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ABSTRACT

The Effects of Changes in Chinese Yuan Exchange
Rate on the Selling Behaviors and Profitability of
Korean Manufacturing and Distribution Firms

— Focusing on Comparative Analyses on Import Products

Types and Processing Levels—

By Cho,Kwang Haeng
Adviced By Prof.Jung,Hyung Shik,Ph.D.
Department of Bisiness Administration

Graduate School of Business Chosun University

National fluctuations in the RMB beyond China geulreobeol had a
major influence on the economy. To evaluate the relationship
between the currency exchange rates of countries that depend on
productivity and economic conditions, but the yuan artificially
undervalued Chinese policy through a huge current account surplus
was inhibited rebalancing of the world economy of China's rapid
development in the world constantly depending on the economy
affects the RMB exchange rate issue has recently become a big
issue in international and domestic.

Chinese textile industry is among the international economic power

of China's industry known to be of the highest industrial and social
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aspects of job creation and national competitiveness in the textile
industry in China has contributed to the development of the country.
Textile industry is a typical labor—intensive industry, and China's
labor force is sufficiently good holds with cheap labor and raw
materials in China is among the important requirements to be
accounted for, but the impact of the U.S. financial crisis in 2008,
RMB appreciation and wage such as the rise of the weakening of
export  competitiveness, labor  productivity, labor  costs are
significantly lowered

China is the service industry and electronics, heavy industry is
booming and relatively poor working conditions in the textile industry
and heavy industry personnel services workforce as quickly spill has
faced many difficulties. Excessive competition and the textile
companies’ RMB appreciation , reduced labor costs, such as overseas
production base margin is gradually being made earlier. Natural fiber
natural fiber materials in domestic production of raw materials are
imported from China in a position that most do not. RMB
appreciation and rising labor costs in China due to the import unit
price continues to rise. Changes in the price level due to rising
natural fibers and companies willing to take the reality is that pain.

In this paper, we study the changing world economic order, the
rapid rates of change in the Chinese yuan in China's textile industry
and the textile industry and the chemical nature of the domestic
textile industry, aimed at the effect.In addition, fluctuations in the
yuan in the domestic textile industry profitability, changes in import

volume, price competitiveness,
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Affect the selling price of the domestic textile industry companies
to evaluate the questionnaire for the screening of natural fiber fabric
manufacturers, garment manufacturer of natural fiber, chemical fiber
fabric manufacturers, chemical fiber, garment manufacturers statistical
analysis to compare four categories.Based on this analysis, the
influence of fluctuations in the yuan's challenge sought to look at.

Changes in rates of import and export as well as domestic
consumption, employment, inflation, economic growth, and the
national economy of a country is closely connected to the wide
range of influences from neighboring countries and the exchange rate
changes have a deep relationship. Cyclization appreciation of China's
textile industry is greatly influenced by reduced profits due to
technological innovation efforts, strengthen brand strategy, such as
domestic markets can reduce the impact of profit will decrease.
Income gains in the domestic textile industry is the reduction of
self—rescue efforts, distribution system improvements and expansion
of trade with third countries should be considered to improve profits

is reduced.
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‘ T 43%

‘ 7 32.9%,
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‘ ’ ‘10
’ 34.2%, *13.9%,
*11.4%, ¢ ’ 6.3%
‘ ’ 70.9%
‘ * 29.1%
32.9% ‘ ’ ‘10
T 24.1%, * 13.9%, °
" 5.1%
31.6% ‘ ’
29.1%, » 16.5%,
T 12.7%,
7 10.1%
(

+ ) 44.3%

( + ) 21.5%
‘ ’ 45.6%
( +
) 34%
20%
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) 32% 19%

_44_



‘ ’ 51.9%

27.8% (
+ )
20%
3
VS. ) . , 10%
,  , VS.
’ ANOVA
1) 10%
10% , ( VS )
, (M=2.67)
(M=3.78)

(F=15.877, p<.001).
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< 22> 10%

10%

(40) (39) F ®

M | (SD) M | (SD)
H1-1 (H-L) 378 | 1.405 | 2.67 | 1.034 | 15.877" | .000
H1-2 (H-L) 319 | 1.336 | 2.13 | 1.105 | 12.383™ | .001
H1-3 (H-L) 3.88 | 1.505 | 1.82 | 1.144 | 46.487 | .000
H1-4 (H-L) 283 | 1.059 | 1.90 | .788 | 16.990™ | .000

00)0ODO OO 000 OO OO 00 Ooo.
*p<.05, ***p<.01 : ™ not significant (p>.05)

, 10%
( VS. ) .,
10% , (M=3.19)
(M=2.13)
10%
( VS. )
(F=46.487, p<.01). (M=1.82) (M=3.88)
, 10%
( VS. )
(F=16.990, p<.01) . (M=1.90)
(M=2.83)
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G

2) 10%

10%

VS. )

(M=3.10) (M=3.96)

(F=7.610, p<.01).

( VS. )
(F=15.531, p<.0l1).
(M=2.00) (M=3.03)
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< 23>
10%
(40) (39) F P
M |(SD)| M | (SD)
H2-1 (H-L)| 3.95 | 1.358 | 3.10 | 1.373 7.6107 | .007
H2-2 (H-L) | 3.03 | 1.271| 2.00 | 1.026 15.5317 | .001
H2-3 (H-L) | 3.53 |1.617 | 2.10 | 1.142 20.298" | .000
H2-4 (H-L)| 2.73 | 1.012| 1.56 641 | 16.879" | .000
00)0OD0O 00O OO0 OO OO OO0 OOoOo.
*p<.05, **p<.01 : ™: not significant (p>.05)
(M=2.10)

(M=3.53)

.(F=20.298, p<.01)

(M=1.56)

(F=16.879, p<.01).

(M=2.73)
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10%
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1) 10%
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( 40% )
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(F=25.147, p<.01).

(M=2.50) (M=3.84)
< 24>
(%)
10%
40% (43) | 40%  (36) F (9]
M | (SD) | M | (SD)
H1-1 (H-L) | 3.84 | 1.379 | 2.50 | .878 | 25.247" | .000
H1-2 (H-L) | 3.09 |1.269 | 2.06 | 1.145 | 14.306 " | .001
H1-3 (H-L) | 3.70 | 1.520 | 1.86 | 1.291 | 32.754” | .000
H1-4 (H-L) | 2.77 | 1.065| 1.89 | .785 | 16.822" | .000

00)0OO0O OO OO0 OO OO OO 00O
*p<.05, **p<.01 : ™ not significant (p>.05)

, 10%
(F=14.306, p<.01l). (M=2.06)
(M=3.09)
(F=32.754, p<.0l1).
(M=1.86)
(M=3.71)
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(F=16.822, p<.01).

(M=1.89) (M=2.77)
2) 10%
10%
< 25>
(F=8.090, p<.01).
(M=3.06) (M=3.93)
< 25>
10%
40% (43)| 40% (36) F (3)]
M | (SD)| M | (SD)
H2-1 (H-L)| 3.93 | 1.316 | 3.06 | 1.413 8.090” | .007
H2-2 (H-L)| 3.02 | 1.300| 1.92 .906 | 18.5377 | .001
H2-3 (H-L) | 3.60 | 1.545| 1.89 .979 | 33.1887 | .000
H2-4 (L-H) | 2.63 | 1.070 | 1.58 .604 | 27.0797 | .000

00)0OO0O OO OO0 OO0 ODDODOO OoOo.
*p<.05, **p<.01 : ™: not significant (p>.05)
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(F=18.537, p<.0l1).

(M=1.92)
(M=3.02)
(F=33.188, p<.01). ,
(M=1.89) (M=3.60)
(F=27.079, p<.01).
(M=1.58)
(M=2.63)
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i 1.58

A&7+ HAAY 2+ 293 el [
glst= S7H= SH=E S=E
00)O00O 000 0O OO0 0000 OoOoo.
< 6>
< 6>

_53_




1)
10% ‘ 1’ ‘
( 40% )
< 26>
(%)
10% 40% 40% F (3))
M | (SD)| M | (SD)
H3-1 (H-L) | 3.67 |1.459| 2.69 | .980 |11.773"| .001
H3-2 (H-L) | 3.00 |1.363| 2.17 |1.108| 8.659™ | .004
H3-3 (H-L) | 3.65 |1.617 | 1.92 |1.228|27.931"| .000
H3-4 (H-L) | 2.86 | .990 | 1.78 | .760 |28.812"°| .000
00) 00 00 000 00 0000 oO00.
*p<.05, **p<.01 : ™: not significant (p>.05)
, 40%
40% '(F=11.773, p<.01), °
'(F=8.659, p<.01), '(F=27.931, p<.01),

'(F=28.812, p<.01)
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2)

10% ,

< 27>

(%)

10% 40% 40% F ()

M | (SD)| M | (SD)

(H-L) 409 | 1.411 | 2.86 | 1.125 | 17.898" | .000

(H-L) 3.09 | 1.306 | 1.83 | .775 | 25.848" | .000
(H-L) 342 | 1679 | 2.11 | 1.063 | 16.323" | .000
(L-H) 263 | 1.070 | 1.58 | .604 | 27.079" | .000

00)0O0O OO OO0 OO0 ODDOOO oog.
*p<.05, **p<.01 : ™: not significant (p>.05)

, 10% , 40%
40% ‘
'(F=17.89, p<.01), ° '(F=25.848, p<.01),
'(F=16.323, p<.01), ‘ '(F=27.079,
p<.01)
Gp)
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(http://www.kiet.re.kr)
(http://www.kita.net)
(http://www.kdb.co.kr)

(http://www.textile.or.kr)
(http://www.kofoti.or.kr)
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