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ABSTRACT

Impact of Corporate Characteristics and Corporate
Social Responsibility on Brand Attitude and

Loyalty

Park, Rae-Kyu
Adviced by Professor Kim, Jong—Ho, Ph.D.
Department of Business Administration

Graduate School of Chosun University

Recently come to affect consumer behavior, it appeared that the main
variable 1s the corporate social responsibility activities. About
CSR(Corporate Social Responsibility) activities since the last 1950s, around
the United States and Europe have consistently discussed, for detailed
discussion by various scholars began to make another.

Recently, Korean companies also updated to recognize the importance of
business ethics and social responsibility, most of these corporate social
responsibility to the company’s strategic importance has emerged as an
important concept of management issues.

Leading companies in Korea such as SAMSUNG, LG, SK and so on, in
recent years, do social responsibility activities as a socially responsible

corporate citizen, make be active in the development dimension. The
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reason many companies in the country consumers, governments and civil
society from various stakeholders, such as have not been mentioned so
far regarding corporate social responsibility, because many issues being
raised will.

Corporate social responsibility activities, along with consumer awareness
of consumers about their business late, too many characteristics of
products or services produced by companies that purchase and repurchase,
or cause or family or friends, people close to causing a positive word of
mouth and consumers to facilitate the act has been used as a key
variable. Corporate social responsibility activities, especially for companies
as well as the formation of positive image, and businesses about
consumer confidence or trust, companies that produce products or services
on brand attitude, Furthermore the company in the formation affect
loyalty would expect can be.

The purpose of this study is to find out the impacts of corporate social
responsibility and corporate ability and reputation on the brand attitude
and customers’ loyalty via corporate trust and corporate image.

To accomplish the these objectives, the secondary data or past studies
that were related with corporate social responsibility, corporate ability and
reputation, corporate trust, corporate image, brand attitude and customers’
loyalty were collected and theoretically arranged. From the literature
review, 1 derived the constructs and conceptual model to explain these
relationships.

I made the theoretical proposed model, identified the operational
definitions and 23 hypotheses were established, there were executed the
survey of 360 in consumers.

Using the collected data, previous performances to confirm the construct
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validity and internal consistency by CFA(Confirmatory Factor Analysis),
reliability by cronbach’s @, and structural equations modelling the
proposed model was tested by LISREL v. 852.

The research came to the conclusions as follows:

First, consumers’ perception of corporate social responsibility have the
positive effect to the corporate image empirically, but the impacts on
directly affecting the corporate trust, brand attitude, customer loyalty
were not significant in perspective.

Second, corporate ability and corporate reputation have the positive
effects to the corporate trust and image in perspective.

Third, i found out mediating roles of corporate trust, corporate image, in
making effects on brand attitude and customer loyalty.

Finally, 1 concluded that consumers’ perception of corporate social
responsibility and corporate ability, corporate reputation were important
roles in perspective on brand attitude and customer loyalty.

As the result of empirical test that make the relations of used variables
clear, 1 can get the conclusion; consumers’ perception of corporate social
responsibility, corporate ability and reputation have the positive effect
empirically on corporate trust, image, brand attitude and customer loyalty
directly or indirectly. Hence, 1 suggest the strategic advices in managing
the company, to increase the customers’ loyalty, it would be developed
that a variety of methods and ways to raise the consumers’ perception of
corporate social responsibility, corporate ability and reputation using many
marketing methods. It is necessary for making the customers to raise the
positive trust and corporate image. The results of this study companies
that has been operating a business or would wish to raise customers’

loyalty will help a lot.
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Therefore many managers that would wish to raise brand attitude and
customer loyalty, have to make the strategies or policies to promote and
facilitate consumers’ perception of corporate social responsibility and

corporate ability and reputation in future.
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Carroll(1979) 01?3 ] ek s = B, A
L, A, AL, Aol A ofEd e A F 8%
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5 Az g3 o9F (5) ARA g9

Friedman(1970) Reich(1998)
Carroll(1991, 1999)
Schwartz(1996) Stump(1999)
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AL 2 Agg el mAEe 4% F=AGEE) 2007 FLETEUNI TR
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pioneership)€ 7FA 3L 3+ Ao=Z A9 49 2v|x7E 7l d&) v

H 25 Afom wHsjlis &sktt stolets, sl AlF R AHl 2 FHH|
a8 E HE2E Y (commercialize)dt= g #3522 (Golder and
Tellis, 1993), 714 el A& AHA7E Ak AL G4 7199 Aol A
el o glom FHojw J7ke mgele s sl dAswe A
A 7ol EAE F & s AEHHA §A47F beetel BA+HE U
u] gHH(Coyne, 1936).
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A 34 7149 A5

1. A 719 A= 7id

2 (trust)= A 2lsh, A8, BAEE, AA e, AArsE T ke AbE Fs)
Fofo Al A& whol2 s o] (Cummings and Bromiley, 1996), v#A€
Hopol A= 7147E A E dig AFENA X EAF e AalAQl AH
a1oF AL ArHFF et o171 3], 2004).

AF e dere oAy Abs] Lokl A W] AT E A ke A s
ofe] AFES Hund, F2 VAT AY 5 #ejaret FeiRigre] B
ek AF7F ARBEAL, FHZo A el e A=l g A+-7)
AP ek AFHo] e Abdd Hos A, NFG O Abgely A}

Bo A mE S40] W BN EE OESHE R, @ 24 E2E FA) @
5 Esu agete 2, @ ol o uE FAH Uz @ A9

Te AEE AEY ARomA Bed 8249 A E Holdel 4
Mol WMol Arxon #FFn Qor (Fukuyama, 1995 W49, 7%
§l, ebge), 2007), ol ¥ @ Az ARAom AsERAd] g AHFA

oAM= wAH, AAE 24, AIEE T GFE wWLopdM AF thFolA

2Eeke] o AdFATFEAA Al R dA AeE FAstA=,
ArAbEel weE AolskAl AeEo gkvh WA Blau(1964)9k Rotter(1967)¢]
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Aol A E Guge wol}t kg Wewsn wTANA 1E
o

(1993)9] Aol A= ‘gl
2, Morgan and Hunt(1994)¢] ol A&= A stEY digh Azd1 A
AE 7ML e Ae® A= stk

st AEE AQaEAY Al el " F
Bradach and Eccles(1989)¢] d7olx&= AFHE & 7] A
sForor P AR EEtkeE FEEe JolFE & dHe] Ve
2 Agoslal, v we #AA dess s @
Zltske BARARE &g E A EsteE 5289 $9 shuvtetal 4
=

53] Ganessan(1994)9] <dFolAE 2AHE AA F 7HA AU A&
(credibility) @ 3.9/ (benevolence) &2 F-&-351H k. WA Al-&(credibility) <]
B, el ALl ofehs gabolal AFAGUA FHE ¢ s Ao

g "ol Aok, ol= el dEAd Vxss e o]

o
N
A,
=3
0,
rir
=1
rieh
5
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2,
o,
i
ol
S,
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o,
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]_
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ofr
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2002), ol E FEAA
& soAoletm BEkE7

2005).

Yete] ©g AEsbHoletn wasa, o
U ooluw B the olfg @ Zle]tH(White,



AElE 54T Abgroly Tsto] A sk, AFE 5 glow, FelHolal
gtale] 3% € (Carnevale, 1995)2
2 AbgEol g, A F (trust)9F AF 2 (trustworthiness)2 43k /E S
Z(Caldwell and Jeffries, 2001) A& %7 = 3¢, AE < AFHEE & A

oz goata Agse dPERE vk

=7

o
A
o
nel
o
N
A
O

'
o
P
-0,
rir
>
ok,

Mayer et al.(1995)2] oA AFE AstE A% ZH(trustworthiness)
o] g9lo g FH(ability), 2. 24 (benevolence), T 247 (integrity) 2] A 7}A

2 rEstslen, 4o syHer pld o qluka shgler, Listenstein
7125 Fa, R AFe AFAe Al Al fEekA ZFEeke f1da A

et al, 1995)x & = it}

Sirdeshmukh et al(2002)¢] $A-olMe &HHA AFHE =44 A=
(Operational Competence)@} 9% 3.2]/d (Operational Benevolence) &% 7}
ZF RSk o]k ukEA(2009)9] ATeAlE Vel digt AEE
At odo] Aol 71&3 AlF (expert-based trust)@F 275414 o]
717F obd Aol Al ool & Aoleh= MEolel & g = Tl Y
gt 212 (benevolence-based trust)®] + 74 FHZ 7247} FE3kaL V)
ALl A Aglgbsol £ 7bA] 2pd ] A wAe FEFEHES Felsty| e &)
t}.

McKnight et al.(1998)2 71el digh =& oo gt 2E, ool

Ay

o

A
lo, B

g4t/

NE WS, AAgel UE W avn ASsbsyel v wg 5o FY
SHOm, Crepiel(1900) Trler Frigste] BAE e A=y o
e Aaua daws g A%zew wasn wasEs doR
BB ool B AelA Jd AHE AFolt Auzg AT



ZIdol iRt aulARF e AeshAl wv, ol ZIde] velA dAga
Ade MR de & Aol 9, A Aulag Aleddd Qo &%

qgre tiak Folel: weow Fa H

ot

2. 7190 A= #AQ AP

Ny

AE = kel A ARe] #A e §7F A ZA mgke] glojA] 7}
2% gdow ol el wol FAlEojm. AlE= FviAbet

grjabe] fA TS A SAA A wge] SloiM T Tat 2o

J

o]l T3 oA Wol oA th Reichheld(1994)9] 179} Morgan and
Hunt(1994) 2] -0l AlEe #AvAR e el Fad alolz}al
Rk BEF AR o 9 SR, wejApet e ARke] fAle] gk Q1A
AAE Al oafA o] FolxIthar st tH(Berry, 1996).

AlFd sk AsATFES AHHE, Frazier et al.(1988)¢] <70 A= Al

ofi
hn

& Adlst= Al 7 Wz A A2, integrity), olddE oF

%]
%, Agd 715 A FsolTa vt AHe e FrjA e o]

A2 AU o8 F Y= BoiAe) by g 9FL Wt 9
%tk McKnight et al(199)9] @7elA 7ol st A= seg0] o

B owe, gl @ we, FAYel W W a¥n Syl g
M FoE RS ol B SR Hth Crepiel(1990)9] AT
oA WelAel pulA o) A (relationship)= & AHAT oEHL

FSUA i B ASHen wdsn wase: Agldn dha
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A 714l B AQ Al el A HEA AdRES dAs FSA o
A, ARAER S" 71l diste] FAA (honesty)olth 591l WS (S
& A, velrt AFEE o A FA4E Zloletal shth

White(2005)8] A-7-olA & &ulA AEE F 7FA] AAEHE7-712 AE
& sog-71x AF)ew A2 FESHY AET-AEE eEAe T,
g agla AEHE B4 gt Moz FAgEE Ao, o= iy
2 3972 AFEE A FH A (trustee)7F A F A (trustor) 78 A7 A (0]
717)]1 o9 wVIEHYH # fslE Foldte Y& (Mayer et al, 1995) 2=
TS, AEe S 7hA Add A A o7 £ FERAS
AHEE AFE FIsSh

dntH oz 7ido] AFolut Mulzo tig T} =S shA HW, &H|A
=< Y 7Idel Wstel 5.8/ (reciprocity) & A Zshe Alow oEA Utk
(olghEah Wb 2009). AAZ oled FE el ik A4 A3
Morales(2005) 719 ¢ w=#o] AFH Au]2eo XZ+d

thal AAlE G o, 7ol FAE Hole k¥ e A fvAES 9
T 7Idel A8l FZARekE vhas AZskAu el SEA e A &
I AT Aotk AAZ Gustafassonn(2005)2] Aol M= aal|del o
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A 44 714 olvA

1. 714 ol A9 T4

ARl A oul X[k goli= 19201 T o] $ ko] sh=d|, 1 ol%E W
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e Hx 3 5518 1.146 0.888
37 FAAE 5 5.155 1.282 0.916
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B

B AFoA AFEsHA E JARTEE V| d AlE A A YdTEel g
HlzE Q1A 719 #4, 58, WA 58 AAsAr.
WA 7]de] AFsl A Hggol gk auAl A4 FA5] 8 ALe"
AMel ol digh &4 QJAEA(CFA)ES AAsIATE 1 23 e 4
FgrAge e 5 Zom AT K 6473(sig. = 0.04), x/df
Al 32372 FFo] md HPwrl S zlor FlFon,
RMSEA(0.08), RMR(0.029), GFI(0.991 > 0.90 ©]%}), AGFI(0.955 > 0.90°]
21, NFI(0.985 > 090°14}), CFL(0.989 > 090014 $9 #Agw 571 A%

FE olgow 54FEe 540l FaHUh

< 4-3> 719 ARR A A sl HIgE AnAk 914 9] CFA A3

s =)
:q‘i X x’/df | RMSEA | RMR | GFI | AGFI | NFI | CFI
2
6.473
Full _ 3.237 0.08 0029 | 0991 | 0955 | 0.985 | 0.939
(sig. 0.04)
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<I¥ 4-1> 719 AE A Agl @ sl g AulAF Q14 ¢ CFA 23}

0.39% oy & |
= a.78
: 1.00

-54

o_71= o 3

=]

0.45%= o 4

Chi-Square=6.47, df=2, P-walue=0.03830, BMSEA=0.079

19158l dig CFA 23

n
N

my,
i)
XN
rir
ol
Do
o%]
X
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I
I
o
o
=
XN
o
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12
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<¥ 4-4> 719589 CFA A3

A

o 1 X x’/df | RMSEA | RMR | GFI | AGFI | NFI | CFI

2
5.286

Full , 2,645 0.068 003 | 0993 | 0963 | 0991 | 0.9
(sig. 0.07)

71954 0

o AA | (sig. 1.00) 0 0.00 000 | 100 | 100 | 100 | 100

<29 4-2> 7|de¥e CFA 23

iy \
@ 1-|:II:|
0.89
g.zz*= m3 [=

0. a4 o4 /

Chi-Sguare=0.00, df=0, P-value=1.00000, RMSEA=0.000

NLHAE Z457) 98 4R 6710 F8F5e] hek dlH glE
A ¥E 105.849(sig. = 0.00)8 Fdo] Lo BQlE A B 7Y

B 1,56 52 AAT oF FeH LARNL FAR o F, ZHFRY

FAe Bd & gt

O
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<% 4-5> 7|19 B9 CFA 2%
g ) )
o X ¥/df | RMSEA | RMR | GFI | AGFI | NFI | CFI
2

Full 1.05'849 11.761 0.173 0.08 0911 0.791 0923 | 0.928
(sig. 0.00)

71474 55.361
o A7 (sig. 0.00) 11.072 0.167 005 | 0942 | 0826 | 0947 | 0951

198 5090

15} 6% L 7695 | 0136 | 004 | 0979 | 0895 | 0974 | 0977
AA (sig. 0.00)

719474 0

1562 | . 0 0.00 000 | 100 | 100 | 1.00 | 1.00
AA (sig. 1.00)

S

AW

<Y 4-3> 7Y

od,
o

°] CFA A%

o
oy
-

e ol
0.88

o.z7e= tepd [T

0.44%=  repd /

Chi-Square=0.00, df=0, P-wvalue=1.00000, RMSEZ=0.000

2t 711 A=l d3 CFA 23

7194 AEE FA4sH7] 8] AFEE 679 S E gk 9 ald
2 AT, AA 2de] A9 x%(110.167), RMSEA(0.177) 59 Hdgmr} 94

atA] ¥atel, V19 A 13} 62 zbzt AASAT 1 AT x(2430, x/df =
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1.215), RMSEA(0.025), RMR(0.018), GFI(0.997), AGFI(0.983), NFI(0.996),
CF1(0.999) &< Ag=7F w-¢ 58 Aoz SA=JT wehr] 71E] 7]

d AE SAYE 1E EF ARSS] Rus Ve AlE 13 69 SAZE

X x’/df | RMSEA | RMR | GFI | AGFI | NFI | CFI

110.167
Full ] 12.240 0.177 0.07 0.907 0.783 0937 | 0942
(sig. 0.00)

714 A 28.844

. 5.769 0.115 0.045 | 0.969 0.907 0971 | 0976
= AA | (sig. 0.00)

714 A 2430

. 1.215 0.025 0.018 | 0.997 0.983 0.99% | 0.999
1,6 AA | (sig.0297)

<Y 4-4> 719 A1¥9 CFA 23

R \
73

.
Ij_qq“ <t
o.75
1.00
a.80
0.38 rd /
c o D

n-es /

Chi—-Sguare=2.43, df=2, P-value=0.29665, BMSEA—0.024
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vt 719} olvl Al g CFA 23}

g oW E 2A87] S8 S 309 ZFEe] dF FAH 2ql
B4 A X2 0EE 2E APEr Bgeds 48 9Hdn
<Gk 47> 7190 olml A 9] CFA 23}
g , ,
N X x/df | RMSEA | RMR | GFI | AGFI | NFI | CFI
2=
0
Full (sig. 1.00) 0 0.00 0.00 1.00 1.00 1.00 1.00
<Y 4-5> 71 oAl ¢ CFA 2%
0.13+= fmagel
1.00
043 fmagel
0.73* fmagel
Chi-Square=0.00, df=0, P-value=1.00000, RMSEA=0.000
b, = "ol g CFA 23
BAE WEE ZHe0] 99 AASE 349 SAYR] E sy 89
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A A, g uRE 2E Ager Rgeithe g SdHEid

<E 4-8> BH= Blxe CFA Z3

g ) )
. X x/df RMSEA | RMR | GFI | AGFI | NFI CFI
-
0
Full (sig. 100) 0 0.00 0.00 1.00 1.00 1.00 1.00

<18 A-6> BU= Blx9o CFA A3

o.z4#e= hrandl \

0.87
. 1-IJD
0.86
o.z27%= brand? [=
0.83

o.z1+= hrandd /

Chi-Square=0.00, df=0, P-walue=1.00000, RMSEA=0.000

27 FHEE 245 96 ASE 59 45 OF FAH

J
fo
o,

¥

B Az, AA 29 A9 xA(26900), RMSEA.110)59 A w7} 94
A Helod, Y AR SAHETE T FAS 38 AT 4] s o]

g8t9ty. 1 An x4(1.241, x/df = 0621), RMSEA(0.00), RMR(0.008),
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GFI(0.998), AGFI(0.991), NFI(0.999), CFI(1.000) & A& %7} w5 3 2

2 gastgr

<3 4-9> 8 =A== CFA 41
AR 2R ) )
. X x°/df RMSEA | RMR | GFI AGFI | NFI CFI
=S
Full .26'900 5.38 0.110 0.03 0.971 0.913 0984 | 0.987
(sig. 0.00)
37
) 1.241
FAE . 0.621 0.00 0.008 | 0.998 0.991 0.999 1.00
° A1 (sig. 0.54)

0.4 oyl
. 1.00
o_z74=  logvd
0.344= lowh

Chi-Square=1.24, df=2, P-value=0.33764, BRMSEa=0.000
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ob. AA FAAQN e CFA A3

Aol ARG A 2 el FAENE T 24708 SRS diF &<l
A dibes thge] <3E 4-10>3 ok WA B Aol A ARgSHA
2 AR P = 735.924AF%E = 231, p = 0.0000F EF] $FAo] Tl
HAE o), o Ag SAeA 9 K59 o xR £ 5o wel

A sto] glo] Fo)E a3 W}l 9o (Hair et al, 2006), 24 &of &

29 47} & A% normed chi-square@til B8-9%% /AL FHE o] 43)
& Alo] npghA sttt ddsta At (Byrne, 2001; Hair et al.,, 2006).

Fo) K/df o Ftol 31B(AFFTELR 20, 302 BEH o A}
|t EEe] F7F & 4-F 50 oldke Holof ho A AXFE o]kl

Ao Aol B AN Agd ARGl wmE $5%e Helstg

e
2
4
m

ohomEgk 2 AFEEHe ARl GFI0.854), AGFI(0.811), NFI(0.956),
NNFI(0.965), CFI(0.970), IFI1(0.970), RFI(0.947), RMR(0.0837), Standardized
RMR(0.0680) &°] &F ¢5% A& & 5 AUk

=1l

SAME S AEA e Hel HaEEA FEHAVE)Y 4 2E A

d
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<E 410> AA AFs0del st CFA 433
14 I H X
Samd | me aaa RS 3T EE | 0 PEEE
TRAL oA | 2A (CR) | (AVE)
csrl | 072 | 065 | 058 | 0.057 | 1253
el AB8 g0 1 078 | 076 | 042 | 0050 | 1546
o] o3 0.7658 | 04542
X oA | cst3 | 057 | 053 | 072 | 0057 | 992
cstd | 080 | 073 | 046 | 0.055 | 1465
co? | 087 | 079 | 037 | 0053 | 17.04
=g co3 | 093 | 086 | 027 | 0.049 | 19.09 | 08515 | 0.6369
cod | 090 | 078 | 039 | 0054 | 1670
rep2 | 082 | 075 | 043 | 0063 | 1552
o 4 rep3 | 084 | 077 | 041 | 0.053 | 1584 | 07984 | 05690
repd | 080 | 074 | 045 | 0053 | 15.13
w2 | 078 | 076 | 042 | 0048 | 1611
w3 | 089 | 069 | 052 | 0064 | 14.07
NE! 08037 | 05076
w4 | 081 | 077 | 041 | 0050 | 1627
w5 | 075 | 062 | 062 | 0062 | 1219
imagel | 092 | 090 | 020 | 0045 | 2025
19l ololA  |image2| 084 | 076 | 043 | 0.063 | 11.37 | 0.7955 | 05720
image3 | 062 | 058 | 066 | 0055 | 11.37
brandl | 083 | 085 | 027 | 0.045 | 19.65
= % | brand2 | 089 | 085 | 028 | 0.046 | 1946 | 08883 | 0.7271
brand3 | 097 | 086 | 027 | 0.049 | 1974
oyl | 090 | 075 | 044 | 0.056 | 1607
) loy2 | 093 | 086 | 027 | 0.047 | 1973
A 2R T 08941 | 06792
loyd | 091 | 086 | 026 | 0.046 | 1986
loy5 | 099 | 083 | 032 | 0053 | 1863

Root Mean Square Error of Approximation (RMSEA) = 0.0780
Normed Fit Index (NFI) = 0.956

Goodness of Fit Statistics
Degrees of Freedom = 231
Normal Theory Weighted Least Squares Chi-Square = 735.924(P = 0.0)
Chi-Square / d.f. = 3.186

Non-Normed Fit Index (NNFI) = 0.965

Parsimony Normed Fit Index (PNFI) = 0.800

Comparative Fit Index (CFI) = 0.970
Incremental Fit Index (IFD) = 0.970

Relative Fit Index (RFI) = 0.947
Root Mean Square Residual (RMR) = 0.0837

Standardized RMR = 0.0680
Goodness of Fit Index (GFI) = 0.854
Adjusted Goodness of Fit Index (AGFI) = 0.811
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0.33, t = 3643 7JBAHE3, 2AF 1 019, t = 206) & ZF7F 75
of <ZMH 4>, UM 5>, <M 6>, <UFH 7> T2

elo] BHely
72 Ae ). o] AmugAe] andE®)e 0590 At
wAE HEmel aF Al 4%, Y oluAme, dRAs

d A1, A2AF : 048, t = 6.89)9] A<l A (+)
Bov, 7199 AbgE Ak gk hulAk 4Gl
EAF 10039, t = 07D ARl A G Qe dufste]
<P 8>, <M 9> AdE oy <M 10> & 7174 o e
2 e AR R)L 075909t

<Y 4-8> AN HEs A

JHe14
(0.023)
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Sttt
(0,039)

| N
.
2
71U (E) st :
| - — AHE Z=2
TS R ’ MZ(n1)
-——— J2E ZE=
(12 d=H=+Y
HAE g=mnld)et 2ASA =N F3E A7 foFe ez (H=2
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<E 4-11> FERWUAA 24 29
ARZAT| o= as
7+ dakel oA i Jg;ﬁ t3k Az}
FAa | T (%)
7149l A A A dTol g
7143 1 0.13 0085 | 151 | 717+
A2uAE AA(ED) — 719 A (D)
71 2| 719 EE2) — 71 A" N 0084 | 0097 | 087 | 71+
71 3| Z1dHEAE3) = 71 AFE 0 049 | 0.091 | 5.36 | AMA(+)
712 4| 7149 AlFE () 71 elv[ A (n2) 056 | 0.076 | 7.38 | A= (+)
7149l A A A dTol g
714 5 0.39 | 0078 | 5.02 | AA(+)
2uA AAED — 714 olvA(n2)
7 6 | 7IdEEE2) = 71 olviA(n2) 0.33 | 0.090 | 3.64 | A= (+)
7 7| 71 A E3) = 71 olulA (n2) 0.19 | 0.092 | 2.06 | A=A (+)
7 8| 71 elmA(n2) — A= HE=03) 044 | 0.071 | 6.23 | A=H(+)
79| 7Y A#nl) — BA= HE=n3) 048 | 0.069 | 6.89 | A=(+)
7149l A A A dTol g
712 10 0039 | 0051 | 077 | 714
Zn A} Q1AI(E]) — = gxn3)
7H2 11| 2A= HE03) — 17—”. == (nd) 0.43 0.11 | 4.01 | AH(+)
M 12| 71 olEA(2) — 1A FXH=04) -0.054 | 0086 | -0.63 | 712~
7Hd 13 719 A1FE () — 28 SAE(4) 0.44 | 0.094 | 4.75 | A A (+)
7149l A A A dTol g
712 14 i 0023 | 0055 | 043 | 717(+H
AH[ A QAR — 17 F=AE(nd)

Goodness of Fit Statistics
Degrees of Freedom = 235

Normal Theory Weighted Least Squares Chi-Square = 752.432 (P = 0.00)

Chi-Square / d.f. = 3.202

Root Mean Square Error of Approximation (RMSEA) = 0.0783
Normed Fit Index (NFD) = 0.955

Non-Normed Fit Index (NNFI) = 0.964
Parsimony Normed Fit Index (PNFI) = 0.813

Comparative Fit Index (CFI) = 0.970
Incremental Fit Index (IFD) = 0.970

Relative Fit Index (RFI) = 0.947
Root Mean Square Residual (RMR) = 0.0853

Goodness of Fit Index (GFI) = 0.851
Adjusted Goodness of Fit Index (AGFI) = 0.810
Parsimony Goodness of Fit Index (PGFD) = 0.667

Standardized RMR = 0.0692
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