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The Influence of Service Quality in Health Club

on Purchasing Behavior

JEON SE - HWAN
Advisor : Prof. JEONG MYUNG - SU, Ph. D.
Department of Community Sports,

Graduate School of Chosun University

This study aims at investigating how the service degree of gyms gives
influence on Purchasing Behavior. For this, questionnaires were given to 430
members in five groups of Gwang—-ju gyms who have been using their
gyms more than a month. 408 sheets among them except 22 insincere
answers were finally selected for actual analyzing activities.

Measuring tools for this study were basically quoted from "A Study on
the Quality of Service in Public Sports Facilities.” developed by Heo
Hyun-mi (1997). To measure the purchasing behavior, questionnaires made
by Yu Chang-jo and Gweon Ik-hyun (1997) were basically used after
inspecting its reliability. The reliability of these questionnaires were proved
with calculating a coefficient of Cronbach’s a. The result was from 75 to
82, so it came out that the questionnaires had a quite high credibility.
Statistical technique used in the analysis has been carried out according to
purpose of the study like Frequency analysis and Multiple regression
analysis. Fach hypothesis was verified at the significance level of a=.05

Through the whole methods and procedures above, this study got to draw

the following result.



First, some individual characteristics of members have made some
differences in recognizing the service quality. To put it concretely, the
difference in sex and age showed that men are preferred the good service
that women did and the old gave higher attention to the service than the
yvoung did. As for the length of health experience, under 6 months showed
the highest recognition in the service and then 375 years, more than 5
vears and 173 years in order showed the next high interest. In the area of
academic ability, the graduate students or more showed the highest interest
and then high school students, college and middle school students the next.
There appeared not a big significant difference in the statistics.

Second, the major sports facilities and instructors’ abilities were marked
as the most important factors of service quality that had effected on
repeated purchasing behavior.

Third, next to the main facilities and leaders’ abilities, staff members
including trainers had given significant influence statistically to the oral

intention of purchase as some service factors.
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