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ABSTRACT

A Study on the Structural Relationships of
Brand Resonance at the Lighting Market

by Yoon Jeong Ju
Advisor: Professor Hwang, Yoon Yong, Ph. D.

Graduate School of Business Administration,
Chosun University

The effects and role of brand resonance has garnered considerable
attention from both academia and industry. More particularly, branding
literature asserts that brand resonance play a crucial role in developing
and maintaining brand equity, which is the key for brand firms to
improve not only customer-brand relationships, but significant market
share, margin, and profitability. Although there has been much
research attention on the topic, little empirical studies examined how
brand resonance could be created and maintained by branding activities
and what their effects are. Further, no research attempts have been
made to explicate the links between brand marketing efforts and their
impacts at the lighting market in Korea.

As an research effort to bridge the gaps, this study aims to
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examine how consumers perceptions triggered through branding
activities of firms are related to brand resonance at the lighting
market in Korea, by employing Keller's (2003) CBBE (Consumer—based
Brand Equity) as a theoretical framework.

This study identifies consumer-based brand equity scales with five
constructs related to brand equity: brand awareness/association,
cognitive judgments, affective feelings, and brand resonance. Besides,
brand resonance is specified as a reflective construct representing
three different dimensions such as behavioral loyalty, attitudinal
attachment, and self-concept in brand engagement. Based on literature
review, a conceptual model for the associations and effects among
brand association, cognitive judgments, affective feelings, and brand
resonance was tested.

Using survey methods, this study collects a dataset of 175 responses
regarding consumer reactions to branding activities. PLS (Partial Least
Squares) was employed to examine the validities of the measured
constructs and to test hypotheses proposed in the research model. the
research results found that all links among brand association, cognitive
judgments, affective feelings, and brand resonance are significantly
related. The results also did not support the three hypotheses
regarding the link between (1) brand association and attitudinal
attachment, (2) cognitive judgments and attitudinal attachment, (3)
cognitive judgments and self-concept in brand engagement. However,
the overall research findings showed that the brand resonance model
work in empirically too as explained in theoretically.

Results have made significant contributions to and implications for
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both brand marketing research and branding practice. Limitations and

future research directions are also discussed.

Key Words: Brand Resonance, Lighting Market, Brand Association
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o (Keller, 2001; Keller, 2008). wepa] ZAvj2te= zp2le] 7154 S (F
A, W, Anls 7hsAd Freliek ARR S A Ad), A S50 (TR,
28, A4, 2, AAA & (O, AAA HA) 9 Vles THA A

d=o] Aes 247 g2 AzstA 2 Aot wepA ojd Bal=rt

)
A STE FolM AvA STk AAA ST FEAAAY 5
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B!

R

t}

o] e EMERG Holury Afolrt

JJo

el

5. =¥ = A4 (Brand Imagery)

]

&

=0

Fol v Aol Al AdH= 719

—

el

¢

B

Aetar goEm (Keller 1993),

t};ﬂ]—

(Webster and Keller, 2004).

Eo 984 5

&2 AS

Al
=

Bd=

]y

HE of

)

ok

(a8
=

ofr
T
Jo

Aol A A, BAA, A8 A S0 % o el Brh o

—_

o FAHE

A=

e = B

t} (John and Senith 2012).

U= Aoltd (Keller

1993).

an AL A7

3

1A A4 ¥}t (Berthon et

9]

9/]

_20_

Collection @ chosun



Ba= Fgodolgt Braz=eo FA AFA wlE(Consideration), ¥4

ZF: 1 O
& g AL FE ol mlsiA 1 BAE g AR SA A4
2 vk wekA ol®Al Zzhe] ARsFERE Y2 ddEE nas

of thgk Amrte] sie1d Feke] Azb= bt (Keller 1993; Keller

Bie =Aolgt Bl # LHA7E =7 A wkgolth B
Ao ol Au|xle] AL BHl= oy Ao IS n = A
AN 1 F8Ael " F7=i Jvt (Chaudhuri and Holbrook 2001).
A APAFo e AH
soll oJa) e =X, ARt Aol uA-BAE A oH IS

ComEb A gAT =
o A A ARl A 74

[ N
rlr
Y
Ll
UL
=
ol
rlr
fin}
hu|
=)
flo
=
>,
filo
N
X
Y
)
i,
2,

.

3ttt (Kahle et al., 1988).
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« WEE (Warmth): bobd] @) FiRd =7, 2w Aeen
FakEAl s, ThEol WA RS e A
o AW (Fun): &8tz =AY, I

* S (Excitement): &7|x1, A&zto]l glow, Hrl 5H3 A
-

Keller (2001; 2008; 2012, p. 183)¢] Ao 2w HA= Iy 174
s gAY BAH 548 vehie], 3] o= nate 440w

I

e AZdE =gdorA O BAlEg Aol F7]skH(syne) @
e 2t AS gt E3 oy AgdEe Bde 3ds v
o] trekstA Aottt

* Rindfleisch et al. (2014): &u|A7F 54 Bal=9F 7F3k @914, 4

2, A48 2 A4S WANA el Am
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tH, 971

°

T

=
N

=

oEe

AF7HA

Ry

4

EEEIEE:

U7 DR
-

BA=G} AFEA Aol

anlae] oA st FH RS ¥

-

Badrinarayanan et al. (2016):

Wang et al. (2008):

o

I

—_
fils)

CBBE =& o| 4|

gol Hojua, Aol7k A=A E

=
=1

bof of
Foz, o

°

d

TR, 7197k A Sl 71

of o

=
=

A=

A Avh, whEpA An)te]
-af ol

[e}
9t} (Aaker and Jacobson 2001).

3L

™

(Atilgan et al. 2005), #A}-+wll, A= uf

i3

HAle} BAE Apo] o]

o o
o =

A

1
ol
ol
I
G

ol
RH

o] BlEel UdXH =

B Fyolgdt 4Hx 2}
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t} (Keller 2012). ©]&

&

Pl R Ae o

S

FaL ko

S

=
<]

2 3

(Keller 1993; Keller 2001).

ole] A

2013).

R4

skt} (Keller 2013; Wang et al. 2008; Rindfleisch et al.

E =
=2 A

ofp

olgld Bil:= ¥

Jep e

=
=
= =

ATl Mz uA-BA= B

o] Keller (2013)= 34 < 4

ds =

o= gasar,

REE

Fsich. A

S

2 e

gt

&} A}

o AlA =e]

e

No
i)

il

/A9

A2

she

ol M=

o) 7ol e}, whe}a]

=

-
R

w5t

= g

A

el

-
T

3

A

sk} (Oliver, 1999). Aaker (1991)+= 7}

1
p=1

bl

)

—_
o

doletar skl meEhA

=
3

QA7 B

-
o

# 22344 7]

o [e)
A=

-
R

A& T-oll A

ot Bgkrh

(S

L 7

e

7o

o

=

vze)
i
ol

ol

il

t} (Rundle and

ki3

o
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Bennett, 2001, Bandyopadhyay and Martell, 2007: DeWitt et al., 2008).

el v AE 53] 7PERFe Afols ook 22 A F
5 H¥"o] yeldtt (FAZE 2013; Seetharaman 2004; Ehrenberg 1991).
A 2] RS s e BAEo] AGAHFE, anAte] d4AE
oA AFol AAsh= BT A Z1de] A71A AFdet BA= A
W= A A 71t} (Ehrenberg et al, 1990; Baumann et al., 2005). AH] 2}
o WA AjAtu d-go] ZIde] wAY Ayket A A AAAA T S
The oot e AEyAT Aite AnjAre] whEA Al e FEs
= AEA 8ls eyl A A7 Hede AT (Wirtz
et al, 2007). & &n¥|A7E o 54 Bt FAst 19 & A4S
e AdS 2R #AelA wE dart S Alelth (Schultz
and Bailey, 2000).

Tucker (1964)¢] <17ell wEwW, oW AHAEL ofg] Bz Alo]o

obEE Aolzt glgelE WL 54 nAtd Fss F9E Qe
(3]

N

1]

o

A

dpx
ol

Aog el a8y AAEE BAE 7h ofRE# Aozt gleE Ao
ofyt}, o}l Alashal IAA Q] Aolgl EX| = AW AE I v A S

zpolol WIzFelAl Wb 4 dvks Aotk S MR Hil= FA

Fge vy dTddE Bds 4 EE 2u-ndse] 3R
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A F At (Wielbacher, 1993). &1}

,mo

)

0

A

B

B

|

sk}

S
o

bl )

°

o

a4 o] PFFoR

=

=

EAZ R
o] 713

A

-

1

&1 gy o=z 5ufoA] 108 A= o AQ5 =
A2 o]

nAY A= 1
At} (Giep and Moriarty, 2009). ©o]¢} T AMaPAFo|AE= B

-
R

I

ol

o)
el

A

~
4

Al
=

b AP AFol A s Bl ofolo] wA A EE

9

of 2+ (Attachment)
o &

2A=

2.

o
B
ofp
N2

qr

7} o]% 2013; Thompson et al.

=
A

o

e

tlo

B

(Schouten and

ATk

PN
T

iy

O/\

= S
=

o %217

= o}

SRV

Efj 2]
McAlexander, 1995; Richins, 1994).

0

bl

of weh thEt
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o A thaiME A FuisE =7le wkdoel, T o2 Ao o
iMe ddd ez ofe xS =2 4 At} (Bowlby, 1982). ]9} Z&
Bas oz Jde 543 FeHo
o} wEld B ofFe AnArE A=l dAF e e AL B
T2 on3dt} (Park et al. 2010). 3 Bal=¢9} o
ANA7E 1 BAEES AEHHoR AFujdttE s £tk (McQueen
et al.,, 1993).

William (2005)9] AFe A= Ba= ofzto] of@A FAEYE/E ut

sled Hestdtt. 1 Ax=24 418 (Confidence), 44 (Integrity), At

=
By
o
i
32
i)
rlr
P
rlo

Z=7F (Pride), 94 (Passion)® 4l 7}# &

&
o= olafsttt. At AAAHLS BAs A A Ttelty BA=

of dA A a9 2L Aol ok ALE Aolghe Wgol v
A w2 AEer Aot avApeke] of&S AEHEA AW
T odE TR AFEs O BdE AL v BES &HATE 7HA
A BEIThE O uA-EAE AAE A4l gl ST B 5 g

Aol ARG T3 7ol BAle A FulAtet AFEAE o9
atar A=7kel thgh Avjate] "oty 1 vg WAIQl A& 273
< 7190l MRS ke Aol ekl &ML o9 A =7a Q=
7V ojnlgttt (McEwen 2005).

AArol s Bzl gk anjake] of o] AQFE LnAb=

Bsste) ALH PAE FAFAA wrk A9 ALY (A2, 7}
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H

Lo]

=

(affective)

75-1]
o AFAE nAE o

=

=

1A A (cognitive) A3 A A

o

R

1

=

ot} (Park et al. 2008). ©]

P
T

Bd= of
T

il

oz AAATolNE 1B

[e)

=

AL2]

1
T

o A
e B

of WAE ALl GAGo=

B 2 b7k

=

=

H| =}

itk (Kim et al. 2005). £3] ZH] A7 B2

¢
4 HASE o) AFFORA AN ALY

& #AE Az

)

3. T34 94 (Sense of Community)

¢
Y

B

SED

A

A

A

A

o WAe A

=

st 7 B

WA A= el fA}

o

1

=
=
=

ps
=

Ft} (Carlson 2005).
=l

R4

B

k<)

FaLat

°©

Al
T,

3} Fh

1=

711
o

otk =
W, 2 Rd= AR 340w
qe ve

N

TS sfretE e
Htt (Fournier, 1998). wetx A& Hil=

1

~NH
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wooT o ﬁo e o be R = 0 o =
wﬂﬁrzﬂoAu].a £y cy EFEIR Y=
o & T & X o) W X o2 Wb PA =y o X T
;O.._ H — _,Aﬂl = = EO o a L m —_ — I El
i ok 5 W = w W - i 3 W_L o X ?
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ey o 0 S <~ v = o ~) . ) o 5 o
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Egﬁaﬁaﬂl%@@% 5 F wmamwa
5 o= T T N B R G vl o T +
7 1 W o Mo — o oy O™ = w. X = s ol =
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I A b g v 823 b= 47
W [ =T ~x T ~io o) s g £ K nﬁéu —_— ol = =0
o S RRT gy T A e He o E = i | % Hp i
— = o 4 toE T M_ TG O W W o w Mo 7 i
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m © = O~ o o2 o= 5 S M- oo
= Y X° \WL o o ﬂ = ~X —_— = ,ﬁ QO EE ° ﬂA_AVH = ﬂ.ﬂ
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o 2 B o Ho B o) = S I %o o .
43 W BT RO o X W o co ; me B mﬁ
_u/rm = Mo dlo o H Mor K= T cﬁ ol g o < 02
T o = 07 S LN o Mo pw & Tl p B ol
o T = 0w el b o - T w0 S 5 M
w3 o - X A A o
P S O T 3 = I Iy .
,A_. = w e s G5 A TR m Ho { iy TN B =
1 B <o A Al X = o B e F nE < o o
X | - oy B2 e B ooy o T
M T NOR R m Mo o A N o LS ua <
- | ) Jrﬂ ‘ln
" ool oW T ST ) - s w ooy oF M g & <
i ﬂmﬂ@1dm
o ﬂA_l o < m = ”E o —~ M Mi %
T < < I G
T K ST do
~ 0 O..#O

b mas
BAHE AFYE o|HE PA}
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olst L&
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.
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o~

ge pulAds] FAEE G4 5 oA g mRA AH7) 9 5

21t} (Schouten et al. 2007).

4. Zpole] vA= 719 (Engagement)

chea shRopel A A4

rlo

N

qe A A e, 248 5 2

A+ (Brodie et al. 2011; Hollebeek 2011). 53] vlAIY Hofo A= o
oA A H o =o0d QY] MES EUE, 1 Y dE (Van
Doorn et al. 2010), &7 H#A= 714y (Hollebeek, 2011), 7 7Y
(Vivek et al 2012) 59 #H#ENHES AYsdtt (Higgins & Scholer,
2009). & Eo] Bowden (2009)& ZH|AE0] 54 HA=Z FA A
HE A5 A AAHom AYS Ao vhHel, Higgins and
Scholer (2009)& oW S A&HHo=m Fosts FHE HS)eleta
&t

A
Logic) ¥ (Brodie et al. 2011)oA %= 74l o4& =8t 3
AMul A =gl = ARk e BES APATI=EH oA 4|
Aol AptAolaie A SH<Ql ggo] Ao Frka 2 Wkl At
A€ o] BHNHE 2n|A7F Hals 7|Ade 712 N 74E7] s &~
H| 28] o 52 ool 78
T34 (Carter, 2008; Palmatier et al. 2006). 2YAES BEA B
Ao Ao argo] Aol Al of| 7t E AT & F
sbal o1 Adfo] wet AAF AAA, B Ads AT
34l ¥™ (Higgins & Scholer, 2009), o2 3+ Fx}o] A3z 1 H
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of thek ApAle] <14, A, Fol Z2FArh= Aol

AgAToAe= oyt B JiYde AAA A, #EA S, AF
Ao AYdem A" oY BEH FANdeR =it
(Patterson et al. 2006). <& £, Mollen and Wilson (2010)<2 <222l
2N A el 5A BAll=ofe] #Ale] tigh An|Ape] 1A A

44A Bgeletn MY Aosgon, el AYL AFHA Ax

AN

«12] (Cognitive Processing), =724 7}*|] (Instrumental Value), 18] il
4924 7}A (Experiential Value)2] Al 7FA] oAl =25t} wkd
o] van Doorn et al. (2010)9] 12 7|} o] B3 AFolHE NUYS
wj & A (Valence), ¥ 14 (Scope), 24 (Nature), 18] AW[AF] &H3i%
2 (Customer Goals)Z HF3}3}%]

T ouUE #ieA Ba= delwr ARyt 5A HA=E Aot
(Self-concept)2] ot F-Eo =2 wholsol= S 9w gkt}d (Sprott et al
2009). = Apope] H
BESC) 7id (Keller 2013)ell A= ZulAbe] e H= R4 o] HH ol

obdl el Aobo] 2L Fa th Z Aob H42 s nASg

A= 7§ (Brand engagement in self-concept:

o] §st= Au|Ate A= FFH E= B JFTIHh = vHAE Ed
o M+= BESCe} dedwis=e] Qlapa fAAS Woled Bu B2 34dS

71golm Slth & Sof, & $E° BESCE 71X

T
o
in)
fot
i
El',
N
~N
19
—O|L
Y
R
=
I
e
=
[
1o

ApAlo] Folsle HAEE
olFS Hut At AT Atk I AAlo] dudte BA=E
T w, AAR Fejsted AQ e At wIzkeA] @Al €t
BESC7} vk AL &vA7E 42 21F5 74k Bllso] v 95
A HEE B TheAe]l mre oulel
(2010)9] AelA = A=A MY BA=E AR 2= 345 H(+)

of woA BAVE dvke AT AAEAT B Bls AR B

£
o8
[}
=
Q9
R
3.
7
—+
o
=
o,
o8
@
o
d
=
&
=
7
€}
=]
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(Batra et al. 2012)9l = BEHE AlgS BHal= A4

Bl AFel et Aol dapetal wmkrh. ook o] H= 7ol

o

=3
w3 AFAFel M= anjare] A4 wkgo] o3 Balx Ji)

of i, Fulolw, ANH FEe] HHL ANUA BAS 2

dge MATE ATAAE AN T Ak

ol @ NAATE TGS, AYL ofW FA (LA Au| AP} BH A

(BA=/23% B 71) Abole] 8 o8 2ol (Brodie et

al. 2011; Hollebeek 2011), i2Z}o] H @ =9} o & A|te] ZAA JujQle=
HAE P S gugn. bk aHaes BdE JidES 98 1 B
A=E 77l G4 ) ARE AvletE = AS54 99X, A, des
HolA #tt. Keller (2013)= &HAF] A=2Q BAll= /Y &8s &
H 2} 7F 2pAT ] JRQIA A (AZE ol U A, E)s BEoldoR T F
dotel= Ak Asisinh. o] Aol wEd, ddAsole AFs
o &7 98 AlFel #3 FERE F SR g, Bd= vA" &

B (RRAE A A4, g8 2K FRaF)e Fe], BAs 33
]_

/FAYS ol EFATh meb] BAS FYEE FASE L)X

obel BAAA AdozA Aole] BAE AYS £HeT Bast qlvk

Agdon BAS A BF HAPATFNNE LA-BA= Koo
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A3 ATAE % ATRY

AlddTFEFY 74

2 AT S 2T AGAA BlE g Fx2A QA
£ A r 3zt Keller (2003)¢] CBBE Zd& o] g3t9t). weld CBBE
2ygolA AAE A NEE (BRRE AR/, e, A, B, =7,
F)ol #3 AYPATFES UdA HAESE CBBEY EHo|A & o] 9}
oF & BAE 2] AMFE] 4GA 9 ATH AABAE 2t A

A BARE Y. S5 3 @A A vk Bl QX9 A4 e
A=l

W

Keller (2003)¢] CBBE 282 Bax Zwol| 73t a4 8L A

NSt B AT R A Fa% ANEE ATAFL Aok A,
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-
td
ot
o
ui
o
1
i
o
-
oX,
ol
k
by
e
ui

< a9 3-1 > dAFRd

A2 A d7sA
Keller (2003)¢] CBBE 2 #ddATE EWE, & AdFdA= <
9 31 >9 ATRFe AN old ATwY

AT ANF A S

1. BAE QX9 FX

&

B2 AgATolrs BlE QAo Aol A T adlelegta
Be] vk (Berry 2000; Keller 1993). & &340 HAl= AHS F5

atar FAek7]l g A WA dACAE AH AT 54 Bil=d

oll
o
2
o,
K
o
folr
ax
o,
H
ui
it
(T
)
Iy
o
rlr
ui
it
i
Jim
ol
2
o
o
P‘L
=8
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A= Ao glojx g FQ3sk JEs s (Aaker 1991; Gladden &

Funk, 2001; Keller, 1993, 2002), i1A4-H A =2 Ao F7}%

R =,

& % Ql7] wiEolth (Faircloth et al. 2001). &B| A5 vhAIE A

A e AP AF WS Bo DASE AA Bk o) g
7

o] Anzte] BAE Aito] tfgk o] Az

H]

A
o,

aeal Bl ojuxlel i A =4S FAst=d e A

AT & 4 d=Adl W grieta = o4 vk webd 2

W A5 & 5 dEAE Prhsl @k

ﬂl

H
ok
o
o2
r o
-
=
R
rr
b
=
2
lo
p

oY

A Gl #aA Be A7eES 71&o gvh (Bagozzi et

Bl ojujxjo] thak Anjzke] FA A whgoln (Keller 2003),

e pasd #YE S P AowA DA oS
2
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A kS0l &t MR} 3 Fol 1
al. 1999;
Chaudhuri and Holbrook 2001; Thompson et al. 2006). 7+4 % =



}é]
st

<]

A}

o

i

o

o
Bkt 4 (+)e)

A Ao (oA

1¢F
2

°©

ali
X

EF A
=
4 7k

=
=

2

o =
=

2

Z

o

T

2

7}

tol A= AN ofv A S

o

J

g

sz g,

4y
5

&

]

o
.l

A Al

o

B g o@ suAe] A

of A

=
o 7HAd

N
[e)

H

o}

-

o=

(Smith and Colgate 2007; Kim et al. 2003). ]2

R4

SRR

B
o

ok

[
)

avlRbe) A =A% G (1)

ki3

0SS
o

R

el
)

S
A=

()]

o]

]

A3 (ool Beol g
3 (el Helo]

)-
3,

Pzs
vAE AT Ao

=
5

3914
BEs of
Aol

[e)

R

N
)
o
Mo

izl

7)o}

|

8

A w0 Wil foh geby olsh pe Auxo

ol

=
-

st 4= 9lt} (Brakus et al. 2008).

231

7}

‘Tﬂo

o
~
ToR

o
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SRR

2w 2ol

=
°©

)

=y
T

ﬁo

ijN

bRl ol

ks
pul

oA Hu:M=of tj
o]t} (Brakus et al. 2008). o] <}

Hdahe aude wEi

2Rk
o

g Alzke] Aol we

2

al

K

=]
=

ofp
00

,._mwo

X0

3

Dz

ki3

of o

t} (Brakus et al. 2008).

Keller (2003)<]

u) 2

ATl

o s o Aw,

3]
=

2 azvde] A8 3

)

FA

7}

AH L] Bal=o o

2

o -
= ¥

}(imagery)

A
o

!

)
=y
N

ﬁo

o

1=y

S
o

M
el

A

0

A
il
o

=
=

o} o

=
=

ZAoltt (Brakus et al. 2008).

2

=

A Awok FAg et

okl

R
=

-

A,

A A 8F L2}

o FHag

o
=

ArelM= o
ZH] 2t

2 B

H4:

K

ol
o

3(+)9)

/Ké kU

=
o

1)

avlhe] 9144 gheke W94

H4-1:
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Aol
HA-2: 2ulabe] Balse] i XA feke BEA of 3 A(+)
o gHalo] 91g Aot

)

AN
H4-3: 2H|zke] Balsel] ot 144 dek2 zpolo] Bl 7h9]

I A(+)e] o] S Aot}
H5: Zn)zpe] Bal=o] gt #A %4 =7 Ba= FHy H(+)e] #d

o] A= Aotk

H5-1: 2vlabe] 744 m4e 494 47 4(ne] Bdo] e
Aot}
H5-2: 2ulabe] 47 =e Bed o2y 4(ne] el 9
Aot}
H5-3: 20Abe] 44 =e Aope] mas A9 A+ Ba
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A4 aATHEE

A1Aase A% 2

(s
Mo
o

9

THAAS TR F de AR WEge] AEo e Aot
(Keller 2003). Bal= 1A} 1742 vf-9- FASE Adeln, A& A5A
TolAE ZEeA FeHe Ade okt A Atk (Yoo et al
2000; Atilgan et al. 2005). Wl 2 Ao A= Aaker (1991), Keller
(2003), Yoo et al. (2000)2] A-FolA AL&%H 57 5SS Ao HHE=
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BHal=o] 3k Ax% Aite B Aol BHEy Au)xke] A 7H A
Aol o AAA oA, Bl Aol AR BAEY] AAE F
d, 84, ¢4, T8 59 SHoA AdstA fu (Keller 2003).
B o] Lo A= Gagliano and Hathcote (1994), Keller (2003), Yoo et al.
(2000), Ross et al. (2006)°] AFolA SHEH HAZFES FHsto] 579

gm0 245

nasd W A Lele nase] ouX g BIlVE Fal 4
A7b el AN Y EmE AAY wgelttn ¥ & gk B Ay

o] 4= Keller(2003), Wiedman et al. (2009), Fuller et al. (2008)¢] <1+

N AGE 6/ FEE Fuskel zvzte B4 =4S S5
H BAE FY

AW BAREE AP AoR AETorA ZHA He a-Hds

=~
HAe] Aot AgAToMes Bie S BA= T4, 354 9

T EAE AFYEY £53] g2 Ao

(i

A bede Ao EA8HA
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< F 41> AEA AN AR SA FE
TAME = F FAEd
nas A 5 Aaker (1991), Keller (2003), Yoo et
al. (2000)
Gagliano and Hathcote (1994), Keller
AAA wok 5 (2003), Yoo et al. (2000), Ross et al
(2006)
2R 7 6 Keller(2003), Wiedman et al. (2009),
Fuller et al. (2008)
g4 4 5
Bl =2 of 2k 5 Keller(2003)
Zpole] HAE= Y 4
A5 g7+ 4
A5 A
(g, A", 2A9, | °
SLHFATF )

A2HdEEFFH
1. Az 3

B AFoMe 27T AR Bale gdI #dd dHedE
o x4 JAAAAE At vk Wk =9I E FE A4
Aol AAY Fuf g2 ZHIF WS I Aol e FAA
IS e F 20059 HAEAE wEstATh FE 20059 A&
Ao A Fwo]l FA (o, o]F &H, mono tone &

Ui B2 25710 AEAE AL 175719 AZAsz TS 2

N
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Eaites

2. 29 #4

wEe) ATEAN 54S FolrnA SPSS EAZEIAG o g
MERAS AASAT (SE 42 > Fa),

B TR =S HlE (%)
e 2 T 554
o] 4] 78 446
10 4 2.3
20t 35 20.0
o 300 64 36.6
40t 47 2%.9
50t 91 12.0
60T o] A4 4 2.3
A% 43 246
AH| 2= 26 14.9
g E 41 923.4
F4R 20 114
29 IT 8 46
AdA= %5 14.3
249 3 17
ey 3 17
71 e 6 34
GE 23 131
o 43 246
o S} ay 31 177
deads LG % 149
A4 23 13.1
SIS 29 166
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30th7}F 36.6%, 40th7F 269%% FEe] Ipuks o] S &)
o FARSEaL = At EokeE AlZEY 24.6%, AUl 14.9%, =)
5 , TR 114%, 1805 14.3%%2 e

g7l BAlse] digh wmEA A

46%F o™, dJry 17.7%, ZH2 166%7F FHE ©

2 O
r2
ot
i
H
[

ot
T 1%
2 B3
NS
B g
rlr

BN
_]>~

N

L

2

2

fol

i

rlr

s
=
[
rr
to
1%
N

%2
o

w
ML
X
oL
%

B oAFoxE AZREAL 93 7228 EAd = SPSS 21.00] AME
HAa, A7 a3 AFryge]l x4 A3dA EAo = PLS (Partial

Least Squares; Wold 1974, 1985) 7|¥<¢ SmartPLS 20 22713
(Ringle et al. 2005)°] °]-&%%lth PLS+ wiAIR, =49,
Ba¥st T4 BE AT EoklA &8 skt (Pavlou and
Fygenson 2006). PL

GRAF

wn

= A% (component-based) HTHHo=EHN,

Mg el 7t By 4 (SAHEY £9, 28, AAEE)d HAa
ko] A efo] ZhsiA|= 7|Holtl (Chin et al. 2003). & £, SEM
(Structural Equation Modeling) - TR AW

2
i
N
N
i
Hj

ol o3 F4
He d5 34 Aol AolE FHagtste e HUSEFA (maximum

likelihood: ML) 71®-& ©]&3tth (Chin and Newsted 1999). SEMol A +=

(covariance-based approach)o. =X ¥ H FH

BEA Aol RE BEWF FRA MEYAT AYNET] E

o

o (Chin and Newsted 1999), &9 3 X9 % 7} &9 (Kline
2005). Kline (2005)2] =3 w2, A E5 (free parameter)2] 104]
i

Est AARoE aFHE EE Folu, 20w AR/ o)A HE 5
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1 al

g BA=E el A fle Ao s 841
G A= oAl f4e oR g vk 795
=} g4 764

g Zol7t gk 795
Ao Hls 5 7HHE AT 821
BAANEG & FA AFS AT 829
A7 BAse vE o @ ol AT} 781
W7k Folste BA=E AZtelw 7]Eo] Folxltt 764
Wb Foldts HAEE S 7wy o) 768
= Ui7b b Folsts Bllse w2 ghekgi) 794
WrtgelsteHAE 797
W7t Folsls Hal=o 726
746
Ui o] Bal=e] FAdtha Azbek 562
Fo e o] HAEE AL A Aol 765
Wk & 4 A wE o] BHass Fuje Aojrh 815

st 3 Bal=olr), 679

|
m

2
2 oY
&
2
o
o
o
o
rln
u)

691
g BAa=E AT Fofgirh 688
o] Hal=rh gl v AWd ot 696
3tk 754
AT BAEE YA ded AF 2 o)dE oudth 703
A euzt A 607
who] ojm Al g} F gkt 756
g BA=E v glo]x ~etde] & wsth 815
o] b el & RgEi) 841
A BA=E o] g & ket 800

Eigenvalue 157  3.87 1.64 1.36 1.03 1.00
A 4tk % 169 148 138 129 119 114
A % 169 318 456 586 705 819

“
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2 Ao A= SmartPLS  EZ2a@o]  golxy gl
Confirmatory Factor Analysis)S A A]sle] ofglel 7o #4143}

& g9k

1 2 3 4 5 6
A% =71 469 498 .884 580 632 648
A =72 424 A77 912 585 689 660
A=A =73 435 479 .913 557 678 649
A =74 444 518 .933 547 720 697
A =75 453 495 876 520 688 633
A=A =76 367 423 881 540 660 637
Bl =2 o 21 403 410 675 599 .898 698
= of 22 341 358 681 565 .900 658
=2 of 23 .368 433 675 556 918 654
Bl =2 o 24 380 429 697 566 913 664
= of 25 537 559 625 621 821 677
2R A .893 659 431 565 .383 468
BHE= A2 .884 633 456 599 421 480
A= 43 .888 594 333 482 .300 361
BHE A4 875 500 429 548 409 495
2= AA5 .873 526 456 582 481 467
Q1x)2 Fhet 623 .876 A76 547 .381 450
A A 2 585 .900 527 555 451 500
A A FE3 569 915 499 571 484 489
AR A 4 594 .905 451 530 Al4 443
AR A Fdh 593 .887 A47 588 468 456
Aol A1 528 515 698 587 694 .906
2ol §) 499 510 7701 621 711 .945
Ao} 43 439 416 645 579 686 .908
2o} 7] 9)4 A15 459 603 590 654 .893
FAH =41 614 604 622 .860 559 615
P92 542 572 550 463 .887 513 511
P44 543 575 504 434 891 508 492
FAH F44 450 474 582 .856 654 651
yA44 545 546 580 579 887 621 573
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+o 7 Hrlekdet. A A, Barclay et al. (1995)8 7z} A &3}

Aol AR gl 07 o3 Ao FHEFAe] Fud & rkn
&l

FAsA weba 2 ARGREY af e An B

o

A4 44 (86~.891), BHE=H ofF (821~ .918), #o}e]

i}
N
AN
o2l
ol
s

A4 (873~.893), A% #H (876~.915), 744 =7 (876~.933), 3

Ba= i

(893~945) =5 07 ol 4o 32 wAT ol Avz B A7l 3
48 FANGES SIS BAT & g

AVE g2 77Mde] SAHEZ oM o= Hrut
&= FAFe]™ (Chin 1998b), HAgk 5 o]de] & o

gk = Ant (Hu et al. 2004). ¥ A+olA 2+ 7#A471d5¢ AVE

R
FHEYYS

BN

< 71EA 055 2 3] (768~.834) st ( < & 4-5 > Fal),

< 3% 4-6 > 5321243 A, AVE, A3AS A3
CR. AVE 1 2 3 4 5 6
1. 2= A% .946 79 .883
2. AAA A 953 804 661 897
3. A4A =4 962 810 480 .536 .900
4. P94 34 .943 768 632 623 616 876
5 ElXZZ of = .950 794 455 491 753 652 .891
6. Aol 953 834 518 522 727 651 752 913
% C.R. composite reliability 321 ] A %
o fZHd o] A A= AVES] Al gy,
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PLS EAoAE AW R AFFFSE AEISOZA FXEF
(Structural Model) 9] AW =#H S H71E 4= ). 2 AFoA AAEH F+x
[e)

ez Ad e BAF 23.0% (A A =4)elA 69.1% (RRl=E ¥

g dyste Ao dekon], g5ie 43Ee AAn 9t

AA A Hek
(R*=.438)

HI: 662 (12.0)%x

H3: .207 (2.60)**
Ll

H5: 607 (53.9)%x

FAA =7

(R*=.230)

T Qe =Ae Atk
#x pl 01, * p<.05

< 19 4-1 > PLS &4 A3}

LS ®AZ23 (< 29 4-1 > F3), HI (HA=

P Bd=
A — AAA FdAe, (ABEAFT)= 662 = 120 p<0l), H2 (BAH=
A= AAAA =4, b= 480 = 6.89 p<01), H3 (A= A4 — Bd=

_ O —
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AT E BE gHs Al 7S FATI,
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