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The Influence of Self-Construal on Risk-taking

Behavior

By Seo, Ok-rim
Advisor : Prof. Park Jong-Chul Ph.D.
Department of Business Administration,

Chosun University
Abstracts

This research examined how self-construal influenced the consumers’
risk-taking behavior in an experimental setting. Also, this study
investigated the moderating role of tie strength in the relations of
self-construal and risk-taking behavior.

The experimental results also showed that participants of independent
self-construal have more risk-taking behavior regardless of tie strength.
Also, participants of interdependent self-construal have more risk-taking

behavior in the case of strong ties.

Key words: self-construal, interdependent self-construal, independent
self-construal, risk—taking behavior



A 17 A &

A1d FA A 7]

Ztotsf Aol digt Mg d 543 #ASY] Markus & Kitayama(1991)+
AbEo]l 7] AAlS EHE EAE R 52 Bl #AlE EAR B
vl digk 7 7EA AlEA AFger ‘m¥A Aolbs| A (independent
self-construal)’ ¥ ‘A& 9]<&% #}o}s 4 (interdependent self-construal) < Al
Alstath. ole gk 7 7FA Apopef A il Q1A F7], A, Holrt A
o 9SS nHeE EAHoRE I dvH(Aaker and Lee 2001; Cross,
Hardin, and Gercek-Swing 2011). 53], #po}sjAle 3t wl¢- DH A
W Eo] o], MEFEstdel &3 AtgEclAl= FHA AolafAo], FFE
stdlol] &3k Atg Sl Al Ao oEH AotsiA el 712l A3 (chronic) &
2 43l e Aoz Huxa vH(Gardner, Gabriel, and Lee 1999;
Oyserman, Coon, and Kemmelmeier 2002).

wA, SH5E Aolsid e vrE AbEI A7) A4l RO o FA
H, & AMREEFE A7 AAE AeAeli, SyHE A2 vbeE,
U@ e WAl Abarsks Aol Aehr] uwiimel AR A A el
of A= AAZE B FAHE Srhe] Aofolrh. AWk o m FAFu Aol
de A= A WA sEoly A7, 554, 2glal Ao AeH
e oH(Singelis 1994). R, JE o] &4 zpofs A2 BRI o] #AA o] o]
A FAEH, & AR x3tE A xstar, 58 (We)ghs 3ol Abx

= Aol Astrh. olEld Ao m a] Fs oA AorsAe] g AL
He A% 0E AMEEHY dA, 49 &4, Yoyt WA ©Hin-group) T+
AAE Atold AM3A #A H x3E FAsH] 98 ARSI AEarHe w
2= Aol ZstAl YERETH(Singelis 1994).

53], Aaker & Lee(2001)¢] Aol wzw, SY4 zopsfd] A ko]l 4

Sk AL E S 3% 4 (promotion focus)A &o] s, Wkl 2 A5 &4 2}

[m



ol d Adko] 73 ALHELS Ho] =4 (prevention focus)’d &Fo] 73 Ao =
HuEgdeh &g A2 & zolsfAl > Q1% 54 (chronic)¥ W ofif e}
AAA F3(situational) ol A= HAsHE Aoz 4 dth(Mandel 2003;
Jain, Desai, and Mao 2007). o]&]3F S5 oz <lsle] nAE Ao = A}
ofafj A3t st oy AgEo] FHEASH, oY Ao wep Aol
o] 2 A vebdtE Aldoe]l By 7%= 319 tH(Escalas and Bettman 2005;
Jain et al. 2007).

Folrnt zpolsMat AEE VE AFES T2 FauAA ] A5G
o 5 &3}xFo](Aaker and Williams 1998; Aaker 2000), £3x 3 A 2 W33}
& A o] Aol (Downie et al. 2006; Jain, Desai, and Mao 2007), A #8]zFo] A=

~

(Agrawal and Maheswaran 2005)¥ ¥ (Krishna, Zhou, and Zhang 2008),
AERG7F Al BB 2]E%(Gurhan-Canli and Maheswaran 2000), 1}ol7F B
= HlX=(Aaker 2000) ¥ <IAFAFe](Escalas and Bettman 2005), H.sl= 3H7
o 7} Ahluwalia 2008; Banerjee et al. 2010) % B a#l= #IA (Escalas and
Bettman 2005; Swaminathan et al. 2007), Al#|% € (Jiraporn and Desai
2010; Ma and Yang 2010), &% 49 (Zhang and Shrum 2009)¢} 453
(Winterich et al. 2008) 5o WX &35 dWsta lon, Axof zlo}s|
Aol F 7HA el wEl AFEFTAETe] vE Aew dHA UAHEHA
Aola) Al AaFo] o A@So] @M= Ado] =9 Aaker and Lee
2001). 138 S FAE Weber & Hsee(1998)7F A Al ‘F4 744 (cushion
hypothesis)’ell o]a}H, G3F o]E4 Apopsl| A o] A3 Txin|aE0] =
HA Apotsfi A Addko] gk wlmAn|AEol Hlste] Atig A3 A Y ES A
S st 7] wWiEel AR A9 vdd Ade 9 Foete dew
vebwgth 2e2jar zetsiM el F o F3 3 AT AT g dAE W7
Mandel(2003)°l o]stH, 3 ojE4 Aotsf| A ddFo] &L An[A=lAIA A
A el gk AFFFAAT]l =A vERR =, 1 ol e #AE FTA
St Gz T4 AopsM o] 2 AM[ARtEC] FHol FER7F EAEA HW
ool thg 7ol &S F-rE Ae Bol HE AFFT ol

o =A Yebd s Apdelth

-ﬁ[‘%



A2d A79 &3

2 A= Weber & Hsee(1993), 18] 31 Mandel(2003)¢] A Al g ‘S 7}
A (cushion hypothesis)’e] s&57} EA o Fx71 Yehs Zo] ofy e,
o FUlA=(tie strength)oll we} 2 E37F st AY ofstd 5 U
AA szl ek vl el A 9 wetel A Sl s 57F A8
L oFao dE A=l wel olEdd g =R Y &3 A
s Aol7] ol 3 oA Aopal g dFel =2 AnAEY HY
4 T =l W g& S AY S fAAE Adow st

f rﬂlo ot nz
ml

in}
S

o
-

S, A2 938 WA saEe] EAT o FEoER Aol A o]

59 g FTA o] Erhi= ‘F4 71 (cushion hypothesis)' & A}
Aol AFA e wAS w o Fadd Ui gEE=Z sto] 9
FTdsS T T Ak Aotk Al FElA sxRe U EE F FE

Wi FEAEH Aotso] we hupEo] FBE

O

of ol 2AH Az

TAES B 5 Aok Adolth Teu B AL o8 we] A,
= Brdi Eee 77 AAAE ARFTAES T 5 A v nA
.



A3E AT 74

AL Aotalalel §33 ABFT BFo] e ATEBAL ¥
B, R ATE ekl 98 A s AAE A sk A2l A
= Aoladel e EATE Felsta, Aok T fHol wE 54
S R uA Fh A3FAAE VE EIS EdE dA7stdes dAstu
A S, A4FAAE M EAE Fal SPA AobAA S AW aHAEol
AgFT APl A YEGEAES nRand 9.

g i ASFel e F UM APE S ZHA AolafAl s AW 4]
TS HolA ¢S T Advhe AMES HFstaAt st

A gl AE Aol Ard Y@ aoF % olo] wWE AARE
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A 2% &+

A14d Ao} A (Self-Construal)

et

Aosl o] suxte] HEFT W 5

R

B

3, H5 s J4el nAE=

Aaker and Lee(200D)< 8¢k 39 & 9 e LRk H53i
(goal)7} A5l wA= &3S AA e, Aopso] 4 s A
Alstd et o5 Adel oJstd, s oEA Aot o] we AH|AE
o Bxe dAete FEEA AE o HA5FHVF =4 dvEwoen, ¥
e 3 oEd AotafAo] w& AH|AES 3 ER e dA st ol
Aro o3t A5g37t =4 vEtwth 53], Aotxd 23 A4l Ex
(goa)7} F-&& of wlAlA] &l gt 34l o =A vewd. oldg A
HE AAES] Btk BEE u FAAE AE Ao A5EHE 9
ANzt AMA S A A F E T

12]3 Escalas & Bettman(2005)2] o] olstH, Hadl= A4 g
BA=E AEste 72w YA FAEH, Bal= Aol dAT u,
In-groupoll Al A}85+= B A=+ ‘self-brand connection’ S B % 73A| 7)1,
Hht 2 Out-groupell 98] AFg %= B @l =3+ ‘self-brand connection’ & 2
A7l Aol Asttke Aotk aEu Bals Aol EYXE A=
olegt T¥7F W= vebwth olE g ARTF vERE o]f& AolrA
Aol A In-groupdl A& A4S 2753 dX & ANEHE BAHEE 5835t
HE Aol o, Out-groupdl A= Aalel 153 43 58 AAEE= B
A=s Jotd= dFol Astrl wigolth ANt o5 A
Infgroupfjr Out-group®] <3gFe] A H] =} X}OP‘SH” 354 A
vs. A& EA AotsA)el wet 2 A VEdES FUHH R AASHL 2
of. B4 Aol o, Out-groupe] A5, A% 34 2 & A3 ¥



st FEoEA Aot o] mE AHAEANAANE A= OIU]X]
o ‘self-brand connection’e] =A YERGOH, R SH5AH z}
ofafjalo] £ ARAEANAME Bz ol x|t -t%‘i}% u] ‘self-brand
connection’®] © YA YElWTE Iy B = ou|X]7} E3E A ks A
Qo= =32 zpolaf A A5 o)E A zolaf Al 7holl ‘self-brand connection’
o] Apol= vpERUA] &kt

Downie et al.(2006) AetafjAe] F 7FA] {3 o] 2] & 3E(goa)E
AGA Fst=Aol ek WAS AAstaL vk B AFAde o, =
2] = } Faidl Ades A AHELS /)93 E X (personal-goal) & A &3t
ZE L ‘in-group goal’ol X9
& Fv A2E et O] g At dERd olfr= AdE o &R Aols)

)
I
H,
o
}q.
lo
Y
)
B
(o]
o
o
=
o,
ot
tlo
By
T
S~
>

JHA BT tHE A}%Ol HstA Azbsts A #As T Aol Ash]
ot wEkA o oA Aota o] w2 AMRES oY HRE Akl
AN Aess Wol ﬁ@EPW, Ml 53243 57170 FstA v o, =
A Aot o] w2 AMHES HRFOl W 223 Exe] Wiy F7t
ZAotAl veEbd T 28a ol Hie dd des AYshA &g B
&g o] | YEtu, S35 dd o5 o= Ad3Fol At
L ep o

Isikman et al.(2010)2 =#fopsirde] CSR&EEel wigh 7H1= A
(personal relevance)dl "X S 1zl =), olE EA A} ostH

594 AotafAlo] H& AHAES ANAAR] HRE FetaL, i A

S A= 7HAE 9 F87] witel CSREE Hgk Al A=A (vs.

social relevance)°] & W T 7P © ToAom Hristrt. A,

ToEH AotefAlo] L AMAELS gl Wig HAE © F

of Abgle] o L FEYE A|Fsts CSREES U sojd oz Hrhstdlth
W3k Swaminathan et al.(2007)2 ‘Aol7/id A2 IA (self-concept

connection)'?} ‘B E= HAbx] AFd #Al(brand  country-of-origin



connection)’7} Apotaf Aol FEFs WS £ US5S AAStL Atk A A e
ostH, HHA  AolalA s Aold AZA FAl(self-concept
connection)’} & Q3tH, FEo|EH AolsfA] ol A= BAl= ik 4
A #A (brand country-of-origin connection)”} t© 583+ 2o 2 vhebyit
At o2 AWAELS 7FA e Bz #Folsld (self-concept) ¥ Y
st A e Bal=s A #AE ddste Adew deAd o, o

l
A BA= #AE anAe] ofodlEE S RAS:

i

>0

2 FTQ3% Feko] Huh
53] ‘Anz-Bas #Ae] AUl Heoid AA #A (self-concept
connection)'= AAle]l ololdlElE], zt4le] 7hx], 18]l A4le] & 3E(goal) =

FH A" Famount)s oWt weba Hold dA #A
(self-concept connection)’7} =t A2 AH[2F 7Q1e] ofo]dlE E] 7} A
std F des v Eh

71 Aol st JRUHQIY Aporsf A (A ApobaAlvs, 4w
&4 zo}afa])e BA;M= olu](Escalas and Bettman 2005), FiiT A5
H(Agrawal and Maheswaran 2005), E-eH= 233 7 (Ahluwalia 2008)°]]
e MAE Ao dEA vk 53], B AT 594 AolsfAo] =
2 A9 ‘Aold AZA A (self-concept connection)”} FE= A A YE}
Y, 2 ol e ‘Aold dAZ A (self-concept connection)' = A H] A}
22159 i (desires)s Ed3tE 7|Rbo] Hw ohE Abgd AAlS SRS
= Edi7t H7] wifoltt. el HHA AolsfAo] L AR[AEE A4
59 ‘Fopshd A #A (self-concept connection) @A o] F-A Al o dFS
A= =SS Rhetete = Aol Aetrt olef gk whabEAe
o 93] of7jd & e BA= EHEWIE HASAZIY e
A zpors A Aol ddiHer Astal ‘Aobrid Ad @Al (self-concept
connection) 7} YA W, FAZA AR thek whulS sk = gly] wjio] ©)
SR dojuA k. w2 FEo)EA Aofs| o] & A fol= Aot
Ml AZA #A (self-concept connection)’ 7} BAH= HF7p A & =
vk mebA dooEH Aorefalo] FEYA= oAM= BA= HEW
g7 ANAd-BmaE AAVE w5 B E Addgle] YEUA Hh

of ol

-



T AvEC A dojA] HAE= dakx] dAA #Al(brand
country-of-origin connection)’= A}7] 7] o= 4 olo|dlEEE xHs}
], Yol7b tE Atdae] #Ad FEHZ GFS 1 F
2 Aol Aol =2 A= ‘Bz Hdakx] dA %ﬁ](brand
country-of-origin connection)’7} t] 83t/ @ th= Aot

€22 Jain, Desai, and Mao(2007)= 7191 % el AJg(F, Ao}
af Al HFsHEFA Wl dste] vdetal SHEE AME S AAE

AuFoldvs. AAFAA) JFol B ARES W 332
=

;|
3 B3 ol7] wjEo] e AHost= %A (defining feature)o] F
, Mo 2 Agkel AnjaoAls AT EAS Ti3 oldfst=
Zol FostrE Y AEdE Yele oY £ E(characteristic
features)o] FdA o= o #AS WA Av 1 A¥, HAFI A (vs. FJ T
o) Aol an A7t MFst AN d He A S o Eo] A Zst
= Ao R UER

2. 98 FF(risk-taking)3qFol nx= A3F

Mandel(2003)2 #fotsf2jo] Anjate] 9@ F+ d&ol MA= a3s &
HE L vk 53], Mandel(2003)> $1¢ A4S F 7HA4 9RAF4 9
&, financial risk vs. AF8] 4 $13; social risk) 22 FiEste] YA zlols|
A AMaro] o anASy AEIEA Aola|Mde] Eo AH|RSo 9 ax
2y gl digk Apol 5 wrelwWlt). o] Ao o, o oEH AopsA A
ol =2 2R AE(vs. FHA A7 Aol =2 LHAE)S AR A 9
d2 @ FoeARt AFH Ad2 ¥ Feke Aoz YEy

AbgbEol AFEA S F Aol diE AEAS & ul, AR olEH
Zpolaf Alo] = An|AEES FAZ Ay i3 52 (approval)d FAH A A

o g T e]F(embarrassment) S BT A 7beh7] wo] ALs| A 91



o gk 38H Aot FAH A BFE A ot ey &43]1
AR AAFES T4 Adrvde FAA Add 0 B2 tsAE 77
A Aol ojt Aol s el o3 ARG ¥ AA A
Zteo] FHws =7 "u asEr 439 drdM Ao &R Aot
=

Aol we 2MAS(s YA AN HFol ¥ Mol AHHA

2 9¥3)y= ALE 4 ¥ (social norm)ol ™, A8 A RS =

AR AERY FEoEA Aot o] wE AH| A=
A Y FastA AAE. 2B R QFA gapAge] g dEoEA
Zhobaf Aol L AanAbEe] Bu o A3 9ATFS B Zelv. ey
Cushion Hypothesis(Weber and Hsee 1998)Dol] ¢]&}# o]& 3t o =& A ut
e Zdxs 2=t O]"é—% TV AES] A RS HEe] 9]E 3]

d

3 g gol Wbk A xﬂAl*c‘?}ﬁiD‘r. T ool FEaNAS0] A5
Al AHslA WE (), AP, BE) BE ATA g@el el o ol f

Frhs glolt meby AEo e x}o} Aol e AHAES AT, 2R

I

2 AE A tdwE Fgrsta Q7] wiite] olFo] ALY AFA fF e
EF5E = T v AZetA dd. a9 uE AEolEA zlols) Aol
AH S (vs. 5 HA A7EA ko] =& MRSl A4 fEE o F
Tetth= Aot
3. 45 4 EQo nXx= I

Agrawa & Maheswaran(2005)2 A4H|z}e] zpola| Az Bl EQl4F
of g HA5g3el AolE mEEATE B AT ostH, HdE Ed5F
o] & Aol 'EAY Aolet UXA = Arok(chronic self)' 7F A A;

Ov
_EL—~
%3
k)
HU

ool EdA st Aol Eu Y BA=ES ¥ = HIbe
A=

A= BQfEo] e Aot ddE Aolet AAa z}ouprimed self)’

Ry

1) Weber, Elke U, and Chrostopher K, Hsee(1998), “Cross-Cultural Differences in Risk
Perception, but Cross-Cultural Similarities in Attitudes towards Perceived Risk,”
Management Science, 44(September), 1205-1217.
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2 X1 A (self-image and product-image congruity)oll oJaiA] FA = 7] wjio
A4 (chronic)ql FHA ApotsE Al AFELS AN 2FdA AAS

Al MEEE E5S FE BASE ¢ Folshy] wido|th, uhEhA J/;u]
AHE0] Aol A H A E(target brand)oll Whet AT s FJAT uf, zpAalo]

Asgk BalErE AAlE 2de] Zpolr]uk E3E(chronic self-based goals)&
]:]

FEAAFL M@t ol @ J0 e Bd=el 3 ¥ HuE A
U 2uAES BAEsl A0 B gopst AgEo] g AL Foll
W, w9k Al A gote A Fuol o el@a %Tﬂr(aﬂ, o7t

gEg BAE BggFo]l e AWAEL B tid Bws) ok

W, ST Ade AUA 23 Q7] g BUeFe] we Ao o
Moz oA Aokst ANE AokrHys. A Aotsh AAHA g
Aoh) BAEd hd #AYS neldtel AP BASE U Bogoz i}
stvh

AWrA 0w AH|AEE ‘ol wie] WEE /A, wiAge] wWEstH
=< olgA A AA, o' A E 2E AJA, ofyH™ ‘ol AV E
AE AJAS} e v g 2 A s AP "k olHd &
Wty ##E sl Krishna, Zhou, and Zhang(2008)2 =}olafAd o] &7+% It
(spatial judgments)ol WX &3S AAFFAT. 25 Aolaf Ay wEE
71E AgEe]l FE AosiA o] ASA A (social judgments)el WA= &
HE nF PG AoAA B Ayds F 55sdL B 5 Add 53] olE

,10,



< Y A F A R oE FEsI e, 1 ostve Ead g3t
4 ek (context-relevant spatial judgments) ¥} ¢ & sty ‘W2 d|#H F
HA I (context-irrelevant spatial judgments)' o]t A Z}o| A= AH|2FE 0]
e wol Fojsopsta, 2l 1 FARZ o=d AusE Aol 27HY
(o], direct distance bias, elongation bias), FA}ol| A= AH|A}FEo0] W Ekof A

o

#A gle 5AL T, 28d 540 WS ¥ 3ol agE k()
Muller-Lyer illusion).

715 Al oletH, Z A oAt AS o)A Aol S Hm
=¥ = 7 7FA AbaL Al Al(systems of thought)S #Yal AtH(Nisbett et al.
2001)2). =HZA  ApolaAo] L AHAEL BAZA Ala7 (analytic
thought)o] =& Wb s olE4 zlola|y
(holistic thought)* 2] 7 3dko] s} A Alae W
el tigh iE2l(detachment)E, 18]l AA A Alais gt sk 2| &4
Egreta vk a®7] Wi 59
(foreground) el F2 Fo= 7] &0l HE(field)= HiAF
o EA Aotaf Mol we AMAES MHH HE(field) EFol 795 71&<
U 2 al A3 EA (vs. FHA) Aot o] mE ARAES FgHS W
goll oA AAE2 Almy A4 zelar Abge] B A (characterization)oll
o) 8-S HF=T]3),

uepA ols Ao o, HHAH Apotal A (vs. Ao oEH ApotalA)
o] EL AWxEL 9wty #ed T4 Ak (context-relevant  spatial
judgments)ol| Al wlolo]~E ] {telg o, s o)EA zpolal A (vs. HH

A Folaae] e auAEe Wy wUEA L Fud By

=

R

o AH|AEL AAAH Aa

1%

o]
=

v
J{m
ol

o

=

4 Aolsldel Ee rnAEe A
]_

_‘_‘
s
rE
[g:1
oz
fol

o

(context-irrelevant spatial judgments)oll 4] w}olo] 2~ Adko] | 7}FsA e}
i
AA

2) Nisbett, R, E., K. Peng, I. C. Choi and A, Norenzayan(2001), “Culture and Sustems of
Thought: Holistic versus Analytic Cognition,” Psychological Review, 108(april),
291-310.

3) Choi, Incheol, R, E. Nisbett, and Ara Norenzzayan(1999), “Causal Attribution across
Cultures: Varation and Universality,” Psychological Bulletin, 125(January), 47-63,
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5. &4l nA= F

Zhang & Shrum(2009)2 #popsiAio] Au|ate] F&4 An|d o] wx|
= E9E A ol Al ost¥, FyA Aol (vs. AE o EA
ZbopafAl)o]l 2 AH|AbEo] A Q] WEF AH|(immediately  beer
consumption=%% a4l ta FgH< HEE BRI a8 593 A
ofafjalo] =2 AlHES FE AVl FR(peer)7t AT W o F7HsA L

=
o, R BEeER Aokdlde] ke AgEe % At Bt £4

o om

dutyg oz FE v P= VIE F —.ﬁ(pleasure seeking goal)’ ¢}
Apob A EF(self regulatory goal)’7Fe] WHH(ZFS AA)ol o&A Hutd
o add ARAE Al Aol FR3E| o] &b, FAA A (], 2FH
Aot 82 AA(; HY A=) Afolo] Melo] glojA FFel dd &

A e AT sy JRA A ARl AlefEw A FAE
w AFEel § S Adgol 01%2—017@“4, AT A A dFS A
@A "k ol Apolrh Al Aol FFol it Aot Al HxRE W
s WS FEsHA B FE e vAE A olaL AsehA] XE sl

oafjA fEEv webA FEoEA Aot el =& AMHES Aol =H
-3 (self regulatory goal)'7} Zstal, @2 AopsfAlo] w2 AtdES 7%
& 3 (pleasure-seeking goal)’ 7} 73&}7] wjio] A3 o]&EZ xfolaf A o]
E> AR ES T4 &HE AAlstele Aol Aetw, SHA Aofaf A o]

- H 1

=
e Aol mEsh dAH WEL F bsAe] kb Aol

Ahluwalia(2008)= #}olsjAlo] Hal= &4

o
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Sol mBAES FFuAS FAYY Hal § e FAEL 3] uR
A7k AGAL o e detn, FE54 £ . Wl BHA
WF 2 T FEIEY Aolsdol e AFEEYH Aol
AW 2ulA5)e mHAEs fgRds ko] WEel S4e fAQT &
e 7] dEd] AP B Aot da, £85AE o W 9w
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4) Cross, Susan E,, Michael L, Morris, and Jonathan S, Gore(2002) “Thinking About Oneself
and Others: The Relational-Interdependent Self-Construal and Social Cognition,”
Journal of Personality and Social Psychology, 82(3), 399 - 418,

Aaker, Jennifer L. and Jaideep Sengupta (2000), “Additivity Versus Attenuation: The Role of
Culture in the Resolution of Information Incongruity,” Journal of Consumer
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Banerjee et al.(2010)2> ZAH| x| zpolsjAl o] JAFAAH O] JAA|RE
(cognition mode)dll G&FS "= 7]1E 5 (Monga and John 20079)E
B2 A6jze] AotaAe]  HAME= FA(prototype-based  vs.
exemplar-based) H7F WA= S35 AHHE I Y 5H€H 27| A
o] o AFEL B W H (de-contextual)o] 1L TE AlEEI IS
A7l w o] Baz=o] FA X o(example) Bt @ F o] FAA O 2R
FAE A BAl= Ade] =7 W s EA zpola| A A
A, volrt tids Wrre w wehs
Jd BrEAE REel © #HEo] Q7] "ol o5 B A% A4

LA

A Al =2 anAES BA=e FAAHS d(d, A4 TV)Eus B
Aol FA44 A4, AU 2ed)s ¥ soAoR
2 ABolEA AotalHo] w2 AlgES B F4A AAl(d, A4
2ef)E T Bl FA AR o(d, Y] TV)E t] &40z rtst
A
7. Faeto] nx= 4%
Polyorat & Alden(2009)2 #totsfi A3 NFC7F Wl aulgare} H| 8] ul g a0
gt Bd= B 9 Fujoko] mXE s Ayra Qv #AA,
NFC7F 2 5ol S84 Aotsdo] 2 AWAE B2 LH|[AHE HH]
waFnET vlagarel] gk vt ¥ soF o g yEryth 2elv NFC7t
we Afole 5854 Aot o] w2 AlgEo] Hl PRt AR ug
of dig =7t ¥ s or yehgon, sHA Aola|ilo] vk AlghE
< HHag s tE vagaed iEd BErt ¥ soFow eyt 59
Aol = NFC7F S 4% F3HA AotsiM o] w8 AbdEo] v B|u3

rie

Psychology, 9(2), 68 - -82.
5) Monga, A, B. and D, R. John(2007), “Cultural Differences in Brand Extension Evaluation:
The Influence of Analytic versus Holistic Thinking,” Journal of Consumer Research,
33(March), 529-536.
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auchs wagael g Bt o B4 ded g dastgod,
43 G2 AIh e ol R Aokl At WAA Fx gkl BUA WA
SeA 4BHQ welmst Aeld AR A4gPs] el

AvA o %A AopslAo] e AuAEo] Al A

HA Apolaf o] H=2 AgES i A7 Ao F
de F Zstth whebA =y A polef A Aol =2 AH|AES
‘1A PGl F3H F(exclusively-framed promotion; ©fl, A 5T
=il | Qe 553 A 23 & w A= Fxe 73
At wEkA FHA Aots o] w2 AlgER
ge Fxdefor <3 T =rt =4 vEwo. 2y
Winterich et al.(2008)2 A& oE% Aopsio] e ALHEL oo
1] A ‘inclusively-framed promotion(d], @724 <<l)yel &7 ¢ FAHA
WS B Zolgte d&sia o, Al A SH5H Aotafo] =
< AHEEFe AeolE HolA skt wEkd  FHY #H (579,
exclusively-framed promotion)el] w3k HES-o] JojX= SHA Aol S

A zElapE el oo R FolAo R whgatt Ao e

ﬁ.'L
2
ANy
ot ol
Lo
)
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r]I
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e
o
o

9. ‘self-gift’3Fol] nx&= HF

Weisfeld-Spolter & Thakkar(2007)= A}olal| 4 o] ‘self-gift’o] st El:=
o} ‘self-gift 7Fsd ol v A= &3E AAsta ok B AFZAY =594 2
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P ol self-gift$ o el sz oz vedrh 1 ol

= 595 Aolsdol e AgEe]l A I &7, A7) FEAET, 2]
% 870 U@ 5717 s wEelth wuz AseEd 27640l
Eo AHEL ‘selfgifte] UF BErF 9 sodoz vehdd 1 olfE

CE Age BE B 877k Zeta, vE Age] &30 g #3357,

221 8] vhel(wish)ol U €72 A ste s S7)7F 2487 wEo) ).

_‘_,
2

10. Ao nx= d3F

Ma & Yang(2010)& dAAES 5 7FA  #3(incrementally new
products; INP vs. really new product: RNP)o. & -3} e] zlolafjddo] ol&
GAA Foll m A= EHE 2#ZSAY. 974 DskE RNPw INPel H]slo]
B AlFa 553 sdgo] wAvt 7 v @A (risk)o] w& AFolth

Fobal A2 f13doll tigh Azt sgo] g 3ol thE7]
i 7 7EA HAlAE gish R o WstE B Fo R o4t
. F o FAHCR o] AFol FFE U= AFol I oEH Aot
iAol =2 AlgES A7) Astel A dHEd AFAES v o Z RNPY
(A ARG o B 7HeXE = Zolth WHE S HH Ao}
Aol & AFFES RNPO tial] sgrth= A4 e o Fo&5 7]
o Zlolv, e INPell tiefr = FHA AopsiA o] =2 At E(vs. &
T o EA Aot A)o] AlFoll ek AW I & Ao oAt oo

0l
= INPo| 9siA Ala¥+= #Agd SE2 2 39 (incremental benefit)o] A}

o

k)
_v;
R
1 4
N
N
N

ANE9 FAAEA B E (promotion-orientation goal) S FEA| 7| =d] FEE}
A k7] wFolth olE Ao wpEW AlAFE Halo MEEol wE Ao
219

= 598 Aoldde] e AFEe o B FUIEE ngon, F4
Azgol e A SYA Aoldro]l we AFECE FEATH 4
ofsiAle] & AlgolE Fujelwe] tak Aol vhehtx gkeh EH, A
Eo) A8A 9ol Fred u, S¥A gopsiale]l Ee 2uAELS RNP

= 4 ®ol Addstsloy, dzo|EA Aofsfo]l w2 Atsh=ol wlgte] INP

(o3
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= O AA dEedin. eo® Ay el FEUA o, AEFAY MEE
of #AQe], SHH AolaiM o olEH AolafAe AF AE ol
e A 23 kT

283 Jiraporn & Desai(2010)2 ZH]zFo] #lols]do] UEHA A=
T8l A= ZIE nFedv. & AFAF ostd, BUEY A A3
(non-network product; ¢, Ax}e=])e] w=ZF H uwf, &8 =oiste] Wt

598 Aolalde] we  auAES  AESHAT  WEHY A3

r?ﬂ oH o

o

(differentiated but incompatible product; revolutionary product)S A% 38l=
Wb &z A (status quo)oll theh Aol wIzksk Ago]EA  zlols A o]
=2 AEEL Y AHIgHAT &34 AlF(ess differentiated  but
compatible product; evolutionary product)< © XA &3dt= ZHoz eyt
W2 JEY A AE(, Fdidsh o =52 u, v& AtgEd 2 stst
715 Fotoks HHA Aoleflo] & AEES UE AEES AHZAA
el FAS BA zigtow, YESA AFAA s8dS F e 18l
o5 ‘W AIHAN S e UESYA AE(ess differentiated but
compatible network product)’& © FF3t= Aoz YElWth gy o2
Atghate]l BAE Foke A oEA AotsM o] B2 AR ES HE AR
=9 Aol FFet= AAE Ao, o5 AEIARE st v
E 9] A =E(differentiated but incompatible network product)’o] 3+ A&
7F A WErsth
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A 3% M H

Aaker & Lee(200D)= A& ¢F 3|9 &9k wdd Lnjate] i
(goa)7} A5 WA= BHE AXSHA, 43T oEH Aopsio] =& &
v 25 o] 2pale] H3iel dX|she FdxH Ao o A5anrt =4
Bhuton, wtje o ofEA Aol o] w2 AM[AES IYHES} dA
gt Wolxx AR g% A5aH7t A vEwth 53], Aotxdx
a1 3 (goal)7F & wf wlAlA] W&ol thgk 3]4to] o =A UErs
th olefgk A= AAlEe Hxet wAA] go] 3w FAAE A
2 AgHe A583%5 ¢ AsA s LS AAEEH. iAo w o
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=PGA AolaA] Aol =2 AH|AEo] A gre] Fsh, wig®

%% o O © gul

BEelEa Aot Aol we prlgel AYsAGPel Atk 4
olth mF, A s Mt fRFTAEI B Ma & Yang(20100= 214
E ol g7 Amgo] He 73%, 294 A7)a o] Be AMAEL A
2ol die $A45 Fosteds AFe] syl wiel 1ovkE A9 A (risk)
o] ¥& AFES AEsrt= Aotk 18 1 Jiraporn & Desai(2010)= AH| =}
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M 10 3EER Aoty el e 2MAS(vs. FEF Ao}
AN Aol ¥ 2HAS)S AVAPYF (s, AFFTH

F)e B Aot
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A2d 89 EA7F AFFT FF vA= IF

Mandel(2003) Z}oldlj A o] Anjx}e] 1 F &0 vA= a5 A
Algkal vk 1= 9139 AdkEs 7 A AL FA #1385 financial risk
vs. AF3 A 9135 social risk) &2 FEE] ZHEAH AolsA] Ado] e &
H| 2530 3o &R Apofs A Agao] =2 AnAEY] EAL dqFol o
st ztol & whslyith. o] Aol ofstH, AT o|EH Aol AFEFo] =L 4
H S (vs. 5 271814 o] =2 AvAE)S 2134 9 °d F
st wbd, AR 98-S 9 Feke AR YERTh oo maw Al E
o] A3 TS FTEA e JAEAS T W, FEoEA AolalH
o] 2 AMAEE TAHA A gt F<(approva) # F4A Ao o
3l @33~ 2% (embarrassment) S 5 X zbalr] wfjFEo A3 2 Y Ho] it
sAAR Aoet FAA Ay BFE AA st 2y &43]9 B
HES 44 Adrvds FA4 Add 9 B TtEAE 7] dE
FAA Aol & AFo] A Aol o AFEG © AA A7
o] FHSS /A B agEz £43)y BN F3oEE Abols] A

i

of B 2MAE(s BYH AN Aol ¥ pHAE)] AaE 91

10 XU

ol

= ot dubxow 93y Al A Tt (social norm)
o, A3 H S HHA Ao o] mL AH|AERY FSOEA Afof
< A2 ET. 2R AT oJALEA

5olZA zpola|Alo] o AH|RFZo] @A zola|Ao] =
< aHAERY ¥ A3 IAES Btk Zlolth. 1wy Weber &
Hsee(1998)7} #|A] &k -4 7} (cushion hypothesis)oll 2]3FH | o] 2|3k o =2
A de] A3E Fev. olg2 T AaH|AEC] WmAaH|AEd] Blsto] ¢
A3y Aol dolrkes AME S AAIEE =, L oolfe T A AE]
AXE] A AR A HEYA(Y, §85, FE 5) waol AFA el
el o ofEve Aotk wekA FAVEE S =g ot T olEA
Ztobaf Aol w2 AR A ARSA b (A

EE 5o BR
U7 wimol olEe] AAle] AFH e e & F Advtar AEiA |
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o YRR 3EOEA Aokl e A4S YA A/HA A4
gol e auAE)] ALY APL o FP@TE Aotk ARHoR of
5o FTagelA Bre EA BE AHA ddY JBL @
&2 AASGE Tet B ATME R FAelYst ohe BEstel
AEH A AR FUgE)e] ahel s A gl dEgEst vE 5
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A3E A= HF

oA Weber & Hsee(1998)2} Mandel(2003)0] A A 3= FA7FE =g 9
N dsoEA Aolal A s Ad anRtEo] AFA E oA F9

A=l
Si(peer)5ol =A4E W AdFTd S BY 7 A= AASAH. 19

U 2 AFqAE olE5o] AAEtE TVl 87 A w 3 Ay
H = Aol oyt FE et AME A A, & FEekY FuiAd = wel g
d Zew ottt Fdige v A== A Bl AR %ol
U s 52 74 Aey sl d5s Ay bRl o8 44
H, 2 Ao wel Z3 f @A (strong tie)ob oF3F fof @Al (weak tie)
2 FEE G (Granovertter 1973). o213 U= A3 A A = Ehol A

Qe AL NEeR TEAH WA

= al
oF ‘WA IA'RE FLEIHE 5 At (Clark et al. 1986). AA= 2 733
z

FroE 7H A e] Apolo A wAlEtH | ALFES e S Wi
stz sk o FE AshA =71a Aol s w571 et v w8 e
bz olEFH < AgS HolAl Huh vk, gk FulE kR didate] @A
M FE A E w3 AFAAS 7 AFEES el digte] 17k
24 =7l A o9l 5 Aoy oS =7A Fa AVIF4A A<l
X8-S ®olth(Frenzen and Nakamoto 1993; #7441, ¥FE2 2004). uleba
A2 Mol Ao oEA AotsfAo] & AMAES T TRV}
A 1 Y TERE w7 A fAdFTAEAES B 7 s Adew 4
Aottt olgld A= AFA Y@l TR AAE mokF ] i
of AseolEA Aol o] =2 AR[AEAM fFFFAEo] HEE
Rolgts ‘TR it oFEX=(Weber and Hsee 1998)'9t= thE w7 Y& 9]
thoojoll & A= AFA @l A o olEA Aot A FE A
U 2uAEe s s855 54 ddids wigsts 4 vl 9
AFTYsE T F As Aew e, oled 4% FAd=t A
& wiw yebd Aow ditste] vea 22 7HES AR
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7 20 AFA A, FEER Aol L AuA
9 YIAFTPE L 299 FUZ=I 2 d(vs. FT
0) Eold Aoy, ¥td FUZ =7 *& b H4IFTIF
Z°E Ao
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A 47 o Bl AL

AlE d754 R AI4A

B oATe] BHe 2 T b AebslA AREYH AolaA] vs,

Bz & Aota| el upel TRAOR APFTAFe] 2 vhehteA

2 gvnE Aok Z 594 Aolay 4ol we auAEe] APFT

e molA, W gelzge A AuAEo] WANYFS Holt
i= Sy

87 SlaM ol <A 1>1 %), ‘2ol £98 GrhAl'e o] g3kt

(nt
i

o

=

S 589 (dAk 27, oAk 31W)ol ZAel Felstgord, o H7
Aoksd AFEPWF)T 2ok £PELS o] §IHUA Bh G-EAE

f
>
n

o g

ggol e dFHFEEF)S SASAH
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o 9H& 3o 1000 EIHAES
g5stelal steAE 73 HAE HER SASATH-3FANA 33 74A]). L
o AHzEe] zpopsA AEE SAstA T, Aot A S Singelis
(1994)7} 71¢3lal Escalas and Bettman(2005)0] A|A gt H =& AF&3FTH
(594 Aotaf Aol tigh 74 A= A& 12w, do o4 Aops ol gk

A AE AR 12RY-34 F 3T A2 49 TR,
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A3d EA2A3

e
o

Aolaaiel F kA AFe] mE ARFTHBE Bolus] ishe] Aol
GrHAl Ao g % Y AP

A FHEE SHHSF EHER G
L EYUEE (AAS AAFYY. 1 A7 <7 1> A daal o] =Y

B ANAEN2)E GEIEA i wE A4 (:122)0]
om, WA FEAEH Aol HFol ¥ ANAEMm=3DS
AR H145)0] EA e (E=4924, p<00D). WA E@AH Aolal A
ZH]

Agel APFTAG] B W, Fm)EH Aol 4

Y
o
- -
ol
=
>
ox.
otk
o
H
¢

o,

| J
o] o xuAEo] YT B Aolgh: <A 1> EAFH F
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A 5% AF

AlE d754 R AI4A

2 A= FA7H (cushion hypothesis; Weber and Hsee 1998) A1 |
Algt A2 A g FRe FR7F EAske AF, FEYEA Aot
Al Aol 2 aHAso] F AAF AT Hole=AE HEoaA
v = Tar EAHYE 3 Ta5vt EA5E A9 a19x gL A
o wa} Weber & Hsee(1998)9F Mandel(2003)0] #| Al g+ A 7FAd o] &3}
7F gl des AAstaar strh 2 Adol e 2(Rpobaf A H A
Zbobsll Al vs, o) EA Aota|A) X 3(EA L vs. Aol vs. oFSH
dHE A 2+ glew AAsS o, et 1809 ol A7l Frhstitt
(& 747 vs o1 106).
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A4 SuAsd Aol dA B FeNRe ddslm, 5% A
Aol WAE Roleks AR AUk Telw Aol A FHAE
B fodE 22 R Fak EAA St FRHEATES 5] 95
of SYER el A TFOE TR Al FES Sk WA FY
Sezo] obF AT AT Yow A AUE YRS HYu, e Pgue
P obF WA GAW AZ A3 AWE ATERE A AT FEF
St 2am Feael 598 ok AT gl AL B4 YEES o9
CHE 57 Bube ddoR AP HA) SHES A IFOE e § BE
O EARA g TFS FAAL APl Felsm, BRI EAdE F 1
Fol dAAE T eHA F @ SEAN el SHES vk 1
% 607 P9 MA<3 X 60W=180%>). 1) AEAZe] oA Aol )

-
o
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i
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ol
32
£ 4

g ZhALe] BAIE 1HAE ‘A Fow

aefar SYHE] AetaiA o] F¢ 2 Escalas & Bettman(2005)°] #14]
247 w@er SAst] 5 oAY P HdAelE ookl k(e
HlEAbel Ed R ). Aotsi el i AFSAe] 2 § SHAER
e e SHA=EY FEA Sok5r] A 7he vke] Bl FHoid o
AZE A E AlAsH skt o® mhxeh Aol Afops e F 73
of mE AAFTAT WAUSTE dotry] 98 =otF7] Adel FeFt o
ok FoletA] G2 ol Sl Wl AR Aol AAsA sk
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A3E £A423

oo
il

Aol Aol e FEA Bl i Ad"olRE tidom, Ao}
AAF(EHA Aotsl A vs. Az ofEA Aolsi A3 ol
) E SHNTR AAT Log*Linear 2d E4E
CATMOD A+§). 2423, #popaia] F o w
o7} 10% oA FeletA HErst = =

o

2
=]
A2 AdFe] dickes | #ol Addst o (Fo]:35% vs. B5:257), W

S | AR
W2 B5Ed Aota)d Aol £ 2uAES FOYHEP) R B A
hekE34) S o %ﬂ/ﬁ%aﬁ> o Ut £8P 2>elA o=
Ly

el et el £ FHI FAiA
oAl UEbRtH(y?=4.23, p<.05). TAIA o ® A wd
o] EL pHAEANANE FHAEL wE ALFqet BG 7] FAF
2ol 7t Fr et A e YA A Ty = 069, p=.793), FZo|FEF Ao}s]A
Aol e vAEL FuldErt A(ehe W RAdih(Ad el dishr
O AYde] dichE s diehe o ®eo] Adess Aoz Yeldth(y® =
9.774, p=.002).

-
97 Ao}l A 4y

<Y 1> AT Aopa el 29 A5 e F i)

433

40 | PR | IFE)
40 4 40 4 36.6
30 4 30 1
233
20 T T 20 T T
SEYUS Gt RO Bl N Gt RO 2R
E2 A zjols|Al> IR EH Aol
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<E 1> B4AT
A= k3l 0] AR R Z7}E A
X}-O]—%H /}_' = LT o LT T RN |
= e} = e}
sgq [0 S 2l A - o,
179 (56.6%) | 13%(43.3%) | 18%(60%) | 127 (40%) =793
3 o)E Eh B 24 B fr x? = 9.774,
| 77(23.3%) | 23%(76.6%) | 19%(63.3%) | 11 (36.6%) =002
H Chi-Square(x?) p-value
Ztotal A (A) 2.87 p=.09
7 =(B) 5.81 p=.01
A XB 423 p=.03
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