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ABSTRACT

A Study on the Marketing mix Strategy for brand Differentiation
of Naju Pears

JFule mas Ad5s 9@ vA" 2s d

rd

o

rJ

mi-sun, Hong
Advisor : Prof. Yun-Yong Hwang, Ph.D.
Department of Business Adminstration

Graduate School of Business Adminstration, Chosun University

The purpose of this research i1s to establish marketing mix strategy
for brand differentiation of Naju's indigenous product, focusing on pears.
The research analyzed the influence of agricultural products’ brand
name on purchase behavior of customers. 110 people replied for the

final analysis of the research, and the result of analysis is as follows;

First, assumption 1 was set as ‘brand marketing activities have
positive influence on brand assets. According to the result, the
recognized quality was higher when the customers are more satisfied
with marketing activities of goods and distribution factors. The
influence of brand marketing activities on brand name recognition was
positive as customers showed higher rate of name recognition when
they were more satisfied with marketing activities of goods and
promotion. Moreover, according to the result of regression analysis

concerning influence of brand marketing activities on brand association,



customers reminded brands more frequently when they are more
satisfied with marketing activities of goods and distribution factors.
Therefore, it 1s proved that brand marketing activities have positive

influence on brand assets.

Next, assumption 2 was ‘brand assets ameliorated by brand activities
will have positive effect on customers’ purchase intention.” According to
the result of regression analysis concerning the influence of brand
assets on purchase intention, higher recognized quality and brand

association contributed to higher purchase intention.

Last, assumption 3 was set as ‘brand assets ameliorated by brand
activities will have positive influence on word of mouth.” According to
the result of regression analysis concerning the influence of brand
assets on positive word of mouth, customers were more likely to tell
positively about the goods to the others when they have higher

recognized quality and brand association.
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