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ABSTRACT

The Effects of Cosmetics Perceived Quality Attributes

on the Consumers' Purchasing Behaviors

by Kim, Hyun—Chul

Advisor : Prof. Kim, Jong—Ho, Ph.D.
Department of Business Adminstration
Graduate School of Business Adminstration

Chosun University

This Study is to examine factors affecting the perceptions of the cosmetics
quality and consumers' purchasing behaviors(consumers' attitude, purchasing
intention).

The literature study and empirical analysis were performed as a methodology
of this study. A study model was designed for empirical analysis on the basic
of data from the literature study. Primary data collected by the questionnaire
was used to verify the model and the verified results were analyzed.

The collected data was processed statistically with SPSS 12.0 and LISREL
8.30. The study hypotheses and models were verified with frequency
analysis, factors analysis, reliability analysis, covariance structured model
analysis, correlation analysis, and two—way ANOVA.

This study is attempted to research the consumers' perception as a major
customer of basic cosmetics for the quality of their preferred brand's

cosmetics, preferred brands image and prices, and their attitudes and



intentions to the cosmetics quality and the causes in details, and to suggest
marketing implications to cosmetics.

The detailed objectives of this study are as follows.

First, This study is to examine effects of brand images and price level
affecting the cosmetic quality.

Second, this study is to examine effects of cosmetic quality affecting
consumers' attitudes.

Third, this study i1s to examine effects of consumers' attitudes affecting
purchasing intention.

The findings of this study showed that current many consumers' perceived
cosmetics quality by direct application of products, and the quality was the
most important factor affecting the consumers' purchasing behaviors.
Accordingly, cosmetics managers should manufacture products suitable for
skin of women to be a main subject of family with cheaper price and higher

quality and establish a policy to enhance the band image in future.
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Frequency Marketing
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TR, #4 dadel=, supEel | VIP A8 JhE, VIP A8 2

U REA B A A B AE ETSE 2F5 AB| A
'77]-]DBO ﬁyux-lifi 3] Sho
57] ﬂﬂ@i‘i—lﬂﬁ,‘%*éi} ) 1L ‘/]—]—-_IO E_é‘g‘}'% )
T A A4 SAEARATH

kw0 ol AL (1999),  VIEnA =AY AstE 9% DB AR A WA
Marketing Communication Review, Vol. 12—2, p.10
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ey
1o
oflt
fuj
i
P

ofx =, ol et el

ar
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O'Brien and Jones(1995) & @Al A1 gl Ui AR2S @74 3 A
gow Ax AZste w2 AFAEed Yl gt 1S HojEol A 7] 74 2]
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M A 13 10 60 26 24 43 8 184
- 7.1% 5.4% 32.6% 14.1% 13.0% 23.4% 4.3% 100.0%
<E 4-3> ARl W EE 7 G4 Adzol
e | Pyel | FHES L | EEel | cws | 247 o
2 omay | M F | M) May | Mz | Tz | 1 B A
ned MENY
1 1
1or : : : - -
100.0% 100.0%
13 5 14 1 3 36
20¢) : -
36.1% 13.9% 38.9% 2.8% 8.3% 100.0%
15 5 10 30
30tH - - - -
50.0% 16.7% 33.3% 100.0%
9 5 4 " 2 2 33
40tH -
27.3% 15.2% 12.1% 33.3% 6.1% 6.1% 100.0%
31 8 4 24 6 5 78
50CH ,
39.7% 10.3% 5.1% 30.8% 7.7% 6.4% 100.0%
2 1 0 5 0 8
60CH - -
25.0% 12.5% .0% 62.5% .0% 100.0%
A A 70 19 13 64 10 3 7 186
SIS
37.6% 10.2% 7.0% 34.4% 5.4% 1.6% 3.8% 100.0%
<E 4-3>2 Aol wE 7 2 Adzolf= wEkd Aol S 7l Al A
AzolfE A A3 4] HEjdo] 37.6%% 7HE =4 vEwoeH, F49
g7dol 34.4%, #vijde] Mujx gl dgko]l 10.2%% WERTh 40thek A &

£

2

|



(p>.05).

R e T AE | 7y
oz | 2m | 7 R Jlet | A
CIxpl | A4 AF ololx | gola
1 1
1081 y000% | - - - - - T 100.0%
ot 12 2 ) - 18 4 - ) 36
333% | 56% 50.0% | 11.1% 100.0%
w0 11 ) 1 2 16 ) ) ) 30
36.7% 33% | 67% | 533% 100.0%
s 18 2 ) ) 13 1 ) ) 34
529% | 59% 382% | 2.9% 100.0%
S0 42 4 1 1 25 2 2 1 78
538% | 54% | 13% | 13% | 321% | 26% | 26% | 13% | 100.0%
3 5 8
60t | 5759 - - - 62.5% - - T 100.0%
o A 87 8 2 3 77 7 2 1 187
465% | 43% | 11% | 16% | 412% | 37% | 1.1% | 5% | 100.0%
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t}. Cronbachs’

1

k)
pul

Cronbachs’ AlphaAls+E o]&

.

HO]Jﬂ ,g_i fu

)
pal

Alpha®l 2

B
fite)

Njo
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ze)
<
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{
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oy

0

0
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fite)

o

st & o2 )
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s
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S

SAA 7IHor o Y

L.

o

o)

)

%

A (Factor analysis)< o2l W45 Ao x|

(factor) 5%

|

(o)}
a1

9]

¢

o

)
K

oju

)

)

o

)

o] s 7P AL vk 1

A= RE=1
T

oA

ato] Al

S

71 4

S

[e)

=

2|

A

[e)

=

o 2} A (unidemensionality)

bt

3|

-

k)
pul

el o3

5T
ey

5=, olulA,

1

(spss AF3| ZAF 4 1999).
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xr
il

1 Al#E=

o0

Ar
)

ATE Ao, 7, F

=

1] Cronbachs' AlphaZs 7|

S

<l

pig

4-5> B@l=oln x|, 7}

<3

Cronbach’s Alpha

.857

723
895

<k

100
Kio

K

<k

760

K

R

of
|

p|

Eo0|0o| X

=

g

Hi

a=.857% e 7HAeu|X]
A a=.895% YEFRLTE

9]

X o
-

&}

4=5>cl| g} o] B=olux 2l 5

<i

o]t

723, FAEL 3N el o

P (AL, 1997).

3|

k]

3|

aAlE Bkl 0.6 7=l B9

wpAY ok AT

xr
)
)

puzel

N

o

il

4

-

(Principal Component Analysis)

4—6>14 vrebd mRel o] 374

hya
ar

A= <

Q¥ Z AR (Factor loading)

(Varimax) "

il

<
W

A 0,601

=
=

~

Z}

i
file)
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<E 4-6> BATONA, b4, FA9] BAA @QEA
B 4 22l =olo| x| =z = 7t A
olo| x| 2 0.86 0.14 -0.01
olo|x| 5 0.82 -0.02 0.07
olo| x| 4 0.77 0.18 -0.17
olo|x| 3 0.73 0.41 0.02
o|o| x| 1 0.62 0.52 -0.07
ZA 2 0.13 0.90 0.08
ZA 3 0.12 0.89 0.14
Z A 0.28 0.82 0.19
7tz 2 0.00 0.09 0.84
7t7 3 0.05 0.25 0.78
7t 1 -0.13 -0.01 0.77
E-Value 3.051 2.831 2.011
Moy B 27.739 25.741 18.281
S8 27.739 53.480 71.761
el <E 4-7>2 HATo|nA, s, FALAEY FFH 2AvME 2
HolFa1 Qi
<E A4-7> BElEo|mR], 7HA 48 g54 el
2 o szl =o|o|X| 7l A = A
o|o| x| 1 0.76+
olo| x| 2 0.79(10.57)
olo|x| 3 0.81(10.75)
olo| x| 4 0.71(9.40)
olo|x| 5 0.67(8.11)+
7t 1 0.56+
7tz 2 0.77(6.26)
7t 3 0.75(6.28)
Z A 0.95+
=z 2 0.77(9.82)
ZA 3 0.75(9.54)
x2=88.15  P=0.000 df=41 GFI=0.92 AGFI=0.87 CFI=0.92  NFI=0.92
¥ I p<012 F98 + Fix® 128 () @ t&k
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x?=88.15 A% (d/f)=41, p=0.00, GFI=0.92, AGFI=0.87, CFI=0.92

RMSEA=0.075, NFI=0.92%8 FxEHFE FAst=d FE7t gl A2 Yege

] AP S i3t £F Hl%F(Standardized loadings)©] BF Fold oz ek

U Aserdel dsHdn. 2 darsel Wit AEAT geEs AEEYE BT 99%
9

2. kU4 BE % o] e AR A3 29184

B Aol s o F5E olgste]l ST v B W el tiE @ A

N

Sl
Mz
1%
o
to
r o
Mz
1
o
ikt
>,
_0|L
2
O

44 (unidemensionality) & #HA%3F7] §3te] AlF

B oAdTE 20 HE R PulRe] SYYRE Uy dBYe 242 2AR)

218}o] Cronbach's AlphaZ AAFslS T},

o4 L EE R Hxm AESE zZE g Cronbach’s Alpha
LHIA BT 3 3 911
Tof el & 3 3 896

<G 4-8>o| A 9f o] An[At BES] 5dH2 a=911% HElE o FujoEEs &
37h @&l thalA a=.896°0% UERTh ol = uHAE FoF A7 aAlg Hat
]l 0.6 7ol BFdetttal s (A, 1997).

ll

of\
of

tEk e mAlaEe] ghol 0ol ZhAdl Wi 7 A

ARE AFs] =Tk, tgko] £1.960]4 0]
H 95% A ZFFo A, £2 5760 AFo]H 99% Al & ol A] i34291°]/§}°]‘5 99.9% 21F gl Al 3l
T A Fe gho] 0ol 7ol AHER Y vXFE FAFOR Fos (A, 2000).
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A4 QolRAATE <E 4-9>el A et uhel o] 2719] 2ele] vhebuth

f
A B2 A 3wdel sl 15T (Bl 3)°] 2l e

ol
il
RS
e

ol
o
&
2
o

ol
il
38
i

2B AF =S A BAES 47.8%, TS EE 38.7%% E=EHIG. A AWE

=
= 86.5%7F ety BHE R ATodle FEvE fle Ao yEE

<E 4-9> 2 g2 gl e BAE 2]l

T 2H|A Bf = Tof ol =

Tof2 0.94 0.24

TOH3 0.91 0.27

Tof 1 0.72 0.41

B = 0.26 0.92

Ef £2 0.33 0.89
E-Value 2.388 1.935
Ao 47.769 38.703
FHH & 47.769 86.472

&9

HolgaL gl

mlo
A
=4

4-10>e 20 BE 2 FoloE 2915 54 eoRAe AN

<GE4-10> vk HE B el ke 2Qle

2 o EEE= Py It =
AH|R B E 0.88+
2H| R EfE 2 0.93(13.06)
Toiel = 1 0.84+
ToelE 2 0.82(9.55)
Fojelz 3 0.76(8.66)
x2=1042  P=0.015 df=4 GFI=0.98 AGFI=0.89 CFI=0.98 NFI=0.99

¥ RS p<O012 F9% + Fix2 4 () @ t#k
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=10.42 AF=(d/H=4, p=0.015, GFI=0.98, AGFI=0.89, CFI=0.99

RMSR=0.019, NFI=0.90% FxE38S ¥4s=d Fa7t gle 2 UERLS

F1

AFTGY S st EF H3}%(Standardized loadings)o] 25 oA o2 e
AsetdAdel o=

Frold v FoAQl Ao yEpde] wEl BE oS WMol AAle] ai7iE el

32

o ZF Aggel Wi ARASs fes AWEY 5 99%41F

2 AFoA = AlE Bdo] A mele] Jpge dutv AEs e st J %

F7rel i Fhel AR AdRaA W AR SAE Sl AeE JF B

(Convergent Validity) ¥ 3 E}dAd (Discriminant Validity) & H538H7] $8Fe] &
o

Fdo] ¥3ty 7 E A st A Aol =4 238 (Measurement model) & & 4]

do
=,

st AR < 4-11>0] depdukel o] REFR P = x2=165.80 At
(d/H)=97, p=0.00, GF1=0.89, AGFI=0.84, RMSEA=0.067, NNFI=0.90, CFI=0.95%

TP BAGEY Fesk gk A0 vedt B8 ATVIES & Wl F )

e

4 FESt] AR ASE ANE A3 BE BBEA AFE0] BALOR fe

FEeIA 1w @A vend maegyel 9369

a

,38,



7tol Xb& x| ( x2)/df 165.80/97

EZEFAINFI) 0.90

Bl E & & & Xl (NNFI) 0.94

7| = 2 =X (GFI) 0.89

Z=™ 5 & A (AGFI) 0.84

Hazb 53 X0l(RMR) 0.084
1. 2405l o2 ko) ARAS

2o <E 4-12>% 2F 9 A 9 WAdRSE ko] LISRELF4A 2 t3s B
o il Q. WES A Aol 247t At tahs A¥Ed BT fFYst Ao=w yEr
pie=

<E 4-12> LISREL 4%
s =o|0lx| 7t Ex AH|X EfE FojelE
¢ ) (n,) () (ng)

olo| x| 1 0.77+

olo|x| 2 0.76(6.56)

olg| x| 3 0.84(10.58)

olo| x| 4 0.69(8.68)

olg| x| 5 0.57(7.06)

e 0.56*

7t 2 0.79(5.93)

7t 3 0.74(6.02)

B 0.84+

EXS 0.87(13.67)

zzx 3 0.87(13.68)

EiE 1 0.90+

Bz 2 0.90(15.05)
ool 1 0.86*
ol 2| E 0.80(9.40)
i s 0.82(8.55)

% BF p<O0l®

23 * FixZ
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2. AAES e st @A A

F54 94 dv 9 94e] PR 4 ATV HEEe] thsto] Az
W7} ol | WFoln, ol HE] WAF ZEAE dobnr] st YA B
& AASTh BAAS, <E 4-13>3% ol ATVAE At X F ()¢
BAE 23 9 A0E HEh} B ATA SR ATVNES FF 2L 9

Egel grka A

<3 4-13> AA dd sl st AR

20l w7 EzHx| —o-  sm =za SR Lgoe
o/ o] x| o) =
B =E0|o]X] 3.98 0.72 1.00
7t4 2.87 0.79 -0.04 1.00
=3 3.92 0.74 0.45%* 0.25%* 1.00
2H|XF Ef & 3.82 0.80 .33 0.10 0.60%* 1.00
oo = 3.56 0.97 0.41%* 0.04 0.55% 0.60%* 1.00
** p<0.05
A4 A MRAF
1L AARSS 98 TRATEEA

B oo AAA FEZRY (Overall mode)S AZ3 A x2=165.80 A%
(d/f)=97 p=0.00, GFI=0.89, AGFI=0.84, RMSEA=0.067, NFI=0.90, CFI=0.95
2 FZ2RES BHsl=d FEUt gl AoE yEgy o] BE 2 kA AFGT L Z

WAl Akl FrplEo R e ARSI vlad o x2gkel tid pak, AGFI

,40,



<A™ 4-1> B=olux], 714, #4, Hx 3l e ele] QluhaA

0. 06(0. 64

0.63 (6.51)

FHE A

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, o 288 AF
-0.10(-1.28)
Chi-Square DF GFI AGFI RMSEA NFI CFl
165.80 97 0.89 0.84 0.067 0.90 0.95

<E 4-14> A3 A =] th3k LISREL F+% X

7td | 2 Zl= 2l Es L_|SREL %?Ei} t-value E? o=
FdA | F=HA LA | {7

1 ¥y Bl =ololX — X z=E A 0.62 0.57 | 658+ | 0.09 | =Hi&H

2 Yo 74 — xzE 22 0.42 0.32 3.59 %+ 013 | ==

3 [521 AzE E2 — ™A EfE 074 0.69 6.51%xx 011 | ==

4 Yo Bl =Eo0|0|X| — AH[AL EjE 0.07 0.06 | 0.64(n/s) | 0.11 | 7| =

5 ¥op 714 — 2H|X ERE -0.16 -0.10 |-1.22(n/s)| 0.13 | 7|

6 B, 2H| A B E — FofelE 0.69 0.73 | 895+ | 0.08 | =Hi &Y

* p<l0b, *x p<.01, **x p<0.001
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Aol theh

7:(2]
F# A2/ v, =057, t= 6.58% 99.9% A5

s Ao ddFE v
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Aoltheb sHae EE

el

A4

L.
R

Ao Ueht 7H 2

2AF §,=032, t= 3.59% 99.9%

atite] ©A 7t

s

7FAol AEs H7F
AR} & BF AA

7hd 391 A7

o

o}
oji
™
)

T
oji
oV
ar
T

Nfo

A2l 7470

A
&

e

]

DE

2 w3 Ao|theta

6.51% 99.9% Azl

13

t

TARAF p,=0.69

3
ar

bee

et 7bE 38 AlE gk o9 #AANE AR} 914

7

)

spE AlEol

=

Ciasd

o thah

I AE

1
fu

brbel vl 2

S

o

—_—

)
oy

A

2 m3 Zolrheba

3%

7HE 4]l BRIEOIN A7 575 AR A Bl A (+) 9

=0.06 t= 0.64% 95% A1¥]

T Xy

<

F7 2

et 7M. 4= 7]

e

o

| g Eo)n A

9]

i

¥ Aol obd e b Aveba
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BE 3947 44 e FAE JEon, Bgow TE@RATE) AT B
3742 Uebith webd] #AES LuAES FA] 8] 9% shie Agow

B §9 F AFATAL A% olME 59 YAE AHT Bast ek

HgASE B =zt
AE As 4.03 1.1

At (edy, B 5 2.75 1.21
g (3%, AE 7P 2.96 1.33
g7 @ NE(hFE, AL S) 3.01 1.32
a5 A% W 7E 3.51 1.19
SR A A% 3.92 1.24
A Al oy Alola AlF 2.98 1.39
= gl 4.34 0.99
FEA AT 4.07 1.20
= () 5 3.54 1.29

3 4-15>9F o] AHAEo] AFdte HAAANSES otry] 9l s s A4
= AT A 919 datet FAs g dle] B 4.34% T w3koH, ¢
B AEE Aol B 4.07, AEFE Alwol B 4.039 ©o 2 UER

7P S debd BAAARSE O R = &g (Fhe-A], AETP) o] H 2.96 B A

o

o

o

Al Frdolu Aol Algol e 2.98% YEY dHAE TR ov[AeA S e,

FED AE B AZES AFE SHAES Fse ARSEE AlTEior & o

w
s
=

Solu|A g} AASEA e Zulg HE @ Fuo

BASelN A9 AAFE B FAE TR vH = GFHe AZeA7] 99

Ade 43S (BN =on A 11/A, 74HA
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AT Theel <E 4-16>S BATZeluA g hA Fe] mE Aulx HEe]
@ AR S £9 498 YeFa g
<E 4-16> HAEo|n| A g} shA o] uhE w4 HE
Bl = olo| | 7t ga FE T HRL
X 3.41 0.72
N
nl 3.79 0.83
o A 3.65 0.81
X 3.92 0.78
o
i 4.1 0.72
| 4.02 0.75
<E 4-17> AA-3 A}HF
A M =g AR E oM & = TolsE
THZY 10.725(a) 3 3.575 5.969 00 1wxx
HH 2584.263 1 2584.263 4315.223 000+
B =Eo|0]X| 7.667 1 7.667 12.802 .000#x*
7tA 3.646 1 3.646 6.088 015+
Bl Ex7tA 431 1 431 720 .397(n/s)
2 Xt 109.593 183 599
g A 2846.500 187
T A 120.318 186
*  p<.05, *x p<.01, #*=x p<0.001
FAA 2Bt 54 $4F BAe dial o|n A7t 1 54 AFel dial A
74 Aol ¥ W sHgEel e LuA HEE FPAln TelHel HoE e
Sk we mAsolu sl AL Aggow 4l Hre dge vAAR nas

t}(p>0.5).
59 <3 4-18>2 BdllEoluxel 7pA FEe wE Fujol e #3 FAREA

& B9 A%E JehFa Yk

,45,



2AA 2W At 53 B4F BASe] oa olv st 3 54 AFl el A
24 7hol e o sFEel et TSl B AOE VhebETh T3 Bl
WAL Ao T TS vAAW A APHoR P Ee] JFS

n A k= Ao w YERRTH(P>0.5).

[.4_1

<E 4-18> BdEo|m A8} 714 mE AH|AF HE

Bz =ololX| 7t =l BEHA
i A 2.90 0.98
I 3.46 0.85
o A 3.26 0.93
o X 3.98 0.70
1 3.88 1.02
A 3.92 0.89

<E 4-19> MA-3F a3443F

HH Ml & et AT oM & F wolaE
DY 28.403(a) 3 9.468 11.815 000
HH 2254.252 1 2254.252 2813.091 000
2gi=o|ofX| 24.875 1 24.875 31.042 000+
7t 2.280 1 2.280 2.845 .093(n/s)
B ExItA 4.907 1 4.907 6.124 014+
2 %t 146.646 183 .801
=2 A 2539.889 187
g2 175.049 186

* p<l0b, *x p<.01, **x p<0.001

Halsolmx| el 71AS Az Age Fall Tulele] did dFHe AT Fakel
6.124% 99.9% A FFFAA Fost oz ettt 919 o] dR-AREA A Bl
Tolulx et kA T B=o|u]X7E 2njxke] B 9l o] @ A dF
= A Aoz et fEAbs E e BHAEouAE aejle 4, ©ds] 4

Ly 7F AT

e}
ko
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A5 F 2 =

A 1A d7ed R =9

= ATelM s 2HAE SRS kel gk efAE wAQl BaltoluA],
7FAol WA @AMl Fde dEFE = Aol Zitsta ol @t AlE i Eol

S$4FE FBF oW e JFL MALAT AT wad Hch

Aol 34 P& A Azss SAAEE dotd o] 53 A5 A4
GAMQl 54 AEe] Bds gl 7HAS Fa uAA dQd AEe Sde BheksH

A, Azt FAES 204 Bme] T9HQ GFS VA meb 2uAt A
S BgE AFol $ak st auat 1 AFel dal so4eln 244
QA HEt B AL ovjebs] wEe] welds suAe FA o &)
g srebstel, a0l S AFL AFstel Aulxe] &7 FFAA} @k, o
g AL 2t 54 83E b FAL Brhsd Fos) meshs e

=



OAA, SHAEo]l dEshe BARE B BAPSES 24T A AlE 7P g,

AR, BATolu e} TtAFE wE 54 VxspdEel tid LAk B gl

23 54 AFel ddl A7 Al B W SAF st LulA
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