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ABSTRACT

A Study on Local Television Channel Brand Equity:
Comparative Analysis on KBC, MBC, KBS Gwangju

Television Channel Brand

Kim, Ju Wan
Advisor: Prof. Choi, Yang Ho, Ph. D.
Department of Journalism & Communications

Graduate School of Chosun University

This study applies Aaker’'s and Keller's brand equity model to
empirically test local television channel in Gwangju-Jeonnam area. The
purpose of this study is an empirical test of the relationships between
brand recognition, brand image, parasocial interaction, and brand loyalty
toward local television channel in Gwangju-Jeonnam area(KBC, MBC, &
KBS).

Research questions 1 through 4 examined mean differences of brand
recognition, brand image, parasocial interaction, and brand loyalty among
KBC, MBC Gwangju, KBS Gwangju TV channel brands. One-way ANOVA
revealed that MBC Gwangju had the highest channel brand values (brand
recognition M=3.25, SD=.69; brand image M=3.17, SD=.61; parasocial
interaction, M=3.12, SD=.73; brand loyalty, M=3.09, SD=.78). On the other
hand, KBC and KBS Gwangju had no significant mean differences in
brand values.

Research question 5 attempted to examine the relationships between

_iV_



brand equity variables and parasocial interaction, and to find out
significant differences in their relationships for each local TV channel.
Correlation analysis showed that both MBC Gwangju and KBC had
significantly high correlations between brand equity variables(brand
recognition, brand image, brand loyalty) and parasocial interaction, while
KBS Gwangju had significantly modest correlations between brand equity
variables and parasocial interaction.

The findings imply that local TV channel also should pay attention to
channel brand values such as brand image and relationship variables such

as parasocial interaction in multimedia environment.

Key words: Brand equity, Brand recognition, Brand image, Brand loyalty,

Parasocial interaction, Local TV channel
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