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ABSTRACT

A Study on the Strategies of Package Design
of global Kimchi by Brand Personality

Choi, ga—young
Advisor : Prof. Kim, nam—hoon
Department of Visual Information Media,

Graduate School of Chosun University

Today With brand communication time the consumers purchase
the product and it knows and to purchase the brand that it uses,
it consumes the experience of the brand and. Namely the brand
the thing which is simple, the consumers and ‘sympathies’ it is
to be the emotional object which it does with from ‘people’
where is not the symbolic body. The recognition change of like
this consumers is displaying influence at the degree which will
control the success and failure of the enterprise. It talks again, it
uses a sentiment or the brand which are unigue the consumer
feels against the specific brand with the sentimental convenient
back which is the possibility of getting decision to make the
success of this product.

s like this the market structure of today evolved quantitative and
gualitatively on a large scale, with consuming sensitivity anger
extra weight anger of competitions it formed the social
atmosphere which is, like this change compared to carried out the
critical point which is not the possibility of taking out the
sympathy of the consumers in only discriminational anger of
above product one elf.

The fact that it is raising its head with low me of the plan which
overcomes like this critical point is package design. The place
decisive effect which induces the purchase of the consumers from



sale point with the communication tool which goes mad, with the
kimchi which it tries to observe from the research which it sees
together the price or effect back the possibility where the purchase
decision in compliance with the case and a package design of
the product where the different conditions are similar will become
accomplished to be higher is position. Will reach and the
enterprises of the majority which it recognizes the design which
only it is not letting, is discriminated a many specific gravity in
package design development hour marketing strategy or the brand
strategic study back this mote strategy does not become
accomplished is the actual condition in the which is thorough in
compliance with. The discrimination strategy of package design
more kept the value which is important from like this point of view
and.

With the human feature which the brand personality Iran brand is
unigue love it goes round but with the re—purchase intentional
back relation to come the actual importance or necessity is
augmented. From marketing field like this brand personality effect
went mad to the security or brand love moral raising of
competitive high position with core fact of goods or service
discrimination and the theoretical grounds which wear out were
presented and they were come and to dimension of the brand
personality which enters recently the researches regarding the back
which probably is the what kind of thing were started start. The
research against a brand personality intention every the researcher
only is not showing a differing view, to single term which is
important the brand individuality discriminates the brand of the
enterprise together.

The research which it sees hereupon the design which has
become discriminational anger it grasps the individual VIP of the
kimchi brand with the plan which it extracts, the consumer
psychology which it follows hereupon in aesthetic reaction of
package design, the purchase motive of the consumer it melts it
stimulates the package design strategy which is discriminated, with
the escape box, global from there will be the objective of the
place where it prepares the activation plan of domestic kimchi
market and.
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11) Mc Cranken 1991
12) Bata et al 1993
13) Aaker 1996
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< wWeEA ®rh ‘Nike 1 Reebok’ &2 Ax=3}o] H9+= Z
31, ZARlsbe, REAJ NS e Aol vk xA w1
T el 9 vXedl Fui't 259 19 d7AE FHa Al
Ak Qe AolFa, ‘Gateway' FHIFEIS] AW wbAo] Sle sk
b e JAAl JdE A skt Tiffany’ 9F #2 17F B
WEE ek, WA dvks S ZHA €k
(2) A= vad 54

AEAE olmlA], SAxE, HEe] AF, YAkA] o|m]x], 7]1§] o]u]A],
CEOolv] A, AFAA 53 22 AF Aol e HHE =
HAE e TS = F AUtk HAEE ARSShE AREAES o)n]
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59| ‘Good year’ E}O] = HE Aedes T dA Aol
HA= RS AAA7]a ‘Swatch’ & T AR A7) 9y 9l
A Beo]adlA Fyld tf3]e] AEMHS To
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TS 719 o] ]X] EE Ha AR MR BAE JRAY Gl &
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14) Aaker 1996
15) Melin 1997
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w, Microsoft' & 0 Ael= sgoz ol HAAA AYS 34
A7IE olslel Z1gtoluld), asEtls B Y @Al e
1A% Fe aglod

HEZ &H 24 M= HlZ=E 24
AF2 Xt olB[X| (Calvin Klein)
Z Xt (Swatch)
HMEF (Bank) & & (Malboro country)
ZZ (Gateway computer) L AEY (Benetton)
74 (Tiffany) AE (Kodak)
HMEZ 54 (Coors' Light) AAEX] (Audi)
7|% o|a|X| (The body shop)
Z DAL (Bill Gates of Microsoft)

« X2 & : Aaker(1996), Building Strong Brands, New york
: The free Press, p.146

3) I:IEHI: 7HA—|O| zx-l

HE TR HES) o]E S AAARl BAE IR sk =
A7 APBEHAT T FelM TP FEE e
Aaker(1997) 9] BAlE |4 HAgo] #d Atolth TUE 55579
A 54 o525 QI A

ASing(1993) 9] ‘Hl5Big Five' , & 738 Agreeableness, W23k
AJExtroversion/Introversion,  “J2A&Conscientiousness,
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WX} mpAlEEel &8l olgHolR MYHE, TElar A
IAARE vgoR BHAE NS NSl Big Five' xHd¥
FAFSHAl 5714 2, 427]¢] dHo® vir HAHE Ji4d* =Brand
Personality ScaleE 7l&siit) o)& 57 714 L2452 Big Five,
=, X438} Sincerity, V] Z%Excitement, -5 Competence, Al
Sophistication, 7+?18tRuggedness SO UF3lon o]

E 2F AoldEs Weke] did o B s ids e

A 3R Jeniffer Aaker (1997)7F AAIg BAl= 7§2d o] A}
A [ 2-4]¢ 2t

o

[E 2-4] 2= 749 X

249 201y £ 4
Factor name Facet name Facet name
Al BA, TRl AEAC
RIS E-E L HEh el mds
Sincerity THFE golst a&ast T
ohEE Hareh Mol BRge
otet st zMRdel, S0/Z2
gozg | EEM  wlussmme
Excitement | &4f2{o| 9l AMl0| ER3 =58
CEgigel AANS|, U are wx| e, el
MEE £ U= L S0ket FAl5| Yst=, et
il CxEel T xEel Mesol mEsmel
(070] 01 o =1 {=T Yot = N S A S s
o5t d3eh EeE 2ldste, AN U=
MNEE Chih OH=AQl, o3gAQl, FEBE
Sophistication | mj==mol  ®ARN JiEmol AmAlel
2t0| st elekA el Ofe| XIgFHQl, =dHdel, Ol MF2e
Ruggedness | gj=st Zolst g=8k T

- X2 & : Jeniffer Aaker(1997), "Dimensions of Brand Personalit,"
Joural of Marketing Research, Vol.34 (Aug), p352.
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2. Xtoto|n[x|gl 7HH
1) Xtoto[n|x|el He

zpotolu|Z]Self—Image= 7HQ1o] /<l Zl,liﬂizq 27] AR S,
WA, R, A4 Tl disl 7HA=
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A7) A7l et FelE ANES oJujain], AREE Aalo] ofn
F A B AYon, B4, &9, 7AW, SEg AT A
o Aol Pg A E olvAF T Tk Zolthie) Th

defabd Zpotow A= Zpr] ARAle] gk siRle] A7ty 79 F
A2 AAYEh1D Fpotolu|A] o] FA A v W] TR
T

AR= 271H7F self—appraisal® o] 7fQleo] x}AalQ] GH—AJHE%O
AREl A 0w FE Qe AJAA §le A wet Aol
Tty W Aoty = Rl WS HEToEA XV‘U
T 7 T o= Foll HekeAE AR Hi=), ol2lgk &
B own Ao} ojmx|7} P TH= Aol

L.

N

O

olr

EA= WHAME H7} reflected appraisal® EFRIE7Fe] & 7l2lo]
Atotolu| x| & FAdgrtal K gsfolty. ojw Zfofolm|x|of thgk Ef
1g7ke] JFE > 1 H7EARE] EAoId H7F A=l wel Aol
53] H7AE gB@ 7Rl Al AEE v wl, B 955 7Rkl Al
AEe dle 7H dols BRI B wiA= gdFHo] avkE

Y2, O|sf4, TAH|X &S, HFAL 1998, p.227

17) Sak Onkivisit and John J. Shaw, "Customer Behavior; Strategy and Analysis,

Macmillan", 1994
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AA = AL A B]Wsocial comparisonZA] ERRIEZ #AA oA ApAl
= oA wiEpR o] wE} JiQ1e] Ao} sido] FAAET B
Azfjoltt. webA 7Rl o] ARtk FfaiAtets ElRlo] Y& i3
AthE 2L o A3 A A s w717 fct

A4 ~7)dbiased scanningl.ZA] 7felo] dwsl= A
T JRE FEst 19A 3t ARE 7St Aol

- =
L Z Bz Mz Q= xvu AuS FHAAFH Fahs PuE

Apotolu = 2} A/ o] FAAL wlg- F

Kassarijian (1971) 2 Afelolw|x|7} /iA& Ash= o]&2] & 7
7F 2 v =58 Ross(1971) & Xty FAF o2 ¢
ofolu| x| e} A& TEBIUTHIY) F, Fpoto|m A= THQ] AR A
ZHE = g2 Ao Aokl A ZhE Apotz FHEeiglEd], o714 A
2}l Zpolr} zpotojulA|olm, A0 ApotE T4 O

b A A ofe] SAE wet thepshA PolHlol g,

Pervin(1984) 7<= “71Q] B B AFEES 434 9,,1

H
ol

S
L

M oFAlS MgFe= EAJ o]
Hillix(1979)=  “E4, g%, 94 So] & /]9l gt 2HghH= =
E3l oF21” T18]31 ofo]&TEysnck(1975)+  “‘HlnwA k¥ Fx

A

2 WA BRI BAS AR - Beld 84 Aol Asz

18) Harold H. Kassarijian, "Personality and Customer Behavior; A Review", Journal of
Marketing Research, Vo18(Nov), 1971, p.409

19) I. Ross, "Self—concept and Brand Preference", Journal of Business, Vo44, 1971,
p.38~50
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(1) AeeA ol&
A2t o]Epsychoanalytic theory> QI7Fe] 7l AlARIS A%
°Hd, Atetego Z12]al ZAPolsuper ego® TIHo] QU= Fo]
th2D Yxof= *@E cwe A S SAHoR SHHVE F
sh A golut A8 22 YxAolu T4 w52 Y3l Ak

©
- = -
=5 U S Ae 24 ol 24
]

2o HQ) EIE Q)
So4 @59 498 £rh ol e Fo4 el

20) Kotler, Amstrong, 1991
21) Sigmund Freud
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(2) Ak2] A ol
AF2] AlE] o]#socio—psychological theory< 7<= &Adsh= dlol
© AEF EerY AEA i 3% Ve=
Z|HtE oA w717 B Fasite Ale Ax due xéoﬂfﬂ ’?:]
g 4 o]y EE 22 = Ay 4 ol&E e Aol ¥
o4 AAL Aol Ao}, HAfolek= Al 7HA 240 A2 Al £
A vRAE= o1z AEA =WS Aysla Q= why
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o) A oG RS A o) & AAE Yolad, o
o5& EBlls) maste] Aol AAHI AT Arw GFOR
H Ao} oln|A|g FAsh= Aol ek Wl 1P ARFES b

QERRE el WolAelt Yol FF wuk okl BllE} §
e 2 Fuadga] uhze] B4 AUl 2e Fobsih

22) £93, 28 Oo|HIE[E], AFFAN, 2008,

23) Karen Horney
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(3) 574 ol

A 7Iztel] AAA AR s AFSEH I Feole o'
oyt A =0 Sled, olyst ddoly HHES 7HEA 5
A7 olgkal sFAth2d) EAJo|Etrait theoryS 8402 BE 7
o] 5=E 7H AT AL Aol7b Q7] witel siIntck
d7o] gE=rta 2o I8 SASS 3 240 Hghe & dF
< WER] olopa] AFEs] P A Wk ozl dEel FHLASHA I
&= vt Zlolnk wekd 54 o] AA|, 5L FoelAy
sEAo® EAeh= G I JET) Aol mEolw =4, 5442
Hl A QgAY Wk opue} S A kb= askal dwel diEl
AEs] A e dFE AT A, 54 dF ARE ST
oz F2E g ke Al 7HHE 7Pdetar Qi

2) Xtotoln|xe =¥

ZtotoulAlof thet A= wHAIR A K= Aggela] e A+
7} AdEEglon, nAlY SHcA e AFE W BATel dste] A8
¥ S&E I vk AofolnA| ] FE el tiair = oy SFApRhe] £
ol BRI A ¢ Aol Z(single self—construct) 0] &3} &
ok zlob % (multiple self—construct) ¢]&° 2 &3k 4= it} %

7ol AotolnAE ATH HelSAES Aololr] S @l Tx
HOITE2S) Wl Aolix o2 A Aoje] 2L BEL Gt
Sl o] HiE FRA Y2t mhY FHE Aoleln)A
Bkt &, Aoolm|X|E JHRlo] AAR s AA|How 7HA|aL

!

r

u

24) Alport

25) A. K. Jain and M. Etger, "Measuring Store Image Through Multidimensional
Scaling of Free Response Date", Journal of Retailing, Vol.4, 1976, p.61~70
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= Al e AZIAAR sl mgkek et 2ael 4
ololv| g BgAolprolgoz Aushe Lol AuHolch HA|H
Aotolv]wt EASHE o] ohlet 1 ol THEel Aofoly]

A7} EA g Aoy,

Aaker(1999)+= Afopr} AA|A  Apolo|u]X] (actual self—image) 2}
Ars}Al zlololw] A (situational self—image) & o] Fo]xttal HQt
th26) oJ7|A AAA Apol= P Aol AR A Zpotolm] ]9} AL
w, FEA zpotolu| A= AFEA Ao o) s W= Aow

obE BRI ARSI 4E] mEbd Waks AdoR mlth

Sirgy (1982) & Atotolu| x| & A A 2] Atoto]n] 4] (actual
self—image), oA ztotoln]#] (ideal self—image), A4 =polo]
") %] (social self—image), ~12]1l o2 —A}3]A zfololu]#] (ideal
social self—image) & T-E3lQlth2?) AA 2 AZofolu]z|= 7)Ql10]
ARlell el Z7HA AL Sl oluAlE gjm|ato], o]4kA] Apofow| A= A}
Ao 7HA71& vigh= o|nA & vty 12l ARSA Apotolm]X]
= O AHEEel geliA AAle ofgA Kol Zhe] tidt Alds X
ghabm, oA —AFE] A Apotolw|x= ARAlell tiste] vhE AlEEO|
7HA71E vkebe ow| A& ojm| gttt

T3 Park and Mittal(1985) 2] Ao T GA] thapd#]el zfolo]
u]zx] S-S AAIEEL Qlsd Aok ofH Swy dEd AV =

26) Jennifer Aaker, "The malleable Self; The Role of Self—expression in Persuasion",
Journal of Marketing Research, Vol.36(February), 1999, p.45~57

27) Joseph Sirgy, "Self—Concept in Consumer Behavior; A Critical Review", Journal
of Consumer Research, Vol.9(December), 1982, p.287~300

_22_



2

oA

P EHE Jidel Jigol thet nE

—

= Aot ofwl gt wAEo] glevtel wekd el 47k #Y

oz wRyh

A, AAA Zpolo]m A (actual self—image) = THE A9} wpzkrt
AR @A A2l Bge disl] An®E 27 RoR2A Galy Aol
=242 2o}, AA| A Zpo} Fo] EFETHWilliam 1980)

A, o]AA zpololu] A (ideal self—image)+= 7HQlo] wlela F=-3f
T oA BHFOoEA JRlo] FoAlEhE BRIl e ARSI TE
A o] It (William 1980).

AA - AL 2 ZFololn]X] (social self—image) = EFRIA] Ho| 31z}
AL AAR Yehbs BEoRA] ®rh Afzel =doae] zlo}
oju] x| o] tH(Burns1979).

IR, 7334 zlofolu] | (situational self—image) &= 574 A3t u}
2} 1SSl MR tE AbotolmA|7E |4dd 5 vk Jlidol
t}.

e o]g) e TRk Apotolu]A] F AA|Z Afololwu| x| 9} o]
Aofolmx|nto] AFAQl FA A Fr2 vFolX]al Qv =, Afolo]
n x| o] TheFsk xpe] ojmA] T AH|AFe] BlTo] thgk sfHrte] T}
2 frelsh e nAlE oA AAE Alotolm] x| e} o] 4FA Q1 2}
oJolm|x]o|t}(Sirgy 1982;1985). o17]A AA|Z Afofo|mA| ] F7|
7} = A2 A7) A3 (self—consistency) @] &0t} =, 7HA—
A}3 Al gk (Lecky 1945;Sirgy 1986) 2} nhA| &
(Johar&Sirgy1991;Sirgy, Johar&Claiborne 1992)F-oko] A= 7j¢l
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o] AA, thAl el AAA Aotoln|A| &} Awy A WEstE= 57
A8k z17] A3 (self—consistency) 7] 2 Hu}, sl o]akz] A}
ofo|ulX| & A&EA = F7]= AV|ES (self—esteem) &) £--9]
U AMEES AIETE TUATZIEA o)A Aololu| X & Adg
tf BEFE AL A Zpotolm] | 8] FY)7F H= A2 AR A¥HA (social
consistency) %7]0]t} (Johar&Sirgy 1991;Sirgy, Johar&Claiborne
1992) .5, AFHES OE AFEEC] O58 EF0teE sk Aol

7)%017} ks Aol).29

AR O] 2
MBI Al2(0| 2

ALEE Ha Kba| | = ] HI L
RANH =7 nyH £71 TR E EAa AR
J L0 T eSS f o ) kAl HEL 207
=0} T T0F TR0 =Y/ ALEIE W =i
: e
BHE LAY HE AT

4

( =oam s2gw ) ( oy 525w

EPPS,GPR,TTS

1Z2-3> 440l thEt A2lets ol

Adtld, "=2#E Jig3t Xoto[n| X[ LX|HO| AH|AIS| EME Ej=et FAfS|=0 A
Ae g, dMoioistd HARstel =&, 2008, p.13.
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ghztso] Afololu|z| e} AF o]ux|e] UX|AJo] AnH|xle] 2|7t
W o] GL ATk W ALk T ol Aotolu A2} A
F olulA e UAERE ofe}, B o]u] x|} X}O}“X]“J F I}

¢ . X o
O|ALH X Xpopm b

od OF X 3
= ol-'—-!

(18 2-4] 2= I3} Xoto[A[X|f &2tk

29) Dolich 1969; Hughes & Gurerrero 1971; Munson 1974; Sirgy 1979.

30) Loudon and Bitta, "Consumer Behavior; 4th, McGraw—Hill International Editions",
p.493
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BRE BE AR A BE AT FASA SYSo)Aw ol jEe.
2 dAzow U vhlY BAZ ddsls 2ERa. 2,
AFL 7N8ekn BEsel APAEe] £ FRAY 57 3%
sheldl Q7 B AREo] WA Y anlAe WYY HHg
weHE 5 9t =7, W% B uE Sl 0@ w=uE gust
Fopslofo} Gk, oleldt AR Aske FHOE LwlAre] A3t
gol . 2efelo] o] g7 = glvk. 53] MY B 24 BB} 2
REWA A AResE EAMY Al Was] B85 90t

HAT RS 71805 2nlAelA] Tt 2 SwelA Fasi. 7]

Z kA

Qo) viE A thes e 47 ek
1996) ;}dﬁﬂ ﬁoﬂx}i 6‘]—0%1::}
tfgk ol =

=2 H

2H Aoy BAlES AR} APESAIZ

o AR, ARUAIA BEe W Ag

o a7 ARUACIA el glolx FA

npAEt o BT TR AB|R7E ZfolE
SO M,
BRo] 754 olels
vzt S

Ue e AD}O] Bt (Aaker 1996).
Zote] AAE A=, Asletr] flgk skt

Fopgow xf@th olu HAS sl
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Pat7) wpe] A1 wAR waA] HFE TR AL T
Azl B 4 QdtksD su@ HAE o] ATeE oul we
2d, sAsel ATeld Ykt waE A Fo AAE nw o
g3t Pt

A, DS AR BH ol AL HAE ololdEEle] AVE FA

o BAEE APH3) st
7

7] ojgg W Bl ANE o]l Fdsk 2polz #gEk 4= Q)
tH(Aaker 1996). & BT olo|dlE]E= B =2o] AgFo|L} =i
o

ouE Adeshs AdewA 7|do] Fxsta A8 sld =
7= 49 Bzl gdd Adolth anlAs E F8l 7L
ofolHIEIEl S AIZIAl H=Hl & 78 F404 AHle A
A7l GAE 2 "k

A, AnAHES Aoplid e dAeHE e H AR AAA =
HASE AEsAY, o)da Aol dA Aolel AXsH: HAl=
NS Aesty] wdel, ojuA]e] AX= AFS| A A7} A Al

dal 6% Festhsn & zuAt Hasel Fgow AolEng

AL AfES A0 AREE FHD web] obld)
QA= BAEE Folskes B3l Uk

31) O|Rx{, 2tMot 2002
32) Aaker 1992 ; ot&t5 2} O|ME 1997
33) Belk 1988
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AR, ZBARES] vhaFel AuFS Bl= JiA
Ay FAs] o]H7] wigel BlE ARl 7HA =

o
ofN it

< 3} E3) /\H]x}7} 2AE AFY] FAE et

S Aol AFUAelAE Fal PR onHe EAA w}@ﬂ
< ¥ 7hsAde] =7 wﬁfoﬂ, AeAFolu Au] e glo] HE I
e g FeRh3s

A, BAE 71 Foll Uy JulE2 FAREolAl o] BiE
S o9A A oH BEE 21 Qe

of (Aaker 1996), &1L, #71#], FX, &, 2 "HIE JrAEH
83 A HS AF3)s5)

34) Aaker et al 1992
35) oH4s5Qt O|FIE 1997
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w40 Aol AZshs B T3 2ol 4Ee TIAE Al
Al gl weba, d7IA TR A 0w Ao et
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