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ABSTRACT

Application and Function of Presupposition in English

Commercial Advertisement

Eunji Kim

Advisor : Youngju Choi, Ph.D.

Major in English Language Education
Graduate School of Education,

Chosun University

One of the most important abilities that a human being possesses is
communication skill. Communication is a means to share emotions or ideas
among people. A number of research on how to communicate effectively
has been conducted by linguists for decades. One of the linguistic devices
to communicate effectively is presupposition.

When a person utters a sentence, the utterance often contains more
meanings than its literal ones. Presupposition can help a sentence simplify
and give people more clear meaning. Without a presupposition, we might
have to say several times more than what we say in one sentence with a
presupposition to understand the meaning of sentence. Accordingly, using
characteristics of presupposition, the advertisement industry which limits
the number of sentences in one advertisement gives out only one sentence
that has an impact in order to attract people's attentions in short minutes.

The purposes of this thesis is to find out presuppositions in Coca-cola,



Chevrolet, Apple advertisements from the linguistic point of view. And then
we analyze that which function is used most often in their advertisements.
As a result of the analysis, we consider the reason why presupposition is
frequently used in advertisement and why concealment function is used a

lot in advertisements.
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Chevrolet, Apple Al 719 714 E5<S haro = BA 59T
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General Motors founder
EHEURD"ET William C. Durant
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(3) 749] o= Shar Abgld], W] AEsit
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gk Abgroletes & well Al ofuizb dvke Zelrh v, L ohizl Wide] A
3ok (O 4L B, 2E HEE 670+ 1(RY 2 E), 7700tk 2-id 970

W] AE @k welo] o)l SUT ole @ Ble Ausl slw v
bl AE ohel thE Aoz who] wele] YdEs Wa
27 Folo} Ft, aduE AAE et B FFANA weAHe] YA ¢
A BsAow AHgEo|of g},

oA Y HAF SJAATS sk et & = oW ARE e AL 2

S At 2ol & = UAEE AT P = sds A, BE=A] 7R Eofok

3} AAe o A olAE g8 v v

ol
rlr
jus)
oy il
a
ro
=
oo
o
L
ACH
oY
.ﬂ
2
re

S5 7ML dE S0 ®BAk

(5) You hit your wife again.
(6) You hit your wife.
(7) I regret I don't exercise at all.

(8) 1 don't exercise at all.

G)H FF4S5 729 gdadE AL ‘You hit your wife.’o]az, (6)H 4S8 H o
=
1

AE AL ‘You hit your wife.’o]t}. & tf d@adsd A



+ ‘You hit your wife again.'2t= #7°] AHstelH ‘A= oflE w7t
7hgEojof gtk webA (5)¥ FFCA = AAE " AR (6)W el A=
aeg AAE Fa QA &k wekd G (6)HE TG AR 7 F ol
G AAZE i, (O AAZE Jvks HollA v=2r (MY £45 B o
A AL T regret.’o]al, (8)
all.’ o]tk (T)¥ 3 ()W o]
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H¥E A2 ‘1 don't exercise at

t} ‘I don't exercise at all.’©] 2ko]x|ut (7)H-E& A
o

sk wslel EFOA AAE g AT Y4o+= AL ofyrth ‘Emily's brother
bought four horses. 2t #3442 o & Eo]H. A} ‘Emilyoll Al w7} o} eh=
of ©AdE AL ofyrh @A AL ‘e ewmrt ws ArhE Aotk sHAIR
w7l HE Aol %M Emilyol Al ukrl gluk’ ks @o] WA Ay Eojok
oh wEbA ‘Emilyel Al wb7b dvk’2k= A1 ‘Emily's brother bought four
horses.’¢] ZA|o|tt, F HA, Emilye] Sw7F Jobd Emilye g Qlojof gho
Ao 2 ‘Emily®] Quk7} 4vke]o] 2S5 Mvh’e AS A HsHA sted Emily
o] Qomie= 4uiEle] S A =o] AT 'e RS AAFH. o]Ad 'Emily's
brother bought four horses.'®] g W3} FFoIxe] A= ‘Emily7F Atk
Emily= Qw7 itk Qub= 4npe]e] 28 4 =o] Qdrf o]t

Adel by 2 ERe BEe $AS dE Ad: wWsd guts 53
B
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(constancy under negation)& 7FAlaL 9t} oS =W, ‘You stop smoking. ol 4]
9] HA= ‘You smoked before.”7} ®t}. o]#gt AA= @ F4S HFAS =
oJAds] AP = @ £ ‘You don't stop smoking.’d] F-HFAME o

73] ‘You smoked before.7} A H 3k}
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(9) It is really hot in this room.

99 FAA, RO ojelulng ngke W, o] Wol Hrhe ojnw
A YA BERHoR B, ‘o] ol Hrk'ehe B %ol exg U
e A%, WU B 9R, BE deE B3 9 P9 HeUt des

nA, Ex WoR uUrkin Ao A, UeuUzt gor uriAEE oE 7HA|
G gl Qlolel g4
oA o2l 744 oln)

o] F 7kA¢] ojud ge we} dAE ou|E4 A (semantic presupposition)
o} 3184 HAl(pragmatic presupposition)® Ydth oW EZA A= &7
ofmigt 7HAlaL 2 el A ™l flsiA oW Apdo]l i Aojgal by
st e 23t sRed AAle e e ovlel AshA arefste]

e g wadh o A4 olAE F7 AN te B3S o= EolnA
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(10) I regret I broke up my boyfriend.
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BE A5l e o7 9 s ha Eojn
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Zol# lolth A7t ofvled AAel AzsA fel A9AY ARAS A
Spabs el @ A W87 ARl A olob] slFolol o
olastA Ba Aol AAe] olop) g A HolpE F geH werh Aw
SeRH AAE wolEo] FAvt Ao ASAY ARAS S, S e o
WIE BolFE B9/ tehinz ool Lol
A3 oA AAE PR, S8EH AL $RAs 3P w2
ohosuled Aol oA SAaES b shars o
A EolpA B 4% ok AW HEEH dAel daA olata
b Ade] aRg GolFe Uk gnR gaaBel o EgHoR d 4
A

ABAA e dvEd AAG $82H QA oW hEA Amugit
AV el o QAR olshs wAHel ARES AH B o
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2.1.2 AA LR

AAE 7 2o oW 543 ik, BolE A3 BYSE 97t Ak &

= O2E AA & AH(presupposition triggers)gtal =], 9-2]7F oA i)

Aol QAL Ase stebe W, ol d AARBAE(ER, TR} A To
FHOAAE A e F Ak ol@@ AA FRAE AN AAG A} 9



MEd AAZ} o e 4 oA ueden AAE Agea s A
o ofm oleld AAT sotalal b Fol ofw AbstelA soli=Ad dF e
274 A% AR A o 47 Adar] felAolth Bae 54 T, @

-

o= 7HA 3 YElyE dA FEAES Zed 1 FolA Hare] A5 AUWES
AAFEAES ZehA] Vsl e s stk
A WHARZE, FAIAF theZ}F 290 "WAREHo|th Fa1oA4 ‘The New and

Popular drink’¢} 7ZFo] AIAL ther} 222 WALFEEo] oW, AAE= ‘There is

¢

New and Popular drink.”7} ®t} olelgt dA7}F & 74 “The New and
Popular drink contains coca plant and cola nuts. &= ZA¢] 54| wa} 1 &
A& H4< 3% ‘The New and Popular drink doesn't contain coca plant and
cola nuts.” J#3| ‘There is New and Popular drink.’7} d#3}A €t}

£3h, AL thelwt ofe} WAL Skoll AFAS Yehlle B3] & 5 dth
A g atol Al ‘It helps your split.2b= £ 77F A& ®ll, split®e] &fF24<1 your
< ‘You have split.’olgb= AAE 7tk AAe] 52 webs ‘Tt doesn't help
vour split. =32 ¥4 %= ‘You have split.’o]2h= AA|7F A HelAl w).
HA ==, A sAFE(factive verbs)o|th. o] gk AM SAMES] 542 H

&= thatdoll Sli= 8ol WA &=tk Aolth ol2dt Abd EAMEl=

1_\‘(

—r

3

mlo

regret, realize, know, be aware, hate, resent, prefer, amuse, matter, bother
ol Atk e =9, & SFFaels ARG 717F 2 ofolE Bl A2 ofo]
7} @34, ‘1 regret 1 didn't drink the milk., 83l itk o] oA HAAls ‘1
didn't drink the milk.”7} ®t}. ¥ £ I regret I didn't drink the milk. &
A& AARAL T don't regret I didn't drink the milk. 3 Fd&Folod®= o

3] ‘I didn't drink the milk.’”7} A ®3a}A A},

shAIRE S s thatd QFo] Wf-&o] vpHAA ¥= v]AMY SAE(non-factive
verbs) -, thatd <Fe]l W§o] AA7F WA= Ee=th oy g HAMY SAFE9
& Froll == appear, seem happen, think, suppose, claim, wonder, believe, want

to, say, insist =©°] T},
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Al WA RE AE7E Wsks SAbEel vk 2Rt SARECl= stop, finish,
begin, start 5°] 1o olgfg FAESS 1 olHe] AEjet L o]F Aefo] Wt
7F AdASS AASA A o E 549, ¥ 2 3= #3357} ‘Stop Reading
Books.” 2= #arol A, @A ‘You have read books.d §38tA @t o]z gk 2
A= ‘Don't stop reading books.”E 3% ‘You have read books. 2= AA7F A
HotA H

w5, AepwshEvt oyl AE&HS Yehde $AFERE Atk continue, carry
on, keep on, hold on, maintain, remain, go on 52 FAIE o]do = AL A
-5 AA g

v MiAEs S Yeldle of3lolth ol vhEES yehlls oy, =
again, once more, another time, anymore, over and over, repeat, restore ‘&
ol Atk olYF Fu TolEe ATk, 1 oldok: 123 do] A= A=
AA gL} ol & E9] ‘Chevrolet is the leader again!’©]2}= 3 3Lo)|A ‘Chevrolet
was the leader before. o|gbi= HA|7} A HakAl #rt.

A HA 2=, EdE(cleft sentences)o|th. o]2]gk - Ai-(cleft sentences)el
+ It-that %, FAHEE E(pseudo-cleft sentence) GAl WA E FAsc}, oE
€W Fae] ‘It is WE that win the year's prize! 8t F3loA ‘We win the
vear's prize. 2= A7 FASHA ®rh. ‘What you need is Coca-cola. 2= 3
394 ‘You need something. o|&h= A7} WA stA Hr},

AM HAZ =, FAEIT too, either, still'e 1E°] 243k Tl
oW &g dASHA k. & W, Z7FFet FaLelA ‘The roller coaster is
fun, too!'8h= oA AA|= ‘Coca-cola is fun. o|gt= A7} WAy g},

A9t O 2= Wh-9JEAF oottt Wh-oJiEAL ot oAbt 7He 7]+
ol Al AAZE feh ol E 5%, Chevrolet ¥ioA ‘Why pay more? o] 2}

gk

e

= o)A ‘There is some reason that you pay more.” B+ 'You pay more
on something.’o]gt= A7} EASHA )
add], o] mpx|ee] AAfFEAte] A9 FAdSHA v AAET Ey FAA
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= AA7E AHEA FA Hrh oS 5 ‘Why do you pay more? oA HAS
3t ‘Why don't you pay more? ©o]g} 520] wl¥ o] Z A2l ‘There is some
reason that you pay more. B+ ‘You pay more on something. ©] A4 H3s}X] &

A Ao

2.2 AA% g9, T5

AAl, o], @F o] A shA BE B BeA wgele] the oug 2gd

Aot} o7]M FEolek, APdH ouiRs ojwd ZA oI, AR, ofm] g

iy

AE AL ZAR gbo} th2 IS ojFY U= AL warh WA, o] e
FEe oA TPol, AAA AtaES AslA ALEsE thddh ddoAbg
A5 T shdoltt. of Al ZHAR QlsiA doje] ouE § AgstA detd
AL g B ouE T el vehA &= e kA olsd 4 At
= AellA M= szt

S o] Al e Tk A @ Fge] wakelr] ol del Ayaly] $ld)
A gl vhes] Al olmat A sbgahe otk geli B4 welAl AHg
8 qlo]o] ojule} Qlojafele] v H PARYE FEATh FHolw, wan £
na Fgele] e o Feekt A4S wadh og gelAe olgd 3714
of polel T} obmAlt.

o
e

el olW Eage] Apoleba wolsd W, FAe Adelga ARHE v

=
Aol olS F AHEHE, 2008). T vl Ao RHE =glHow ulg}
= AL 3ozt 3 g S oS SoluAt
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(11) John ran very fast.

(12) sdol7} Wigel= Felds 2o

(ADWH 3ol A Johno] el Giiths 7ol ARdoletal WolEd wf, FA
ApdolEkal A= vhE &4 Johne] @itk ot (12)H EelA sdolrt

sHololl = 2714l Fej7F ot st w7 ko] (background entailment)

o} ot st AwWEe(foreground entailment)©]tH(Yule,2001). ¥i7d ol & $-
27 BRE B 1 B = H e ks ool e A o=

Soluah the BRANA weHoR FusE POt thedt g,

(13) John's sister gives him two roses.
A. Someone gives him two roses.
B. John's sister does something to two roses.

C. John's sister gives two of something.

D. Something happened.

tl; grel= v A-DeF 2
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g oo, g el

g9 FeE oA AFAME M T at7] A FAE 5o

of
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o
o)l
BN

Wk oy BHE g Eolux,

(14) John's SISTER gives him two roses.
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O

o) el wAskelsl 2ol A-DAA e 7hxe] Frel7t e vl SISTER
of BAE Fol A-DAX 9] elolA Ael Fol7t Fasths A& YEhlFEa gl
o} olzie] nlz Awl shelolch, AwHoR gel= saE Aol ohck oA
Fol= wgel o319t Sloj oM YT

AR, el Aslol, selo] AL W BAG AL oE Solnww, AB>

AE>EUT 5 Aslelel AR B8 Aol WRe TgwT B4 o=
S, ‘Chris gave her a lily. 2= %9 9]+ ‘Chris gave her a flower. ©]
o},

EW, ‘Jane sat around the table.’ oA ‘sit’e] REQ]
‘Jane didn't stand around the table.”7} ®t}.

Al AA, she]E ANDOA BHAstt o & 5W, ‘John ate bread and meat. ol
Al ‘bread and meat’'s and® AZAE Zolm & 3= ‘John ate bread. H+=
‘John ate meat. ©]T}.

vl AA, 3Feje 87k &al e A Aol #eiA e B & 59, T was
stopped by a police car for speeding. @& LA HEE fukshd W oy
A wlts AS e g da w3k 22 ARl wiel o=

‘The policeman was about to give speeding tickets to you. ©]T}.

2.2.2 3=

7} dopbad YatE @ W, felsh wE Bgud o Be E A

e o7h w7 detaal she vbE AA @k A2 oy ANt I el A

_14_



wAele] g guiE F2 & F e A, 270 v FFolti (&9 d,2008).

(15) A : Where is my dress?

B : Your sister has an important meeting.

el stel A W) 2ol oftle] A B A9
o FAlo] Fad o7} ek WA ol Yol Bl FaF Fol} Qo]
_/’:

7 22 UERtE AAS AR 433 3 5tk oAY Gl B

oujele] g ouE FE3IE HAS Do)
st H. P. Grice(1975)7F 19673 Logic and Conversationo|A &2
AbgEL T 18 22 Grice(1975)0] 23 stEHol 28 AW Zlt). Grice(1975)=

27 @k F4S Zeledx Zl(what is said)d JEHAZR A(what s
intended)2.® &3tk ol& HiEoR  delodxl  AddA  #EFH TS5
(conventional implicature)@} 2= ZoA 385 (conversational
implicature) 2 WA T},

P57 FEol, USFHIE de) 1 BYelA 29 ofF} AF 2E Foz

s3] Awstrlol] oA S-Ele WA a2 GgAIAES shelH, A E119
deo] Fdastrt. distolr o] dastve e, b= I =71 4A F
afofatal, HA= AL o Eake vbE & oldfjslokgttt Aot Grice(1975)
= olZE i3t P9 At 2=, ol FHo dEE ngor Adx
HA Wit HAo] o] FofAmE 7] S Heke A == Abgel Al AA
oFgt 4744 Tt . o] Aol vtz tgte] AE(Gricean maxims)e|th. o] 4

7EAe] qrARe Az, Fegh ARkl JEE ATetdtes 49 AE(maxim of

o
e
b
o

_15_



quality), X4 A Zeteh= 2e] ZAE(maxim of quantity), tistel & A &
stehe #HAd 9 A E(maxim of relevance), EE3HS I]8tal, F 7FA 9] =&

9o e oyt & Hgh, Fhdstal AEE7] welkehe o] AEo
ATHmaxim of manner). ©] Grice(1975)¢] 471#] tjs}e] A& uwhepr] o]t
AES A om Zmga w2 onE dAgsts dshgtse] WAt

o eiEE vl SR W o] oy glej?eh= A9 =59l BE Your

[

sister has an important meeting. 2}3 Edc}h ol EojHE= o thalx

dogle v 22 A d-dge] AEdd eulEd. 2dA £FEc] A48 S

e 2ol Fe) AeE wgos s FaW Ao 2 Pa g a9

Wl B4l vl £& Qu 39E Atk AL FEde] oA 2 eus @

Btk of AolM= Aok dejol tieh 7 2 Aol el s ApAlS] vhE B

2 S e B 271K BN 47 4 g2 ong F2F ol

#3 Ak ge] Wa- gAHE

1 2
A Jane ate bananas. Jane will be late again.
B Jane ate fruits. Jane was late before.

T 12 2% WA vE guEs FEstel B)EFe] v2ts oA

_16_



v =28l A Belt), skx| ek o] F 88 A &4t} 1 15 banana’t fruite] 3
Qo] olmxE (B (A)FH9 stol(entailment)o]t}. AW 2 1752 (A)7} &3}
3}7] o]del U B)EHS 7HHIER ol (A)EE2 AA (presupposition)©]
=
AAZ e vl BRlvh eAvt of7jol= &R zel7F Ak AA,
AAE szt @stetr] Aol ‘zlel A gk 7HY, F56ke AS "Itk S,
AAG Db Abgro]l AAE 7HxIth ARt 3hej= WstoA =E]How by
= otk 2B R A7} obd 1 o] FHelE EFHgh
T A, AAe s BEtketr] Aol a2 w4 vixvE He wd
2 AAE F ARE g ¢ gle SAE Fol B 4 Qth 5, WHE
oy ol E AAE S 5 vk sk, o= stArt obd o]

o8 T TS AYAE 7 vk wheEbd gHel= FAZARE 3

O

o
e
o
v

T4 AAISH GO wa- AR

1 2
A Jane didn't eat bananas. Jane won't be late again.
B Jane ate fruits. Jane was late before.
T IwdA AE 47 FAYS W, 7 HA 252 (ATl RS dlxE (B)
o]l AdHds] AEEs & 5 ok AT A HA 252 (ATFS A6

H
b W, Jacke WHIE w4 gtk etk whid 2o ge A =g

™
1
Rkefell Jackol a7]E HAvkd ojwAl A7t? wEkd (B)e] el AHeA &

_17_



o RS ¢ 5 gtk
Webd DE IEe WE P3RS W B o ol Aus 2o

(entailment)e]xx 2¥H ZIHAH (AE FAIAE B)7F AHSHA HH @A

=)
ot
lo

O

(presupposition)”} I tt.

2.2.4 AA =

ol S AAS gelol BN o T X7} of@Al ThEA FhaE A
Hugr. o FolAE AAlel FEA B@ g 2 Aol Hol dalx A T
WES S,

S

#5 Al g Wl

1 2
What kind of movies do you want | What kind of movies do you want
A
to see? to see?
[ didn't know Romeo and Juliet I want to see romantic comedy
B
won first prize. again.

U5 F w1, 2014 77 fojwl FRe d3tE Hal Aovdial EojH S
uf, 19] (B)& ‘I didn't know Romeo and Juliet won first prize.’o| A tig2 2
o] ax9F gt A, 2wt Fefde] 1534 =the oA Zr st
=gl dF & FY7t ‘v L FEA = TS FED F ATk 29 (B)el
[ want to see romantic comedy again.’ oA ZWg Fw|HE thA] B
Atk oA ‘Holl = romantic comedyE BAth e S FET 5 Aok F

I B (B A v 22 FEE  dve A2 vtk st o

R
rr

-~

_18_



T FES gEH 19 BedAe 34 £ 99 vE s FEse 35
(implicature)e] A RE, 2¢] (B)ellA= 7ol eyl S8 oln] ¢ = HARE
7HAsk= A1 A Al (presupposition) €] T
AAet g zeld S tEdt Pk AA, dAAle 1
o] AHat7] A F&, Mgt wdolth vl 52, £ dA FY 9
gE g ow O 2 9l ues FEshe slolth
WAy, ek 5o M3

L
=
BT T dE el wph gow $EE AW, AL 129x gris Aol

lr
oﬁ‘l
=2
o
X
N
N
ne
ot
M
o3

i

rlil
W
1%
e
rlo
4
e
o
2
>
!
2
T
=
il
o
N
|l

(16) A : What kinds of movies do you want to see?

B : I didn't know that Romeo and Juliet won first prize.

Al Aol A Be e AdehA &2 AAY wolu B ZAlA As
FHde s vtger 2rjest Fgde] des Jenw ‘O f3tE BadeE A
S FEhaL itk 2l o714 BrE wek 2ol A wigte] e o2 dolz T
A R} AbEEo] 2ujesh Fejde] Fdi, =rlest F2ldo] oJopr|7t £ a1
k= Fd, olEe] =rjeg Egfdle] U AW AW, 55 e THeE ofof
715 = ek vhe 2res Eedelng FES Higo] ‘mrjed F¢d 9
st5 ®apo|t}.

Rhde] AAE wolu o)l ok AL Q1) o] ¥ gk wholuh ofF], FALE
A Fz27F abAA = AAE v A gk 2R R ApEEe] ®2ujeet FEdl

of Ful e BAIME Erles Fede Fobshs AEel Ak, mvlos
Ze9e ngth oy, 'Zrlost e olopyl7t 3 JFHE FrlE B
o], ‘ool EEest Fede]l UR ArUNd. AAE Erlest Feldol

AT AT olS%= AT, cfse] Zrleet Zeds Bt = A& dARY.
AF7A 2= AAl, g, FFell sl dolrdth olAE A, e, g

_19_



ol Al 7HAE AWM FaL el B A, ghe], FFo] ofEA HEA

=
euA A7tg FHsuA. oy 3 BA,
(17) 1 solved math once more.

ol7lel A el A= &sfetr] ofdel 7Hgshs Aelum, g W o ks &9
treA 7 e 5 e AL, Fes E]vh otk o= i e (background
entailment)®l 4] 'Someone solved math once more, [ solved something,
something happened.'o|t}. gFolgt #4849 onE FE3t+= ZolnE & W
g FeEAE Eosiths AolA ‘FEEAlrE ol Hn, B gl
7IWe e Wes +2¢ Aok

AZI7HA S-2l= A, Fel, dFol Al THAE doprdt dAe e, 52
ME ] oulele] e onE FEFvE A, o] Al 7HA BF &l oAb
2eS fel Bag Aoy FAE T shkels AoA Hzgey o Al A=

%
ZH2F gEvs Ae vas] B v FelAs dAlel 2E stFo] dAld]

e
4
Y
o,

y

_20_



. At dA 7%

3.1 AP=w I

AA ] 715 #3 Liping Ge2l AdP=F(2011)S vlgoz AAe] 7]se uf
2 R 21 Adeie] HAY Vles AuRuA ghrh o] Mmool
FarellA 1oFare] e A spRket AApafole] AF7E HSaka sy ol
AgA olgbs EAE A7sHTh

Fae] 54 A58, JRE AYsts A, Agmet A27ke] dE o
A BEea Aol Utk FaFES AH|AEA oW Fus Lsfgel 9o
A o1k Al mel P ARHE B anHos Faudos Hddsd g
ok 7l Hel A AAe] EEA 7)Fe] FardodA ol g ATHS Hol
A7) Wil Farel A FE HAAE AR

ol A sH&EA 7Zlwel 87HAF Avke AS vEhar 2 ZHzhe] 87

7]1%5°] Concealment, Persuasion, Enlargement, Conciseness, Emphasis,

)

o
+

Self-protection, Euphemism, Interestingness Uth= AS A A8kl At}
A=l 7eso] AW AAY 7)5S ok 2y, gy G443 o3&

A AR & Fare] e AAE Bal dF 0] Vssty AR

3.2 =4 7%

AAg 2atety] del 2 Esks AdsiA 2olA & = AT 7HdE

F e ABE sk NE A 47, dwel weh WA Bl Ak o

_21_



SR 7P Ak Al wEA B A A ke
2 WA, sx 7 AAsE AR AAR E2A s AFEY S
A7} AAFEFo] A BE AS- 1 ARIF APHolgtal o7

A, s Al FRE A REATa Ads F du oBE JAE AR
a

& o, A= olelgt e E T stUE Welsllth aElan ee 1449 |
oM B 7HA ThsAES WA AF7F AAE Wolsols AMEECNA sAAA 4

.

wobgolt Algtel el AE AAlel A4 9B selalx a wolEol7]
wol 7 AAe) RIE APOE, ARG, M ofNE mEE F9E, 1e@
WA worsows shite] Auetn o]

ato] AlZkel B &2 Fare] A, aHAbEe] Fas BuA dAlE o
/\
=

b
e
L)
e

do] yfotstx] ¢k7] wliel o] s HAE o] of .o} A#glo] Fhife] AW E
# wrolEol A Hr)k the o]2ld 7 7|5 (concealment function)o] = F1E
S A E At

TEE AATEASST ETESING FORT

S Wiy does Phez
mictke such wonderfil Punch ?

PR S by retrievy e i 7 g

(g ey —

O, s Kt gyt wlweed, vt of L2 -
Py i

At last you can bake

a better pie every time!

Fresh-Frozen by Swanson! Fresh-Baked by YOU!

<71¥ 1 Phez #F1> <71¥ 2 Swanson #il>

_22_



WA 1% 1 Phez FiE XA ‘Why does Phez make such wonderful
Punch?’Ql FaZE9F 2fedA & 4 %9 ‘Phez make such wonderful
Punch.& HASHA #rt. olddgh dA= g} oz vbEo(xl 7Hgoth. 182
= ool AR ARERIA, AARIAL oty ™ 28 d I ARE A K=, A
AetE FHR 4573 2H|AFEo] ‘PhezdELS wonderful Punch® W 4 oth)’
e AAARE stue] A=A AZbstes vkt

1% 2 Swanson ¥l SA], ‘At last you can bake a better pie every time!
ol FarETtel a2l ol B 1 I I k= A& Eal, ‘You bake a
better pie with it.”¢] A7} #r}. o= ol gt HA HH O HAARE W} &
& Fote Al Al ol ARt o 1 pie7t ok} better pie® AAEA

= 7 dte 54 AR R 2uA A4 g,

Fue) T8 B AN FES ARS 204E H5sHE oIk Lofuse)
&

LA algAbaLe]

(18) How fast was the car going when it turned right?
Did you see a stop sign?

T A gl ol FHA A

(19) How fast was the car going when it ran the stop sign?

Did you see the stop sign?

_23_



T oA ARl sl 35%9 ¥R Yesg} st WhHol T WA
OFe B T oA AEo] el 53%2 HEE Yeszt @3tk o] A¥o] u=
W AR ES AAghe FEHZ 989 ARE Polsol: A Fe] i) the stop
signo]g&tar A3 7o) Ex= Al A= ‘There is a stop sign.'#= AAS W
ol5o] 183 Blo] UthE AL FAAEA AZsA Hrk wekA olejdt A9
ANz Qste] FuFEo] FaoA HAAE H59 7|soz &AF 2al ) v

AAe] AE 7] (persuasion function)S TS oA Ay H 2},

Why we have the youngest
cuctomere in the bucinece

Er.i?ay;ﬂamt;;;rm- v v, 5 vor Tacts | — ‘é 55 E ﬂ'fié’ E &;
<1¥ 3 CAMEL #a1> <1¥ 4 7UP #a>

o5 1§ 3 CAMEL #iE WA Hzk ‘More Doctors Smoke Camels than
any other cigarettel’o]gfi= T4 ‘Bl WS SJALEo] oW T E HhHjRT L
Camels ¥&th'gh= &7tk o714 ‘obgl 2d9 #F3 JAES ET6He] o
d oot EulE v ek AAVE U2t anjAkEo] o] HAlE wolsd]
O oJatEo] Folk: WY whulE 194 ‘o] il £ 1Y ekE AAY 9
Fow AH|AEY] o] CAMELSE Al=s A53e 9 =3

oE2zZ a9 4 7UPHE BAL ‘Why we have the youngest customers in

r
il

et
rob

o
=



the business? 2= 7oA 1] ofr] ARKS E3EE o] o}r]9] yo]RE ‘We
have the youngest customers. 2= AA7F Aok Av|REL o] AAE &
ol5o] ‘ARxl&e] 7P o]fd ook o] AEES WE AS HY oot sk
WrekEA] ‘oozt wE s v dlEA Ty, ¥ AR o] Epretan A

AARZ Qe ZHlAbEe] Tups AMES A5dhs 935 & & ok

34 AR &% 7%

(20) Why suffer another summer? (Air conditioner)

(21) This year I'll stop asking "Do I look fat?" (Diet product)

(20)2] oEellA+= ‘Why do you suffer another summer? 94 'You have
suffered in the past summer.7} A7} =i lar (21)9] oA = ‘W7t &
T etal Zo)BE A2 T look fat.olgkal AZbstU7E Holl Al 9AS Eoln
= Aolth. E3H T stop asking. oA AWe|% tho]oE AE-S il ‘T have
asked the same question before.7} HAI7} a1 Qlt} o] F di&Es &
5 ddE B 7 7HAE A o wed ARl £ ddd 2
R ARt Al shure] AEIE Hol (2003 e A9, ARl
t E olES Adal Jyves FarolAe] JEo s SHAA
ste, QDWHI 22 A9, Aol toloE AES #a 1 T
ATt L= U T Holuvpal ek AE |
AR} o] guo] vzt Al RS dEeitt

5 (enlargement function)o] &= Fu15S HA}
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<Z1¥ 5 ORLANDO REGIONAL <1¥ 6 TUPPERWARE 331>
MEDICAL CENTER 31>

Y929l 18 5 Orlando Regional Medical Center#@ilE Wx H™W, ‘Now
there's an Emergency Department just for kids, too. @b FFroll A AA|= ‘A
ol o]Ho]E 93 Emergency Department7} fIATh’ T3k o258 93 A
FA3] Jdtt= WAL S vlg o R ‘JEES 9% Emergency Department™
b= AEE GAEH dEo] A LnAo A delFE 7eS

Qo820 18 6 Tupperwared % 9A], ‘Tupperware did it again. And
again. And again. And again.’o|2}= E oA HAAlE ‘He 159 ko] uby)
o] %= Tupperware: Witk & ‘EFo] up# 7] Heke il A vk’ 7ol

S Auet AAGR, of F 7HA RS LHAM A dE e

rr

rr
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re

T O 25 BHe AN R s dort bAstd M EE O B ol
Eol7] faL, olafalr] F& Aelth "HAl= 7k Adl dia] 13lo] Apdeletar
1

F&ote slo|th gal &gk Peccei® #A A AAgtE Zo] oo wE

(i)

5]
A AFEE = AAY 7HA%E 7 g BAIREAY FERE 2 WHao|th dE
9, ‘Buy 00., ‘Do 00., You'll 00.&+= EHAEL 7+43 X% z+Z; ‘You
need 00.”, ‘OO0 brings you ..., or ‘You'll find comfort and relief with O0. ¢]

ge TFES A . o dAl9 £ 12 75 (conciseness function)

2

| 229 FuE WAL

o] Wa g Wk Qirk, Sh NIKEZH Al nales dheldvhs 21 7bgaha ‘el
_"

A & Aot'g 77 AAsn



3.6 AH F=x 7%

ALAEON A ZolE Eold Fhol] AAHES oW 54 FEE Agdt. ARA
o]l = Halliday®] Given—-New Principleo] w2} Q. ef¥l HB7F 28 FH oA
o ustor @k alA 2ol Ame Auel Hme] PFo] wA wrh ol
Ao wme} FaFEgo] ofu 5A% JHE Fx3y] siA wiAge] ofd thE
oFle] AxE E 7% Aok AAE ol 7ol EAE Aol gt

AR Az g HE B8-S vRrtEA Y (phonetic means), wEE(cleft
sentence), onlyt} even# ©@olE& o|&sh= Aotk vy AH Ax Vs

(emphasis function)S 7} AAE Faro| A ZFrol B A},

o

yYNSNSNENI

We turn
ANTS /into
AINTS

I:ust% West

EST ©CO0ONTHROUDL

2801 S. Russell, Suile #12, Missoula, MT
728-4447 | www.missoulapest.com

<71¥ 9 CUSTOM WEST #ar> <71¥ 10 LEXUS &>
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wA 4% 7] 9 Custom WestFiE WA HW ‘we turn ANTs into
AINTs. oA 274 el dAl= JinE 3] 5o itk e anxs&
olggt HMAE Fo|AH o WolEd Wk oluet Far oA ANTOH7])<}
AINT(Gthel 2Ho] WA H& oz HuyL 74z ol AFEe] ofu 71%S 714

AL A=A, oW Aol o Ao ARAAE LA dA A & ok

Hm

% 10 Lexus’#ilE HZAE ‘There's only one way to engineer a
Lexus And that's the hard way. @t 7oA &b[A= ‘A £ LexusE A7
S g Rl gluk, Fareld Axbrh whsolmod, JEa FAT
TS ST EE AAE wobedo2X AF9] quality9 thE AR -9

A& only one wayol AHO] 2Ho| FxEo] AH|A7} AA & 4 Ut}

ol
rr
=
feisi)

3.7 A7l BE 7%

ol T4 Be 2e AFE SolA AW Y UF s w4
2 Boluly] HalNE 150 FRE e FaEF PEaE Rold A A
So YEES WA O FEF nEdor Atk oUW PEE 2 33

(hyperbole)¥} H]ul(comparison)”} 2221t} H| WS o ZH T2 AFEHT} ¢
= AS A7 e ARgek, e oM e AFEde AEAEE A
3l 771 fleiAd AR&geh shAIRE, U A E o] ws st 1ok FAlo] AH[A
SoA dotd W veS & T dn 2R E dAAe A4 e gl
= SFHFAY, s o A &5 gt
e dE EolEA v A7 BE 7] (self-protection function)®] &

& gl Fohu,

i

ntt

=
o

il
_Q
T

[-4 U
ully
i
-2
f
o
rr
)
o
N
>«
o
o
:
18

Rufgy-st
dlo

ot
o
Ol
ol
-
2
2
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Millions ol’ bollles are bought __
by men who like that

clear &
f/ggfz
/ﬂ&/ﬁ

e,x‘oc\ oy millions

<Z1¥ 11 Chesterfield #i> <1¥ 12 PM #a>

o 1% 11 Chesterfield®¥3E H# HEAL ‘Chesterfields satisfy millions.’

© wTdA AAE a"e e A T AMFES EFeE Fulnk oy AlgbEo] o
Sl s F@rhelvh o)A millionse B MR HAAE 2= BgS Fomy
AbEEo] of FEE AMFEC] o] AFS 24 Utk A4S AHAEAA 2%
of AAAFOREA o] B wujrl 1717 re sAA ) AEe Faad
£ YEhdh

o=z 79 12 PmPF 9A ®BW, ‘Millions of bottles are bought by men

i

who likes that clear clean taste.|4] ‘Men drank more than Millions of

o
o
g}
=
o
=
21d
-
=
ACH
r
ox
N
fijo
[N
=
X
N
ol
k1
fu
o
=
2
N
[
o
i
=
)
=
r o
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3.8 &Iy 7|5

bbb 2mgol uhebd e

59

A
=

3 O
AEE

Farell A A

Kol
T

7%

oy

M

<
2] e

sha Athd, 0002 wpRAL L} ‘o] FEL T

2le] 755 10dely o # Al

of

=
=

E.’_]_—

e

1

]

Brown and Levinson (1987)°] tuw}

=]
o

)

o
fite)
2]

],

of th& AbgholAl wropEo]A] 7]

=N _© [e)
s A5

)

i

oA 1

i
oR
o
AO

)

T AU 919 4

iy

R,

of HeUTh'sh o] FuE Yrighd

=
a2l

=
=

A

9]

7] (euphemism

gh3to]g o]

o
1=

o, o

of w2},

a7 flalA
3 arel| A

E

7 AA =

e
=

function)
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Why Tender Vittles
is a better

Thin

L P T . T
e a8 v Bl gt gt e e —
- -

<Z1¥ 13 Purina Tender Vittles 311> <Z1¥ 14 Shampoo #il>

WA 9% 19 13 Purina Tender Vittles3 1S WA ®HW ‘Why Tender
Vittles is a better food for your Problem Eater and you.” °14 your Problem
Eater7t A48 Ue] aigkolzh 4 wizd] EA7H ek Gale] Fi Abso]
= BAZE Ao s AAleln. ol ol MAlE AHAo B ni Aol

Z)3o] vhikElA L 1 AHE] s Wk bd S ok sk Axe weks) 9

A AnAbEe] 7)ol viE ARE AARA £ w4 AR S 2

shal Qlth. AaH|AbE o] HAE Wrolso] WhE VXA &AL ‘o, W7t FE AR
of A7} T kAL Al "

s 8% 1% 14 ShampoodilE H AL ‘Get your split ends together. o]l
A A= your splite] HAFLAZ ‘your hair is split.” o]tk ‘Yo HEg & &
AL Aok e ARA o R BdsHH, Be Abgre]l Wl gzt o wj A ebe
el disl 7ol YA AY, FES detA " olE g AMES HAAE ARE
sto] ¢34 ow o mA Au[A7 WS AMA AL AEE Wolsd 9k
= skl
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AGES #AolY FUlE AR fAAE AN e doiHe L% Fa5
o AAE ARot BE B7h Ansle] wolEol: AREAA 1 B o

(22) At sixty miles an hour the loudest noise in the new Rolls Royce

come from the electric clock.”

A= o] £ HA|I= ‘There is a noise from the electric clock when
car travels at sixty miles an hour. ©|t}. &, 25 =4 ‘1A 60vL S &
g Aol At e AAE HolEn AnAES FE O FaolA gdsFdd td
FHAES Aleke e A5 w==Ho] vk adA FAs] el digh ARt
S aEkeE FuE d4d Aot a-ld o] FaelA = Al AAd ASo] Atk
o zstH AAEe ddoew B $ Q. a2y AAZE AEe WA Y Hole
s AR XS wHE F vk 5, 60 milest ¢yt Km2 3Htshd
°F 97Kme|t}. & AJgbell 97Kmub 3Poh g=roll A M27k4] A2zt oF 298Kmet
i sy o]xkE EBRaL T oF 3AIZE whe| Z4 = doke AS gt Alae
A Aol WA opbd A A o] Farp v A7]]l 1933d=E A7)
o, o]xb= wig- thde] & xbehal AH|Re] S utF o R AZSHA HH o
et el o R HY F e EF AHAEC A AAR ] 239
o xke] AR Fae] SwE AFskA "ok ol HAle]  EFnY

s

o)
o

olf

(interestingness function)< 7} 3115 H=A}
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HOWTO BUILD A LASTING RELATIONSHIP:

1. Cut on dotted line.
2 Rotate 180 degrees.

IF YOUWANT A STRONGER MARRIAGE, WORK ON IT TOGETHER.

For tips classesand resources in your ares that can improve the health of any relationship, visitour website.
¥ @ Mercedes-Benz
StrongerMarrlage.o.g- d | IO
e iy
<719 15 StrongerMarriage 31> <71¥ 16 Mercedes-Benz &>

o 9% a9 15 F3olA ‘How to build a lasting relationship’@] A=
‘There's a way to build a lasting relationship.’o]t}. 3%+ ‘If you want a
stronger marriage, work on it together. oA 'fo] o] WS wElshd ¢ 73t
DS 7R AES & 5 Arh'7F AAZE "ok H2o BE dAJdEe] A3
HAE AEHA 7] Aol gt} FaFe o] HE o]&ste] dflsel s 7HA

T AE JAE AA S AHRE, E

ol
rO
[-'O
il
1o
r o)
jubal
o
i
K
X0,
)

Q8% Fao A= ‘Look to the side without looking to the side.2] ZA|+=
‘Does someone really do that way? %% ‘If you can do that way, you do
that.’o] AA|olv o] Fi1E= Zol]l thdk Fio]= =2 ‘Something can look to the
side without looking to the side.’o|t}. 21 &S & F AT Aol AL vt
ofoll & & b A=A Rt AAE o]& AnjAMAl 23] Ths sheA
of gt THSe AekAl dtar ofE Aol 1B A T F UvkE HAAE FoEM
o' Fo] A& BA ik AE B F AS/V e Fae] i ds e

.
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V. Jo] B ZolAe ARe] He

AF7HA 2= AA 2 75l A FarelA 1ejg 7 Ee] o9 A
LEIEAE = 5o AFEgt olAlFE 2013W@7HAE 7], Coca-cola,
Chevrolet, Apple ©] Al @l=7]de] Faro|A HAE Zta 1 FaroA HA < 1
AR 7l sEE stusht A& £ Aol

4.1 =4 7%

Low-cal options.
No-cal options. o
However-you-
and-your-family-
roll options.

St il £

Ifyoutriponyour cord,wefe one st ahead of you.

Eﬁg@

<Z1¥ 17 Coca-cola #il- 2011> <Z1¥ 18 Apple Fa11- 2006>

AAe 7sEs T sAE 7Hgshe AATE ARLQIA, ABRJNA, AP RS BE

Aol AARA a2d AHoRE w7l dAS w4 7]e(concealment
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function)ol] tialA €% 19 17 Coca-cola #3E WA B, ‘We offer such
a wide range at low—and no calorie options(150 in the US alone), as well
as portion packages, that can fit into a balanced diet and active life style.’
o] Fa EFelA e AAE obdl ad”ARE A2 FFY SEE B F dxol,
‘We made a wide range at low—and no calorie options. o]t} Z 7=} AL
A ohekek W9le] AEAlES ETHE AMES AAEA AHREd A 5o
AHAP7E HEke] g eE dEdd 5 Qloks AR S Al T

Q&% Apple ¥31E HA “If you trip on your cord, we're one step ahead
of you'gh= 7oA St ‘e B ANS Ao o] A Abgro] gtk
5 dAgY. AnakE ol d AMAS wrolEola EdANE ] disiA AZS St
] o]y g BT} AlAolE, A , M)A A s A
HZ Ao Z=7F delA] FEF e o] Apple AFHY FHo=ZA Q14 &

A Aok

P}
(e}
gl
>
11t
£
4o

uf
ko
[rtt
gl

4.2 A5 7%

et (ooa-Cola is now on dranght at the
Milledgeville Drag Cowpany,
Bables cry for it
Migwes slh for It,
Bad bois lie for it,
*Old folks (sometimes) die for
(the luck of) it,
And every one of good taste should

CHEVROILET

s e s o 1OVG A0 0§ ORIl 00, 8 glass,

<Z1¥ 19 Chevrolet 33 - 1926> <213 20 Coca-cola #i1- 1891>
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AAe] 758 T AMHES A5A7]= A5 7|5 (persuasion function)S €%
1% 19 Chevrolet Falof|A] W, ‘You have noticed the increased popularity
of Chevrolet.’o]& Fil FF-o| 4] Al ‘Chevrolet increased popularity.’ o]t
2HARE o] FarE Kl o]ggh HMAE WolElth 1yl AAE WwelEdo=R
A 2B]A= ‘Chevrolet®] 1717} olA|d]? ¢ AtgEo] Chevrolets 272
Chevrolet®] o] F7u. Yl AE71?7ehs dAl= ASo] o] o1 sfo]l Frt
aL 1ol wpH A

2% 19 20 Coca-cola #ilo| A& ‘Babies cry for it. Misses sigh for it.
Bad boys lie for it. Old folks(sometimes) die for (the lack of) it.’o]gt= FaL
i Toll Al A= ‘people want Coca-cola. o]t} &B|Ab= olejgt FasE B A
AE Wolso] ‘9o AgtEo] IIMESE A7 ZAbEAE SW? Uk AbE

ZRrRRAL AATE aHAE ASehs Vs dh

4.3 AH FF 7|5

Too bad you only have one lap.
¢ assembly lines Fhethervou need kos o vourll want one. 1 you've ever sufferet

and new automotive 4 - Sony Vaioermy his Powerlock wllend t e and for

values again attract

think the new PowerBook G4 Tiianium s the most impressive
\mericas interest s o ter Lesasis, Fartune; Februzry 19, 200

<71¥l 21 Chevrolet & - 1945> <19 22 Apple Fil- 2001>
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AAe] 755 T oA G Aret AAAHRIF 747} st Jr=EA <l
Au= AR Z 7)%(enlargement function)ol] gt 7lEes& 9% ¥ 21
Chevrolet FaellA HW, ‘New automotive values again attract America's
interest.’9] FaollA  HAAE=  ‘Chevrolet automotive attracted America's
interest before.” again®] ZA FHAAZ Qa|A b T2 AAZE HAsA &
ool deke a3 Au: 28a dvke ARES ARl A dEFeRA &
HZE gdd ARl AAlel AR 27FA] Y] AMAS ggste] Q1248HA H
QEZE 19 22 Apple Fi1o A ‘Apple's new laptop is a peach... Apple has
once again launched a powerful innovation.”®] #ilZ7+ once again® ZA|
frax= QlalA] ‘Apple launched a powerful innovation before. o]& A7}
gttt avabe AAE Botsdom AT SAFA A E SAATGE &

L =
A¥ Freol Al Ars sHgste] WolsolA Hrt.

S
N
Shl
o,
N,
1IN
N
ofr

| driven ttothetop.

Chevioket

o o
g

nclyhofic crd o

ofl ylstooh it onbamod  ChwdelE e

<Z1¥ 23 Coca-cola #iL - 1896> <71¥ 24 Chevrolet #¥a- 1979>
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AR 71sE F AAAREREGYG s dsA dlTe 8 A Ve
(conciseness function)& €% 1%¥ 23 Coca-cola FiLelA EW, Drink
Coca-cola. @t FniTold AAs Fu Ao AW Fad}=E Hol ‘It is
delicious, It will refresh you, It will cure headache, It will relieve
exhaustion.'o|t}. FaF= olelgt A7kEete] SHES UEhA &al HEeHA
'Drink Coca-cola.' 24 YEeRf o] Lv|aloAl AAE wolse] AFe 54L& e
War At

Q22 18 24 Chevrolet Fal 9 A], ‘Available as a Caprice or Impala, in

Jlm

your choice of Sedan, Coupe or Wagon, You'll love it.’o41e] 1 o}z 3F 1]
A8 1ok FL2 HES Holyd o® Hol, A= ‘Youll find good
things about it.’o]t}. o] 3t AAE AHHoz D] &a ‘You'll love it.’ o]t

DAs A o e AH| Al A A ARE APsto] AFe 5AS dHs

o},

V1510nanes mnovators and futunsts
your operating system has arrived.

Whdigdifelences miakes.

<Z1¥ 25 Coca-cola #iL - 1961> <71¥ 26 Apple #Fa- 1997>
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AAY] 7ss T Ees vhEuY, £49%E, Onlyd evend] @olE o] &8}

AuE AT

o
o

4% 7] (emphasis function)& s 9% 19 25
Coca-cola #ilollA] HAE ‘Only Coke gives you that REFRESHING NEW
FEELING.'Ql d3 &79lA A= ‘There's something that Only Coca-cola
can do. ot} &, & AEE2 refreshing new feelings & & $la 2

Coca-cola® & = Uvk= AL 7H7IH, Al FEAAA svkEetdo] & 5 9}

£ Qo] gk AE Fxata Yok

Q8% 17 26 Apple #311E XY, ‘The only tool for the job.'Ql Fa1 &
o A2l A= ‘There is only tool for the job.'o]t}. 1 o] A “q= &
2 stuete JAFRIE SRS A o4 shvbele AR R AFo] AxEo o
2 dxE2 oA Hoka AppleAtrh whE ARE @ 4 Qv ARE YERlo] &

H 2o Ao E FxE AAARE SdFo HrolEolA Ht},

4.6 A7) V& 7%

Coovy 510 Baia $34 Pickap v Ford Rasger 4vd.
e o ot e e . g o rand
m”m Tt '
- .-
mm”” -
==

WWhy so mamy more poeople

are buying Chevrolets than any other car .

MORE FE BUY CHEVEOLETS THAM ANY OFTHER CARI

= 7’-"".1':3)‘
<Z1¥ 27 Chevrolet 33 - 1953> <Z1¥ 28 Chevrolet #i- 1990>
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AA Y] 7eE T Aoy Rlas Abgste] Ao S HIdhs AAe] B
% 715 (self-protection function)& T €% 29 27 Chevrolet FalolA =
H, ‘Why so many more people are buying Chevrolets than any other car..’
o 2] AA&= ‘Many more people are buying Chevrolets than any other car.’
olth. HA o ®B& AtgEEo] thE A Huh Chevroletd] A& © @Wol Atk A
= AAR U8 AR Chevroletxb7} B Q1717F 9le-S Hlalstal Slrt

2% % 28 Chevrolet Filo)| A= ‘Go forward with Chevy. Or backward
with Ford. ollA4e] HA= Z2olA & 4 3l%o] Chevroletzbi= el 91aL, Ford
A= Fell 9= A o® Kol ‘ChevyztZl Fordak Buk 9bA dvk’ott. ol2fghk A
A= AAA Fords AAAo=R wAlete] nlugtomyn HAAFR = ChevyZt
Fordit} wtth= ARES Hlalste] Ford ARt AHLlEe] 27b -da Helvhs

Ae e Fan ok

4.7 &3 7F

e e
Aprie Wi dependabie than distrbuted processing.
o i e i han centraiced EUT Aol
e s merab
i
f
,‘
g ‘
n i
i

<19 29 Chevrolet 33 - 2003> <713 30 Apple 31— 1980>
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AAe] 7155 T AF v A Wigtely TR At & e EE =
A Tale= o] 7] (euphemism function)S €% 1§ 29 Chevrolet il
o Al H¥, ‘Of course the last 50 years have been a blur.’®] FaiE-T-o4 %
A= blure] Aolgt= o= KIS w, ‘During 50 years, we haven't
always won. During 50 years, we have sometimes fault.’o]Th. A3 4559 2
S detdol aHRpell Al Amell tigh BRI s = F e T 934
o= Fo AAAEE LA A AT

222 713 30 Apple FaloA] ‘It's designed to be a personal computer to

uncomplicate your life.”?] AA|+= ‘Your life is complicated.”®]t}. o]= AH|z}
off A AA AEel digk FAHAQ] Aoy wE = 4 A& Your life is
complicated.”@h+= &S AAAHE =59 310w Usto gy

A A Woled 4 3k

B>

W27 715

o s '
I e TR T T

vl Mranede

AT

s ypdnocty s f drrnk

igorously pood—and keenly
delicious, Thirst-guenching
and refreshing.
The
FOUIrE.

mational beverage—and

[rmeasch sty s S

THE COCA-COLA COMPANTY

<Z1¥ 31 Coca-cola 3L - 1996> <71¥ 32 Coca-cola #i- 1914>
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AAel 7155 T Tv]H% 7]s(interestingness function)S ¥&% 19 31
Coca-cola Fitol4 XM, ‘Who's gonna drink the diet coke? = -0l A9
AA+= ‘Someone is going to drink the diet coke among them. ©]t}. o]& 1

Al 7] ARND ANEF] AN EES Faol &N LHAMEAA

S7NNE 11E 98-S gt
o8& 3 32 Coca-cola Fal¢l, ‘A Man's drink. A Woman's drink.

Everybody's drink.’®] <&7lA d#:e ¢vj&= ‘Coca-cola is Everybody's
drink.’o]tt. o] 71X 8] A= AAFEA] o)A LnjREo Al § 7hA o] @dE
oz o 7 dHel AdAE wkEo] WA dH =, AHAES T s
everybody's drink.’*|4]  ‘People know it is Everybody's drink. How is it
Everybody's drink? Why is it Everybody's drink? Because it is Everybody's
drink.’®] ol2]gt FHo] HAE EFES wEe] HoRA AlFEdA 53 ke
Ao s Agste] AHEEe] dAls Foluth

4.9 27FA ol/F 22l AAY 7w

LOOK WHO VOTED VEGA
THE BEST ECONOMY CAR
IN THE WORLD. AGAIN.

<713 33 Apple #Fa1- 1979> <1¥ 34 Chevrolet 3al- 1972>
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Increase trade at your fountain by d:lspenslng the
delietous, refreshing beverage,

No fountain bever-
age ever increased
in popularity so
rapidly. “

None will draw so
many customers to
your fountain.

Advertisine matter from any branch frre.

: TETE: COCA=~COIsa COo.,
Atlanta. Chicago. Dalias. Philadelphia. Los Angeles.

<19 35 Coca-cola ¥al- 1900>

A WA 19 33 Apple®dils HW, ‘31,000 student hours later, we still
love Apple computer.’®] il ZFolA 3 WA HA= ‘31,000 student hours
before, we loved Apple computer.’e]t}. o] HAl&= A=XE Apple computers
ob Foldth= wdd AJrsek ol Apple computers Fobths AAlE HR
T 7HAE vl Al Agd & ok 2y BE o] AA Vs AR & V)T
(enlargement function)e]th. F+ WA A= ‘31,000 student love apple
computer.’ o]t} o]21g HAZ} An|Abed Al HAEE o] anH|AES AZbetA Hoh
‘9] 31,000 gHAJEo] 1¥oA B Ay o] B Fole7k?, Apple computer
7F 278 S AMEZFY Ehe AR /1A S ASEtRR o] A Vee A5
7] (persuasion function)©]|t}.

T+ WA 1% 34 Chevrolet¥ilE HW, ‘Look, who voted vega the best
economy car in the world. Again.’®] &7°lA 3 WA A= ‘People voted
Vega.'o|t}. o= AbgrEo] Vegadl FRAT= AAE &R WolgolA 2
2 M7 o) FRAS7F? 2 A7 ERU? Uk BEpreial ASsieg A
Aol A% 7% (persuasion function)o]th. F WA HAl= Againol] 93 ‘Before,
Chevrolet was the best economy car in the world.’o]t}. o] sl wold
AR B ofy el AAlE AREZRA] Anatel Al S o] AY Ty g ER oY

el 715 HAel AE g% 7]5(enlargement function)©]t}.
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Al 1A 19 35 Coca-coladilE KW, ‘Increase trade at your fountain by
dispensing the delicious, refreshing beverage, coca-cola.’®] HA=
‘Coca-cola dispensed.’®]t}. ©]&= Coca-colaZ} A5 AHIA] A3 AGth= A
As vgo R @ItEet Axgdve AH S ARAECdA AARRE DTl
kel Bl ofolgte AMEE HdEdth ol HAY BER w34 Tl
(concealment function)o]th. F WAje] A= WA Fda BHAL the= A3

‘Coca-cola is delicious, refreshing beverage. And you know about that.”©|t}.

o714 9] A} thes AtrES d& 9, sixtel AA7E 4al e RS 7Y
Atk o71M 9] A BT, FAE AHAE T ERE AR da Qi

7]

7 Ao A53= A9l A5 7]s(persuasion function) & &S gkt

o
flo
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V. B3 o9 HAY 75 FA

oF Ao A z}z}e] 9= 7]¢], Coca-cola, Chevrolet, Apple, 335 Zof A<
AAES AHHE T I HAAY 75ES 7|eHE UrojA -2 48 Hkt) o]
A oyt VFES 7HA AL AAY 7eEe] FaoA o= HE HES AA| S

A Blale] B

3.0% — B Concealment
170 £.170

B Persuation

m274 O] 200 75
L RAA ) Sl 1
M Enlargement

m Conciseness

® Emphasis

m Self-protection

Euphemism

W Interestingness



F 235709 /19Ee) PuE vhgow AAT Fohhn 1 AAe V)5S B

3 ®tvh 7P wol 291 A

AA= AA Y APdARE ZF A st 544

B2 Au)A Al AXA7]= 57 7|5 (concealment function) 2 F& 38.7%
9]

2 AA. 1 gow ol

RIS

3 AAE 2¥AES AAYREA A5eE A

5 7)%(persuasion function)©® 19.6%% =X glom, 8719 AA e 7|5 F 2
7N ol 22l HAle] 7T % 15.7%=2 10%7F AA AR gt} oo AAZF gla &

=
sfute] o m G} HAAHR 2714 9

ARt 9= A= 6.8% A A

BRES LHAEAA AEE Fe= A

B 34 7]%5(enlargement function)¥ HAAAHZ A Auv| xRl Al WapA] i

function)e] Z+Zt 4.3%2% AL&3ck AR 33

+A 7] (conciseness function)< Z+Z}

A A= = +4 7]5(conciseness

7]%(enlargement function)™} &%

1o
R
=
fitlo
rlo
iy
»O

S
o
+
\\)
=
o
o
[¥
[-'O
2

Aol 7selM AR & 7lwe] 28 3 Ve Ry ¥ @ol 230tk

I grol e diE EA ARE AxdF= AEH AZE 75 (emphasis

function)®] 3.4% =A@ v} AE3} H]al

H3 7]%(self-protection function)®¢] 3.0% X

[e) = L [e) O =
oly}, WS A & Qe EE 3 How

function)®}, Fire] fFey SHE ATt

T BAS

Ak ghaol

o}, 1 o4 28l dAle] A%5elA g
291,
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B =5L dojstd S Fadlojo] YEld AAE THoRE A A 1%
NAE AAgE o234 wHS vlE 22 Coca-cola, Chevrolet, Apple 7|4 E 9]

Wdol FuelA FAE 2w 2 FAVE oW s5e FRsFEA Lobna o

g% 7155 FM oW se] 43 Bol ASHAEAE BHEI 1 oFE
A Bk

A 2 E EHAA JataEel oA st whsksby] Hell 1 el A
Hatr] feiA 7HgskeE 2, e wdelEke dAlY Aok AAE A= A
o= ofw ALl AUEA Foll A e]o] the ouE FEIUE
Holl Al dAel w5z o) d5ol gk Zhzbe] ool AAe o@A thEA
thaf A wlnl, tjzste] dH ekt

Al 3ol A& Liping Gedl A3=F(201D) thalx g.oFstdth AAgk Faro
AFEEE oY E WA= VS MY A= Ut e VT ES EURE $

= X F7}A]  concealment function, persuasion function, enlargement

M
ALY
ki
ot
M
ON

rif

function, conciseness function, emphasis function, self-protection function,
euphemism function, interestingness functionE< 273 t& Fi1z dF =
2yzt A B gkt

A 4= bdeA =9 HAW AAY Ves HRoR 9w VYE,
Coca-cola, Chevrolet, Apple®] 3%, & 235709 Farox HA|S Zrolw kil
TRk Ao 7lee FololA=A Zhze] Fareld AAE VeEE A48T

A 5FANAE AL o= ZIde] Farel A&d AAY Ves HAuRru
oW 7]so] Fale] FE @Wol AMEEHAEA EAE Hokth A Ade v

#F o 2k
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36 7Hd wol 21 AA 7s

=4 The function of Presupposition

1 Concealment Function

Persuasion Function

271 ol 222l HAe 7l

A7 = Fa

Enlargement Function

Conciseness Function

Emphasis Function

Self-protection Function

O | 0| | O | O | &~ W | N

Euphemism Function

—
o

Interestingness Function

A, Farel M AAZE Qik ko] AA ARES vlER F4s ge ),
& 23570¢] Farel A AAZE gl Al 6.8%%er, YA 93,

A AAE ARSI dAlEs Aol dofshd FrielA motE df o 7H4 54
°] AtHWang,2007). A, WA= doje] Aol 7lodn. Fus F& sh
o A @2 vgo] 57] wiel Aoyt ibdshd HASSE Fare] AAAdel
nE shetstA o=
e 7ML gk Farel M e el dE 54 ArE 2wl
st oS Asta gEel g Jed AHE A9 e AoE AR
A e A, AR Zlo] 7HY, FEERL AR el A A<l ofu
obd FHH< ovnt. FaelA dojd F Sl BAIECE A, 4,
e AAE ARgFeA AT 5 vk a7, AAZF Faiel Apgshd 9l

e B oHES 4 F Q] WEe] FaA F2 Bo] A Aol

Egol "vh =4, dAY o tdstar, o &g o

R4

nT
o
rlo
7

il

il

rir
Y,
o
(o

—

ol
-

7}

mqm
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T oA, Fael A dAAe VeHE EAE FS w, Fa WelA 7 Wol At
|5+ 752 vt2 7 75 (concealment function)o]th. 4 7]5old A
H AR AP ARE F7]= Ao =ZH, Linping Ge(2011)2] &=wolA odE
E%5°], ‘What makes the World Business Class so special?’ oAl Z A7}
‘World Business Class is so special.’ql A8 AA 2= 3ol wWale= kA7t s}
k] 7oA “World Business Class7t §83te} efar 714, FE3}
shetth, 2R ol gk AR figh XA o= FaF ot oy d WA
7 Qtell 7L o2t HAE st AR EA AASHA " o] wel
AAZE gbe Apdold E1 ARl FaFe AAE st AR EMA ol
I HAAE ARgske oldd HA ARV B9 ARl R RMAES Hol=T
ol- &% 4 Snk. ke, AHxtEe] 2Yd FaE BHA AAE FOdA
Aol ot Al AIZHE SrefishA] et AH|ARREC] AAIZE ZAIA] ofd
A5 ddo] Fas BuA dddts Aol ofyr] wFoltt. 1% 7] Wil +3
7] (concealment function)©] Fare A Ho] AFE-= STt

gl Bstar 2 =2 ATt slold B 7EA @A el vk AA, 719
7R FaEnt AT Aolth. 719 3709 Faewt 2ARRY] wfiel] Fard
N Ao dwrste]l e 77k A4 4 vk A4, dfFaw AP 1d

AE 7IEem Fus AR o7, 3 2, 1d d9le] EF ez Eglo] EobA

1F

=
rlg
02t
o
T
z

(

o

ot gasel gl UF B, 23 U OB 5 YUonZ 14 WIS /F
o EZe WE AHNFI FAME DAL Wol Bol U FuE Mg

A Aol & TR o2 7HA7F vs g Jlen=

ar
ol gtk Aol vk UlA, el A wet dAle Ve
b}

Ya dee] o $YF /FHOR F AT U ool Aok stk EF AR

B7roz olefd Bl glolAel A JEe] AAl St wEHAA

o
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* A Fan g Alol E,

http://www.google.com/webhp?hl=en

http://www.ebay.com

http://www.moat.com

http://www.pinterest.com

http://www.vintageadbrowser.com/beauty—and-hygiene-ads—1900s/2

* Coca—cola FaL 23] Aol E,

http://blog.naver.com/3130km_?Redirect=Log&logNo=110111609302
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http://www.1lstwebdesigner.com/inspiration/coca—cola—advertising—history/

http://www.adbranch.com/first—coca—cola—girl/#more-35

http://www.allposters.com/—st/Chevrolet-Vintage—Art—Posters_c15425_.htm

http://www.vintagefangirl.com/vintage—coca-cola—ad—from-the—-summer—-of-19
17

http://www.desiznworld.com/2013/06/Coca-Cola-old-vintage—ads.html
http://bygonedays.weebly.com/coca-cola-adverts.html

http://jipemania.com/coke/

x Chevrolet il W Alo]lE,

http://www.flickr.com/photos/ifthp97/sets/72157624015784494/detail/?page=11
http://media.chevrolet.com/content/media/us/en/chevrolet/news.detail.html/con
tent/Pages/news/us/en/2013/Jul/0718-bowtie—evolution.html

http://adage.com/article/special-report-chevy—100/100-years—chevrolet-adve

rtising—a-timeline/230636/#1990
http://www.vintageadbrowser.com/beauty—and-hygiene—-ads—1900s/2

* Apple Fal W3 ApolE,

http://en.wikipedia.org/wiki/History_of_Microsoft

http://www.vectronicsappleworld.com/ads/ads/ipod/ipod20.html
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