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ABSTRACT

A Study on the Satisfaction and Repurchase Intention of

Korean—originated Products by Chinese Consumers in Korea

Chen, Yujia
Department of International Trade
Graduate School of Chosun University

Advisor: Lee Jehong

With the progress and development of the times, the populations of the countries
that go to study, travel and even immigrate to Korea are staggering. Among them,
Chinese personnel in Korea account for most of the total number of foreigners in
Korea. Living in Korea cannot avoid spending in Korea, daily necessities, cosmetics,
food, gifts, clothes, electronics, phone bills, etc.

Origin products are an important pillar of the Korean economy. Research on the
satisfaction and repurchase intention of Chinese consumers living in Korea is of
positive significance for promoting the development of the Korean market. This paper
uses Chinese consumers living in Korea as the sample area to launch the
questionnaire distribution and collection work.

The purpose of this study is to determine customer satisfaction and repurchase
intentions based on various characteristics when Korean Chinese consumers actually
purchase products. Through this research, real data can be obtained, and then
analyzed, the results obtained can increase customer satisfaction and repurchase

intention, and can provide strong support and improvement to the local market.

- VIII -
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This article takes Chinese consumers in South Korea as the research object, and
mainly conducts questionnaire statistics, data compilation and analysis on the
satisfaction and repurchase intention of Korean origin products. On the basis of the
questionnaire, a model was established and hypotheses were proposed to test whether
their guesses were positive. This article uses SPS526.0 for data analysis, demographic
descriptive statistical analysis, reliability analysis, validity analysis, factor analysis,
frequency analysis and other relevant analyses. This paper adopts the empirical
method and uses the Likert scale to make relevant answers, proofs and analyses to

statistical questionnaires.

Key Words: Korean origin products, origin products, consumer satisfaction,

consumer , consumers' repurchase intentions.
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18~24A4 6.1%, 464 oA 5.2%<1 Ao = &

AT

<% 8> Sguide st
HE | HAE | f& HAE 3 HAE
158y 9
o)t 53 17.1 17.1 17.1
A} 200 64.5 64.5 81.6
A A A 33 10.6 10.6 92.3

HFA} 24 7.7 7.7 100.0
A A 310 100.0 100.0

<3 8>% HW HAiZAbel SHAE Tl A

A san v gl 7V wkeh 1 vk 5t

Collection @ chosun

5] FA}olt}, 64.5%=
W o5t 7k 17.1%, XA} 10.6%, BFA}




T7%9 AoZ o & 9t}

<3 9> Sl A5
q_]_
- HAE | & HAE 3 HAE
A4 15 4.8 4.8 4.8
3|ALY 163 52.6 52.6 57.4
74 52 16.8 16.8 74.2
T A8 53 17.1 17.1 91.3
A2 A 16 5.2 5.2 96.5
7) ek 11 3.5 3.5 100.0
A A 310 | 100.0 100.0

<¥ 9>E B AEXAt SHAE TollA Awk o]ito] 2L Aol 9]
52.6%% A3k aL vl&o] 7Hg =9k 1 th
4 =B

ArAdAt 5.2%, A

ApA| 8T
<3 10> sHde] 25 (E3+)
W= HAE | FE HAE | F3F HAE
1500 91t =k 12 3.9 3.9 3.9
1500~299991 <t 39 12.6 12.6 16.5
ax 3000~4999%1 2t 100 32.3 32.3 48.7
5000~6999%1 2t 113 36.5 36.5 85.2
7000 #jte] 46 14.8 14.8 100.0
AR 310 100.0 100.0

<E 10>8 B 94 AS(HPH)S W7t B Aol & T Ao B & vk
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250l 150081%F  Hwl  FEAE 129old,  3.9%F  AA UL A5
1500~29999]¢rel Szt 399 ol 12.6%S x}x]3}3ith A50] 3000~4,999<]2F¢]
oHARE 1007801, 32.3%% AAEHlth &5e] 5000~690091%k] & HARE
1139MolH, 36.5%= A8k ttar vl &o] AU wdth &I A50] 700082t o] A9
S92 14.8%5 A 89T}
<¥ 11> SHuido]l A3} ezl o] 4n] A3t
He HAE a2 HJAE | 73 HAE
a2 1 310 100.0 100.0 100.0
<} 12> SHulido]l 28k} e Xl el An| 34
He HAE & HAE T3 HAE
1~53] 78 25.2 25.2 25.2

o 6~103) 103 33.2 33.2 58.4

) 11~153] 80 25.8 25.8 84.2

£ 7153 o)A 49 15.8 15.8 100.0

A 310 100.0 100.0

<¥ 11>Z 39 St 3709 FoF &eeloju} e xghelo o] 4u] 4gs 2 4=
ATk YAl <3E 12>2 Ay EW 3709 Hok 2gclol o T clo) o] AnH]|3k 314=a
#slo] 138]~53] o]8-3tt}al sz SHEHANE 78WolH, 25.2% 5 AA|SFATE 6~103] o]-&
SH}al sh= S H A= 1039 0], 33.2% 5 A3 AL vl &o] Ad =t} 11~153] o]
|3tthal el SHAME 80 o™, 25.8% 5 AA|S T 153] o] o] &3ttt sl &
S2l= 499 o, 15.8%= x}A]sFA T}
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<3t

13> SRl g AF sk AF

d
A A
b1 o

1.5% 50 66 116

2 | 2.3HE 72 83 155
g9d | 3.4F 80 99 179
Aol | 4AXNEGT 67 74 141
713 | 5. A_E g 49 59 108
AF | 6.-ARAE - 35 38 73
o) | 7.3 10 18 28
= | 8.9BE 24 27 51
AE | 9.4 23 34 57
10.43 & F 10 12 22
A A 140 170 310

<} 14> SHde] 7P A5 Fulets dEol Tk
Ll
Aolx F %
N HAE

1.8% 116 12.5% 37.4%

2.3 4% 155 16.7% 50.0%

3.4F 179 19.2% 57.7%

sorgare] | 4AAEST 141 15.2% 45.5%
NG = 5.7M88% 108 11.6% 34.8%
R 6.7:<j7<P2ﬂ% 73 7.8% 23.5%
o 7.3 28 3.0% 9.0%
o 8.9 51 5.5% 16.5%
9.41¢ 57 6.1% 18.4%

10.43 8 F 22 2.4% 7.1%

AR 930 100.0% 300.0%

Collection @ chosun
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<E 13>F BW S AF Fojsts FEo] FAAA 2 = Yok $HA HU 7
AL <

BE g AF Puishe AEc] AEolge A

AEZAb] SRAE AW R ol JHE AF sk Aol AFEelH ole
57.7%% AR 7HF e HES AAEIUA. 1 g Ee SPE 50%,
MEDT 45.5%, 7 37.4%, 7FEEF 34.8%, AAAE 23.5%, AY 18.4%, 9=
16.5%, & 9% Ao=Z & 4 Qo) wpA o2 W8 870] 7.1%E #A o}oaq

AEe DA DA glolME ¢k Hi o]y wiel 71 we] Fulste Aow

B dvk = sPE A tisel”] wiw W RIE7F 7 HAR 52 31

dEolth 5ol SFES Wol duste e & & i
TFujehs RIE 2917F shgEolghe A & ytolth e IAEE SgE vl
Nz 7Hd F de vetete 3 2ES JEY

W= HAE 5 HAE | +3 HAE
0~30091 ¢t 84 27.1 27.1 27.1
301~600%] <t 103 33.2 33.2 60.3
TE 601~900% <t 74 23.9 23.9 84.2
90091 ¢t o] & 49 15.8 15.8 100.0
AA 310 100.0 100.0

<% 15>5 BW Ao vi3] Wt AHF (RMB)S HEE HaL 2fol7F drhs A&
B 3ot} Ho A8 (RMB) 0~30091¢re] 29At= 847 271%E A 3FSI T}

T go]al
B3 2H]Z(RMB)©] 301~600%]¢F Alo] 7ho] S-whx}= 10312301 ,33.2% %5 Z}A &} T}
Eiy

0

[¢]

2 (RMB)o] 601~9009]et Alo] Zho] SR = 749olal, 23.9%=
Shlthal vl &o] Ad =t H A

491:3 olaL, 15.8% = A&}t

ol
=
=
o8]

~ O
o
©
o
S
1o
o
9,
o
ro
olo
v
N
r

S|
ax

i

2. AT A

o

EAIS A 2ol AAA HEL A 72 A Statistical hypothesis testing) 2] 4&

,29,
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4 37 ol A

5, 1A zhe] 5]

ke

1

s
L4

=

ol
28]

) 49 Astel vpA o

ols

ST QAE=E

23]

Al Ae] A a9l

) =k
=1

Jepte

o
pud

b

& oF

Fl @At Al HRE AA,

Aol HEH AAAE Pk

)

A
&

"

ol REAHow ttEAL Ay

woh ATo) o Aol

ANOVA

]?.l—

<& 16> o]

W
R 3
| R s
o
> S
L= S
o) o~
[aN] (@)
< & S| S
[« N [« T
v M |
0| O o0 | O
— O O = | O | O
N m [ap N ap]
D= X%
J< 03NN
Ol | - | O MW M
o= | - e NiNe))
<t | <t (a2 Nap]
TR |® |F R "
bl I e R
H
4 o
i) =
H
=

o fo FES 0.052 AF

-
it

0.8590°]t}.

I2~=2Z O
T

9]

0.859 > 0.05%, A<

o
T

2= 0.042, F 32 0.032,

]

o

[e)

=]

o}

}

o
pud

0.009, F &= 0.007, 9 <

A=

]

arL
H

T Al

4%=0] 0.05°]" 0.932 > 0.05

3

b2

(2=
BA

PN
T

S}
=

7

=
=

roletA e, HO

rdew

-
R
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<3 17> dA=5E w5E 9 A o= Aol
ANOVA
AT A= YA S F o8&
3] 2.544 5 0.509 0.378 0.864
UET ZxF | 408.997 304 1.345
ZAA 411.541 309
3] 1.770 5 0.354 .275 .927
AT = | A
7 391.517 304 1.288
ZAA 393.287 309
<¥ 17> HH 99 B2 BA Avtes 9 3ef gvh dud u viEr o] J Ay
Ax}E= 0.509, F 362 0.378, 9 58 0.8640|t). 5 o 79 & 0.052 AA
sk b5 0.864 > 0.05, no BAIFL 2 Fu]|sith HOS A & 4 globd A= oief
Ao o] =7kell f-o] 3 zpolrt dvkar Azber 4= ik A" E u Ao o =9
P AF HAE= 0.354, F 342 0.275, 79 52 0.92790} %+ 3 79 52
0.05, 0.927 > 0.06% FAIF SR Fosl#] gom, HOE 7|7 & = gl 45 A=<
A ool wel 2] 3 zpolrt duha B 4= gl
<¥ 18> 8™ kol Agtv] o= z}o]
ANOVA
AT A= oA F o8&
3 2.980 3 0.993 0.744 0.527
UET ZZF | 408.560 306 1.335
ZAA 411.541 309
3 4.275 3 1.425 1.121 .341
A7d o= | A | 389.012 306 1.271
ZAA 393.287 309
<¥ 18>E W U4 B2 B4 Avts 9o xof g 8 ¥ u o] Hof
A A= 0.993, F a2 0.744, 9] 52 0.527°]th ¥ a 79 2 0.05%
e4s S8 Hos 714 &

0
A7 e e 0.527 > 0.05, BA= gith 54 F
flom sl A At o Aboo] f

UE S AAel o A A o= o] o Al WA=

,31,
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<® 19> 4Y8 wHEs} AT 9% ol

ANOVA
AT A= oA F o8&
3 3.446 5 0.689 0.513 0.766
ST ZAF | 408.094 304 1.342
ZAA 411.541 309
3 6.975 5 1.395 1.098 0.362
AT o= | A | 386.312 304 1.271
A 393.287 309
<3 19>5 HWl dd A4 B4 dyks 9l meh Ak AFHE A R} Pt
A A= 0.689, F a2 0.513, 79 2 0.766A%. ¥ a 79 & 0.06=
A7 3t 0.766 > 0.06%, BAE ¢tk &4 ouloA HOS 712zt & 4= glvhd
02 A3 % bl f9] g 2folrt lvhar AyZbE = glvh thE A gl gk 1A
A ) AEA i Ay HAE 1.395, F g2 1.098, %91 TFL 0.3620)t), 292

2=
=T
HOE 7174¢ = gl= 45 A XH?‘UH 915011 ?4017} %E}i = 7 itk

<¥ 20> 25(E2)E wHHx 2 At o= Fol
ANOVA
AT A= oA F o8&
3 7.287 4 1.822 1.375 0.243
UET ZAF | 404.253 305 1.325
ZAA 411.541 309
3 8.582 4 2.145 1.701 0.150
A7d o= | FA | 384.705 305 1.261
A=A 393.287 309
<3 20>5 W A wAb 24 A o] 2o Ao 29 a5l wE a7
o] Wt AlF WxFE 0.1822, F 3h-& 1.375, 2 =52 0.243°]t}, 5 a #9
T 0.05%2 A4 7 v 0.243 > 0.05, Eﬁ]ﬂ o7 fosirh HoS 7143 = flE
A5 9 A5 PS5 fo] g ol ke AS nE T ¢ §lok € A5

,32,
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0.150°]t}.
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2= 2,145, F 3-8 1.701

1
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H

}

R4

7 Al
a Fe FEL 0.05, 0.150 > 0.052 BAHOE F9

S
ol
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]
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L7 Ao o)
1. w7 el of
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hud
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A v}
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=

.
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o
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SPS526.0

o

_z:l

o

th), 0.90 o] AH(H]-$-

=
=

0.60~0.65(H A +87F5),

-

R

5 Pk, 2007,21:25—27.

5]

}), 0.80~0.90(

=
<

A =gl s (1991)
3]
— 33 —

e L]

5]

1.

°
o

=Ju

), 0.70~0.80( A
<

-

o

5 L M A A

5

I

FHE7t e Ao 2 YERd
FH

0.65~0.70(H & &7}

thow #ekrhsd
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A
=5
\\]
—
v

>,
L)
ol
M
1%

B JE F Cronbach®] ¢}
A 3 0.874
B34 3 0.887
3P4 3 0.871

4= 3 0.865
AAA 3 0.876
nEE 4 0.912

A A 23 0.983

= -1
‘WOM *BJE ﬁlTﬂ 0.90 OWOW H] 22| *hﬂtﬂ ok AAskar ok A
A2vsl 45k(Cronbach’s Alpha) 7155 0.983¢]ete A& AEA 9 FAo] o]d# o]

o dAAge] e AlE BoFa vk

<3 22> KMO%} Bartlett®] #AA

KMO$} Bartlette] HA
EE ZHAHAC Kaiser—Meyer—0lkin SX&. 0.989
ZAL Fhol Al & 7656.112
Bartlettd] 34 AA A= 253
o gs 0.000

<¥ 22>Z H¥ KMO 32 0.9890]11 0.9HTF 222 A Ho|g 9 AFHE7 =11

BAo] Adsly B ZAF iAol AA4s EAS ek 4 9o Bartlettd]
TEE AALe 9 B8 P e 0.0000% 0.0550 i AL HwE ] oo A
ME2AFE A% A4S Baegth QARAS Ba) AR 724 R Brbsus
s=dl, WA MKOT} Bartlett 782 o] &3fe] W2 7he] AwAS AZ3h3, 1 the
uf 7 o] o) el ol RS A A E o)

Foo] =842 AR Ay} e 2AF gAte] AAT EAS UEtE Aol

,34,
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ol
o

il

auwrd oz KMO Fto] 19 717+

o

gk}, Kaiser= A+ AME-

% o

,35,

0.7 vk 0.6 °]3}+=

H

Z 5k
=1

} 0.8

H

0.

Z
&

o]u‘j

/\O],

]
Jeri.

o

Collection @ chosun



e
1 2 3 4 5 6 7
VAR00020 .644 .282 .265 .206 .361 213 .183
VARO00019 .606 447 242 .300 .206 .190 207
VAR00021 .602 315 215 .293 .195 231 374
VAR00010 .542 .148 .298 420 .296 .189 .363
VAR00018 .454 379 .445 144 .260 378 .148
VARO00005 447 392 .309 .351 .106 .393 .299
VAR00001 447 324 .446 .080 .409 .359 .097
VAR00023 319 .622 .339 .289 131 318 .199
VAR00016 297 .607 322 .261 .293 .164 .236
VARO00011 275 .587 137 .350 .356 297 221
VARO00009 331 491 319 .153 411 228 .330
VARO00013 .363 449 373 .206 .325 317 176
VARO00008 277 429 .235 428 424 .126 .309
VARO00003 .290 .252 .692 .303 282 126 211
VAR00002 211 .287 .570 .328 167 .342 .341
VAR00014 .246 318 271 .654 .254 .322 171
VARO00007 379 331 403 .534 225 141 194
VAR00022 .380 .269 .236 .394 .542 324 .136
VARO00017 .334 .282 .316 .283 .524 .349 224
VARO00015 .249 310 .388 .294 .522 173 377
VAR00012 .245 .281 .196 .268 282 677 324
VAR00004 422 .282 411 370 .246 434 .106
VARO00006 321 317 .261 .194 .233 .298 .659
Initial
) 3.619 | 3.392 | 2.911 | 2.549 2.487 2.230 1.838
Eigenvalues
Cumulative % 15.735 | 14.750 | 12.658 | 11.081 | 10.815 | 9.695 7.990
Variance % 15.735 | 30.485 | 43.143 | 54.224 | 65.039 | 74.734 | 82.725
& P FAE B4
3 H W FholA Byt e s,
a. 19 MHEA LA 213 Ho] FHHJFYT

,36,
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o
pud

-
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a2
e
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R

F 19

R4

1 2371¢

o]

= % A o) =e]
AT,

(o]

=
=

T

Aui
R

0
GRS

4

1 17
2

R4

P B 2] g ol o]
2

=

ol dojxl AT AAE ] et o] SAZIRel 9

] Aol o

82.725% = ¥l

[e)

R

[e]

7l &

F

Al
ZEA 8o A o] A3 A (Pearson product—moment correlation coefficient)

<3 23> WL ATl o o] g Q1R
PMCCetaL %

S
A3E AaaA ¢ AR

R

=]
17 AT o) (45

10
0

Ar
]

)

H, % r

-
R

gl

}

o
pad

1980 d ] Francis Galton7} A 7]3

[e)

R

(Karl Pearson)

2=

T

bar gl wof

°

dl ARgE M, kel ®ifl= [—1, +1] Abe]oltt,

TolA del &8

-

R

&

]
M

0

X

T
&

]

ol
il
=

Eal

ro] 0R Tt} Zow mloly

A4 A4 r(Pearson Correlation) 2]

X o]l A Pearson ¥

RN

B

tebch re) A7 0,31

=
=

Al
A2 Uehla, ro] AoiA7E 0.3-0.5004 F WS Alolo] vt

ré] A7} 0.5-0.8°14 F W= Apo] 9]

)
)

-

/b],

Lrebd o, ro] A7) 0.

=

A=

v

/b],

wo}

=
UERA T Pak (FAA g = Siggteletare 99

=

B Abe] o] o] S

8HT} AW F

il
s

o
ﬁo

RELY

-
it

AE 3, P < 0.05% 1719 =&

_I,_]L__
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gol& AATE 7 oMo WY wgo AHAdS SAHSE EAA ot Tojs
AT A WelE Rol 1Y W 7 AY WS A o 4TS, Ro] 1Y
o 7 Y WeF AR dHdE s 55 A4S, Rel 0 W 7 WY WHgUr A=
Sy Aol AS on| sy
<} 24>WEE e} AT oxe] g B4
BN T I+ LRty A3y LRy A ki A 7w
= A A A = A = dx
264 yoj& AAA 1
Sig. (&"])
0.875
Py yoj& AHAA . 1
Sig. (3&n1]) 0.000
0.872 | 0.88
yol& AHAA . . 1
294 °
, 0.00
Sig. (&1]) 0.000 .
0.855 | 0.90 | 0.89
“v‘qq“):\- }?)]-%Aé *¥ *¥ *¥ 1
= Pa = 6 4
bl , 0.00 | 0.00
Sig. (3&n1]) 0.000 0 0
0.878 | 0.88 | 0.91 | 0.89
E‘qq“):\- AO]—%Aé *¥ *¥ *¥ *¥ 1
A ’ * 0400
Sig. (331]) 0.000 | .000 | .000 '0
0.886 | .899" | .908" | 0.90 | .896
E‘qq“):\- AO]—%Aé *¥ * * *¥ *¥ 1
=] = 2
=T Sig. (aHvD) 0,000 0.00 | 0.00 | 0.00 | 0.00
18. .
g 0 0 0 0
0.878 | 0.90 | 0.90 | 0.90 | 0.89 | 0.92
yol& AHAA 1
XH :?_ UH *¥ 3 *¥ 7** 6** 6 *¥ 8**
Sig. (aHvD) 0,000 0.00 | 0.00 000 0.00 | 0.00
o]l 1. . .
- g 0 0 0 0
e 310 310 310 | 310 | 310 | 310 310
%, 0.0155 () o= dFAAo] F=HA.
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o} A7) o)w

o vreRd ukel 3ol 31071¢]

-
it

A% A, $e]

Atele] sig gkel 0.011H.TH

o

o

B

A4d A7 M AF

27} = 1 9]

eR
=

ZA|8tol| A 3] EA] (regression analysis)

)
—_

o

N

Abele] A f-@el ulel

PN
il

SR

319 4% vs 34 #AHoE vy, A7

39 w02 Lpdhs)

.38877

A9 R AF

.887

R A&

.888
A, 14, 1E, B34, 434

.943°

<3 26> ANOVA?®
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—_ [a2 BN e]
X

™ —
RS
HI| g S5
T/ S| L~
RIS <

T W |®
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At 5P Fyl
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2. Fb= RIAHA] AE WSHETE AT o o] mA= 9

<3 28> w=En " o=

23 R R A& TA"E R AF FA7S EFoX}
A7) o= | .928° 862 862 41979
a AENF (BF) VEE
<H29>ANOVA®
=2y A5 A= A= F o5
A7 | 339.009 1 339.009 | 1923.716 .000°
1 A3} | 54.278 308 176
AA | 393.287 309
a. =& AT =
b AZEF : VEE
<3} 30> A& A4
= E%i} 3L =
723 HEFE3 As A2 t o g
B 53 oF ek
(& | 370 082 4537 .000
1 u=
- 908 021 928 43.860 .000
2 3% W5 AT

= 5—’7—‘1” =9 51g%}L 55

0022 0.05%T} #u}. w}ﬂw Olﬂﬂ 2+ Axe 25 e v ook dAY

AThal 2 4= vk Bak2 0.908, HlEFG-S 0.928 2 uAgtHm o} At ool ¥A 7}
ATk B 4 Ak

,41,
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=

AL AL YA 9 %)=0.37+0.908%L 2 TF=

ol dTte]l At AF Fo Av|AY] e YAl

AT oo A(+)e dgs v E Aol et AF S QYA =, S AT
Sk

T LA B AWA AFA 27 U

—_

WA A owe] tE A
gko] Qi AL oF 4 Quk. Aol U# AZANE aa A Aeley the s pr)
<3 31> A7 AS 2y
e 2] %) o 11
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