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ABSTRACT

A Study on the Satisfaction and Reuse of
Courier Service Using Social Commerce by
SNS

Park Cha Min
Advisor : Prof. Lee Je Hong
Major in Business Information Education

Graduate School of Education, Chosun University

Recently, the world has changed rapidly. The same is true of
shopping. In the past, if you visited a store and bought a product by
looking at it with your own eyes, now you can easily buy it at home
with just a few clicks. The spread of the Internet and Smartphones
has accelerated simple shopping, With SNS and social commerce. We
have made so much progress that it is hard to find people who have
never used social media and social commerce. With the development
of a simple way to purchase products from home through the use of
social commerce, the delivery service market that delivers products
safely to home has also increased in size. The delivery service here
refers to the delivery service used to deliver most products. Delivery
services are often used by individuals to send goods to individuals,
but they are often used when individuals receive products when they
purchase products online. In addition, due to the recent issue of
"Corona Virus," non—face—-to—face shopping has greatly increased the

use of courier services. This study studied how the development of
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social media and social commerce markets affects courier services
and which part of the courier service will bring about reuse of the
service. This study was based on the following surveys: First, we
investigated what kind of SNS and social commerce people usually
use. Currently, there are so many social media such as 'Kakao',
'Facebook' and 'Instagram'. Social commerce 1is representative of
'Coupang', 'We Make Price', and 'Timon'. Second, I researched how
often you use the delivery service. Depending on the person, there
may be people who rarely use it, or there may be people who use it
more than twice a week. Therefore, we investigated the frequency of
use of courier service. Third, I proceeded with a question related to
the satisfaction of the delivery service. There are so many different
aspects of the delivery service. We conducted an investigation to see
how satisfied you feel in some areas. Fourth, I asked a question
related to the characteristics of the delivery service. As a
characteristic of the delivery service, we selected 5 items including
kindness, speed, accuracy, safety, and convenience, and we
investigated how satisfied they are with each characteristic.

Through the use of social commerce by SNS, customers who use
the courier service are satisfied with some characteristics of the
courier service and have confirmed that such satisfaction leads to
reuse. Over the years, there is a growing tendency to use delivery
services that are easily purchased online and delivered to your home,
rather than visiting stores and purchasing them directly. As a result,
courier service providers will be able to gain a high market share if

they work on development based on this research in line with growing

demand.
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& 4
(ZGA - o]FF, 1998). 2AAMAZE AAAAYE Jwtoz & A8
25 ol g3t ANAES AVEEA, FEY, dEFT, TEAT SOl
F& 20 g% iEdna oS58 £ JdriEAdE - 32, 2011
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%, 2007). 7| EAHOE F2 LS HAFE v FujstE = Aol
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4, 2015).
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21) AAs], o8t "AdHMA E4dQglo] AEMHMA TR EFSHYTAEY Lof
o]0 UjX|= PFF : SNS/AAATA Hojz9] A au” Jornal of Hotel & Resort
20(2), 5-25, 2021
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3) A
g auinst oF glol dvht 3 AZHAEAE e
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9

Ao EaetE AR'E UEal 9lvh.24)

=
oy
o
e
o,
o
S
ok

22) @43 “SlulAHUde] 2QEA AT welo] did A7 EEsEA 3005)
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23) A&7, 124, A5Y "HuAAY CSV(TS7HAIEE)7E A8 2 ARgQlwof Djx]=
gsko] st AL : Ay ®H] AMu]AE ZAlo2” Journal of the Korea Industrial
Information Systems Research 22(5), 85-100, 2017

24) A, 284 "Hupr|del 2RAFE7|e0] HujAu|A TrEEo DRl FFF - AUH
Uags Bufxu] A o] 8L FA7 SRt dAIstslx], 27(3), 91-112, 2011
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B ESRo] Al s
= il =4 Sl weEt HEAdE u
b S Qlvk FAEI(200D)= A (Security) S Aol wE 91d, <4

= Aol elel AZIE FAA AL =
TAA bR, uAe WERA 55 13l

5) #A4

AL gujAn|ag dvpy dejsh o] 82 =
wepan @ Yrh ARl aE o] &sk Lt o] 8 W=t glo] dvhit He
Al & = S, HEARL Fdel deid = dvbit e gl wet He
A ek o 9l

25) GAE| TEUIAu| A Eo] DATHE DlX|L ol Wt A7 SHoiAThet ofs
U, WAL E, 2001
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26) £, sS4 “EujAuA0] 2 Sujag Rolo] et
Convergence, 19(5), 135-144, 2021

27) z|sie}, o]gul, 41784l "=HujAu]A FAQQlo] w7 xfjo]gojwof njR]= FFFT AMG
ZAAIAE 19(3), 1159-1180, 2006
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2l destel wet A WS 7EA gL
FE @ 5 9t A9daF, FLD 0§ FHY: AES B
Bows) 9% S A ER SRk SAFE awd Ay
aEE AHEE 201095E 202097H4] A H 0w S 71e]v)E
AeE B 7 Jon HFEF 9 852 AY 2uAE FUIshe AeE H
2t} 29)
<IY4> AT A 27
QA= BT MK
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066, 56
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0
am a A a3 an lLE gl an llk a1 am
HASH (1E) <23 (43
AR AT AmE 2%
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R ey 6 0.893
Al 4] 5 0.901

& ekl = ] B} A]
nEA A Qo 878 7 0.922
oA A 7 0.927
A A 6 0.886
SRR LRl 2 0.902
el ul A B 2 A o] & 2 0.921

Kasier-Meyer-Olkin(KMO) F%=+ W4E9] AddAA 7 Aol 2
Kel

A YeRY= SE2 0.600]7¢e] Yo AddAA7E vz ek

gt} o 7] = KMO kol 0.922= aaA7F o
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¥ E HHdA o] Kaiser-Meyer-Olkin %= 0.922
TAF Fhol Al 13192.018
Bartlett®] 7384 AA A= 595
o gE .000
- 32 -

Collection @ chosun




Collection @ chosun

A5
1 2 3 4 5 6 7
VAR
778 | 191 | .309 | -.030 | .235 | .210 | -.032
00014
VAR
770 | 312 | .085 | .267 | .126 | .142 | .155
00036
VAR
769 | 296 | .163 | .201 | .152 | .227 | .027
00030
214 VAR
754 | 193 | .148 | .026 | .206 | .309 | .157
A 00044
VAR
703 | 139 | .233 | .180 | .184 | .181 | .364
00018
VAR
666 | .206 | .351 | .369 | .266 | .041 | .073
00026
VAR
643 | 274 | 290 | .325 | .320 | .003 | .197
00038
VAR
278 | 772 | 170 | 114 | .176 | .022 | .218
00042
VAR
285 | 764 | 219 | .198 | .120 | .249 | -.065
00043
e VAR
246 | 644 | .310 | .364 | -.050| .155 | .104
% 00016
VAR
455 | 605 | .305 | .343 | .006 | -.036 | .169
00037
VAR
414 | 574 | 071 | .362 | .299 | .163 | .178
00033
VAR
299 | 299 | 751 | .173 | .307 | .139 | .182
00019
7 8} WAL
4 247 | 236 | 705 | .192 | .216 | .136 | .330
s 00023
© VAR
390 | .201 | .612 | .471 | .125 | .291 | .012
00015
VAR 272 | 421 | 575 | .475 | .132 | -.079 | .042
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00017
VAR
b12 | 277 | .Bh4 | 254 | 121 213 | -.019
00020
VAR
.042 | .Bb37 | .161 | .707 | .089 | .085 | .053
00034
VAR
o} 00031 289 | 282 | 478 | .633 | .098 | .023 | .102
1O
| VAR
340 | 122 | .264 | .603 | .071 .255 | .353
00011
VAR
.160 | .438 | .092 | 517 | .181 223 | 274
00028
VAR
271 | 045 | 125 | 111 | .B49 | .125 | .075
00048
A VAR
416 | 110 | 170 | .129 | .805 | .148 | .100
A 00047
VAR
194 | 496 | 403 | .024 | 574 | .054 | .136
00040
el VAR
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