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ABSTRACT

A study on Effects of Characteristics of Chinese
Internet Shopping Mall and Users on Satisfaction

and Repurchase Intention

Chu Xin

Advisor : Prof. Kim Jong-ho, Ph.D.
Department of Business Administration,

Graduate School of Chosun University

As the development of information technology and expansion of information
network through the Internet created a new market, consumer needs have
segmented and consumer purchasing power has increased. This has lead a
number of companies to seek ways to utilize their value—added approach using
almost unlimited resources on the Internet. One attempt to find the method is
research on stickiness which can secure the limited manpower and time
resources.

This article is about China online shopping platform and user features to
meet and re-purchase intention for the impact of academic research. In this
study, a questionnaire survey forms, now living in China, Beijing, Tianjin,

Qingdao, 250 online shopping consumers an empirical investigation. After



screening and verification of the ultimate use of the 203 questionnaires formed
the basis of data in this study. The purpose of this study, by measuring the
China online shopping platform and the user’s characteristics and perceived
risk, perceived quality, indirectly, that they meet and re-purchase intention
relationship.

In this study, spss 17.0 software program, data were analyzed on the basis
of the results are as follows:

First, Among the characteristics of China’s Internet shopping site’s
reliability, transactions both the reliability and convenience of using the
perceived risk that were not affected significantly, site reliability and
convenience of use to the level of perceived quality appeared to effect.

Second, Chinese Consumer innovativeness and perceived risk were assessed
the impact on perceived quality, perceived risk results in the Chinese
consumer innovativeness does not significantly affect showed a very strong
positive effect on perceived quality Was investigated in. Through which
Chinese consumers’ Innovation is still the Internet shopping mall through the
purchase of risk perception in the formation of large do not affect it as
opposed Internet shopping mall selling product quality on the perception of a
very large action and can be seen.

Third, Today, increasing by China’s rapid economic and consumption level
of Chinese New sobicheung growing Chinese consumers in a real innovation,
growth orientation, and there will be more active. Thus, minutes of shoppers
through the Chinese Internet market segmentation based on innovation and
enterprise and the future of South Korea, China online market will help to

inlet and can be expanded to be clear.
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A Yle] Ed7 F&53 ke AA AAZED A AR FEHA ¥
e 7HHex glon, Qe AEYARH Be Age WEYAS | A
Aol olz27174A] YL Al WHItE dodlxm len, A AAHe=E
A o] &2tel 71&tFFAH] SV thE g rlstA R AnRte AF
7 Muj 2o FujgE MEFA vl Urtn ' ARG AH G FH
A& olZm th AT A ABd ostW 2008W3/4E 7] AHYLBE
A TFEE 4F56609] foz HAd F By tH|175% F7h AR iy
4.6% 7t A2 UBHTHEA, 2008). olHgt AMEAIE el A4H]

HA = Bt dadAH AFol AFHom JFsa e BoFe

W-E

HT F&5T AALAEHR FA AABANN AL JE AN} EFEE
ZeE1 e T AEY Azl mEA FHstn glon, A o &
I Qe FAlolth olye ddS AHYE Rkez 3 AbY
zU2 7tx ZAEe 713E FdUA71Z At 20099 1149
BEE CONNIC(FFUHUBEAEH)S FIHAEYU Td43% SARIA M 9
3t F=o AEYl BFEL 26%A 2009 69 7]Foz Qe o] &AS

lﬂ

¢

= 3389 wo| frRd Fitdoen I Fod AAFAHE ol&dte aHAE
87887k Wolx, FdRTE 24597k Pow Frte zom ZAMHGY. FIF2 2
Hul o]&2 AA HAd=7ht HdoH, Bl Al o] &AE 7|Rte R
3 QY4 =3 FEEE Z718l1 9l iResearch(2010)0] w2 ™ F=9

Hulig o] REE 26709 #1¢-& 33k, MddiH] 90.7%°]%
Z7sk AL UEhgon, 2010 o= 4,900 9IQF F RO 28 AoR o =3
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AUl go thet 7id2 A AR A (Electronic Commerce)e] #3 7}
28l &gl (Online Retailing)e] #HAF A o] Fof g} M HWAFA
ol BHAME AAFANE FA B AA Al &£FEQ] HolE
Z = Stk o]" ouldiA e MG A WA AFolt AHIAE &
kAL Abe Aol @ 4 Aoy, (W&t 2004). =S OECD(1997) ¢l 4
AAFANE NI =4 BEFE E3hete d2E, g4, s & 2
txd "HolHel At Apel 7xe AlY @F3 #E"E RE FJ79 A
A7t Fojsta ok oz 28k Aujd(Online Retailing)e] 3 ol
He Y 71&2 8 AAG N2 =29 ([Retail Channe)ZA Q1E Yl
£BEL Ao sHthHargel, 1997). dEHo=z  afd(channel)ol& LA
(source) 2R RE HFAHAZA AF 5EFS Ut ol HojdlA
a2 Aakatet FREATE 2ol AF anjde Tk aBAlAl AF

AEsts A 28-S olnsithDavies, 1993). o]#l3t 2akel Anjle] =4
S 2E FuiAtet Ao Aazrg Aol el B EA dojdtte
Az B R7E AFes AH|27E ezEl el @R odditts 2, 2
il 7kA] Ab&(Value Chain)ol thFst GA| o] MEYIE B JsA A9
UttsE A T ul HA 5AE 7HAR UTHRao, 1999). ®E ThE #[HOE

o

Hoffman and Novak (1996)& “QIE|Yl £FEL TY3 d9 AFEL
et 28Ql A (storefronts) 2] F7 ozt Aol dtdth. I3 Daniel
Janal(2000)& “QE Yl £FEold 4H| A7} HEsE FF QAHY F40

Adte BEE AFGAS HolHzn AT T AAL(1998)e] AT =

e o

_4_



“2HA7E AL AL (AHRE, F, ZIEHAIA B YIS St A1 le] e
BE ZA7IAeE o AFA B (communication)dle] A7 A 2l (market transaction)E
ot 7ol == AHE AU b 7ol 2 AYE 4=

BA2AE oz Aol gt AEFA(197)HE A £FEL “EAYE
Az dA=o e HAFELY AF AeiFg R Foant. 281 F
AAYALE o] FAAY AR AR EAZH2000)01 4= QY £FES AtolH
Zolgte &g AMEStY “AFETTH FE FALHIE ol&std AF F&

AR 5 Jes 4AY sl AP o Ao o2 AH UL
29 nE BHo| sl 27 th2A Aelstm o} 7Aze] FEYL B
W g 2ok Qe &l shde] BRAA Lale Az A

il
ol
rr

Aolahs Aol s THUETT, 2004).

A

7t 7S 298E AAY 9L AZFst=d Benjamin and Wigand(1995)

BE oAbt e ArE A A, AR A el ol
Hol glol F3 HEEo] Fujxtel dAmjze] A AHo] Jbsaditn F4
Ak =4, 22l Al E WA FEAEESE thet A2 A
HH olA o RE FuiRe ToF FHE AFEol AAT + 31 nt
AT goldtA AlF ZAIE A 4 thBenjamin and Wigand, 1995).
AR, QedlxFEL Vg7 mdA A@SF HEe Fg AFTTh
Benjamin, Wigand and Schmine QIEJYl A FS 1A% AFE A= 9
sl M@ pAAL] st Be frte] A zHel = 2 Holztan F
Aotk A, JEU £FELS F5EEAH] 5t HolHuMol 2 &
ol & £o]3lt}. Bloch, Pigneur and Segev(1995)= AAH Al Fe A5 =g

mk:



< Ads] 7ol Ay T FHHez HEF F A vz Aok =
Benjamin and Wigand(1995)= 4H|A}e} 221l mlAE]l Al AEIZEe] QlE] | o]
s X]“(I')I'E-Tcl)_“ /‘];g'd g 2 -‘4'73} o2 3A = A5 FIAe .‘g_e_:ll_% Zﬂ%r_:l_q_

s+t

13 AEEP B B3 AT

.

rJ

HzLe] AlFZe fFolAQl TS uA e AR YEeH, &£PEe] 4E
TE AHRe] Fujolrd fojd P F= ASZ JEETH |-4F(2000)
MM = AU Ao]Et AlFE, AAZ=7F 281l Frjojgke] 3¢S mxth
AL FHaATt ARG AHANA ALEAL] AE A FFS mAE F
st £ F9] stUE AZ4dE H BAE £ 5 . AH|[RIE0] AAdA
AFES THEA &+ AT Hetd Ui 417 Zgto|HAIZt 71 8% A
o2 Ry TtHHoffman and Novak, 2000). Q1E]Yl o]&7}e] Ao]E A A
A ade &g AFdA] YArle|EQ] AFAFE A8 sl AR, Vs,
Zd =25 SAlelES] A 8oz AAFAT(lEE-AHTE - AIZF,
2001). Uedllsesgo] AHH, It o2 AFEFvha AZetA et £33 77 oA
A ¢ e ASTIE =80l AR AEA dalMs taERts s,

old B2 THiRFEC] BEFE FolEv AR YERTH(E I A,

rr

ko

Todd(1997)0ll <&t#, U 255 ol

o
< A sof st date AFolut MBAE MEA FtolFn 1] a3
=]

L EolM Addts MBlE Tlgd W AR A4 ofop Frt AE UL
I



Lo

EEASA GFE FTHRAE AW, 2000, AES F1Ee TH mAe

FES AL ALRL ST FET AL ol AFT Hu2E A

5 AEH BAL ZE A2POE ANHT G AT W oI5

Aol Akt AL 3 FOEA £PEACIEA the ABAZe] Fastn A

7 olFol A AolTHuE W 33, 2002 AFT-FAH, 2003>.
%

S4e Ao ES] A, Al A, of

ofi
-

Rl

A 2 A AR AAA
21 A Aol

&A1& (innovativeness) o] & 7)Qldll oaf] M2 Aow AzEe 3, #
By, AHEE ou|EtH A7 AEFolE TRl wE FHHA HELE LI
L= oz, /9 e £} 3 A AHe U2 YR AUHoe s

z71d AEZ ofoltolg FE&IEe HF=E  THrHRogers, 1983).
Hirshman(1980) = 8 41/4& 7o) M2 Z& Wolsole FEE HIE 9

AT, 2 AT 41 obHE Bog AFejdl itk &

o] oxl4E ARTE BAGel AU AL Yot Axdw FosE
k.

22 uA B BH AT

aHAe] H4F o B A7 ZA A 7HHE U= 5 sl
AR, H4AF Fe2 Atgol AAEr] WEdd LnAe] A, AT FAH



84, 283 AAY2] o 4ol HAA PFd JTFS Frh(Jacoby, 1971).
=4, H44 @Fol HA AFe 544 ot JFe wethes R
AAFE Az e, AE o, AFe EJAH A& Fol g4 dw
o o332 mFthRobertson, 1967). AA, FAH PE& Au|x EA7 FHal
AFe] S0l Fsagd osto] 43g WEThH(Blake, Perloff. and Heslin,
1970).

2HAE HAle 83t FHlol wal H§42H2.5%), AHWAH13.5%), Z7]F
TAHB4%), F71FFAB4%), AAMA16%)2 EFSFIL oS0l ATEEE ol
Aolat 7FA e ArhRogers, 1983). Azt thE AlEEHT Wi QP of
ot} AES FE3tE AMReE FH A AFHTolH, o599 T

Aol Ha thE AtgE] FEFTHAR T BT IS v
2w, AAFA R 9 HEE BHoFo AAFY 4F7 AAE 53
U =222 F7)d A1F #FF Al e Ay ®tH(Robertson, 1967).

E f7AE 93% ¥l A4S dzsed IR AZ5F] AF 2

o

zZol7t dAed, HA AFFE] BL A B Be AFF

E BT AEL AEL wy AEs Be v HFH AIF5F0] UL oA E
o WA te WistT, Wbl wolEY W wolw AxEs) B

BAT =% e HA AF5TY AL AFR BFsn =gn 2D

F%, &F AF4or dwhy FERU =& &7F Zeta dthKwon



and Workman, 1996), Midgley and Dowling(1978)2 T & AlZFAHAYLELS
=, WAH gAAE o= Ax JHAZ jlen, AAEFS F8F2

24 #F 2 F e g4 5 ddgd 94048 2290 sk
Rogers(1983)= 417 &ulate] AES4AAd s 5744 S4E =5
e, oS A olf, FHAY, B, ArLTIEA, AR T
o2 zulze o] HAH suAIA oUW £8H sl o

&
g Gehdtn ok

REES

22 g tHRogers, 1983). o7]A o7 A =7 (Opinion leadership)o]alt g+
< el 2 AbE] 2] ThE AMEECA Al % A= F1E F
Al 350l HES B HYPHHer JFFE e A= FoHH,
oz wol 7a Agelm Felwrt
(Rogers and Shoemaker, 1971). o] oA A== 73 1940 = thEH
AA Al B AFE Fa3ll AANH7] AR, A7]dM= F EA
YALAS T E(the two-step flow of communication)2 A A|FFHA, FHE= 1
HAR dFsAEEE oA MAEAdA HolHx, 2dAE oA A=A=R
H dFdAZ JFgo] Sttt st tismiAe NAARFUA A B
A9 At et AF3FHTHRogers and Shoemaker, 1971). T3+ 3417 o]
3 oA AxHo| 3k AFEE H4l¥ YA (innovative communicator) 2 A
olata o] AHFEE MEL AFolu Ar|2e ZI|FujRIEA FAlM AF
7 AEj 2o ek FRO| 1A deExtgtn st Hdth(Ryan, 1966). o5 A7
A, dojdoz A2 Ffe i FEE BAdA AGdtie HolA ¢
Tog AL e, HAo AHE S slo] E HFE AT E o}
Uzk gAHos e wAPe e Fo@ BA APl wrkm skt
A & AFdAME 5 4HR HAHE JHULTFE o8t 4o

ol A" HAE B A" FZd o= FTFL A= AE AFSHnA T

ull

_9_



o},

A3A ALE A9 2 A4d F4

31 A7 913 B AzE F4o) A

2R} BFATAA HPolF A AAHo g EXss ol of
vzt 2L A8 Fa40r A4sts 99, 5 A4dE HFS 9
Blahs Zlolth (@A B E o], 2006). AzZtE 2P dig Foj= HR
s whet v okt A" @2 FujolAl AR TAHA e
B Ay Az 3 avAEo] ZHe B34 o th(Blackwell and
Miniard and Engel, 2006). A|Z® 915> AF Frjet BaEdE @ s &
H)z}2] Wgo|thChen and Chang, 2005). A|ztEl 9¥L AZ L ISt A}
gotedl QoA Hao shHolut B89 ZFo|tSlater and Narver,

U A1gEtE A7 #Es RE =8, Poz AFIrh Snoj et al.(2004)2

FH4 vg, 713814, oA Hg, EYHA HE&L EFstE AF /1A
o2 AFEATh Cox(19)E LBA7F AFe] Tt AgolA AFHo=
7H Aoz AZEE £49 FHu F22A Tuf "o Bhske Hola 3
THChen and He, 2005). =3t 334 H|§, 7138498, dux H§, EHQ
H 8-S T3t AEF 71Zo]thStone and Gronhaug, 1993). Azt 9]
st Fole AFAErtt F t2X7 WA R FojsiEe] Az g 4

Fa43 7o) F ARE AL F P A
Z3, 2003).
AzE FAlH &£HAT A4ste B4 DAse FAFEL ofusew

Azt F4o g e SAE dE A 7FA o]lHo] wrh dwrAo

_10_



qat@H el 8T AL 3 LB|AdA AFFEA HE Fe F71 4
AMe AFd e 2rp A@Holn =HHYA AFsof FTHOlshavsky,
1985). Xzt FHoldk nA O] nlEEdd FAH4E AFo ¥ A (superiority) B
T F4(excellence)oll wigt AujAte] HuEHQAd HriE A £ ot
(Zeithamal, 1998; Aaker, 1991; Keller, 1998). ol&] AFA}Eo] AAH FE=

Fo# FA7LY] 2olE2 HEFPEd(Garvin, 1983; Hjorth and Anderson,
1984; Dodds and Monroe, 1985; Jacoby and Olson, 1985, Parasuraman and
Zeithaml and Berry, 1985), Garvin(1987)& 2| ztg ZZ<& BAME, A Zo|n|x|,
F1 5& 53 &8A el e FHRAHYA FZo)gn %tk Hjorth
& Anderson(1984)-2 A|z}H F A (perceibed quality)2 321 FA (objective
quality), AAA< FA(actual quality), 7]&Z < FZ(technical quality)¥}=
T2 Aolgtm 39, Olshavsky(1985)= A ztel ZAL BT} FAS AFE
o ek HrtHQ Hrtz Bu AztE FZo] A4 FHEY © FasH
4t} Holbrook ¥} Corfman(1985)2 A#A Z#A 3 A FHA7He z}
ol 7]Al3 FHE(mechanistic quality)®} 17+ FZ (humanistic quality)7te]
zpolet FAsta, ABH FAL AFY ey ol HEFE 49
a7 g8l ALgske 8012 A4S Ay BATNE FEHE TGE Ao
2 Byt =% A7E F4L HES 44T JEeR mn wEud: A
Lol FA71HQ JFefol et thidel dukAQl dgoln Algto] A uw
gl 2xo 7 Walsls A7 TAsNFolal 39k Kotler(1994)= AZERS
AEAA ) BEH S0l sl53 BaE AR ED(objective quality)sh
Me1el A4z BHEE F3ZH FZ(subjective quality)Z2 FE3F, Ayl 4H]
s AFe AR FE2E YA Hot & w5l gle B Bot
A Az Uz AFL BAdw HEE F4smz Fud F3,

ZZo] nAEA e FQsltta 3th. Hawkins, Best and

Oll

Ay

r
)

A

2
)

_11_



Coney(1983)¢] AToNM = Aztd FHo] AF gt Bz} AFol Fas
qEFe mA & glomw nAEHAA FaF Jfdolztn AHsHTE Cox T
(190)= 4827 e ARE 7HAA] G2 FEjdA et AR E Fe 3F
BHoz &AL vustnzg FHd g d4e oF e 94Ee e @
ME2 dFgee 4474 24 O AR A" FZAA €S Fesittn

Sath Lutz(1986)= EFEL HAH FA(affective quality)?} A3

rlo

£
(cognitive quality)® TEIET, AF Pl A WAL & = £49 F7)

2 FH &£ (search attribute)e] Bl Eo] =EFE & FF9 AXH #
@S Sjof & rbeAdol AA L, vHE AP H LA (experience attribute) 2] H]

&0l 275 AiHo= AMH 7t A JheAol Erha stk
Maynes(1986)= AH|Z 7t T thdAlEF] Jg HdA FiHd F4& 37t
tEZ A7 g FHL grtH oz ARzl FAQ I LA dojdrii
3ttt Olson and Reynolds(1983)+ A zZ+® &FZL AFd thgt FAHA £

A(specific attribute of a product)o]zt7|BHtlE &L £F9 FAFH £A4

—_

(abstract attribute)o]2} 3} T} Parasuraman, Zeithaml and Berry(1988)= X
Zte F2& &FAke] A3 71 Abolel poloh W] A= AHojgom
A A" FE4E 71d-43 Jidel A#ATIT ok Zeithaml(1988)- A7}

g B4e 0 A4 542 4o aed A, Ag4E Bde ARy 3

(objective quality) ¥+ A4 FZ(actual quality)Z= TEEE F337 3o
th &4, AF FAHQA £A(specific attribute)o]T}7| b= =& FF9)
FaA ol Al Adelth AR, ERFAFN e aHAke] HukHQl
H7Hglobal assessment)ZA] A|Zo 3l © E(attitude)o} HAFS 73 olt).
A, 2827} QAstE 371" FHevoked set)E 7he] AthaE QA4 o

T Agdow Aol st

_12_



_:

32 A7te 99 2 AztE Fdo| B AT

rJ

n{m

AZ4E gL 1960 A sPHE vl =22 2F(Harvard Business School)ol]
Al Bauerdl]l oJs|A] A7) = ATt Bauerdll oJ3tH, A ztE @7 #ASF] 4|
AL FrjdEel #EF TsE AL AL ﬁii}f&‘;}a)eter and
Tarpey, 1975). CoxE Bauere] 7ldS Hr} FA|doz dHAA xZdH 99
< FHERA e Bgddez A3 fEttn dtfen, olnf BadAgo
op7|H = TFAHA Al 7HA AFe AAEAH. F A FujEHo] Tl

5]

AsA HR, o] A AZE YBo FHAATHIHE, 2005). LHA7}
oAb BAARNA AP A7t £ og AA7t e 5 Ytk
Bauero] 939, AH|AE 9 A4S & o FFHA dM(FHE, AR H
# EHE F2 Alg3tH(Agarwall and Teas, 2002). Coxt AH|AFEA A
Zt= = 57HA(715 4, =8 d, AFE, Ad2H, AR AdEEHE A AT
A tHChan and Chang, 2005). Kogan and Wallach+ A|Zt¥ 93 7|54
FAel c71E &9, £34 AFe HE 59 5 2 9oz FEEAH
(Peter and Tarpey, 1975). Brooker and Jacoby and Kaplane AZ¥H HF&
£ AflA dAY Adste L8R BFAAHL TP Zem Hu
I Ageas 7HATA, AR, AHEE, deE, A, A/ EEA) Al
A& ATHChen and He, 2003). Peter and Tarpey(1975)= %3, 43, &7
A, A, AEA, AA gaaet 2 ude A 4 THE AXS AT
Murphy and Enis(1986)= 1@ E t}-2o| 571X 2 EFAct AFEH: A
Fol 7IvwtE HZA71A ot LuA7E 29 £ @oHdE HE AFe=

A & Qb dAdnT o Be £ FAY A% A4 3RE AF

fr
A

I
@
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Aoz A7 FAHA 9L 7HE A BYH: AFES AMESHEA &
Hlzbg o2 ALgelA s 48 AR 715 AFel auate] JdigkE 2
oA @AY A AFE duFozA AnArt 29 I, THE
Atolol o] AR ¥W3te]l 9. ®3 Stone et al(1993)2 AZH 9F &
AE 71E St AE Re Fste] el AAEaL, o 671 gz
o g Aztd 9de H-E 88.8% Ayt FA3 AL

Zte g Frdgnt 236 wak gk 2ol 7R thEA YEeRd
tHAl g, 2006). |A Fejairh 528 AFo e Y& AEL FAS
A Agle AFolgtd OE AFF TYHIEe] FdsinEE AdgHeR
Azt Pe AAA Hi, FHiAE § =2 M gAY sHAE s 7

=
N

ull

o3

A

=

2y
(oL
z
oo
o
f
O
£ —E
it
E)
-1
=
>
N
r#

uj Zolth& 2 &, 2009).

ARt o g A" AP AF AzE 7HAd Wi BAEHQA S A
212 (Snoj et al, 2004), AE FurtsAdE EAHAQA 93-S nATH(Yeung
and Morris, 2006). Peter and Ryan(1976)& oA AZE 9IS 4
5 7o AFAE AV viEde] BHAA B Fuj Aol die B
Adol A4 Aol =&5E 7o) dre Hoittn Hiuth AZ7ede
v Aejzd & RV B53 o, Fojste AF
of AFEL ul, AFol It W, VIeHo®E EZJST o, AFol HE AP

Aol BE3 uf Bale b FE o7t Wobd & RdE Hddg & 7}

SA40] EolxlE Aol 9rkBettman, 1973). A ZH FAL AH|AL9 71x]9

[
=
>
N
N
4
k)
p‘L
r
X
o

[0
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Awe] 8 Q8 4o|tiDodds, Monroe and Grewal, 1991; Grewal et al.,
1998). =& AZE FHE, Bazd #Ad®E Frt 3te] AEe &, avAT)

e

Ha=o] g7 44 dsts AL o (Yoo et al, 2000)3}31, 4H|
A7 g2 AAEWzET O BA=E MEYIEE & 4 ITH(Zeithaml,

1988).

Aol 438 FAoz Qe o=, A4 FHo| EL24F BT I
AE (equity)= S7HHt & 4 Uvk(RbFol, 2003). £3] WAREA7}E o] &3
7] AEE FeidSolAY F o B Aztolu ="o] Ha¥ A9, AFol
e F2 B olEe A 2BAES AF JWAY SAET oA
GAo] ©] 2]&3tHSuri and Monroe, 2003). dutx o7 AzH FHL =3
7] I MFo g wolEo A1 ¢ tH(Parasuraman et al., 1985). 3} =A%t =
2 5L A4E FA7 Frozel AFAN AAV vt AFEHE
W7 3Gt (Carman, 1990; Parasuraman et al.,1996). Chang and Wildt & #]
ZE FZ2L A" A dFE mAA Hi, AF4E s T eEe
SRhEtE - dEL- 29, 2007). Oliver(1981) & AZ-d

Ao e FUAA w4l olgolmel FHHYU FEL B2

q
A FAEAT AAFHA FAESA] AF FAE, PR AR IF
AFAAM WAH &gl o
ol zo] J&gFe mxz, AAH L4 dig AdE FHL AFA did F
A=rt &b A FEjel=E FUMAZIvtn #©3nh Sonj, Korda and
Mumel(2004)-2 £=ZH ol A=EF #HEFE AFdA AAE FH4E AZ
# 7EAel HAHAH dFE A2, A4E ATEE SolevE TS AT

A7EI}E AAEAT B ATA Lol dRATE EvE JdHULT

rr



A48 2vH g g A plee

AUz RIS HE L Aulzol A olg F ARE kst AAHL

2 olgA BFHREItE FR3T, o2 EUz BEEE THHE 4 24
[e]

%

olgtz FHolstdr). Oliver(1980)= A Eo] AFL Fristr] ol AF2
Aol tsiA BT AP el & HUbE Rl A dA 4ot
I ARTE o™ FHo] Eo|X(positive disconfirmation)7} A 3He, dk
gz A4 Axrl Jddd ARt EaE Reo Bo]X|(negative
disconfirmation)7} @A st 3ttt SFHOlver(1981)= B X3 7|thel &

H[Z7E 2H AP o) AR AT UE Aol BFHoE AF s
A FEH ADdHE aATERE  Fofstdrt. 28a Tse and
Wilton(1988)dll M= AF- A Zthel 4H] & g AFAE Abelel ztoldl
3 Hole AHAe] wkgoz Aottt AEYl FHANA A FHj 9=

HzuU2o AF3 A3E ZFAE 23 290 Hu Yo, A 873

A= APt ofgo] wj¢ H7] wj el v FrjdEe 7Hx S uy
i

=

;O

5-89+43)|, 2007). Oliver and Swan(1989)-2 &2 AFoA e v 4
zo A Tolelsel 4ol e TAH G¥e HATE AL AZHos

Zn 34t Woodside et al.(1989)9] AT E mATEZL xuH|2A ZA7}
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A Frjel= 7ol BAE wIiste AEe ste WaEhe AMEL HIEA
T} E3 Zeithaml and Bitner(1996)= w7 o] ghZolu} Auj2 Ao o
A7Zbe mAel zoAHQ PEol} A Fume] FAHAA e m Atk
3ttt Cronin and Taylor(1992)¢] dAFolX e AH|2Y

oo FAAJA AFE nAte e FASAT B AFdAN F=

Y4TE o]8AES e s m=o] A Fujoxd duh} 73 gL

Z

o nATZL A

o
R VS

N
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o
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2001). #H-A7 FEHEONATAAE AEY BB 91
Azte] FHoEd WX FFL AFAGEH, A BI B A
o APAZ FFL AE 2L ekt

aen suAEe] GPAN AR FoiSA RE olfE, Bokd] B B
A3 Zaolu A2 S thHoffman and Novak, 2000). o]& & Yl £PE

o =] AEAEL FANTL A|EE o431 B Zolth Ee whulA.

ol AFE FEO Wed T& EFSAT. ALE-olFF(2009)2] AF-dlA

=)
W
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o
o
ox
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ol
s
rr
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Ex
ol
il
o
O
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O,
l:‘oll
o
i
lo
fru
(i)
-
o,
A,
rr
>l
flo

EdA st AFe] F2 AL JId 5L HME dE F

e AL AZWTh b B ATAE AUnPE] 4T

N
1)
)

A4 HL: AHU£BEY] 4o AZE Bl FOo 9L w3 Aol
ot.

4 HI: QB UEDE AfolEe] A3l Aze A@el 2O 4T
4 Rolth

4 HI2: ABUEDE Aol el AZR 8el 2O 9ge =A

Zoltt.

o3



4 HL3: QHU&BE olge Beldol Azg ABel 2o FFL v

Zoltt.

M H2 AEY&YES] EA0 AztE Edol AHe JFe uA Aol
.

7Hd HI-L: JHULEE AlolES] Al do] Azd FA Ao dFe
7HE H1-2: Il = Aol Fgo] Azd F2A A 9T 1l

7HE H1-3: JIEUl&g=E o8 Heldo] Azd F2A A 9T 1l

A7 QEUERENN Bolsis AT AdE 2AY B3 5 9]

W&ol AF 7ol ARl e AEel gl "t olF olfEA UH

AHzbe] Frf o=t A FH VY A vEhEA] g8 Aolth e AEFH
BAgs 4B B3y Frld o8 JFE e F

Higgins, 1997, Herzenstein 5, 2007). An|z}2] & AlAjo] =
2oz FU|sE o o2 ol oo Au|xtel vl AFA e AP
EAAd AZo] 7PF g Aolth(olM#:-2L2d, 2009). ol AB|ATE FA
dol EETE AFY A9 BstAAHET WL o FasH Ve F

=2
Al 2B Rke] £ 2ol BASEFE AR B F gl dHULFENA

30
kv

(Crowe and

=1 4HA7} &3



£ o
UdLFEdAM Agsts AF 2 Adzd g A4S FA A4 = e

4
AL dZ9T) gto] HAATSL Yo 2T 4 a4 AZ4E 9

7Hd H3: &vA galAdo]l Aztd A H()9 4FE " A Aon.
AL Hé: LvA A0l AZd F2 A+ 4FE A Aon.

Al Fojo 2 Aztd 43
ol e ZAoeg d2FHu JuhAlEFe, 2002, Z9F 5, 2001; Breitenbach
=

oA HAFEFES U Bl e WA

%3], 2000), AEHY &£PEd thy LHA B2 P 2 GFgES n3
2 EQO|JTHT Y% 01412001, ZF 3], 2003).

A" FA9 T80 A4 AF 47 4" Myl 5248 R

g 3, AG"E AMuE FFHAA AR g b F85 A ecle

N, AN, FHREERNA Soleka @ 5 dth
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7Hd H5: AZtE o] BFd H(-)9 dFE " A Aot
7Hd Hé: A Ztd FAo0] wFd F(+)o 4FE vA Aol

B
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e AAFAHA ArtolEe] AEAHQ 8 Ao|th(Palmer, 2002). JE U
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de Ato|EoA e AF E AFSE Al 24
o]3t 1L, Johonson and Grayson(2005), McAllister(1995)
°of FEL Fxdtn 107} FES SHeATE Aol AddAHLe BebgAE <
Z, 9433 alx FubAel 2e Hel 2 FAS FEAZL 5 e OF

Hog ou|sta, FsE AR lFE(2007)A A AHE3F S

Ko
Fxsm o) 232 SESAT. AVITE PR P7I50199), HAFE

49 5

Hel AFoR, AwAH &£FE AHE HElg ol8std 197 &
th A&H[RF HA1A(consumer innovativeness)o| & AFSIA]2El Yol A JfQl9]
oE FAAET A& dixor wey F&3s AFe Tebe FHiAx
(innovators)= M2 A7 A2 AT AHAJ A LBz &
S tHLeavitt and Walton, 1975), A<%E -7 41-0]FLH(2007)2] A FES
zoto, 87 FEE FFsAth A" AP WHae Jdol JHULBE
ol-&3st AU ol gt AzpetHA AZste AF FEER FYsA, FF
&L 7]&d (Kaplan et al, 1972; Jarvenpaa and Todd, 1977)oA A}&% )
JEULBE Ao 5A WAste 97 FEE A&tk Az74E F

4 -3 5](2001) 2] SHFEL Izt A== AF FZ,
, 240 08 2 AEE P4 o) BEoR 2RI U

to Bt
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H
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i)
4
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—t

V. A% 24 2 A8 AF

X

it
X

A1A AR £ 2 LY

HE 3t E=AlelA A3 e oF 2507 AHU £BE olSAEA, dEA
£ HileH, de 204F 3" FAM =43 d
Aoe, 2038 0] FHI HAE wFor FAEHL AT 3" A7
Aol EXCEL Z2 87} SPSS BA #7125 o] &3ttt

M AT A, HEEY 2 JeFA E48 ol8sto, A7 FE &
&

E o7 SR o TAEE AUt $2Wo = 404%, IRV 1210z
59.6% 2 UElz, olA7AE FF Y £3E o] gAe H]go] FARTH
o/do] thA ol H&E AAsL UFE & 5 Utk AFE BE = 20d7t
1507 (73.9%), 30tH 7} 28t (13.8%), 10t 7} 2078 (9.9%), 40t 7} 58 (2.4%)5 9] <+
o2 yetyth &, 7 S¥o] £ 100 9 AEdl A 2t4A &3t
2 gk 400 dFHF FAME JEY £FE o8V A gkx, ofFE] <
Hul &£3& ol§dte AHEAELS FE A8 o] Feta A3 &Fo] YA
2030t o] 54 AFoleta B 4 Uk shEE tEo] 1313 (64.5%), the ol
3178 (153%), Zol 207 (9.9%), thstd H oo 157 (7.4%), T=°] 69
(B.0%) w22 ey, ey ool mstEg JH gt HAl e



o] 8701%2 Aoz vteElgth AP EXE Aol 1243 (61.1%)0.=2 71
= vehya, stdol 339(16.3%), 71EF7F 169(7.9%), WEZ o] 137 (6.4%),
Aol 1198 (5.4%), FFEHol 6HB.0%) o2 veh}, Aal SdExe] i
2 BAGTE o7 ALE UEHth $HAES] 9 HE A5ES AHEH,
695%F =7} 4 HT 1000~4000919te] A5L ztw Qe Aoz Uehgon,
1000~20009]¢te] 719 (35.0%) .2 7} wokw, 181 2000~4000 $Jete] 709
(345%)o2 kRl ZH2 atolrt Sle Zg B F Ut o= 100091¢H v
gho] 327§ (15.8%) 22 UEl=H], o] &2 Al st E0] H HH §ELE
ot} I 4000~60009] o] 227 (10.8%), 6000512t o]4o] 8W(3.9%) 59 «
S 2 etk

e ul IE)
A =y 8 404
== oA 121 596

10cH 20 9.9

oies 20cH 150 738
30tH o8 138

40ty 5 2.5

5z 6 30

e 20 9.9

stad cH 31 153
e 131 645

chstel 2 ofat 5 74

ShAY 33 16.3

HMex 13 64

ol xhed of " 54
STEENE 124 611

e 6 30

7| e} 16 79

10009/ oF 0|3t 30 158

I 100072000%] oF 71 350
2000740009 o 70 345

L5(8E) 400076000 o 20 10.8
600091 oF 0] At 8 39
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13 S8 AEYl £ o &5

SHAE QAEY o]&3 7zte g = 5~8d ATt 64H(31.5%) 02 7+
weta, 89 o] AU ol&stm e SHEAE 0FoRA WA FE
29.6%5 AA et Zoz vEhyith g3 JIEU o]& 7|Zto] 2~51dQ1 AHE

A7} 477 (23.2%) 0.2 Rt 1~2dQ0 AFEA7F 269(12.8%), 11d m|Tho] 69
(.0%) el wo= vehdth AEY £BFE AolE H5HPL SHA A7

AAAEE Ste] Qe ATE TYAE FoIN 189%0] Wk (ER) &
A 9, AA B BI%E AAsHE AL B 5 Utk GE AOEE B
EAHEA YA R SR WE (EX)E AASL AF g

25 ggo] ASIHES s e Buks ghol A7 MR AU &Y
3

g Fa% olfoln @
e

P'L
kl
30
rr
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it
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20| 61 (30.0%), Y3t ZolX A=

B
®
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12
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~
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>
o
L,
2
£
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24
o]
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e
El
e
4
%0

o

Hg = lFol 40%(21.7%), BF &
ntde]A] FE g g & hFol 129 (5.9%), 717t 8% (3.9%), AEFS F
A Fgo| AY HA 3 ) 59 oz vEgth AdEY &BE o843
of 71 ol Fuld AFe ZTRHE A ) oE EF SHo] MEIES
o] 4 AFE BH, AF/AWA/FSFIE 14979 (734%), TA/FRbo] 747
(36.9%), 3FE/m&o] 6773(33.0%), W7I&Fo] 56(27.6%), @A/ 2E=7}
437 (21.2%), BA/AA /DM E 7} 2678 (12.8%), A EF7} 243 (11.8%), BEH
2 oBA AFol 199(04%), 7P/ FHEER V18 47 13%(64%), FA/H
ob/obEo| 119 (54%), FA/Mul2/FAo] 78(34%), AF&Fo] 63(3.0%),
A7/ B 7} 48(2.0%) SO oz el mebd B ATy F=

FA%t 3 © AFSY A%, HYE A, 40 5L F= Fojstn Ak A

rr

ol
—_—
=
Q1
32

~
4

2 B 5 gtk A2 309 FY £WE HEIASE Slo[21-5101% 2k A
2 1Y B AU £BE 128 FEF AEA RFR56%)E Y B



a1, 163]~203] HEA7E 108 (49%)2 AL HA ekt &2 ) 2=
= 7H 30449zt Qla, TE @Al 17%ol4de AASAT. 18 &
Age HZ Y T A aFEANA FeISFE 128 T 779
G7%) 2 71 Boka, 3~53] FEjAr) 7398(36.0%), 5~103] Fujx}rl 2613
(12.8%), 10~153] el z}7} 14 (6.9%), 203 o] Fulzl7} 109 (4.9%), 16~20
3 FujRbrt 27(1.0%), & Wz FujskA] @S o] A7t 156(05%) 59 «2
2 Yeigth o 32 SEAEY AU &2PE ol FE AUE
AHBE R, e AdEY £FE o] ZHE FE 18~23A]d HFEH= A
o] AZFHelA AEHl o] &2 7} 138 o] 31, A EE2] 68.0%
Z i RE o]t dholl AIZEE ol AHY &P E o] &3}

283 13~17A1el4 &£FE o] &3te SEHAE 547(26.6%)
< At F10%(5.9%)= w-¢- HA ERgT mhA
o2 SHAEY H 13 AU £BE o &AITFE 30E~1A1F A= o] &3}
= SEAVE 779, 37.9%= 7Y B AE UEhH, o 168~30%
AT olgstE SEAI} 5299, 25.6% 2 LERGTE 28T 1A 7H~2A17FE 24)
A olgdte A A2 319, 153% = vEton, A HA 15%
olal A= o]§dte SHAF 12%Ql, 5.9%E UERTE ol SHES A F
O FHEL thE <F 2>9 #ATh

]

i’;
_>|~1_4
ol
o
32

filo

<E 2> $HA9 A 2 ol§E4

U2 I (N= H (%)
T 6 30
ol £l 1~ 26 128
o5 47 232
o8|zt 578 64 315
8 of At 60 296
oy 5 05
olE ti=FE 16 7.9
smE BE 189 93 1
S 3 15
AtOIE 2 5 9 44
ol2ss R 5 25
7| e} 10 49
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= HIE(N=) H| £ (%)
B 61 30.0
oIl Wt 146 71.9
=07 Al ZHE ot 77 379
B vl & 2] 40 217
ol 20| 22 25 3 15
ZE 2 oHE 12 59
7| E} 8 3.9
TA/S 75 36.9
o| & /af M/t 5} 149 734
Hd/AZx B8E 43 212
MI[[AX ® = 56 276
ZEe oA HE 19 94
HUBE 6 3.0
T oA = I FUEE 13 6.4
== A A A/ M A 26 12.8
Jh/elE 2] of 4 20
Z 4/ SototE 11 54
Az 24 11.8
BEHE/0|8 67 33.0
o &l /M| A /5o 7 34
7| E}f 13 6.4
- 1~25fz| 52 256
3753 36 17.7
=k 2AEY 57102 35 17.2
4EE g 107153 33 16.3
167203 10 4.9
i 203| 0|4t 37 182
03l 1 05
2 370 1725 77 37.9
=of olefyl 3753 73 36.0
. 5710%] 26 12.8
c= 107153 14 6.9
Toi s 167203 2 1.0
203| o|at 10 4.9
olEful 08™12A] 7 34
sme 137174l 54 266
. 187234 138 68.0
TE 24™04N| 3 15
ol 2 A|ZcH 05707l 1 05
g 13 155 o|st 12 59
sE= 1657305 52 256
ol 2AlZt 30E60% 77 37.9
ST 1A|ZF 24| 2} 31 15.3
gx 2A|ZF O] A 31 15.3
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AA ol et Bldd A4S sk 347 aJQENL 9JFES FE
44L& HLgEHEA  8d FE Fol7] A% FAE EA(principal
component analysis)¥} 2| Z}3] A (varimax) W22 ARG TE B4 Zd Y
o ANER JEU &= AolES B4, S AFA AR A, EAHG
o] JF%H, A4 HF, AZdE F2, LvAF BE, A Frjelzd g 2

4 QBN AT 27, <E 3>-<E 62| Upehgrt.
211 AHYULDE Alo]Eo] SHo e BaH 2R

AHULFE Alo]ES] 4 et &7 Q&4 A% 23, AdEY

L= A=A, Aol A, ol 8o HAel ) Adezr =EHA

AE P E9 =g Ay BAbE 2753%=2 Jetgern, 7AH =&
B2 V) FEozAM AF e T AL, AolEd i3 22 FE, AlFst
= AMHl2d g 2o, nAFHe &S AT)e AR T FEoR =EH
Ak Al et A B4k 19900%2 vElgon, tHEFRETo A
2, MR B, $EAAL HHA3 THE T2 Y FEoE =E53
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< 4> 2ulA HA4, A7 99, AzE FA UE B aiA
x

25 N NERE NEEEE EEESS
ZHIR} S ET 848 115 108
AH| X} 344l M6 827 048 167
AH| X} B AIM8 820 -008 017
Au| X} 3AlAA 746 000 212
Azt 2IE9 040 869 -046
x| zt=l 2|88 - 041 842 - 001
x|zt 2lslp 070 834 064
x| ztel 2|85 Q77 826 027
AzE FE2 196 016 873
x| ztEl =23 102 022 843
x| ZbEl Z 3y 047 - 022 809
x| 2bEl Z 2 160 033 794
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