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A Study on the Impact of SNS Ad Type and Product

Involvement on Consumers’ Purchasing Intentions.
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ABSTRACT

A Study on the Impact of SNS Ad Type and Product

Involvement on Consumers’ Purchasing Intentions.

Technology Acceptance Model

by Seo, Tae Yang
Advisor: Professor Kim, Jong Ho, Ph. D.
Graduate School of Business Administration,

Chosun University

To the development of information and communication technology, today, anywhere,
anytime can access the Internet environment and was able. Social network service
(SNS) are spread throughout the world and, accordingly, cultural, and economic
impact, the situation is escalating. Rest were new individuals themselves through the
new Internet environment called Web 2.0 allows you to find and create content
themselves with the users to share the information is appropriate for their own
purposes. Interactive free communication between users of Web 2.0, an open platform
environment such as under the emergence of the SNS, SNS was the site of a

Web-based community where relationships can be formed centered on common



interests can.

Through the attitude of the consumers in this study, is expected to help SNS and
the types of advertising activities to promote the purchase of consumer product
mvolvement for involvement and SNS through concepts such as previous studies
present a variety of factors, and types of SNS advertising Learn the impact on the
purchasing and product involvement, depending on the model presented For this
study, divided into three types, and the type of SNS marketing survey was conducted
on a total of six groups, for high involvement products and low involvement products.
Also showed a significant involvement and type SNS Marketing Advertising
interaction between SNS marketing that results in brand attitude of involvement and
ad type interaction effect significant results did not show, and the purchase of All
three SNS marketing type of ad purchase of low involvement products than
high-involvement products were higher.

The results of this study the correlation between each study variable to influence
perceived usefulness of the technology acceptance model and the perceived ease of
use of the SNS marketing, advertising easy and effective when you think would be

useful would be to know that was.
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(29 2-4] A AA 28 dEAA Fil 4]

Social Network Users Worldwide, by Region and
Country. 2011-2014

millrarns
2011 2012
Asia-Pacitic 4915 6159
—China® 2685 3075
social Network Users Worldwide, 20112014 “hes 327 el
iffions anid % change —|nonesa .Ia} 4 52 .1
bif & —|apin 39.5 447
1.85 —50uth Korea 20.7 227
—l.':..'ﬁ-j |_ﬂ|.::l Q.H
—Oither 028
Latin America 1918
—Bi1azil 757

—Mexico

—A :]
North Americs 1747
—Us 1578
—Cameds 00 161 00 149
Eastern Europe 139.0 157.4
—RUssE 521 519

- = Other B7.0 995

20M 2012 2013 2014 Middie East & Africa 1111 1485

M soclal network users W% change Sruaten Buops s 18%.4
=Germamy 25.7 292

Note: internet rn;{sm Wha use & social netwark site via any device at leas! —LIK 2249 259

I o n g e - -

Source: oMarketer. Feb 2012 hanc ks 217 238 =2
—{ il 158 178 w7 213
—5pain 15.5 175 19.5 212
—Other ™0 e w5 393
Woridwide 1.202.2 14335 1.6862.4 1.854.7

Note: internet users who use 7 soclsl network site via any device af feast
once per moimthy numbers may nat aod up bo tofal due to roundling;
“sxciudes HMong Xong

Souwrce: eharketer, Feb 2012

<Z&=# : http//www.emarketer.com. 2012>
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