(VIS) /el glofA] Sl dnas 5 Hile ZAMY
g gaoltt, Bile ¥AMYE Ao HAEE dddte
Aolstar AFgk gxl2 Al Ries®t Jack Trouti= 19721
'"The Advertising Age' o A:lE2] &= "The Positioning Era"15) & 23
shiA FareA el XY JiES g & ZAMES Ay Al 3
S ARBlA ZpALY] BHRAIEE AR 7P aaAoR A 9
7IHoR ZHgs Wity 252 A e mhgEel shue IAAHE
N7l Qe AAL Bz AR EE AA Bz Aozt
=

Swd] agsfor rkal skl

[ eS

A]

= o] ofyg} A e
34\017] Uﬂ%] AFE XA o] HoAE <QF
gk AvjRE9] 14 H-f-E&(Share of Mind)<
[e)

It}. ¥FA David A. Aaker= B.#

'BlE AN SRaAs] & devojol & HAE ofodlE
B9} 7HA Agte] AneA A4 Bdsuc Hold B AXEE A
o]t} 16)

(1t

15) Al Ries & Jack Trout (1972), "The Positioning Era" , Advertising Age, April 24, pp.35-38.
16) David A. Aaker, 0|Al3I 24 (2002), TCf|o|H|= O] HME AH, , H/AL[AZA p.262.
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HPE Y] T BALS BlEenXE v|ge] dite W, &
BABNES} ApEstE ofnx] S A 5 e ARyl gl o
3l Aes] Aljbsl= Aloltt. & &0, B=e] A el A2l Bl
= A B QM HE BsE Aok @Al Hel, 1eal A7 B

= 7 B Ui IAMES A AEHE ¢ doh E=7E A
o] #34 FWe 1Yt 73dE BAHs Y-S AT vk A3
at7] fleiM = - BR= ofoldlElE] obe] Al R THAIAIREY] FE A
&, SR g, SstA Aol dsl= i, AR ARl Alw
soll tall ¥R des ook gtk

B ALHor BA=TA L] AAEE ATk HUs WY
o EEE A4 Afe BAs EANYY FAHoE 48} F B
S Sz BASs R 7k BAE sk A 98 5]
o] BEE a4 A @ WAR 4AAYE FAdeRs HUs
AN o] gHr}

of 27hEIgon 4% 1457} 2
AL ure] 7o) opyl

EREE R
BA= ojo]dElE
PN
N

ez &8 =

oleke WY A4S Agdta 3
o A9 BAE TAMY S FHE O FEF A
[e]
A

=
Atk

17) 229 (2008), "SH=CIXCIZH| HAHD ATl Bet o7, ZAfstT of3te] Sastel=g,
p.47.
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4) 2= w27 ¥ (Brand Personality)

No.3ol4 B&l= ¥xMJ(Brand Positioning) & H =7} AH|x}o|
g F AeAd 23S v Aolg} v, BlE ey e
ZAlzpel] tial etarat s A AnRpe] LAl ko] of WA
| 53 Aot Bile sy s Bll=ol tigk AHjabr) 7f
2 P o AR, D7)z AAgh 5
9 QAR Ak wepA B3 AHARl Al FOlE ArUAleld Sk
7} o), 1 A tRpele] Fr Aol s dtar )
v A diste] Hoje ks ulé-e FEs)
Jennifer L. Aakeri= B.I= 7RIS o237} o] AHos}

WIS WA e @ Folxl HAlse] AYsE @S] A E4Eele
B EEIERE

TeluE olAe AU ARFES] AR okl A, Ul AHEBAY
AZ3} ge BAE EGE, DS HadeEs Y Aol T Aots
@ Bk AERE Tk AR oE Hof vlEAEs W
g FYsH: AYES AR A% dEe FUs] moks 0 nAss
sk QPR A9)sh Aol FFeks solTaE el Fe@, o
AY Aol mol7] Sla) AulAl: £ ARein, Hame] Wi E
Q7] gIgtelth. o2 Aale] Ayl EAFO] Sefiks HASE BY HE
a7l w= Aoleh.

BAS SadeEE A A R S5n A% Hel. o
59, @ 2ARIA mAE AAFla BAHe wee] YA da 47 9
2 Er| 29, S8 9 (Dr, Pepper) = 55813 ARk A3t Vg,
At o] A BAmE T AYE St vk Belt welw 875
9B A% 5] LTk

18) Jennifer L. Aaker (1995), "Conceptualizing and Measuring Brand Personality: A Brand Personality Scale’,
working Paper, Stanford University, December.

19) Joseph T. Plummer (1984), "How Personality Makes a Difference", Journal of Advertising Research,
pp.27-31.
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BN

HelE waugEe] AMe 4}%1} EF3dL zkar slvh AAxAL
A Bl SHAEd A °l
Al

ol
e Y o
o ol
M o o

o X
K
o o

% Xﬂ“g‘@HED}. & &9 /\}%x}—g% 18
3 QAL HAREAIES 18R] Eahr)20)

iU o mo
o,
f
>|.1_11

Ogilvy(1981)°1 |3k, 32~ AelElgt olul<|olch, AbghA T A%
Jel7t glomf oleld AFS MY AF AANE H5T wF F
& Wk @ AEe) WadeEE 7 AR oF, Y, 44, B
FOuvhE AE AR wAE 44 Fol shiw FHE © wdwth s

U Ogilvy Boh oW =] S 84S WA 5743k Ak Hopkins$ith

|== w@ ol g,

orell i} 22~ (Allen&Olson, 1988)2 '3lite] HA;M=e] T3t YA EASo]
wAEel e Sue ouse Aol
Fournier, 1994)% AW|xle} BHA:=
relationship) & Hil HA=E dF2o|al
FAQT. o 2 pEe

L2
=
slol B Fale A A

tel  AAA W (dyadic

ZulAel A Flelal ey g
& ot HAE WA olag
. =, HASTE auRel BAE F7
4] B HadeEE ol
Aetoleh,

Be HadEEe dig 7|2dTe A3k Vi8S Bill=er ARAIA A

20) David A. Aaker, 0|4tal
21) Hopkins, Claude, Z5 2t

(2002), op. cit., p.213.
(1993), Tmiskd &n, , AEEEAL pp.102-104.

oq

=
oq
=
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§3he Fuvk FFE oo guk Wb el wadeEE dRHe
2 Aol A NS e dde) ogow daEo) gy 42
of eaolt nRHAL S FgIIdolek: AFUF

} Aoz zk=
MR sl RARE, BEHRl o] AFdAs Al AT

1o 11— N

N

ully

w3k A (Keller, 1993)% AE3 A9y A48 Lv|xo A 7157 o]
= A

o
QoI Aol de] ololg AF

Al v BlE sadEe 3 2]
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A A8k (status—oriented) AR|AFE AFJ Q] Wl HSof wel AFH Ao} =
A7 e EFE ERlY o wet gt

(1) A3 A (achievers) : AXZH o R Wo=Ho|u AL} 7|2ANE =235
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(1) 4 A (experiencers) : d7] FAdslo] SA14 50l ALSEsE wol
i AAE Fuls Bo] s How AT 4nAtE FoA AYES
o] 717 AlghEoelt, Feof A8 A7) 9 =89S 7FY e ASowA

wo] g, ok,

(2) A AH(makes) @ &A5% AgE] glonw & v HAAl AlALE dhe
g BEATFE AuAE FoAA AdS AA 7 AbEelth 73
2%, SAA A7tsdl HRE T A= B4lo] ]tk

(3) &AM (actualizers) : FHe okl AH #Ao] B WslE & ¢
3t 870 e FollA Aok EFef2e] A Asta 25% JHY wrh F
Folu} 549 FoR oulx|7} Fasith AAY AFol M~ T

(4) &5F7Hstrugglers) : 912] 77} @sRt &50] vig- Sk E5719] &
< el Aol SHA dom B Q= Eoph AldHA ol FRsAd
74k Holth, o] Huhe Maslowo] & AlFo]

oAt ERE S anRke] VR S97F 550 2nlAE 25 {
S BlojvAl =W 77 o7 @R pdEn shiis A A @Y
2RRERA ALSA THAE ARshs AoR T Abeteel Al 2 34
& Holy Zlojw, 4 shuz JiNA AHE Axshs deATY B d
eA g v Abeltth
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28) Young, S. & Feigen, B. (1975), “Using the benefit chain for improved strategy formulation”, Journal of
Marketing, pp.72-74.
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we] &gk 55 AlFeta vk 53] &HRF APEARE oldfetal 1Als
AA ko] mpAR I Fatel] AEete] mgS Fre AolA maHQl o]
£o]tH(Olson &Reynolds, 2001). o]&3F o]&o] whx] 7 d A A xS HolA
O W o2 s olE7] fsiMe F-E4 AkEelEe ASA< 7]
Hel AdH7IHS ARgdlorst gtk Alter|gelglas EElE Uy
(laddering) 71"} A|F3 An] 2ol FH3to] JlRle] F7-ak= 7HXAES] A
A arderIlaE skl Au RIS AvjREEe] Aot AfH| 2o
3] T=Ao® Fshs 7HXE rEsIE o)8EE ASIER7IH

Fo g AH|AL] Jfe1E VA E Tk 3
o] X7t Apo} A A (self relevance)S A5 HolM = Fuh-54 Al
o]&Zo] HkdEm29) Q1] 7pA= Bjieef o] upEro] Hw ZRXx]of| EA9]

BRg %A fArfe ot

| ek 7 %S Augths 23 ARSe] AF Age) By
e BN A ARG WFAAA Fgoms Fwe AF YL
. N

Sths glolt) olsh e Fhgo] Suk-EE Alzo£e] ko] gir.

29) Olson, J. C., & Reynolds, T. J. (1983), Understanding consumers’ cognitive structure: Implications for

advertising strategy In L. Percy & A. Woodside(Eds.) Advertising and consumer psychology, pp.77-90.

Claeys, C., Swinnen, A., & Vanden Abeele, P. (1995), "Consumer's means-end chains for think and feel

products’, International Journal of Research Marketing 12, pp.193-208.

Doucette, W. R., & Wiederholt, J. B. (1992), "Measuring Product Meaning for Prescribed Medication Using a

Means-End Chain Model", Journal of Health Care Marketing 12, pp.48-54.

Gutman, J. (1991), "Exploring the linkages between consequences and values', Journal of Business Research,

22, pp.143-149.

30) Rokeach, M. (1973), The nature of human values. New York: Free Press.
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o] AFAES Fh-EA AlEol2e Jdd EdE EAA7|Y ERF35)
Hal AEs)] s dAzkA] o]#dk o]ES Bl Agek &S AR
M, Olson(2000)0] A&k AAH FA 4714 7fdel dis] A+ ska A= A

o2 Bt} A% (Product), ¥ =(brand), AH]AREAl(consumer problem)
ALE] A @7gol A e 71EA <l o]gr(issue), 7 (concept)o|t}.32) o]#jdk &
o= viARG A Fade N FopllAe g ARgEo] gtom H ‘3]
Aokl A = BT EHTobs: T4l 08 dH4lo] Hojgkt)

AR, ol Aysie vl Adel HAAQ] S8UHE AlQkely] B
Fd] S i Y HARIA G glolr] deds Aeshe 1A
ol AR AAH ATk

2. FEH=H AS0IZ WE

TEA AEolEe] Tadt JdS anlAke] Aol AdsEel ek A4
o QXA FxIt AR e AdE o] aulke] sHx]e} ThA|sbe] gzt
o #AE & Avsl = EFolth A AnAt sk A 1 545
A7 oM AdEEE skt AE AEE 5 sy FEEA Abgo]
2ol mEH, &) Aol dig £48 Fdor aesta 23] F=

& S Xgshal Qlem o] o]
Tolmanol] ol&] FaE Ao 7|25 Far Juf. 2+ 19308 ol 7§l
A o B

Aol BEATHe) = A FhAh AuAE AE B

31) Gutman, J. (1990), "Adding meaning to values by directly assessing value-benefit relationship", Journal of

Business Research, 20, pp.153-160.

Gutman, J. (1991), “Exploring the linkages between consequences and values”, Journal of Business Research,

22, pp.143-149.

32) £719l (2009), "AEEY0] ACie| BTy HET BnWYole| NBAT, TR N4 33, pp.

141-163.

33) Gutman, J. (1982), "A Means-end chain model based on consumer categorization processes', Journal of

Marketing, 46, pp.60-72.
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sk Al 7HA] @AY ZA4 7FInk(Peter & Olson, 1999). of7]A4 £/dol gt
Al SAog A4 ol 1 Adk= Ve Adet AeH daE o
Aok o]2lgh Al ZRA] AH|AF AA e dieskal, GAAQ] Aue Abes

Pt E AFu Rt Feb-HA AREo| &2 AR AEA Al digh th
S <X 3-3>9] F3}(abstraction) YAE o|EF o g AHusA Jidslslar
o]r/]_
AA .

o Z1x|(Value) 235 7| Zaxo| ZHATIR|
=7H IR KIOFx| Al
Aeld Zot
_ , o de -
I 5{ E4(Benefit) SRe—— HEALR0!| T2 &e
FAN &4 _ HEX|4]
T -’—'\.-éj(Attributes) T HZ0| 7x|= &4 =2
oy 54
AZo] Al &H|xFe] sEF) B 71X 9 AAETE HolA A= AFA
o2 AAdxe] 9o o]yd AAL AAE zta Utk WA= 5S4
& Fel 54 AdE ] ol shpEnh E sul v d A3
2 7] 93 Ao AES Mulsla, B4 An= Avrle] EA 71X} 9

54 ARSolE2 Aol EAlehs S 1 HAdo] An[Ael A Alw

=
Se Asht slEe geela FRHoR 2vAe AAHQl shAge] A4
I} 3

Ao 2HS Fa vk AulAbs A4S AHA9E Fatel shxze] 43
Hof AE H4L BUH AWE ASES A5 AL,

34) J. Gutam and Alden Scott (1984), "Adolescent’ Cognitive Structures of Retall Stories and Fashion
Consumption: A Means-End Analysis of Quality", perceived Quality of products, Services, and Stories, MA:
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BE U AFE e AREEC] #AlEkE ol Ads A oA
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Th(Gutman, 1982). oJ9A| A&7} A
DFARA Al o3 HHoR A
7P e AR £ 5 EEA &4

= Aotk

ojell wholl FgA £A2 el Edolut A(quality) s} &2 =24 5%
I A7y da 224 $45S o9 FREkE 548 7R 48 9]
gt o= oAl Ve A Adtel Aeld AvE gEEe] ddd 4 ok |
A 7ISAANE AES TR Ao =y AnE AT,
Aoy, AR} Foln AeH A= AEAMES B A He wE, &%
e 24 ol ddEn

Ao B T w2 FAE 2 T v AES AR EeEA

AHI7} Waehs 7)ol Atk 594 A U7t Rl
o

of Al F1A el FAS WA AR AVL oA AL SRS
A 2, S47 23) 7B Alele] A FEE WEA sty oo
Hp Abzeln], o= AlES] BeE SHORRH AN R AdE
8L 9 Wiz 24 Ry Ao

ol g M H HA Aol oM wk=A] arjEofop & Jigo s
AHIARES AISES] BEA £ AnjRT= T ASFe] Zkar e Bl

= 4, 9] B, 3L NES aulshs 40| Sk glo

Lexition book, p.101.
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jur
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ST o Comprehending Product Attributes and Benefits: The Role
=T Tie of Product Knowledge and Means-End Chain Inferences
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» 12089| AH|XIS EH’C‘,FEE %éj T, °1|—|T—'—y IR|E
Timothy R =TS ol fzxo| Mo} wwaw aaal a0l 71 B o
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36) Timothy R. Graeff (1997), "Comprehending Product Attributes and Benefits: The Role of Product Knowledge
and Means-End Chain Inferences", European Journal of operational research, vol.201 No.2.
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38) Gillian Sullivan Mort (2004), “The effect of product type on value linkages in the means-end chain:

Implications for theory and method” Journal of Consumer Behaviour, Vol.3 No.3, pp.221-234.
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61) Vallette-Florence, P., & Rapacchi, B. (1990), "Improving means-end chain analysisusing graph theory and
correspondence analysis', Journal of Advertising Research, pp.30-45.

62) Roehrich, G., & Vallette-Florence, p. (1991), "A weighted cluster-based analysis of direct and indirect
connections in means-end chains: An application to lingerie retail', In K. G. Grunert & P. Vallette-Florence
(Eds.), Workshop on values and lifestyle research in marketing, Brussels, Belgium: EIASM.

_93_



}

R

ok
=1

Eo__

=

=

wel el A

[e)

Fo AEEs 2

o
b ARAA 0] glolA S

4] (paper—pencil)

&
A

(¢}

2 $YApt

= =

EaSieR

o AFel Arh} 2

E
=

LN

Jh=]

&

HEX| 2HE
TS oAl FHR Al A

(=5

) Aol

A

N
il

Ao} &<=(Walker & Olson, 1991)-& 7§+

RS

.

C

S

et

olo

Nd
al7]

7% ek @ N

S

oF7]

o

B

=

=
=
&l

15

R
-

o

o
o

ok @
o o|&

23
3tk @ M
2_1:1

¢}

Ho

i

0

)
)

0

q
a7 8

[}

3

A

=

=

F-eel Al o
Al

5
=

o}
ZF Tk
= RN

I9]

£
o eleh

ks
™

B
_94_

s
=

=
2

A

ot gz =

==
RLN

3

0

SHAI

1 AA AbEel

31717} ol k.

S

3}

KeR
R

<
A=
=

n
A% A4
A

=]



W oA FoludE 7)E dude] dass wEon 1 wol AL EE
| A7) B ARAe & 5 ek T <1 3- .
Aol AR BN DL el Fes AEEe Ee a0

Z, e WA ol AE DSt ANEIA FaF 47H] S22
e | 9 1 Sol ANEAA Faske A7 Atk 47el &
ol el 5 3714 olE WA = Atk F, 47H FLF £40 e
s70e) W B7kel SR Sl Holglth olAe SUEE HA Hm Q¥
o Surel AAAGE AL oled WHES A% AP Ee A8
ol gloirle] ATEe] tid A BAel tie RE Akl Baye

Ho]FE= Aol

o] MEXA 7]He] A8} ¥ sle] Botschen & Hemetsberger(1998):= o]4t
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63) Pieters, R., Baumgartner, H. & Stad, H. (1994), "Diagnosing means-end structures: The perception of
word-processing software and the adaptive-innovative personality of managers’, In: J. Bloemer, J. Lemmink,
& H. Kasper (Eds.), 23rd EMAC conference, pp.17-20 May.2, pp.749-763. Maastricht: European Marketing
Academy.
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64) Pieters, R., H. Baumgartner and D. Allen (1995), "A Means-End Chain Approach to Consumer Goal

Structures,” International Journal of Research in Marketing, 12, pp.227-244.

65) Ibid.
66) Bettman, |. (1974), "Toward a statistics for consumer decision net models", Journal of consumer Research

13, pp.71-80.

67) Schank, R. C. (1982), "Dynamic memory ; a theory of reminding and learning in computers and people",

Cambridge University press, New York.
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68) Grunert, K. G.., Grunert, S. C. (1995), "Measuring subjective meaning structures by the laddering method;

Theoretical considerations and methodological problems", International Journal of Research in Marketing 12,

pp.209-225.
69) Reynolds and Gutman, op., cit.
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products”, International Journal of Research in Marketing 12, pp.193-208.

71) Gutman, op., cit.
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