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ABSTRACT

The Effects of Consumers’ Associations toward the Firm

on Corporate Attitudes

By Bum-sik Sin
Advisor : Prof. Jongchul Park
Department of Business Administration,

Graduate School of Chosun University

The theory of customer-based brand equity emphasizes the importance of
brand awareness and brand image or associations in building a strong brand.
Marketing scholars have recently begun to identify the two types of corporate
associations, that 1S, corporate ability (CA) and corporate social
responsibility(CSR) associations, which had long been conceptualized as a
unidimensional construct of corporate image in the literature. In line with the
new research stream, I'm developed a research model concerning how CA and
CSR associations are related to credibility-based and benevolence-based trust,
which in turn will affect emotional trust and consumer attitudes toward
company.

As for the hypothesized paths, the results confirm that all of the them are
supported(H1-H6). First, CA associations have a significant positive relationship

with credibility-based trust, and CSR associations are positively related to



benevolence-based trust. Second, both dimensions of trust show strong and
positive influences on emotional trust. In addition, credibility-based trust directly
affect attitude toward firm in the foreign company. But credibility-based trust

not affect attitude toward firm in the domestic company.

Key words: corporate ability association, corporate social responsibility
association, credibility—-based trust, benevolence-based trust, emotional

trust, attitude toward firm
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Al 12 £A 9 A7

7199 stegh Fa, A% A3A d5S T G 1gelnA ALE Ho
7ol FAA S ARAAl AlAEtE = ERJETE ojAl= 7 AFE] ol A
o F A7 Wwolgsolxa gtk Zal gAdS 27] 719 olw Al AR el A F
g FA4 24z grtd ¢ ds Adelth FAF SR VY A2 gl dE
ZuAre] A Zpa g, a3 vId kel dEE Aol o3k A4, yolrt 7]
Aol gk Arel osf FaEe AAA 2971 2 FAAL FAHI 7Yl
gigt 72 = 4 AohBrown and Dacin, 1997). 715t 719 449 AFE 7]
A3 7 2-d3 7149 Bals= A (Keller, 2001; Sen and Bhattacharya, 2001)
WoBEE AT FE ol FA 1ep At AuArt A ZbetE BA =y 7)Y
o A4 Mdel 5F3H7] Al FsEAtHBerens and Riel, 2004). o]# g 7] A}
ATl ol FoEd 7IdEe S AAE st = dolA £

J

[
=
>
N

(o]

Haks el 719jell 2t Aol ldel W A ATE wES F glE ol
g B 5 2
g A9 BhE ) ATEd waEw auAr /9 E A 7tEe A

= A JAAA TIEE Alget A 7|vl g R s 7F dvk(Johnson and
Grayson, 2005; Komiak and Benbasat, 2006; McAllister, 1995). FolHt} 7|& <
TARES LH AL AZbsks 7 7EA 9] Aol Q1A ZIHkel AlE 7L WA Q1
Hojofut o] A AFE AZstr|7E folstrtar AlAEAL vk B Aol A
= ol AFgATE] =dE AR er VIdAY — VI9AdE - #AA-A AE
— 7|9 E R ol2=
7194 A= ARaAAdAs 7Y s AR Al
(credibility-based trust)®} <4 AlF](benevolence-based trust)® - (Doney
and Cannon, 1997, Ganesan, 1994)3to] A3} AF(7]Hell digh Bl 2 AFE =

MzE FdRE Arstax g 53 7]Edd = 714 Aol

a9



)l TS T Ao 2HE EERAuHH sEHS Y, 2008, EE Y F
2 AFd= A AFEe 994 21F7F - A Al E (emotional trust)

g AR A% w5 7Y BEe] 9FS nA £ A Aol ha AN sa

gk AAE ARY AU Sy AR 4AH AFd FHAA 9P mAE

Aoz dHx dH(Johnson and Grayson, 2005, Komiak and Benbasat, 2006;

McAllister, 1995). %, @l Ae 444 A:2 A4 482 1 Fa4e %
z sad @ ol|d FLAS AT S A olRE /g ARA 4 BE

(CSR)°] Z<= vgdsta we ouE Xy 97] Wi o] 2(Brown and Dacin,
1997), &R[Ab= 7198 deA g A 71 AEH ol&S Wy A 3
=719 858 Yt 7] wWiE o]tk (Brown and Dacin, 1997). &3], &H| A= 7]
4o &F(el; 719Dl dsl A=E vgew 79gEs H7red 5 d=dl(Doney
and Cannon, 1997; Ganesan, 1994), &vB|2}7F A& =7 AL Agko] &
Frste FAAA o9& 7wk 3@ 4 ti(Komiak and Benbasat, 2006;
McKnight et al., 2002). thA] EallA 7149 &5 aiA dEHoz AzE ©HA
U so)dow AgE wete AL &4 Aol o AstA fidE £ de
A AFE A7 wikelgts etk wekA 2 date A8 H v s
sHORE NEE AEEYS AAFTORA 7]E A9 A3 E AL, volrt
7199 545 st aull7Idel gk Anjxp A4 s rIdel oigk An
Aol Anate] AR EE Ao mA = AEA FRE A LA g

O{
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& das Vel 1A B E Agete] dHEel vA= ¥ Al

A7 ol @ Jdad AAHEe] AN Ee] ANGA RS 7HAA
Agel WA due @ ANund add. % Fo SEusd 9ade

71999] w32 AAF(corporate ability association)® CSR ¢34 (corporate social
responsibility association)®] F 7}A| ez & om AFHAH LS 7Y
A =F71ak Al F] (credibility based trust)?} 7199l %94 4l (benevolence based
trust) = T3 F, ol F 7hA A E7E 2 A A E(emotional trust)E 714
7] B = (attitudes toward firm)ell v X]= HZE AAISAT. 53], 2 AFd A=
719 Aol 7ol gk A AFE e So4d A E A ZstHA ZGE =
A= wAC AoAA BAA A Ay TS AAS] ARz g, aeal

ol ¥ A& © ot 71del 54L nHstel s ANENE ez
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A2 olgd W7 L Eand

A1d 714 @39 Ad R 2%

a2 A FE LU RS ouAZ AAE Y= AL 2gd

AFfree association)©o] gt 3}, o]i= oJH TS EAY Z 2 HAY & u IAE

Aol Qi Woluh Alzle] UxHow v AAsYA WoE: F4E 7}

ol

97 4 AthAFY, 2000). old @ AAAGL AxE 24T G olelnEd
—_L
I=]

A7 9, 2005).

71d Aol s anap me] oM el SA7Idel v ARVE dAstE 27
vl e e X4 (Brown and Dacin, 1997), &4 7|l tiste] An|x7F =7
© HE, B7F #A4s £Ests Jidolv (A sE ek AAY, 2008). ol & wWlEe A%
Y E = Fdl(associative network model of memory)® ¢4 & 2] o] & (human
associative memory, HAM)o| #®l&S T Hgd F7F Ao (Aaker, 1991;
Keller, 1993), o]efgk <Q17ke] wmie] o] FAw o] = FEE= vt (node)E 7
g ddE HESANAR ofFoA i, olgh Z}zte] wmites AR 54 e
(bit)7F AZE oA UL o5 T E Ateld 4 A== vivvit; A4td Aol
el Gebd F7F ATHAFY S, 2006). 3, vl <tel AE de & A
Be] Mde o Aol o9& &3t ¥ W (activation), olm o= g Jideo] &4
st A E S #d g Ee]l ASHeRE ddstd o e, o] e
e &/dste] Sak(spread of activation)ol2 stH, @/ 2td 7hgel dA =
2 27ntgta SR Ed 5, 2006). &AW, A7)0 FRE 1Y A4t
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oy
BN
S
)

2
o

r 2
e
re
w4



A QAo e 54 ugd Ban 2R s S gE Fogls ¥
o olea Helsk7)% sHerh(Aaker, 1991).

Bhat®} Reddy(2001)= 7194 AlFe] A4

al
Aol Bk bed BA=e AFL W Hw s
Al

Wed + 9a, B nAcd fat J1Ee] FFl SANN A3 AFL 3
g 4 gtk sl ol BGHBRA=H dal Aol A FHE An
Fol RUHRAL AgoE tehba of dgo] F8 NASE o] g5 HRE

AEol W A7 o] dAS /A @ WA Ta% Jds shr] wEolth

H2 719 92 F¥Es 7P AE A BHE Berens®t Riel(2004)2 71497
382 Ar3l4 7]di(social expectation), 714 704 (personality), 71441 & (trust) =
TaetAath olE Aol mEW, WA AE A 7] di(social expectation)ol A= 7] ¢
A FEe HdE AF AN, A AT Ay 89 A et &
= AREA olfrE duekdled, A 3 MM F4 HuA, g, A del
gk 7= Egketar vk

2]l 719704 (corporate ability)> AF3| A olqpel= 2 A b4 5EAES 7t
A A Gt HEAH S ZE Aaker(1997)9F Davis et al.(2003)2 719 B =2 7|4
= & T Add 1474 9] sk Ao w ARbstal low, ol nygow
Berens®} Van Riel(2004)= Davis et al.(2003)2] #H=E & o AAS A TH<E
1>%%). Sen¥} Bhattacharya(2001)= 2082} 7|4 zke] DA FAG o2 Qg
MNEHE AA A

Egh AFe] 723 7IPdd FES oiFE B2BSE BEE Aol AF
AFH3 Y. Berens®t Riel(2004)2 A& AFEo] <A (Selnes and Gonhaug,
2000; Miyamoto and Rexha, 2004)3]4 A7} A3l BAZY HE AAF S
g oAdsteE Ay #Add dAS vgez A (reliability) ¥ 594

(benevolence’o|#t= F 7FA] Aoz FASA AL, 3 ‘S oA (benevolence) &



A2 (honesty)' 7+ /g4 o= Fdvkar Altatgict.

<# 1> Berens and Van Riel(2004; A <1&)e] /A x4

Faxq 39 24 FE
friendly, pleasant, straightforward
warmth
, open
concerned, reassuring, supportive,
agreeableness empathy
agreeable
) ) honest, sincere, worthy
integrity . .
, socially responsible
modernity cool, trendy, young
) imaginative, up to date,
enterprise adventure . . .
exciting, mnovative
boldness extrovert, daring
conscientious reliable, secure, hardworking
. ambitious, leading
competence drive ) )
achievement oriented
technocracy technical, corporate
egotism arrogant, aggressive, selfish
ruthlessness ) inward looking, authoritarian
dominance )
controlling
elegance charming, stylish, elegant
chic prestige prestigious, exclusive, refined
snobbery snobby, elitist
informality casual, simple, easy going
machismo masculine, tough, rugged

kAl 7] QA F o = Al 7FA] 2ol EA)sk=Hl ‘reliability’, 'honesty' & 7143
o] At Aoz GAds| wolFsolxof o k&S npE ST beAd ) d-dE g

¢l ¥ ‘benevolence’ = 7199 k&I FHslA 7o) FEA FHoR P



7Hed e v E Jidelgt & 4 v @9 B2Ce v E AFAT o= AlE
o AR JHEl 714 A& (credibility)’o]  lew, o] ‘reliability,

‘worthiness,” ‘truthfulness’® ¢ @ 4 Jth(Newell and Goldsmith, 2001).
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Al 248 714 A Jid 2 2%

L 71d A8 Ad # A9

T1EQ A= AbEstelu AEst, AAlSH ol B AFE ol Fol A ek
SR, 2007). 53] A#e AbdA o= A Abdolu Ab=e] A Es Sl o
g gl F2 A, BA A B SV fldde FEEiAu A sk
A ojw Zoll et sl ez, A AE A ZRA el A9 A4, UEA,
SAE FFH o dvr(EA, 2013 AQLE). Y A E Aolst=dH oA
Stabsvmte AlEel sidA Ageel dis) o ApolE Helar v 53,
Hosmer(1995):= <Q1zte] Ald st aAld ALsl HellAd € A=) AoE JHst
o AR A Ade de Weled A3 ddHes E=FshA Rekdla
dorr @2 AV e Aokl oSl

53], Cookslt Wall(1980)2 F-2l7F Azd o = A= Zodel Aol 3l

oy FES 3 FFo] =rE Uy EE WSS ztu Q= Aow AorstYth
Gambetta®} +AFgE Zdol A Butler(1991)+ AlF S Abthato] Zolx zpalo) Al &

Aol A Tod 54 dees FHL Aolet=s Vel Ast] AHA ] ABF
of thefed A& Hkat el A st AEF o= Holsta 3lom (Mayer
et al., 1995), o8& Mayere} 19 TmE9 oo waw w2 2188 5 gl
= ol 94 BA, F2 =] A Wil B ddHew Fes s

zx3 Aolgte 7gle AFE=EA T Nt % A TH(Mayer et al., 1995).
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AbslshA Aol A o] AE = iQle] AeA ZEelu g1 Al o AdE
Wk oofye, AMEA T AEA TIAS #HEd AR EtA 2AR FEm
Lewis®t Weigert(1985)= Al#e 2dH o=z thlaA HolA iy = A3 A
dolgta B et ol AFEE 194, SHACR EAsts MUY W4
A Aol En= AR FALeRA EAsE e e A 72

I 9gE HH £Hdor By % stEth T3 Zucker(1986)E 21# ¢ #H S ALF

¢

J
o

E‘BL

X

X

—

At b AE e A A4S T8 TEEE AFEY fES ©
ARBAEY] FAZIAZE FAAQ T e wet Ao S Wra 1 H48 ohdet
o S A HAHS FeAsE 37 R (process—based) Al E,
7] ¥k (characteristics—based) A1¥, Lg]i A3 A 7t 52 WA Hxe] A
7] ¥H(institutionally-based) 2.2 @4 ¥ LS Al 7HA FE o= o] & 5 3
S (Zucker, 1986), Qlzto]l Arzs|&F QS b swae 4 Q= SIAlA 2% AlF,
Fgol <A A2 R £ 9tk 123 Lewicki and Bunker(1996)& 21
FlE A A Blojy TEAl HAY Aoz Q1ASHEA AA e
M2 Ay o] & A A A% Al F(calculus—based trust), A Ao <A3 AF
(knowledge-based trsut), 12|31 Al 2| eh= At} Al oide] FdAol A 4l
#| (identification-based trust) & Al WMF= o] & F5% Uth

53], & w=iolA AAG AlFe] ded Ay 5994 AdS AmEad, V)

-
ME
ol
=

17 =

J{m
o,

U\l
o
»

& Aol AAG G A Ade dol A Ads vgd 4R 7
slo] Aot 7| = A tHDoney and  Cannon, 1997; Ganesan, 1994; Kumar,
Scheer and Steenkamp, 1995; Mayer et al.,, 1995). 715l ¢st¥ o] LA X7
Aaire= s8I A 717 Bastthe dEol 7w sto, AFe] A S
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A aizA Al&(credibility) ¥ 9] (benevolence)E A|AlstA T AA= dFE &
HAolal A YA A sty st Ak HdEA (expertise) 545 7HAAL Q)
& A7NHe =9 571 MR A, g

ok
S
Weol cherat Al AL molw, AAY o5& FysHE F/E AAx 9
dae won Adwiel AAA dFL WAL Aow 34elH YrHGanesan,

T3 71 AFY ZadTs A AFFAeE W S wet 4E
FES A= g 2974 EAE0] AFHAA N Doneyet Cannon(1997)2 Al
7 A= B g Z2AAE oA ZHHE Adsdn AR, ALt
A (calculative process)oll o]&tH, £Jogxn AL 4 gl FHo] w7ty v&
| Hch =4, AF
= AU Hrkete A3 #EYe] deonw o] vt 3o HHEFE
ool Ass AT F e wHol EolAA Al 45 A vk (prediction

o] Alg Ao B3+ Ao & M (capability process), *Z
T e SR gFE AYT AdFE AL AEFE AT FAHT] A9,
U= Aol 39 93 #AEyE= 34 0 2 A (intentionality process), Ao o]
ey} 715 sfAstar @i oA Al FAETa g e g o R AlE

A FAAReL o] BA A A o] A (transference process)S F3te] dAE
UTE o=, tE Al 3l Al FAE A9 AT AHEZE dAVE FAE e
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gk A=l AA ofs) Feste = A4 ARy AgH Ao o Fasd
T A= Aol ol g AN vHe= A= AAstAe o8 52 5 Q)

WA Gt Vxete AFERYs e35d € WEd ¢ Aoy AFe T
AoA Fa3 dsts v Y. 7€ A3 A7 A (Johnson-George and
Swamp, 1982; Rempel et al, 1985)&°l ¢|3tH, A A A== FEH S B4

A5 FozRy ok =4S B

J
-
X

2. 333 A& 23

B HQE el A AS5Y e Mo RYY A|al ot
=
2]

S Ao AFE JAs=d 7INkS AFd i (Hansen et al, 2002;

53], 444 Age unAfH Aujz Az #AI7E AF e Ao o5 &
g2 u gy F23 988 & (Johnson and Grayson, 2005), =< F4}
Apolz=gle] Lalato A op Ll ato] x| o] FA
A A A Al el A AFe] AYgHS 9 ARASEE AA S dFlAE 7

o

ol ALgle] A%, AsE Ag), AT AT AHH 4

o
X oox

of
B
=
N
of
[®)
S
S
S
rlo
to
1>
&l
)

ol FHntFze] wANA vzl dg= Al &k EF, Komiak}
Benbasat(2006) A2} e e f47]8k AF 3 ool HE gl Az
MAstet 215 o] o] HE Ao o] m = JFoRA g4 A7E A7d
o %A A F(cognitive trust in competence)®} A Ztel A AA Al Z](cognitive trust

in integrity) & WAHske] Aejol ol WAL HIE PFHA
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A3 dT7EF L 7MEsTH

HhE Aol M e o a3 fFoeA @AY 2 AT AshA B2 Zddew
Agt FAAQA w7t A AAE L JH(Hardy, 1970; Shimp and Bearden,
1982). HEZE olefdt v|gAdel A= 7ol ARElA A Y (corporate  social
responsibility) ¥ #& ¥ 27, A FAL3], AA A FefE 7R AR ES W[ EE A
317 QAT wAMRA T olfret #HE VIFdA T VxE E AR
CSRAM S & TAA 7IdomAE B &gr] A3l B2 7|95l gt f

ol FAE stal o, AHAtE EE 79 CSREF dis) #Als w97t
ZF o] th(Sen and Bhattacharya, 2001, Yoon et al., 2006). o]+ 7149 A}3]% A

ddEel BF, 2 dFAAV Aes gFeAaL e 24 52 visiEsrt A

AlF I Qe Agrh & JWgE i dokBrown and Dacin, 1997; Sen and
Bhattacharta, 2001; Yoon et al., 2006). ©]213F 7142 AFHA AANA 744 Al
F w3 Fo3 AYgoer o =1 gloer(Komiak and Benbasat, 2006), wz}A
ATl = 71 Aol 71l tig A AlE et s AlFEE A ZetdA
719 B=el vAl= dANA 53 AAA AlFe] wirjA S Ay RrA by,
A el W7l WRE okl sfelv|d e Bol Sole el wEd
olelgh &2 5A4E adsty]l fd IulelA &sstal e MAVIdES IF

F 2ol trea e AR S E AAE A stth(<ad 1>3%).

v
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A2 A dF 7HE9 ¥

1. 2¥A7F A Zsts 719Q483 7194339 &7

AA, 71de S84 A ZIdE 7HH 7] s E 719 AdA A AA
ANM = pEH A S 98 7IdAddS 719 = (ability) A4 7
Aol A3l A AJCSR)AR ol et F 7HA o= 48[k a0 gk vhg&
FAeE 27t dtk(Berens and Riel, 2004). 18y - oz 2n|zp7p 2 7+s)
= 7199 9 Fgol 719 AlFe WA= GFS BT A s 719 A4
719 A= e AeolE AFEe] olsfstar SlojoF s, VI A MR 3
BEE vgo R Q3] FAAoL BHA 54 A Fola, A= vHe &

gagow A Hop 7uE wda

K

al
A Doney and Cannon, 1997). A9 tiFio] 7[HdE2 teHdo=z T4 4ol
oA 7Y olm A e} AAE FF3H7] ety Be FAE st o™ (Sen
H

and Bhattacharya, 2001), o] 93 o549 7|dELS 4134 7|5 &%, 3H74

K

T, w34 dF, AFATNE, FALe] AEA Aol d2a 9low, FAFH o
2 g9 719 FAHA Aol FAr|H oz dolee] Aol B F US
Aolal(Telser, 1980), 719 w= o TN 713 AT Aget ddE Axd
Aol P FEHAY] AlFE e SAA HAE AYAL e AL
}(Anderson and Weitz, 1989).

ek An A7 A ZdeteE 7199 23 A (reciprocity) 54S e ste] A HsHAF
A, A A o] 55 Alwstr]l fste]l =Hel= Aol wiste]l avbee AAES
A Ha, ol Beslux e FdH gAS A7E
Berkowitz, 1966; Morales, 2005). o] 2§ W& W=A] A7 FREE A r s
rEgitts AR AARteRE HAE £ gle Zo® AAEHIL o,
Morales(2005)ell o]sH, mjgol A AFNL ol F7HAQ AP =S FAbet

= A 2SS P =l ko] artes =7

rr
P
o
fru
T
Au)
L
v
w
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I Hrrele dW #83 ARE ATt B 4 Yt (Castaldo et al, 2009;
Pivato et al, 2008). & &°], A3 <fxtel &S flsto] A3 7| F& g0l
Frofstar, ofef3t 7ol A o] AnxteA AHA &2 FAHoE 14
Hojxopd 7ol diste] AnAtE2 7ol Ay Al AAS sdsA =
ZVA HaL, 71de] vl gk o=E By A or olsistar Azt d A
olth(H=® ¢t AL, 2008; Sen and Bhattacharta, 2001). £3], A8 27} F QA
et ARR A Aol tHske] Zl]ie] Akl A ZES FdSAY, &2 AT &
ol skl v ATE 7o FAEE AA AAsta 719 oletd s71E ¥
AEgrs 294 AFe 5 d3 € Aoz Add + & Aot (Ellen et al,
2006; Sen and Bhattacharta, 2001; Vlachos et al., 2008; Yoon et al., 2006). u}&}
A aRAZE A 71 el AR A AddEe AlFel diE dubA el A= o

AN

AAQ BAE A Aoz ogd = 97| (Castaldo et al, 2009; Pivato et al.,
2008; ¥4 A0 2012), o3 2 F A A S AT

7HEL: 719l Hd o8 &S AEAQ V= ()Y #AE 7HE Aok

7HE2: 71l W ALE A AY dAFS zAA A HF(+)Y #AE M2
Aoltt.

2. AEA, B4 Ao AAH A, QA= B

R AuATE AXH N7 FHH F 24

,ﬂ
2,

)

>

At}

N

S

ot

oX,

(i,

> 0

AA 8L 9 tH(Erdem and Ozen, 2003). =, 1A% A =7F A Fevpdd A
of el widt Azte oEAom uHstA @] wEol Alzte]l EEE A
AFE z2t7] olHorE AoltHLewis and Weight, 1985). whetA 1% 2 Al g 7} o]
Fo] A ARl 144 FFHE AAel7] = AAH AETE AAA
o8 # FEEojxok & Zlolth(Erdem and Ozen, 2003; Johnson and Grayson,
2005).
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]

m
o

7HA3: 71l @ A A= A4 A= A(H9 #AE 712 Relnh

7bHd4: 714 @

2
m
o

A= 719 =9 A(+H)e #AE 712 Aold.

o
2

7HEG: 71l @ 2o AFE AARH A ()9 #AE 7HE Rold.

7Hd6: 71l @ AARAH AFE JIdE =S F(+)9 BAE 7HE Aoln.

3. 719AF(F W7 vs. A7)

anjzke] SRR #d S5t XA e anA Rdvit Aol S Ko

=

9l tH(Anderson, 1983; Collins and Loftus, 1975). o]+ AH|x}Eo] 7| zt&= o
ol dialA Z& 19f #HEg oy 7Y s s HdeA A4z =24 Z A
32 A Yot AL 9udth(Dacin and Brown, 2002). =, 7|dE50°] &

3 olgrol thal A Al ALEH W ANAEE ou] 1 756 e o

BN

[e]

n2

r

5 QTR GHAAA Q7] Bl N GFE B0l LT BES @
AE A AL ol GHH AR 27wt Frol weh QEe] JEE v
27 %o} ks Aol

Jm

—_

3, ¥ ATE oled avAEe] A4 Tz S weh Fudq BEa
v a9 d9s mdow BEaE d9gen rolA Jge) A
2 ARy, = 950 Ael Agoly AHE Hoprr] 9a) AuwA
59d oFoly) AFHon MBHAF o4 A BFL dPAE s)E 2w
Aol AAFae Aoz s T/ A/ 2k Azl Aot AT A

o7 diste] vad 22 7HES A4 S

o

=

7Hd 70 714> AFH->VFdEREY vAE FREARE FUWIEH 97
dd wa A2 gd24 yebd Rolt}.
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A4gaTid 2 AR
Al A ATHH

1. E€4A ¢ As+H

Z1del et 71 T A ARE A A Aol AEA AFel s AlF
E FAskaL of F Al Al 4
Ase7] A 2 AT s ARG VM HS S A A AE AAle
Ak & 31078 (HekA 20078 #F LRkl 1107)e] SHAE =
dAT W 13FE ALg 20757 HFEA A AFEEH AT SHA] AE A
A 542 e 2o SEAY A2 dAdo] 148(49.8%), o1/d el 149(51.2%)C
2 A HE2 Bl=EA derwd. SRR AR 194 vk 273
(.67%), 20MI724A41= 17278 (57.91%), 254172941 5078 (16.84%), 30A417344= 228
(7.4%), 3541739A41= 2778(9.09%), 40A] ol &= 24 (8.08%) 2= Rt & H A
o] AHEE A& 439 (145%), 25 25478 (85.5%) .= YEw T SEAte] A
< thehd 1957 (65.6%), 217<1 10278 (34.4%) o2 YEtytth S9Ate] dit &
< 100%H o] sk7F 1278 (4%), 1009H71997k<1o] 307 (10.1%), 200%+72997k¢] o]
4978 (16.5%), 300RF~399wkelo] 6478 (21.6%), 400Rt1~499nkdo] 778 (25.95%),
5001 7599RE 1 o] 5078 (16.84), 600+ o] o] 157 (5.01%) &= YEFSTH<EE 2>

x).

(]
i)
e
o
o
X
>
i)
il
A
2
N

v

o
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<E 2> $9Ae AT BAYH 54

. FAl 1489 <49.8%> . A& 439 <14.5%>
ST oA 1499 <51.29> T B3 254w <855%>
194 1 ¥k 21 <67%>
204 - 244 1729 <57.91%>
1005+9 m vk 129 <49%>
254 — 294]: 50T <16.84%>
o1& - 100 - 199: 3078 <10.1%>
304 - 344 229 <7.4%> A9 3F
200 - 299: 499 <16.5%>
354 - 394: 279 <9.09%> =
300 - 399: 649 <21.6%>
404 o)A 247 <8.08%> 25
(ars) 400 - 499: 77 <25.95%>
T 1500 - 599: 507 <16.84%>
ey | B 195 <65.6%> 600FY oA 157 <5.01%>
T el 102 <34.49%>

WA, ARASe] duaE Folw $@e] BAL FnHY] A IF, 7

WA ol vhesta, EH $HAEC] 71 A%e FAsta ook s7] e
Ui e & 1049 T % aele] A, dhAE
aZE FUA4, 22, E, MEdE)S Ay
om ARGt $YAELS 1 FAA FAA AR shte] 4 WP

of &skalvh el FF EME s A2 5/ Wi 71d s e}

el AAA2008), BEE N FA44(2012)0 ATolM Z8H SAHAIES
& Aol g2 ATAsA T A I el i A2 (00712
= 7F 714l A 2 00719 AEA Y] A (&2 ARA)S

Arbsks A 2 007192 7194 dSs &eke A 2 007192 el Ad

¢

e
>
X
ro
N
>
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Fol Be A 2WE 74 UAE AR ZYsan, /199 A A g
Ade ‘00719 BAREE A8 A A BB e A 2 00714 7]
gl Ab8lM A ek A gn 00719 e 1R BES B s 2 2 00

7192 Absl e S 98 A e 252 ke A 2uE 73 gAE kR

T 7ol dE A AEAE A, S04 AF, AR ARE Ee,
A4 AlgEe 00719 e Zleds AFEEn)” 007199 =2 deds W
= 007199 Hold A AH wake-E AlFgn)” a8 394 AlE= “007]
A T8 ALY a5 S48 Wolsole deld wed,” 00719 ¢
Absl o] Hof B EokE FA1717] flete] w=¥etal Sl RS MEw ‘00714
< FErtE o A (welfare) 52 4] d(well-being)s =°]7] #1dto] w=¥dt=
48 wEg’s 738 YAE HAEE AU Y Doney and Cannon, 1997;
Ganesan, 1994; Kumar et al., 1995). 474 A2+ “U= 00719& Al =st= Al
tisto] tegts =210 ‘U 00719 Be Aol thete] HbskAl =x14) ‘v
= 007195 AFekes Ao mEAHU"E 74 YAE HEE 545 tH(Komiak
and Benbasat, 2006).

N

X

npxjato 2 719 HlEE ‘sl Ve AL ‘FAAR Aol e AR ‘Fo}
sl AR A 238 v om 74 gAE HE2 A9 (Homer, 1990). A
A2 FAANE 2 FAHY Fall <3 3> 2o
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<E 3> FAH L A
as We E
T A P :
o salHel 7= Brown and Dacin(1997)
@ 1UEHZHO AE(SZL X
LEA e AR 1 Berens et al.(2005)
719 59 A% H] ) . e
7
o &% 9 uE A 744 (2012)
¢ Adn Brown and Dacin(1997)
® 719 A3 A <)
. }:"—45} ] Berens et al.(2005)
CSR 94 ® U|NY-s
] 140 0)
o) WAl {F7441(2012)
e 7|&8 AT Doney and Cannon 1997
AT A1F o WA AF Ganesan 1994
® A} w35 Al Kumar et al. 1995
® A3 oG5 T &
e Al3o Hu ARk Doney and Cannon 1997
T g TF =9 Ganesan 1994
® ip3le] HA T2 ghe] Kumar et al.,, 1995
A e =9
e ot=7t
Fd g RS B ® k3t Komiak and Benbasat, 2006
e T
o e =4
719 H= o =2 7| Homer, 1990
® S 7to]

_23_



A H

i

k)
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3} (cronbach’s alpha) %k
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[e]
=

agws

A2d AHY R ©§IY HF

el
[

o

9} A E A7} Nunnally and Bernstein(1994)¢] A A3k 7]

i

[e]
=

vl &

B

o

] %= (composite
AbH R

).

T FE 2 average variance extracted; AVE)9] FHES

Z
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)
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reliability; CR),

(<3t

—_—
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sto] LISREL
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=
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Aol A =
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A=k

© 7 B %% tHFornell and Larcker, 1981).

1. ¢¥83= 24

o

el
Njo

155(p=.000), GFI=833, AGFI=841, NFI=930, CFI=957, RMR=086% *] %%
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A
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=
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796~.9392 A AL, dubd V]S 7RG =4 e A7ER Y dHEALS

stys 4= 2l tH(Fornell and Larcker, 1981).

<E 4> 89EH A
CERICTIERE S RECOEE
w2 o y%i‘}?l% CroArlll;EShs Sta;r;c;aériilged Mea;t;;sinent value CR
s cal 837 18 39 15.32x
. ca2 820 703 80 3 16.00+ 8
o1 ca3 567 26 68 10.02+
ca4 708 65 o7 12.03x
csrl 735 o8 66 10.60+
CSR csr2 840 897 34 29 17.58% 4
A csr3 828 32 33 16.76x
csrd 855 94 12 20.96%
BEw expl 856 38 23 18.79%
e exp2 875 920 92 15 20.50% 900
exp3 844 38 22 19.03x
504 honl 675 33 31 17.09+
e hon2 824 851 79 37 15.85% 810
hon3 763 81 3 16.31%
2447 emotrl  .803 P 10 21.774%
Mg emotrZ2 832 957 P 09 22.00% 940
emotr3  .810 92 16 20.54
corl 744 38 23 18.95%
719 B = cor2 73 931 92 16 20.39+* 918
cor3 756 93 14 20.78%
Fit X'=393.537, df=155(p=.000), GFI=.883, AGFI=841,
NFI=.930, CFI=.957, RMR=.086
* p<.001
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TR S SN
I = 4 3 8 5 8 8 3
o oA W
o R S z
- oW W " W
0 ~ n [aN] =
el Y = w B = & < i % B | =
EE = I G
) - s G
Lo ©
YR oy
ro = o — b
R - B %0 W = 3 a2
T = o o G < & S 8 RE RS T
R * oM < I
o XoR ooy = ol i
o : v
0 wp ol & m ol
—_—
=T e L 56 S| w -
— ) = S o=y =S
rRe_nsw 2| 2o | B8 8 B 2 =33
1o = ¢ ™ T < - - -
2 I R ) X <
W g ) X & g
(Y ™ mﬁe o i ld,lA <0 =
. 2 0 ox =
JPOE T oo « A x o B e S s |
= T (o < B 58 B8 w3 =8| &
X g 5 N B ok % S e
" o Ao Vv =
oF S 1 o W s
W o D
~ 70 oK : ~ = S ) = =
2 L ow o TTE| 8 w8 28 88 =2 83| %
T T ow ol N B e
R =
R oo D N
= h o T o e
G W oE 5
o I X = T ® ~
wﬂ m S I Y FTOEL L E G A BT
il 5 ﬂ%@aC@aiN < KN w4
mme e X o] N .
B BT o o o W "
< o
o ZT_ ﬂ/l.A X ‘WO

o]
.

Ap#| (squared correlation)
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g P45 o ¥ A9 MFE gHA AAE AR A TS v
o oglol A19e FR (G vs A 1ol w247k s A4 gow
a3, olel@ Aol 2 AZa] flalA LISREL 830& AAshe] auaiso] 2
93t AF gl W HEE AF s

11 47539 A=

2 oAy FRuAs 2ye 24& 9ste] LISREL 8302 AM&3kith
BAA WA AFndge hE A= AFE F \ES 499.47(df=163, p<.001)=
FolebA vebwkt 3 GFI(.856), AGFI(.814), NFI(.909), NNFI(.927), CFI(.937),
RMR(.080), RMSEA(.080) & F7F4Ql A¥% A F dF= 90 wdsidAnt,

d

A2 F8&Tst Fo 2 HauFEQ t(fair fit; Marsh and Hau, 1996).

et AT AZ7F e el AHGES A =AE dHE Ho|h
A, <7 1>l A oS nkel o] 7Y T8 AL AT AF Ao
AAE A= Ao e THB=.88, t=8.68, p<.00l; <19 2>¢} <& 6> FHX).

2

_28_



UH(B=.87, t=9.47, p<.001). =, AF3]A AJol et Aol LTS, 2=
= 714el ool dislel v% =2 FEo AEHE TS

A, AR AEs B0 AAE A7 gAA A 4o BAS AAE A
o2 HAuF (AL B=33, t=574, p<.00l; Z|A: B=58, t=7.94, p<.001), <7}A4
3>3t <M 5> mE BAM FEAM o5 dehgth 2uAES 54 719
52 Al W@ Aol AEA AAE A A4T5E el e AAG
o Aol Frhsta el i ool B FHAN ACE vehkeh EF A
A5 B4 719 A A Aol gE Ao By NHE BA AZ4E5

2 719do 9 &EstE = Hekdhe] 7FAo] FAHA S

r
N
fru
-
o
L
o
5
N

<THE 4>0l M AAE mpel o], AEA A= V= E AR dIdFS VA=
Ao w vsHvh(B=.17, t=3.23, p<.0l).

mpA e R, A A V1Y kel Ao #AE A= Ao Sl
(B=.72, t=9.19, p<.001). =, &H|AFo] 7[YGoll g o Este h=ha AN =

e At FARAEE, A /9 U sk o Fobsl He A0E

Bk
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<ag 2> AzAx

.28(8.68) 17(3.23)

72(9.19)

B87(947)

<& 6> 7 A

7t 3R o =gk A 7}
eS| ° A< -

1| CA 9%  — A%y 43 8 8,68 A
2 CSR 94— 34 a9 87 9 AT A A
3| AR A3 - pAA A 33 5. 74 A A
4| AEA AE > A9 "= 17 3.23%x 7
5| 394 A% — #RA A 58 7.94% 47
6 AR NF — 7Y HE 72 9.19ssx A A]

x°=499.47, GF1=.856, AGFI=.814, NFI=.909, NNFI=.927, CFI=.937, RMR=.080,
RMSEA=.080

* p<.05, *x p<.0l, *xx p<001
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