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ABSTRACT

The Influences of Sports Experiential Elements

on Sponsorship Effects

By Hong, Seong Chan
Advised By Prof. Whang, In Chang Ph.D.
Department of Business Administration

Graduate School of Chosun University

Sports sponsorship has quickly developed as one of marketing
communication tools employed by corporations during recent several years,
with heightened interest and research. A plenty of recent research has
been trying to approach sports sponsorship effect mainly by psychological
attachment such as team identification or team loyalty. In other words,
fans who have high psychological attachment to a sports team do behave
loyal to the team with frequent game watching and purchases of related
products and show positive relationship with the effect enjoyed by the
sponsor of the team.

This psychological attachment of sports consumers could be explained
by various factors. However, it may be the experiential elements of
consumers to sports games that could become the important factor to

explain the psychological attachment to the team, in consideration of the
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fact that sports game watching is basically experiential and has symbolic
meaning related with consumers’ characteristics of subjectivity.

Based on this viewpoint, this study seeks to find consumers’
experiential elements in watching pro sports games, and explores the
impacts of experiential elements on corporate’s sponsorship effect toward
pro sports teams through psychological attachment. Especially, while past
studies consider motive for sports game watching or attributes of the
sports team as main variables creating team identification or team loyalty,
this study classified experiential elements on sports games and verified the
impact of experiential elements on psychological attachment. In addition,
this study considered involvement toward sports and satisfaction of game
result as variables moderating the relationship between experiential
elements on sports games and team identification.

Results of this study are summarized as follows;

First, most experiential elements considered in this study were showing
positive impact on team identification. Above all, experiences of
evaluations on sports game had positive impact on team identification.
Fantasy experiences through sports games also influence team identification
positively. Flow experiences on sports game had positive effect on team
identification. Experiences on personality and physical attractiveness of
player had positive influences on team identification. However, among the
experiential elements considered in this study, aesthetic experience in
sports game was found not to give meaningful impact to team
identification.

Second, as this study verified the impact of experiential elements of
sports game on team loyalty, it was found that only experiences on

personality and physical attractiveness of player had positive impact on

- viii -



team loyalty. In other words, experiences on player's personality or
experience on player’s physical attractiveness enhance consumers’ loyalty
not only by increasing team identification but also in direct way.
Meanwhile, experiences of evaluations, fantasy or flow had not influences
directly on team loyalty. However, they had indirect impacts on team
loyalty through team identification.

Third, this study classified sports consumers’ psychological attachment
level to sports team as attitudinal and behavioral dimensions which are
team identification and team loyalty and examined the relationship
between two types of psychological attachments. The result showed that
team identification has positive impact on team loyalty.

Fourth, this study analyzed the impact of each psychological attachment
dimension on sponsorship effects. The result showed that both dimensions
had positive impacts on loyalty to the sponsor.

Fifth, this study verified the moderating effect of sports involvement
level between consumers’ sports experiential elements and team
identification. The result showed that the relationship between sports
experimental elements and team identification seldom varies according to
sport involvement level. The impact of evaluation experiences in sports
game on team identification is found to be varying according to sports
involvement. Consumers with high sports involvement showed more
impact by experiences of evaluations to team identification than consumers
with less involvement.

However, contrary to the hypothesis proposed in this study, regarding
relationship between sports player personality and team identification,
consumers with less sports involvement showed more impact by

experience of personality to team identification than consumers with high

_ix_



involvement.

Sixth, this study verified whether the satisfaction level on game result
has  the moderating effect on relationships between sports experience
elements and team identification. The result showed that the impact of
flow experiences on team identification varies according to the satisfaction
level on results of games. However, influences of other experiential
elements on team identification did not show statistically significant

differences according to the satisfaction level on game results.
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ZAAHTkT A A& gtk Sutton et al.(1997)0] Ao et H=
o] golHol HES] Hel e wE@E FyMNZITk AHG Aot Baade
and Tiehen(1990)0] B®& #F & FHUstE dl Slojr 2elZd oloirt LT

o] otz AHT AL WEo] LEHEHolojst TAAIEHT] WEA e

d

U dAolgln & S Ut AXx = A7) BEAele] FUdAE 2Exx F7)
oA 2ElZg olofdl e EYL Fa UEeld 4 1o, o3t H& xE
Zdloloe 2x=2 A7 AFgLAV 2 5 IS8 9ust}
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1.3.6 A1A 2 w4

mEAgdel 71EAHA JiEe EA e tid #A(interest)ol B}y
(desire) 0. & 7§94%E}(Ortony et al,, 1990). 213 A )3} o] oAM= tiifo] 2
= WMyAES S 712 FA wEol FH, A HE FsaAe §

golz FF¥E vAe Aoz Ru Jok(ATE - dFSE 2009). =

ok (Mardrigal 2006). LthQlEo] A7) JF7t dFEe |44 o)
3 AAe ZFE7IZEA] AR ol(Guttmann 1996), o] X =2WE A 7
7] Y =25 dF9] ALF(voyeurism)S =7 97} ZtHDuncan and
Brummett 1989; Hofacre 1994; Morse 1983; Mulvey 1975). watr| X = 7

Aol A5l A ey =R 2Ex A7) B 2EA AEY 5

e Fa% Agarst @
A 24 ° 524
rzzoAGAN FAAATE AABAL OB JRe F 23 B9
Adwd  HMEHGEE, FUAA @ dT: 195040 ¥

Kelman(1958)ofl 2]s AlZt=lon, tiEE ALzl sy 22 AT &85
o] Abg%o] gth(Albert and Whetten 1985; Smidts, Pruyn and van Riel

2001). =, FUACIEE AlgEo] oEA Aol 258 Fool zHo] o
AZ EE BANE FAHT oHF YA 27 HEA oWd Jee
HAEstE Adste Fo9 Ades ueEEm ok olldAE BUA



ek o857 mHART X = FofolA

AW R 1A ST,

Lo
o
114
>,
S
r
(
1)
e
-
[
2,
2
)

21 LA

EUNT AoHsel)E el Gaez Tdstm, o AHF wF
(categories)t} E-F-(classifications) @} H| w3l AolE EF{Folx WF3ole=

#HAo|t} o3t FAHL A FHAA o] E(social identity theory)dllA & =}o}
W33} (self-categorization)2} 3} ™ (Turner et al. 1987), AAA o] E(identity
theory)oll = & YAl (identification)g} $THMccall and Simmons 1978).

AbE] AR olEe  Aopde Zte= stz Utk Ao
(self-concept)o] & "zp4ldl  tig Q1o AzpE =Z"o=m  AolH T
(Rosenberg 1979), Tajfel(1982)& o] Zlolsfd-g 7§el& ofo] ¢l gl E](personal
identity)2} A}3] A olo]dlE]E](social identity)e] T Q42 FTAHE ZHo=Z A
AlBFA Tt
A5 A ololdlElElE HetTtol(intergroup) BAWF T, 7121 A olo]HIE E]
7N 175 ZH(interpersonal) }E ¥ TAETE QG FEFFAA A
JH FAALLE IS 2F W FHAET S FRFLEA Q4L A
d3lA 7l Aolatn B 4 gltH(Tajfel 1982). ¢ & S0 "JE =E3 714
£ 7HAH, ZoHola AT e} do] AAg Adstete e ong
oh vk, 3g3e] e aEdA AElA ololdlEHEE §3 I FAYE
7 FHohe AAEE BEEE 1Ae B RTHTajfel 1982). A& S, "4
= @F=doln AEsrtolntiel o] AAlg A olstA Hrt

A3 A ololHEIE] 9 BEE AFA Tajfel et al.(1971)2 o] glE &
o FHAHZ FIE AMgEEC] A4le]l 2458 Hde] FHAES tE Y

TAHLERD 3oHor Hriske e APE T3 HAsH, olHF AE

rr

_17_



Al AFEL Tajfel and Turner(1979)7F A|AIg A3 BAA o] & (social
identity theory)e] =3to] AT}

ALz FAG o2& JlQdel 5F A A ololdEElo] o5 AAlE F o

T RS Hold ololdlElE|9} RHEFE Hoe FHA AEAHEL FA3

AY Zasl=2 fgEdtie Aotk dE Eol, & sido] 4L Agte 7

a2 7149 WAl A4, wiekd 5& #fA

=2 gFart ol Ak3] AL ol B2 FEF

AZ Aoz AFEHTHBrewer 1979; Ellemers, Spears, and

0

)

O

ol
nd

Doosje 1999; Hogg and Abrams 1988; Oakes et al. 1994, Turner et al
1987).

o]Z&  Turner(1985)= Aol Jido]  thdk Aol F3 o] Z(self-
categorization theory)S 7l@atA =, 7MUY Aol de 7iAA ofo|HlE]
Bl golot AbslA ololdlEE] Feojo] AEHY MM HeE F 3o,
Aol7t Aehyel e TAAET WFHAeE 45 el 5TT B
Stk Aol ol BN Tafel(1978)0] Aolde BEH BHNN A
AT, Turner(1985)= 42l 8 BN HIsta 3

517 ool dEIEE T @ AU AR ThE TAAE Aote)
Fro® ZbEetAl =HH weba zolE DHETHE $E((We)dl gz o
ofgtth. uwheba ol AL FI JETHALEL TUIY A B F&

fFotA Hu FAHLE el FAEE AFGEA "ok F e Ao &
ZE ooy IEeA =7le tdd dig A5 2= AF47E 58 A
AL BrreAl =i, AkelF ololdlE E ¢} H=EkAL Bt il s F

AnsEE AL 7HAA drk

2.2 v}AE Rofo) Aol FeA

_18_



AR ZokllA FdA e dT= FE2 A FAA olES wEL
2 wAE o] gon, Bhattacharya, Rao and Glynn(1995)ol] 95 & 27l
A, ol F et BHANA FLA B AF7E FHEHAT

nHAE ESHAAM TS Fa4e IA v F JHA "HelAM FxE

i)

> [l
3,
[N
E
B
I
o,
B
N
B
>
=)
2
N
A=)
lo
4,
2

AAE o9A AZGs=k =

Ae Zzad BEAgn B 4 Atk 2 ofE Aol oW 2o AZ%E o
Athe a&zolu AR FUA FEe iU Aol d(self-concept) o]

8|79 R Z}(perception) S E3 Ful $Eo] Aty JFL nA 5 g

7] wj Eo|thBelk 1988; Macchiette and Roy 1992; Sheth and Parvatiyar

5). 2827 A7t Qe 54 Adolu 2F ] tg 24zho] et

BAErE, 2 239 AFolY BHAsE HAad AHoluw I 2Fe] wHe 9

qsleE s =2 Aotk
=

1995

ofe] AF A5 (Becker, Billings,
996, Dutton, Dukerich, and Harquail 1994; Mael and

=
Hr
o2
%
o
H,
2
o X
rr
™
rl
2
ny
i

Eveleth, and Gilbert
Ashforth 1992)& FUAA7} 2wzt gl ¢ F83 JTL & + UL
Aolahs e ¢Astn itk AT BUA AEE 3 2] BEshs
AFeld Aulzel AxA  Telg A9s  BHE  BA A
(Bhattacharya, Rao and Glynn 1995).

ols} B2 FHAM mAE EofllM FAAL HFE FE HA=L 7

d EE A g3 FUAE FEEH tFoixz Utk

_19_



B FAA= LBA7E Ao olmAlE ®EYste 54 HA=d dis)

Azt AeojhrholfA - ol 2002;

[}
7HAe AR Ee L8

rr

Rio, Vazquez, and Iglesias 2001).
BHAE TAAE BEES Levy(1959) = AZTaeE &£A47 2L AZ9 7
grto]l AF Mele] 7]Eo] He Zo] ofat AF FAHQL onE F
ZT AHRe] gFel e mRTa F4stAt olg EHAIA Grubb and
Grathwohl(1967)2] AT dME LB A7F AFe A4AZ =L L8|gozs
Aqlo] zbotelm| 218 FHE D Fohete AHgFoR oyl 2 Folgtn
At et

Apololm x| 9t BASF WEA AT Graeff(1996)= HAT FUA|7} B
He Hrle mRs GFol] #ate AFsAed, AotelnAE Hrtd

or

AE FGrtelle o4 Aotolm A7} ¢

LEHE BAS Frhde AAH Aooln A} § 2 G nAE AOE
vebgteh

E Gracff(1996)= 0|47 Aololm| A& 4r] 4ol we} s W
tn FFSHATh F, ulE AAF Aoh EE olH ot e FH

ojmje| A o] Aotel AX|EtE o|H|AE AW HIA;ME=d FAAE =7l= Zo]
ofdet, ztztel B4 Au|FgdlA 4R o)A olgta =7]E Apotolw]
At ARt olmAE A BAMEd o Fd FUAAE =ATE AL 9
] gt

Fournier(1998)= 7| EAEEA M-S Ea 487 BA=E A9 &3t
ddste S ouE Fosts T B e FLAE FAETTL A

254t =3 Aaker(1999)= Bal=7} 743 Qe AolE A

=



H== 3 iAol U atEolA Aale BEIAY A 7Ied A St
ATEA e dygdds AAsies TdEZ FE35tn oo (Fournier
1998), 2 AA=ZA Aol BEH AL sl BAME=d i T

4 th(Aaker 1999). Bj2o] Bt 3t FUAI= B
THGED T By ol r|PTte] dATE FIMFL

display) 24 EFZA2] 4H e EFozN9 AHPFS 3T} (Holt
1995). &, BAl=E T3 A4l ERES FEISAY FFsEe 5402 7

2
o&:‘
ru[o _11
P,L
fr
b
=
2L
2,
L
£
f
o
2L
O
g
e
ox
L
ofj
ko
e
o
2
N
X
rit

THAaker 1997; Keller 1993, 2001; Shavitt 1990).

Rio, Vazgueg, and Iglesias(2001)= AB|AEL BAME=E AH|FozH T}
2 AHCA e Bty O™ sbREl Aol oA (sense of self-
identification) & =74 =Hed, 287 wj & Ao} o|mAE F wkddla

EEE 7 e BEdd FIANE =7 O BREE AT F A He

T7F A 2vAdSE, BAE J)Agd3 Aol Aol BAE EEd A

Sirgy(1982)= &w|ApEo] A7) Aale] omA|e}h dAse AFE H A%
atm, Apotolm| et YAAEte AFQ AL i A Aot EHL

sty F3
Shaw(1987)= =po} XA olE-g Fall MU AAH Aololm| A el A Fo]
A7t YR AFS Hdsste, 2 AFe] ey FAET Zs
I FErh & AHAELS FF ARklel dwdte At £3tr] s oW
d

A= el olmAE Ao} olmAG AN AL EE AololnAE oE B

19t Hugh and Guerrero(1971)¢}  Onkvist and

Oll



A=) olm ¢} AAA LA FHrhSchouten 1991). wabr] AB|AEL 2419
AAA, A5H Aol Z wrdstn EETE 4 e BHAZo tis) AL
LA Hn O BalEd e B2l ZolXA Hz yoprl O BHalEo|
e FHAEE F45HA FrhelfAl - 4ol 2002).

%

222 %4 54¢

>

3 TRl ol AHE A Aol e &Ezto] AAW, I Hdkel thete] 42

o2 Zdststmzt sts Aol AXA ®H(Kelman 1961). =3, o] #d
MAES 258 HAdd v BFH fFlzd7 4L Bol (Underwood,

Bond and Bear 2001), A%® WS =3}

rr

PEES b dh(Fisher
and Wakefield 1998). o|&{g 719 AEAE-E AHsH FAdAgn Hofdd &

fem, o= sidel A" HFeE &AM T BT ZAE FotE F
U tHHogg and Vaughan 2002). »}A® EolellA o2& At3]7 FAdA= =
4 FAA 2 #EL A3tk

=

HEdAE AHEE FdAY 3 FE2A el of| A3t A4le
LA HE 2 2Hol tha LA ZHoneness)olLh A%
ol Y =H9 BHAM AL A He AL EFHMael and
Ashforth 1992).

ZAAG F3 Jdu UL A7 AL 2Foly Adn A A

Ao AZsT gor, 27t 8 xHe Fvy, 24 43 A7

-

g FRFoEAN 2} UL TELHE AZ38HA " rh(Tolman 1943).
Tolman(1943)& %3 FYANE ZAEsn 75 AFHA Aoz HEFc).

Aol Aol 243} EANE sm A= Ax w Ade 22T A4
E



A At FEFHQ ALdE 2F ol JuEade AL 4T & Ao
27] A a4k 2 A E RAE 2 Quin A AEA BosA A 2
< FYAIEHA "ok

ol#lg Tolman(1943)e] 24 FUA Hde FLHATL Tajfel(1978, 1982)
7} Turner(1982, 1984) So] BFEAIZl 213 HAA o204 BH<L & e}
ISk ARE] HAA ol Bl Qetd AtgES AXIEH BRIES ¥ 2
4, Fm, 4, 987 e tFE A
ot ErthHTajfel and Turner 1985). 7]¢1-S =418 thekst W &3 A
2 BBz glon, Bl fadE olzs WFE Efd o8 WE
Aol vk e JiQle 4 WFUe] FALEC] AL e FFA

& (prototypical characteristics)& ©AZ AF4loll sk AHolE WA #H

o

3
>,
ot
iy
oL
N
[
2
o
%
i
il
ol
Ar)
rr
o
o
s

32

lo

Ju S
rr

£

ALa A A AL Ae T4 (membership) 0 241 9] Q143 FAYe] i3k 7}
2ok A ofFom HoE 4= gIti(Tajfel 1978). AL HAAo| 2o wl=w
TS 7]EAHQJA FU|e AopPHF3H(self-categorization) 9} A}o}dE g (self-
enhancement)©] THSmidts et al. 2001). Katz and Kahn(1966)= 4133 FL
AE ofm Weak g EAAFOEA 1 Awel 2550 ke Qe

2 oled U e Al FAE dolde HdFTE BEA dvn F

HL

&

Mt A 2HFLAANE AG" 2H9 AMH 54, 5 A4"H BA
Aol 7]8ke F11 tiDutton, Dukerich, and Harquail 1994). o]# 3t &
AL z2Fe o, 7x, 34, 9171 5o o5 dAdH<eT, ol =4
A 84EA OE zHF AdEsER, déAF ALSETHAlbert and
Whetten 1985; Kunda 1999; Scott and Lane 2000).
ZHAFANE 2HATAAN Fo3 G2 A gpon ofd =S &
0o A7yt HHEEQCHAlbert and Whetten 1985; Smidts et al. 2001;

Wan-Huggins et al. 1998). Z&FLA A= ZHAEYFH FASE @z FHFH

o
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71% g2} (Podsakoff Williams, and Todor 1986, Porter et al. 1974), o]%
YNNS4 =479 34 Wl EQH TeEel drHm n
(Ashforth and Mael 1989; Mael and Ashofrth 1992; O'Reily 1989).

z2 WA T tF BAHL Ad 10437 AEH o2 F7te)
e, FEAE N, A 259 4 FEAN FLF QAR E etk 5
3 2HFLA Aabsd mRle FEHQA Tl W A7 (Abrams,
Ando and Hinkle 1998; Bhattacharya, Rao and Glynn 1995, Mael and
Ashforth 1995; Wan-Huggins Riordan and Griffeth 1998)7} &4t3l4] X a) &
of gttt whdol] gkl #HEste HTAA FAHAH JF tiF A+
T 2 ¥ =7 tHElsbach 1999; Michel and Jehn 2003).

ALElH BAAE A AR AFE FHEHA o|Fold gow
(Ashforth and Mael 1989; Dutton et al. 1994; Elsbach 1999; Lipponen et
al. 2005), Z&FLA1e] &7l g AFok A 2HFLA A FFE F=
Q0& H3le A7E AL WEFHT rhBerger et al. 2006; Cardador et
al. 2006; Fuller et al. 2006; Lipponen et al. 2005; Smidts et al. 2001). ©]&
B 2ABANE Aobldel Hel} AAgel Aztez AU-zHl AP
ol 4 EYTE TRl BTk

245QN2N AL-ZADAE Adsozn ARgAL e o
2e o
Bagozzi2000)7} 2% FAAZ} 2, B FAA, = 244 29 4
WA ARAQED ol AXF THAZA AohEFHe] 24E AT

H, 2AARAEO FFL T 5 ATE BL nol FAT. zFHo=
Ao WFol Aot WEIHE AL Aot FAY 72 A sleold,
Lol AR WFEE RO Fe A} HuE FI FASA "ot

(Ashforth and Mael 1989; Dutton, Dukerich, and Harquail 1994).

>

o2 HEZ Ashforth and Mael(1989)2] A+ ©]F Bergami and
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23 2¥ % Ropo| M o] FUAA

ﬁo

N
B

B

mjr
o))

)
—_

R
=
il

Y Al (team identification)v} A F

FE ) Mael and Ashforth(1992)=

o

2rtA "

3

X

o
it

Al(fan identification) 2

Q]
=

—

o

—

N
%

ke,

o

A €

KR

e

U3t F3H oAz Peols)

i

& o=z olsf @ 4 3th(Mael and Ashforth 1992).

&

Real and Mechikoff(1992)+= =

715 1po}s}
A7 71de]

E

=

NER=ER=

=

o))

aTE

= 77|

3L
el

54

B714 0]

E

=

=
=

—_—
o

el

Q

x|
t
<]

o

H

e

o)

el
™

Al

i

==
=

Gants and

1

28] 2l Al

o}

Wenner(1995) 2]

a8
K

el

o

A8 Z}e] B T o

i

kel
il

Aol 71gl o

3t

48 2HAe] 71l o

—_—

0

)
el
i
X

Ar
)

Q

-
t%]

Mahony(1995)

T

o}
ToH

e
il

o))

9/]

Trail, Fink, and Anderson(2000)-2 2

1

R

I

T} Aol o

i

R
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A S ok, tEldF, ArlAd, Eetrl, dAEE, LS, ANES, 2EA
T g 7, 2T mEgdE TEe A3 2 AEH 84 &
Zze oM B FLAE ob7Iste ABasz AR

Wann, Ensor, and Bilyeu(2001)= &A%, AulXd, 2EH2 i e
WA B} AR, YA4RE, AEARe TR AHE/ur Azzu
o] & BUAIE FAstedl © F483 FU|8Q0o=

3+, Wann, Tucker, and Scharder(1996)= & TYLA|o] APQAE 7H

e dTolM 72 ATERE UE AL RSP, 2E29) o

A7 9%, a8z AP 94?1(%103_1)% AR T o]
= J

offt
e
>,
o
O>"'
WE,
Jo
ﬁ

uju
o
ol
N

i)
i)
AN
)
AN
)

_}L
o2

o

o FujgFol Atk FFL uA & Jthe AT E(Belk 1988; Macchiette
and Roy 1992, Mick and Demoss 1990; Schouten 1991 Sheth and
Parvatiyar 1995)2 F3lA 2Xzd tigt =Z¢] a2 AEAMQ o|n|AE
olo] A& o] & FHtransfer effect) S A 4 Ut}

2EAYT BEE Holol2EL 7IYol 2EMA Z=ad Foste
olf7k 71G/BAE oln A7} olWEs] Y ol ste] FUNE Eate] T
Aoz HolHe AL JUsr] Meoldn AT 9l
(009 & ole % FUAE FAA e

) &
BEe| AolE et FASAT 5, 2EAY Z2agel Foiss 7]



3]

Mo

bo

il

T3k, Johar and Pham(1999), Pham and Johar(2001)

!

}9th.  Madrigal(2001)& 41

ol o Atk 3§

‘5(‘;:

3

a8

AA WelHel AHRAR FE A PAE

=

Hz-o= A=
o, =FEAe] A
oj Folztar

Hzel Tl 24 UMY AIEE o &

3:5-_]__

o o
199 th. Gwinner and Swanson(2003)

3]

3T
=3

N

el
°

e
L

B

o
0
bo

M
on

Al o

A3
Vs —_

EXEE

<3

. A AT

el

A

TE

=y 9]

4354 1999), T2

BT

&4

i3

A7(

3t

1

i

el
°

qr

23]
<

1

o] it

=1
¢}

A< 2005)

or

3.1 A ol A o]

FAE(oyalty) e Jde A AT golzy o HRH AL

S50l FAR, AR o gl AMEE 7] AE}
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(brand loyalty)zt= 7ldo] F43tHAl FE ol
Oliver(199)= AT “Assts A Zol} A AE ARueALY) GF
ao] HHE 4 YN FEAE EX=
= A AlZRd= BFetn 5 AFolu ARAE AT stEe A
groleta Heolsta vk 2t miAIE RokdlA 1A Fd=d g )
< Be stAEd oste] thgEiAl AUt Ho gtevl 2 459 &
TEEZ} ol wet z2t7] oE AdF 3% HHE AREste] $7] W&
o 719 FBE dFAE BTt otH7A BEsta el NEH A

hyA

N
ful
o
=
o2
i
o
“

ZH(brand switching)-&

AL

& A7Ee AvWEE, ZA WEEH(behaviora) PP HEE
(attitudinal) HZHHe] F Fo02 Fro]l E 4 ItHAaker 1991; Assael
1998; Day 1969; Jacoby and Chestnut 1978; Jacoby and Kyner 1973; Oliver
1999; Tucker 1964).

é

311 HEA FAT A3 AF

PTEH HoHToR

ox.

4xE 23sked U@ eAEE Iue
AEgtd Jhddl dzste HEEd F2Hel e A+ @ds] sy
A2+ G oH(Oliver 1997).

HoE2d HoHd vz2d Bz digh 292 H=3d of Z(attitudinal

i)

attachment) == Bl =3 4 Z(attitudinal loyalty)2 2 4 JtHChaudhuri
and Holbrook 2001; Keller 2002).

H
o
=
H
B
of

oX,
H
rr
|
)
[
®
[
=2,
=
roh
=
e
Y
=2
)
m
(o
Oozz‘,h
of
)
of
oX,

%= (behavioral loyalty)2 <7Z%tHFournier 1998). =, 1174 7]

=
©
o
e
It
>

o
Iz
=
I
24
r
filo
-

AH(customer-based brand equity) #olA 2 wj, 3
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o
p‘L
N
do
o
x
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o
ey
Jo
o
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o
<
i
At
re

A w749 vl S (mind share)
£ Eole Zo] Fasttte AT dHNFFdrHAaker 1997; Keller 2002).

Heed HIHdMe FHEE 54 FE2 553 (unique) 7210l et
EQdow Ao (Chaudhuri and Holbrook 2001), of7]dl= <QlA|H
(cognitive), 7+ (affective), ] =3 (conative) 247} EFHETHOliver 1993;
oA - 7] 2001). F, BI=FH FAHATE AF v BEAHT HH 7E
e XA 84, 54 BAEd E of 2y =4 et FEH 84,
282 mlPe e g BAEE AL AHEE AE UHEhle &3 848
TAET A7|dAN FAHH fa4s IAH LA4AET A, oxH 84E
#A8A e4Rnt o g Fo=r T

oIS T, oAl - FF7IQ00) S ATl = HEH FHE A
T2 7o E(Boulding ot al. 1993), <s AAriord o A
(Narayandas 1996), #7-u 2] =(Anderson and Sullivan 1993; Cronin and
Taylor 1992), =Z&lu|¥ 7}3 AE-2JA}(Narayandas 1996; Zeithaml et al.
1996) So] Abg-AThT 3t

a8y e AR FATE FofstEa dtd Ay FAATS
A2 dotd & 3U2A =2t #Hd 54 BA=] i 3o =T 1

R

Oliver 1997; Zeithaml 2000). Dick and Basu(1994)= 594 HIE& ==
Moz £ BASd st ddd HE BF5EH FAHAEE SHs= N
Ho g wraFul sFolgte F 7HA HMFE o8t FHEE SRS

o, ofd WRo] FAHES MEE oy xEHo= o F vk= oA



=
olnle] FAET}F obd 3¢ F/d Z(spurious loyalty)ztal T

Z, Day(1969) = A (true) ST} 519 (spurious) FAEE FEHA 2
at7] Wi 222 PFAT ZAI}Y FARE FHse AL HH I,
Hxel BEe HEE FAld st B FAEE S dtha A
oF3}9Th T3 Gremler(195)= 4% 2 9siME B
BF F shle wEAME ¢t Jotn F743t9 Tk Prus and Brandt(1995)
ATt H=et AFe Afelgtn FAHEA, HEEs ATz, B4
dAze] ABAR T MEE EheAoH, o= A7, A4 AFS
T2 AFolvd AulzRT Fo| AFujatAY thE AlgelA Afdvs 7
3
3

rr

==

S x3&dTt 38 Chaudhuri and Holbrook(2001)2 FA % 2

i
o
= ofk

Aeot B2y FAER TFE9LH, 353 (purchase) T4
5t AL A TS 9u)sl, Bl =3 (attitudinal) FAHEE A
@ 29 4% P=etn Fsdch

o
oj¢} #o] ARATES FTHHEY, FHES] F84HL 3043 ol &
)

H
rr
2
ofyl
2

o
lo
A
[
L
N
N

2

thHoward and Sheth 1969; o]-§-A1-2H4 7] 2001). Aaker(1991)=
s vHAE v &gA, AFny S 5 rHAE el theFst o
3ttt Dick and Basu(1994)= FA4 =7 5 o
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Y= AT Brown(1952, 1953)-2 zhA Fujo] dA&AE #Asy FAHHA
t}. Kuehn and Day(1968)= FAHAEZE AlFol tha 34 Frjdae gz
gojsta, Hzx2 FEEH HIWHE ALt 179 FHEE s
2} ok 3 Lipstein(1959)& 5

e
S 5o =% pAsd Y@ B ATl F472 el
=

E3], PEEH HZHE Tucker(1964)dl 93] FH3A =ejvted, “o7Y
o] Bolg AzsteR EE 1Y FFAAANA FE& FAEo] dojueA
= 2E Fart gty @2 219 dFo] HAE FATI FAJAAE T3
T= @Ee Jeolgtn 48Tt

Newman and Werbel(1973)2 FAEE “3F Hal=whs zojsly 2 B
A=nke v F g (consideration set)ol] Wil TFE Hal=o thdl 3 RS
312 g= Aol Fostart.

Jacoby and Chestnut(1978)-2 % 7|9l FAZdl #3 Hel 53718 £, &
okste] JMEAQd FoE UFETh oo wEW FAHATE AT AH o
2 dijt F & 7HA AFolv MuAE HEss BFolz

Jeuland(1979) 4 =2 “=4 BA=d tg 7] A
AF JtelngldA B3 BAll=e] 7o HE"E Hosta, olg A4H|ALe
PF2 ‘TA(inertia)’ o] Bt &

ol¢} ol PFEH HIHol o3 FAHAEE L A, SFHETA
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Hes A7 FE 54 BEAs=d i F71¥ A9 @& (Carpenter and
Lehmann 1985; Colombo et al. 1989; Dekimpe et al. 1997; Jeuland 1979), &=
dE S E(Raju et al. 1990) T2 =4 5 o

rr
o
Kl
_>.i

Ql 7iwke] FHekslw, FHIAH EAL ue AHR JAEFG SO S
A AEZ Feln dves vFS 2 Jdth(Jacoby 1971; Jacoby and

Hr
ro
ofu
o
[l
i
—\3

A YFor S e Ee FHAES AP adH 2
HHTE F83] A¥T 5 fvke HFo] A7|HJTH(acoby and Chestnut
1978; Dick and Basu 1994).

uEtA] FAE7E olg A =R o westeAd e dio] FEsit)
ES whEFav 3 BAREE g Al A3l 22Ut obate Aol
THTepeci 1999). AAZ of&to] lolx] FAHETF FAHE ZAA oty
grolu 52 T E olf WEd viEHo R FujgFEs e AJAE FET
T glolx] anAe] ngdEs dE5de He dAREE 7H AtHDick
and Basu 1994). ol & Eof, JPAEL 7} Heg A A7) v Eof
do] HEEAT HET A2 sdo] ZA
AMEL 3o I FL JIXE AT APAELS N2 32 7

o mEla Wl g WEe usAE e

FAM AFA=RC] AR nAFHAEE dutdoE HEd FHES

BEH FHER 7L BFH FAHA=S FrHEA Ay ArER A
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Funk and Pastore 2000).

A47H2004)2 FFH UL X =o|HES] Tl FA, FHH9

Murrell and Deitz(1992) 2= "o st BIEd ZFATE =57
Asf "AztE o] "Hg drht FolstHUR!, "Aste o] "ol dmht Frh
I Az U7, "HAste o] "ol e "2ER HusA dvht Fra A
ZHsH U7 ghe Al 7kA FEg ol &35te S5t Art

I# 1} Funk(1998)e ol#d3 HEd 249 &F a4 AFET =87
O A7 Qo] dF g = tid EAldel sivtm x| Hs

g
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A9 ZHoR TEHL Yol B HEA Adel @ FLAS Y A9

o | FHER TR F2anA

A4 2ENY B

A dt71% 8w (Gray 1996), oW x| 3t AF AH& B #v 7|3 Fo| thek
g Z9E 7PATETMullin et al. 2000). web AEAYLE G HAs
z &3 ® olle 4uAte] HERAYT DAS A4e
A nAE AFUAClA TFEoz Qa1 ui(Farrelly, Quester, and
Burton 1997, Grimes and Meenaghan 1998; Otker 1988; Slack and Bentz
1996).

2EAAY 7 2 AEe avAp) 2X2 £ oHlEd EQd: 3

.
A}
ol
rr
N,
hiA'2
Lo

grol glof ol ESte] A4 FHg oz ojHEd e F& oH| A7} BAE=R
HolEl= FFE I halo effect)’} Ut Holt)h 2ZEAHL E3 ©@r]|7He
AFEI} 9ol Jdel s HEsm glor, Hdolde axE FES
ZIE LN 5 Yol AL #8F BFoR A UrkLardinoit
and Quester 2001; Quester and Farrelly 1998).
2EZAAL BAE ST o] e d7AES 2EZAHEE WY 7149
ES

o BAE A4g Fol7] Slg ARUAA
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BAE A4S FFstnA gon FAZHeR 2EA QA HE, A5, 7o
ox Fo| algd 2EAM EHSFA AMEEO gt &, 7Y BEdE A
2 #Ad BEIES Adeste ‘ERAIE Zd(hierarchy of effect model,

Lavidge and Steiner 1961)'e] 7z} ©@A¢] &3l HAMT 2A4ke] 4 JE s

o] AEAY EANEH ThFalAl ol oISkri(e] 4 - B4lo} 2002).
sEz 2ENJL szaspEe] UR A¥2E 9 ol 2Fo

ML 54 A AZAIZA tete] 553 Fu =EE LH|A9

FuTE&ES =Y U2, 7YY FIAZE AEEA 7Y olnAE Y
A F dthEsE EAL 71A 2 dth(avalge et al. 1994).

olg gt TN 7PS X 2o MIE 2EAMYE T 7YY A=
Fe, 7199 AET Az i FelE ASAI7IL, 189 53 34

ot} BN datd 44 B2 & AT FAAA YA FTArPe
249 7190 FU4L BAAA 7199 olnAE FHANL 5 Urhe
N 2EANE FFATERN - SaF 1998; oAk - w4 2002).

23z ~2EA4 EFE B 19649 4B 2PN E tlzert A
ol oAz WESS Pou, 1972d AALTYHE ofrjthasl, 19841

LAZEIANE FALEC], T2 HEfdA s dud A7t AAHA

>



BES T 5 e AVE rHEY @FANE el THR}

=Y £ TH2EME FoAE Por, 20021d 7 d =R

23 . 597 2006).
Fa

gk ole A 2EXAQ LB FAAIE FHAITIV] AT AFHE A

bene)
flo
e

TEF(Meenaghan 1994), AH|R}So] ¢IE A niA & (ambush
marketing)oll 23] FAAZEAME ZAE Qe Ao sk A4 nE=E
™ 1l 5] A TH(Meenaghan 1994; Sabdler and Shani 1989; Stipp and Schiavone
1996). dutd o=z A¥x = oHlE glo] 1 FAWol} BE Fio} g
2EAY AFo i =Ee B A5 A3 2FA Y ATE AAE
2A15}17] 9138 Zo|tHD'Ydewalle et al., 1987, Nebenzahl and Hornik 1985).

Hoek et al.(1993)2 AZX3tE 7|9 BEYAEL 2EAYo] 7ot

719el AFell dgk 2EAe] HEE FHAITGE RS AFEH BA
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Qo] AA 2 A

A1A A4 AA

ARX M5, ZI1E

%3

— HEgfs —— — MTE HE — — AEMNA Bl —
018
a2 232
ael — AZN ENE
il m3yE
MY
MHE WA
<% 31> A7Eg
B AT AFRygE <Oy 3-1>7 Zo] YERd & itk AFRFe F
AL AA, 2x=2 AU|dAMY AFLAE FEIE ZoE B AFdAE
Mardrigal(2006)0] AA|& ¥ = 4LH|A 9 6712 APH 2450 A4,
B7h #wEkA, F29 A5 AL, AAH dEgd & APeAEA 1T
th 4, 2= A7) U APL2EC] © FUAY © FAEGE 2%
2 g g AH ofjFe HAo] oy JdFE mAE AE AHEL
AR, "ol tigt AEA ofFe Hzrd FHA © LA d5H FHA
H FAEE FEIZ olF e BAE HAHECL JAl, "ol dig 4F
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dflos ~Ex By ARLLSS TEAL 4 ABLsEo ¥ FAAG

Sirgy(1982)=  Apotolm|Ae}  AFolm A3kl A o] E(self-image
congruence theory)& A A3t A B|AE Alolo|u] |9} X Sl= A|Fol
A TLANEE B Boln TAAA HrtE dvn FAEH. =T AF
ol FLdA= F 7HAC o8 2RdEvn Ba gled AA, 54 olnA 9
54 AF 7Y 719 & A% B A, Aotolu| A A I 4B
o] 7k A ro|th(Sirgy 1982). A& Eol, AFol SAoln At A A

H3 2 olF A7k 2 Adde]l FTsE wEAE Aobidez A4 o

=
A BLAZE TS "k 224 AP0 T1gde] AFEAY

oll

< HEez A BE e LU Aed o nAEL £3] YE,
Aotdd T NI HF MRS dHBA AF e BAEE dIvtn T

Fig= 2

EF Aot EF(self-esteem)BHAA & o), 2¥[AE FHHL Aot ofn|
AE FAS7] A 3B AAE e AFS FHsA =He, FEHA
Zpo} A} BAA zlo} BUX] A3FoAe] z17] H]F}(self-abasement) S 3]
H3t7] fla FFHA 7xE Ze AFd A FAE FAdEA "k F,
2HA7E JhQle] FEks uE g om|AE BEAETE JHA 1 Qivkn A7

st O Bl e FUAE A "tz & 4 itk

O’Sullivan and Spangler(1998)= A|Fo|u} BT tigt AP 845
A F3A HERT 4HAe] WA Fao Aol HH ol WHH
dos AR AAH HAF JHXe 2He #AL A1 vty FAS

th A=, 4AHAY AFoly} BA=d thE AP A8 FTotxe 2
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1 ZRaEz Ao0e AW aat W BAAG BH 9T w1

74 11 ZRAE = e 4R Auld Ade ' A6 F(+H)e

Zzd tig A8ixte] Hrt AEe °@ A FH(+H)

13 ZRazzd e cuate] BEA ABE @ EYA A A+

74 14 ZRAZ 2 e AR E2 AP 8 B H(+H)9

212 =2 A2¥ = AFRA9) © FAHAE

McAlexander et al.2001)& AH|z}e] BT st AFL AvAE &
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el e sAHol A 7]

Fol g Ao AP e vl HSHA distz &AL =74 3t
= = — =
o 2 e wWHEA TEo AFolt EHE=ol #HEH FFo YA
goa F%n -
olH g THIAA X = A7 gt Av|xY] AFL ALH|AER SloF
‘/_\_—‘j_— F/]‘j i ) = =
2 g3 #EE PTo EYTE F JEE S H FAEE A3 F
AL Aotk wtd tS3 Ze Jde AAH s )

7 /é 2. ax 3 = S
Fd 23 Z22ax 2o thek Av)Ae] #AElA] AP B FAE(H Fe
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BARHEI BAE RBe] ATSo] TATe BAE AsHom §

Astzm, BAATEH A% mAE WEsd e Fn o dlew
(Bendapudi and Berry 1997), 2 FA = 3AE2] Foto] & FLAIF=

T}(Dutton et al. 1994; Mael and Ashforth 1992). o|213t AT S = 4H|
A7F 7147 FEAE FAEHA =W 2 7199l AFolu Muzd e
7Vt molAH o2 Ao 2 dE] 47 FAHAEE EAdtes Aotk
(Bhattacharya et al. 1995). w}2tx] 7]goll et AH|AEL] FUA A=e T
Ax T WE AT G 04 & 92 Ao|thBelk 1988 Macchiette
and Roy 1992; Sheth and Parvatiya 1995).

7128 dFoME FLATE FAESYS TREY 7 T AN TS
AT BT S{lﬂ-(BhattaCharya and Sen 2003; Bergami and Bagozzi 2000;
Ahearne et al. 2005). Z&FLA|e] AFAME 4H|A7} 7|93 FEA] 2
g 719 AFS F o Bol 7Hdtn F o e FHE I AAEn
2 tHAhearne et al. 2005). =3+ Algesheimer et al.(2005)2 AH|Z7E EF B

To TYA 2 o, 2 EAEE AASH FHAL FHE dotn Bu
Sieh,

oAl o]AF(2004) HAME FAAT S7HETE BAE
2(_-} T/HE 'G(EEZ(_-} z/l‘] ]-

(2007)& BAE FAA o BAE FAHAE}] #AE SHE Yoz 4
S, nHel Aokl A% 54

7} Folzitkm A st Utk

"y
off
e
>
N
N
o2t
ox
i
=)
fot
i
=
ke)
r i
of
ox
i

AFX =z Boldxe] FHAL} FAE 7He Ao dig AFEAM=E H
FAA7L H FAE FAAY 9B AAE Zow B ITHABE - S
i F:

2 212004). Gladden and Funk(2002)= 2% = ®d| 3 23 SUA|7
ol 9 =% 27 naw AFL Polae Aol =
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d AT B 4TS mE Foltt

23 A= Av|Re] AT F o F3}p AZEAA @
e 5(1999)2 ZxFd g TLAIZE 2HFAHLES] FFolu BRI

ot 3k.om, Madrigal(2001)2 A3

Tdste 719 AFe TR AL IFE AT FA LA
AEAL ol W 10008S o o AN S@Ae] oF 71%7} ©A
ZAE CFE 3 7199 AFL A PY EE AF )
gatga, 42%2 SEAE H AZFAT 2EA7E @ ol F et
" 3 olge ABS ST S99 A0 UEHITHIEG Sponsorship
Report 1994).

TS Meenaghan(2001)2 =ZE X9} ~2x = ®©l3lo] #AA Loe 4HA}
Folste DFo el aYe AFste EAMCA T sHHA FEATA
o] A3ttty F3stw tt Dean(1999)¢] AFAME i} AF = FEo
Y@ dele] FPe 2EMel U@ doE wAAUTn FERAT
Gwinner and Swanson(2003)2 =¥ = ® FUAIZ} 2FEA 7|HT AFl
s SAEd T G mAoka A Ao

LAt 222 g tis B 2 A9d g dAge = s

LHASE SdF 1 2Z= Hel AZNE S Jgd FHA dvE

IN'

Hel BUdAZE 2 "

£
o
o
ol ol
lo
[



AZstA "ok 2H|Ae] A¥= Ho gie AH o He AHAESE Fhd]
F I EE 2EANSE JI9S v o F dAEa, 397 oHAE v}
Aw AxnHoz O 7Y HASE FHjsln THE S EllA Wes)
T 334 B35 YA "ok = "l o
BHE TA3E "ol AFd delgvn & & ok

webA ok 2 7hdg A

7HE 4 ' FEAE 2EZA U FAE H(He 9L 1E Aon
7He 5 ' FAEE 2EZA U FAE H(He 9L 1E Aon

= 2]
Al dFL e Aoz bERYTE Levin, Joiner, and Cameron(2001)-&
2x2 2EZAYAA 2F 24 g Qe Boe FIHQ rARETEHN

2EAYY] AAARJA 2FE AAster Fa 4TS dotan AAskL 8l

Crimmins and Horn(1996)2 AX = 737|
oA ZAF 7IHE WAL dHHor AEAY it e et 4
Z}o] wh8-S of7|AZItt F43 T Celsi and Olson(1998) £73 ~¥ =
o} Aol B o] BAISFE I 22X =0 iF 244 s o %ol 47
sttt A A s Tl 3 Lardinoit and Derbaix(2001)E AX 2o o
aHAE 2Zz 47 ARE Adsed o Be 5EL Yol A7l

e Boh g FRE AsA fvaz Ba glvh

o
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avlabe] A@assh AeH ofz
AtolelH 28H Age attm AT & QA B F, 2
Axrt B zulatel A A7l @ EYAES} BolAA Hol Bojm}
e suzbd) s B stm ZE MWL A 2 Aolm, ol
zvlAbe} | trel BQA BAel o 2 e uF Aow 4= 4 Yok

el Then g spae dRar

H~l
[
2
=
ok
r

7Hd 6 ZRAX = Y3 B rE AF4e)
A 9%e @ Aoty F, #

247 ° FLAA mRE dFe] o F Flolth

TLAl AbolellM =4

o
£
[l
N
i
flo
[
o
D
fr
AV
flo
[

v 2ol Bls AE

Xz 7] BEAEL AFTAHQA "ol FFdd AFsEA Ao ARA
< A3tz AHEE FFHAIZItHCialdini, Borden, Thorne, Walker,

Freeman, and Sloan 1976). #}o} &Z(self-esteem)@HHoA £ u], dutxo g

LuAE FHAH Aol oFAE §A37] S FHAA ANE 2 Uy
of tal E W BAL AHAE, 23HA Aoh AN £HH Aok BUX A

rr

oA z7] H]Sl(self-abasement)E 3] 3l7] Y& HEAZHQA 7S 2t
e 3 9skA

TS AMHES A7) AUE BE AT FEEEE &8 AR uet
A Aol FFete PR ALAA FRARJ] EAL e Ui #AE 22
A4 3l (Tajfel and Turner 1985), FA A0 EA-L zt= thdol s FYUA

Aol ZaEitta B Qth(Bhattacharya et al. 1995; Holt 1995). o]+ W

gol Ze FRAY 5AL Tl AokE T F Uvkm AZs7] BES
2 4% F Yk
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FHAEE "3z Jo AEZAM Ui AARA =9, At W AeH
A 2D FHIE”’2 H3w  Chaudhuri and  Holbrook(2001)z}
8), 2] Keller(2001), Boulding et al.(1993)¢] AT EL ZAHAE

237 B9 AR H 4 H AYor TR ZIHUFE AW
sark 24Y=RE WY ¥ FAYA AT FAe 95T otk 6T
g FAJAG tste] BAE AT ALk, "9 1gAE AT W
shep ol val As 284 erh1E)~ vl 2900 73 A=E ol
st} 2T

=% Y54 FHEE “Tulol U WY 2P o2 F)HL Gwinner
and S'War180r1(2003)94 AFdA Z88 HEEL o] &3t 2HFEL "3
T 2o FAAA Y Mu|2} AFE T BAE" " ©He TAddA
= Abdol uho] FujofarZ A o] FEFFE mAl= HAE" T s A 2
g1 ~m 227 7H HAEE o] &5t SHeAT

i
r{o

112 ¥ F9A

E AFdMe 2x= "ol g A2y e e 2da F5H
A APz o] FH =
)Mol AlaA ofztolal A elatT Trail(2003), Matsuoka et al.(2003)9] <
A ol&E HEEL T3 ol&stA=H, "Wt T "el Hol HA X
P wo] FdF AT, " "ol Hol "drke Zo] F8T R Fo=
Z3stath z2t FE d SZAE A 28A FTHD) ~¢ 227
74 Her2 SHsen 7 rhEsE @ LAV 7P 258 vEd

o}

(e

At 8 TEAE 2x2 gl e =

-4

113 ¥ A=
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d ZARE 2¥= W UE A% SHolMe Az ojzele Hel
T Gwinner and Swanson(2003)$} Matsuoka et al.(2003)2] Aol o] &
ool olgatdrt. 'Y Wel NEHA Yol =7t A
2 pd 4E 52 PUE o9, 'aY © 2ol
I BT ol 59| A BEoz ZHARAL. 3 B2
qe) A 284 o) ~A$ 23T 78 AE2 TAsE AgE

gor 789 eSS W FHES Eee dehdth

L o g o o
e TR
%
ﬂ%m%rtln
o
o%‘—l)'
o
oft

Solgtel FEL BETY 5ol K FBoz AR
B 7Hevaluation) & 2718 YA "ol BAE BAFY, "o B4

o Aol el AxBmae Dok, gel Bele AL BrRTY 37h BE
oz ZAHPon, BepA(fantasy) . A71E BYHEA W 45 S 8
debm ek, 1371 Felsta gloks B4 watk, "ok 2 371
A BAHL ke Al FT Se 37k YRR ZRsgrk

g2 %(flow)e] 23e 3718 BYSHAA "F7lol BFsHA Aol ke

< @ojwdn" T kA FEL ol8stden, A 74 (personality)2
2718 BEsEA THE A R AFEddAR 3L 1A, T
FRHE AFSdAT JFa, 7T e AFEARl FAE 712



Zow =3

5}

9] 37}
npxjeto 2 AA A ufE A (physical attractiveness) ZH7|E THEHA "
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i
M
e
oX,

3=

A v %A
HEd 24T 5 Chaudhuri and Holbrook(2001)
2EA Fournier(1998), Keller(2001),
ZFAE Boulding et al.(1993)
N = 2
Ve TA4= 3 Gwinner and Swanson(2003)
Gwinner and Swanson(2003)
H SAx 3
Matsuoka et al.(2003)
SEERE!
Trail(2003)
B ULA 2
Matsuoka et al.(2003)
Ala] A 3
7k 3
2y 77 HEA 3
Madrigal(2006)
A a4 =5 ) 4
Al 3
QA Wy |3
AT A=A 5
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A0 Bag dolHE A7l ANM JAGIN 25T 3718 BYse
2SS PO HRZAE AASGL T2sTe FdolezHd 7

B T e SUsE £HASS YHoR F 48059 HEX

mlm
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5
P,L
R

FEO dubAQ AAL AWR7] 98 REEAL dAstdnh 1A &
B 4507 o] AulE FA 63.6%, A4 364%0]H, ABE= 10th7} 359 (7.7%),
20t 7} 2907 (63.7%), 30th7} 10478 (22.9%), 40t~} 19%(4.2%), 50t~} 79
(1.5%)2 4= At

ZR2FT & AEEN FTAVIE BHEIE AFd tig AEAAME 1-2

l

3|7} 789 (17%), 3~43]7} 1177 (25.5%), 5~63]7} 96%(20.9%), 7~83] 519
(11.1%), 93] o]4to] 11798(25.5%)2 Ltebth S93te FTEHL s ©eol
MEHEE 7HY
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2.3 FAuH

A <2F 3I>eA AN

=
BAe GPSS 15.02 A}&-3le] BAstT, AA F£F 2L Lisrel 852 =21
K

7+
M FAHEFGA (discriminant validity) 7 3 FEFGAd (convergent validity)
o] grE fa] QM (factor analysis)e A1, SHATE ik A
g3 E-A(reliability test)2 A3 ATHChurchill 1979). £ A7) AL§H =
FESe e BY BYATE B 22E0Y, R e 274
HA3e AForz Y& eldAd-S(content validity)S REFJcty & + 9
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LAEAL d7EA FHd w2t g7 8l (exploratory factor
analysis)¥} <l& el Q Q1A (confirmatory factor analysis)© 2 1}Fo]ZT)
FAHQ QRIEAL oBoR AASHAY BHEA e dTolA AHE
Hr, SR1HQl aEAMLe o2l WA steA WaE e #AE Pl

i
A4S AAEATh

29l 2 QolNE oY A9 £4e AxEA 29 #2
243 Fol7] 3 FAHE EA(principal component analysis)®2-8 Al-8-3}

A, 899 sHozE A7t M2 (varimax)S A=t
89l HAAHS ZF Mg a17te] AudA =g el FEE 7
2 8 £3HA "Hrh a0 HAFko] o=

22

ot
N of
N

flo

Aug 5 e AEsHEE ol AuA

=
B gutAoz aql AMwo] 04 olgelw fold WMER HF

N

3t 0.5
B AT olgHE WFES A 2= AFedd, AeF ofFaq,
2EA FARS A JHA Ador FEE F on, AFase oA 4

*J(aesthetics), ¥ 7}(evaluation), FE}A](fantasy), ZZ-$(flow), AF7HA
(personality), AI1A1Z )& A (physical attractiveness)e] oA 7}#] 3¢ 7l
oz PREL. 484 o2e B B QNG @ AR F A Ay
oz B 4 Jledl oleld WEEL 2] A8 AsE SEPESo|
AP Ao 2 BoleAE 2RHL o selsyn

<E 42>9] AAE v}t o] 9ol aAFEVF WAFHYoH, I SAHE
rgol siwadlel felvaA AAARAL, 2 FAAEl U ZHERS

=

QAo 5olaol,

q

e

Lo

22 dugond ZARYS o] BEEHYH 8 FEHTHL FAAsq



Heddd JFEEde SAdez AFses dW #f83% SR EcH

zynge R AFE A¥EwE, HYASLGF) = 090, AL AP
A2 o]FZ(RMSEA) = 0.050, H|EFH - A|4=(NNFI) = 098, H| @& =4
(CFI) = 0987 Zo| JEhgTh X'3k(739.766, p<.Ol)o] ZF =4 JJebdout
XFEe F2o =79 Byl BxA, AfTd A7stA wheatE Agolr
o Bof], B Ao} go] BRo| HlmAd Zw, EFs Ryolw, AFE} =

& Aode AfHoz B AN AEE &#F CFl, NNFI(EE TLI)

1

A4S B HUete Zo] AFETH(Bagozzi and Yi 1988; Bearden,
Sharma, and Teel 1982)= ATES EUEZ E A79 FHEHL Hukgo
E RHE2EE 4REE BoFn gt

EF CFARA 23 <& 4-3>0] vehd upe} o], ztzte] A7l o
& g wje folHozr veht FFEPEOl AS5HATHSujan,
Weitz, and Kumar 1994).

%712 0 2 Fornell and Larcker(1981)7} AQtal whale] what zb AN
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Gol tha) el A (discriminant validity)S ZHEXE Hrlslr] 95+
NA4l 2 = (construct  reliability)®} %2 2tFZ Fh(average  variance
extracted)& ALtetUTh AXbAT B R
(HEAE = 070, HTBAFE7 050020 =2 veht 2 Aol A-e-d
FESE YAHOoR AT dradd U dEFS 2 Ao® i} B

e
B
L
1154
=
Y
r o
"
o
>
M

4-4>0] Wg 7F FBRB/A RN Ee upe} Zo] 74 JNdzrel oAl 4l
TZHP+2SE)o = 1.00] ZgH A ol #ANEE Hel B34S #AJT
4 A HAnderson and Gerbing 1988).

e
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804 - - R - - - - -
781 . - - - . . . .
736 . . . . - - - -
727 . . - - - _ . .
724 . - - - . . . .
4 . 837 . . . . - - -
3 - 776 . . . . - - -

2%

2%

Zg292 - 743 - - - - - - -
2%

/]\j]

N W

[>

[>

a1

iy I-LI i

> >
I A

R AR A ]

o o oX oI oX
—

off of ofje of ofy

1 - .669 - - - - - - -

A A F g2 - - - 857 - - - - -
A Ay H L3 - - - 852 - - - - -
AAqA A1 - - - 804 - - - - -
$He}#)2 - - - - 811 - - - -
e} #]3 - - - - .787 - - - -
HeEbA1 - - - - 742 - - - -
712 - - - - - 856 - - -
=713 - - - - - 811 - - -
=7H - - - - - 734 - - -

A 2= A2 - - - - - - 921 - -
A 2= A1 - - - - - - 900 - -
A /“7]1 A3 - - - - - - 700 - -

- - - - - - - - 725

o o o ol uﬂ

3323 2997 2600 2541 2460 2440 2381 2364 1.352

(%) 11459 10336 8967 8761 8483 8415 8209 8152 4.662
(%) 11459 21.795 30.762 39.523 48.006 56.421 64.630 72.782 77.444
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<¥ 43> =378 CFA
FAGA AF FAS 54 0.640 0.590
TAdA =734 0.720 0.482

%%g TAdA A=A 0.782 0.388 0.552 0.859
FTAAA AFE 7Y 0.774 0.400
T o)At AA o ol Ek 0.789 0.378
AEE A 296 7o) sk 0.714 0.490

%_%E o wHEgE el 0.852 0273 | a5 | 0838
g ZHo]x] AMEs ] ook 0.819 0.329

. gf:l}s}ﬁo% ge] ol FHAXRHUTAE 0.765 0.414
A 0.598 0.748

TN east ge) Aol At e UA | goe | 0389
g F8 : :
Az od&A 0.862 0.257

Ang | A9 ol B 0.916 0.160 0.734 0.892
A e 2ot 0.788 0.378
o] 77 BA 0.780 0.392

Hrt | "ol 71" Aol alF R sd 0.871 0.241 0.688 0.868
Ble] 7718 A #@r) 0.836 0.302
A7IskE AF shvel 3t 0.808 0.348

FHelA] | Aol Folsta dvke #d 0.852 0.275 0.719 0.884
71N BAsE 3 0.884 0.219
Azto] @A Jl=x 22 0.681 0.537

sao Fo] ojy o] dojij=x BE 0.827 0.316 0.656 0,883
Alzro] HEe =7 0.876 0.232
A7z flolw = 0.844 0.288
2 dEl R AgelAnt B4 0.903 0.185

ﬁfg’" gk Aol Ak B4l 0.944 0.109 | 0.680 0.859
obd =2 AgeellA A4 0.578 0.666
Aol A=A g 0.806 0.351

%Qi‘g ANgego] Zujd g 0.849 0.279 0.740 0.895
A5E Bl v 0.923 0.149
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=4 =24 & | ° |, NIETSEEE
i 2w Eaw | o A | Hob | BelH] | ZES AN | s
A
= 1.00
el 0.51
25w | 0oy
=
=] 0.46 0.65 1.00
zoaa | (0.04) (0.04)
A A 0.30 0.32 0.40 1.00

(0.048) (0.04)  (0.04)

039 046 055 050
oz
B 0oy 0oy ©oa) og O

B 042 052 065 044 055
A 004 004 003 04 003 O

039 058 073 046 051 064
0.04) (003) (0.03) (0.04) (0.04) (0.03)

degal 02 005 020 001 006 011 002
(0.04) (0.05) (0.05) (0.05) (0.05) (0.05) (0.05)

A4 | 043 045 053 028 030 047 044 031
d=l | (0.04) (0.04) (0.04) (0.04) (0.04) (0.04) (0.04) (0.04)

32 A A5

B AN SR gE Ade A desn SuAEe Fu
A9l Hrko o8l H3AD &+ Ark GeA o AdSel Akt A
24 9ol 2AHNET] ARE BT Dot ek 4124 (reliability) o] 7
2739 4Ry, B4, AS7H5H 2 A Sol WEE Adomn =7
AWt ol = Ay YA HPHAET wE FAAA G LAt
ZASHETE SdHsA B Y 2008),

T3 Add diste] oY e BESEgoz FHL e FEd, 2F
Cronbach’s Alpha A& ¢]&3l=d, £ A7 o] o]&3te] Wya o
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A (internal consistency reliability)e] o8E =% 3}9tt. Cronbach’s a2l

X

o] 05014, M B & AF 09014 A=W =7} vk B &
glor AAYES shte HTE HFEhe =Y 5 Uk A Hrt A
4% % (Cronbach’s )7} oj= FEofof dtvtd] Hside dad 71Eel
o1}, Nunally(1978)= Al5]#heted o] Aol 05~0.60]40|d FE3ITiL

¥

FASL on, dutgor g AFAEE old Fostn itk <F 4-5>
of AAE W 9] Cronbach’s Alpha AlFE& AHHEW, I A7 BEF
0701302 Z AF9 HEFS Hsl 482 HFTELS AAHo=E AFTrt
& Holztn ¥ & Ut
<E 45> 7} ST U M HF
7R
gt B 4 Cronbach’s a
o
2EN FHE 5 0.858
Elch 3 0.835
g FYA 2 0.745
Am A 3 0.889
37} 3 0.864
e} 3 0.884
Z29 4 0.881
IR e 3 0.834
AA A o)A 3 0.893
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A4 7HA
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Q47 =
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=
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41 92 AFY A7l
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I #9374 ¥ (maximum likelihood method)
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<E 4-6> AFEF o] B4 )3+ LISREL F3F 3

T-Z 58 (structural model) =24 11 g (measurement model)
wg O mmes w | me U0 wEed  w
Y1 0.029 0.054 054 At 1.07 0.048 22.24
Y22 0.11 0.064 1.68 Mt 113 0.046 2441
o 0.047 0.071 0.65 Nat 1.04 0.053 19.56
- 013 0.086 152 Atz 1.16 0.061 18.98
s 0.10 0.049 508 ez 1.22 0.055 22.23
Y26 0.15 0.058 951 A2 1.11 0.053 20.91
a1 0.012 0.051 0.23 Auts 1.29 0.064 20.20
- 017 0,058 > o5 s 1.38 0.063 21.85
- 020 0,065 0 s 1.42 0.062 23.12
v 045 0.065 6.89 Mt 1.03 0.064 15.99
i 014 0.044 303 N 1.28 0.061 21.07
Y36 0.18 0.052 3.40 )\'X34 1.43 0.062 23.04
Bun 0.98 0.076 270 At 1.45 0.067 21.72
B 0.35 0.078 4.40 ))t*“ ﬁz 88?; gzéé

X25 . R .
Bas 043 0.12 3.6 Ass 0.98 0.075 13.09
Ao 1.49 0.073 20.21
R, = 033 Nes 1.60 0.073 21.83
Ao 1.74 0.070 24.80
A1 0.77 0.053 14.49
Ay 0.97 0.057 16.89
Myat 0.97 0.051 18.97
Riln) = 049 Mo 114 0061 1870
Ayat 1.20 0.063 19.21
A1 1.04 0.063 16.61
Ay 1.30 0.061 21.17
R'(n) = 069 - 1.22 0061  20.03
Ayis 1.19 0.068 17.49
Ay2s 1.07 0.060 17.92

CHI-SQUARE WITH 257 DEGREES OF FREEDOM =778.95(P = 0.00)
ROOT MEAN SQUARE ERROR OF APPROXIMATION (RMSEA) = 0.052
NON-NORMED FIT INDEX (NNFI) = 0.98
COMPARATIVE FIT INDEX (CFI) = 0.98
GOODNESS OF HT INDEX (GFI) = 0.90
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ey g4 x 7t UR Z 3K(778.95, sig.=0.00)0] vt Tha HAFEst vt
& AAYW RHo|Agh i Ee] LISREL #d EddA BW x7} B2 =]
o] zjolol RIZ3HA WHE3H7] wWiEol] ATRF fFolA HFA 2 F8
3 Ar|Fo] HA= vy dysiz JuiEi¥E 2006, Hair et al.
1998). 13y o2 HEFA|FE(GH 0.
RMSEA = 0.052) 25 7|&3 o4kl g Holx 917] wjEol £ AFoA
AR ATFEFS ey EuE Tt
AWS 28 A7 RPo HFPAQ HrtAHS} LISRELY] FAATRE <F 46>
7 Zth.

90, NNFI = 098, CFl = 098,

42 A77H 9 AT

1) 2= RZ7187H9 AdLse @ LA 9 7 HA 23

~Ez 7] Bgel AGass @ BYA el DA B b 19 A
.]



242 0451=6892 FAH A @EH o) AAHAL AT A
Az § B A it sha 159 1-69] ASolx B2 2
7} 7k7t 014(1=3.23), 0183402 LFER} #2F B(+)e] Fe HAE Ao
= e

ZgHor B A2¥= AFY 947 H FIAN oXe dFLe A¥=

]

ABss 5 Amdue] 8 BAAA 408 Fee wNA Bie Aoz
Eton, Uma @49 Brt, BEA, 24, A54, A0 24
o B Az mddA AN vhoh go] TAH
Bhath.

e
o2
o
filo
=)
W
Sl
lo
fru
AW

2) 23 = B8R APgeso @ FAE B9 JHE HA 2

~E= A7) Byl AYsLs @ FHE el BAA e 744 29
.]

SA3 WA, Aujde] & FAHAE mAs dTF TF3 FAHX7F -0.0299]

i

A B AR AL HATE 4 120 BeolE EEF 24
97 2ol AAHAc £ B
AEd wlAE Gl B 7Hd 137 149 H gl

o] z+z} 0.65, 1.528 23 H(+)

H

e
HN
ok
N
o
N
i
N ol
[e»]
o
=
~
[e»]
>
£,
kl
)

au Adgoidel @ SAE 9FE mivs 7hd 159 Afde &
0.1



~Zz A\wgel AGLLs © FUA,
A3 AFH7] e AGesst d FUA

HHazet Adasrt @ sdAE T H SA4= v HEAE ¥

o, ol

MEgel e Agwol ¥ FHEN AUA Eist ¥ FUAE FF 1
449 Eaok BE fel@ Aoz ushgth 2ot 2¥2 Arlwng AW

<E 47> § ZA=d YT AQEA AHET HPE

A Fav A &7} AP aw
Ard - 8 FA= (:822) (:82;) E—Ooo5249)
B N 0.18 : :
H7h - 8 F4x (2.97) (g.gg) (2-25)
Bebd — 8 FAHE (gég) (g:gi) 3)06457)
Z2¢ > © A= (Zigg) (g:;g) (gég)
Aed — 8 4= (g:alzg) (g:gg) (g:ég)
R I -
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<E 48> 7Hd #Zel 29

7HE 11 ARAG) — B s A) yun | -0.012 | x | p>0.10
7 12] H7HE) — ¥ S DA (1) Y32 017 | o | p<0.05
7Hd 13 FEFA(G) - B T L A() Y33 020 | O | p<0.05
7 14 Z229(%) > B T DA() Ya4 045 | O | p<0.05
7Hd 1-5] A5NA4E) —» B T LA () Y35 014 | o | p<0.05
7HA 1-6) AAA wlEAAG) —» B LA () Y36 0.18 o | p<0.05
7HE 21 A AGE) — B FAEM) yn | -0.029 | x | p>0.10
7H 2:2) H7HE) - © FAE() Yo 0.11 x| p>0.10
7H 23] AEMA(S) — B FAEM) Y | 0047 | x | p>0.10
7 24 Z2R9(G) - B FAE() Y24 0.13 x| p>0.10
7H 25| MG - B FAAE () Yo5 010 | o | p<0.05
71 2-6) AAA oE (%) - ¥ SR N) Y26 0.15 O | p<0.05
7HE 3| ' BdA(p) o B FAE() Bos 0.43 O | p<0.05
7HA 4 | ' FdA(n) & 2EA FAE () Bis 0.35 O | p<0.05
7Hd 5 | B/ AR & 2FEA AR ) B2 0.28 O | p<0.05
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<3y 41> AFRY 24E7

424 2¥ = APoid ¥ FYA FAAA Ui}t 2x = o
o 2Aa¥ AFHA 6)
1) Ave 25
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B dTdMs 2x= 7)Y Adesrt ' LA A gl &

2¥zd Y BAEE LW 5(2006)°]
el 2R 24BEE oAF 7HA9 obefst 23 7 FEo

O ve Ze2s7d 74 g2 F7E 72 A

@ v AR s FAE A W 232 B4 g AE we g4
5 f=t

® v =l 8 222 SEE tisi & ok Wolt

@® ve 2= A7 TVE FAE o e =238 AHsA gx
FE AZ2 AUIE ANHEE "otk

® He Folsle ZEXAZ= Hol] A7 € Af 2 5 Ao FNF
< Fowy e WHolth

® e 7ol Htdrtd 2x2FFol} 2¥x = FFd wEA FoF
Zoltt

@ LA FN 2x28Fe & 2T Aol Y4t

ve W7k Sdske "3 7137 guE ojd HezE #AE M
ool AUt
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A7 A@el Fudd 2 giol AR B HES Holm glof
o ol BAHOR foF olE HolA FE Ao Uehgri(’=1.017,
p>.10).

A4
A
1]/:’1-/&6] oq ]
TR 147 76 223
A
2| o 143 90 233
A 290 166 456

Pearson Chi-Square = 1.017 (p>.10)

o

EG Aol Bet A g wARY A ;o] Aukw Ane] P =

i

flo
r]I
b
i
f
o
é
=
5
)
oy
lo
fru

3
flo
M
25
il

T 20UV dEHoRE ¥
RHol BAHoR fHo8 zo]lE Holx gE Ao® JehgThx’=3421,
p>.10).

A
A
10t 20t 30t 40t 50t
o v AuRe:! 14 142 56 7 4 223
z
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