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ABSTRACT

The Effects of Intelligent Attributions of Smart Product on the
Consumer Commitment : Focusing on the Vietnamese

Consumers

By Ngoc Han, Trinh
Advisor : Prof. Jongchul Park
Department of Business Administration,

Graduate School of Chosun University

This study examined the effects of smart product intelligence attributes (actuation,
dynamism, connectivity, and awareness) on consumer commitment. In addition, the
moderating effects of perceived compatability, perceived complexity, and perceived
relative advantages in these relationships were examined. As a result of the analysis,
the effect of actuation on consumer commitment among smart product intelligence
attributes was not supported, but perceived compatability, perceived complexity, and
perceived relative advantages were found to have a significant effect on consumer
commitment.

In addition, as a result of the regression analysis, it was found that the effects of
perceived actuation, perceived connectivity, and perceived awareness on consumer
commitment were controlled by perceived compatability. Specifically, it was
confirmed that the greater the perceived compatability, the higher the positive
influence of the intelligent attributes of smart products (b. actuation, c. connectivity,

and d. awareness) on consumer commitment.
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In addition, among the intelligence attributes of smart products, the effects of
perceived actuation and perceived dynamism on consumer commitment were found to
be controlled by perceived complexity. That is, it was confirmed that the greater the
perceived complexity, the greater the negative influence of the intelligence attributes
of smart products(a. autonomy, b. dynamism) on consumer commitment. Finally, it
was found that the effect of dynamism on consumer commitment among smart
product intelligence attributes was controlled by the perceived relative advantage.
Specifically, it was confirmed that the greater the relative advantage, the greater the
positive influence of the intelligent attribute(dynamism) of smart products on

consumer commitment.
Key words: Smart Product, Autonomy, Dynamism, Connectivity, Awareness,

Consumer  Commitment, Perceived  Compatability, Perceived

Complexity, Perceived Relative Advantage
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