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ABSTRACT

The Effects of Corresponding Time and Form toward
Negativity Publicity on the Market Performance

by Ahn Woo-Joon
Advisor: Park, Jong—Chul, Ph. D.
Graduate School of Business Administration,

Chosun University

With the growth of the television and newspapers industry and the
developing technology in new media industry, once negative
information about certain companies is disclosed, it is quickly and
widely prevalent in marketplace.

This study focuses on the negative publicity about company and their
products. Namely, this study presented how inclusion effect supported the
relationship between negative publicity and market performance. According to
the results, the sales of the products with negativity publicity was
decreased after they contacted the negative information.

Also, after negativity publicity was happened, it was appeared that the
negativity image spread into other product lines(spillover effect; inclusion
effect).

And, in that case of the products with negativity publicity, compared
with refutation strategy, improving strategy(correction notice) had positive
influence on recovery of sales. Finally, as the reaction time toward negativity

publicity was faster, the market performance got worse.
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