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ABSTRACT

A Study on The Effect of Athletes’ Competition Supplies on

Their Repurchase and Word—-of-Mouth Intention

SONG, MAN-SUK

Advisor : Prof. KIM EUNG - SIK , Ph. D.
Department of Physical Education,
Graduate School of Chosun University

This study aims to identify the effect of athletes’ competition supplies on their
repurchase and word-of-mouth intention and to present scientific and practical directions for
high—quality athletic competition supplies.
To achieve the purposes, this study interviewed a total of 300 middle-school,
high-school and college students and professional athletes who registered in Korea
Association of Athletic Federation. The answers of 247 subjects (189 males abd 98
females) were used for final analysis and those whose answers were insincere or
unreasonable were excluded in the analysis.

For data management, we used Windows SPSS 150 and AMOS for Frequency
Analysis, Exploratory Factor Analysis, and Varimax Rotation. For Reliability Analysis,
we used Cronbach’s a and obtained the following results:

First, in respect to competition supplies according to demo-statistical
characteristics, there was no statistically significant difference according to gender,
position and religion, but there was a significant difference according to athletic
supplies character(F=2.21) and athletic marketing (F=191) and no significant
difference according to other factors. Religion had significant influence on quality of
athletic goods(F=1.16), their value (F=1.19) and character(F=1.26) but no influence on

market. In respect to differences according to demo-statistical characteristics,

_iv_



repurchase and word-of-mouth intention, position influenced word-of-mouth
intention(F=1.80) and there was no significant difference according to gender and
religion.

To test prediction validity of correlation between competition supplies, repurchase
and world-of-mouth, we conducted a multi-correlation analysis and found that there
were negative and positive correlations between each factor, which indicates it is
appropriate.

Second, in identifying influence of athletic supplies on repurchase, we found that
qguality, value, and character except marketing influenced repurchase. That is, when
athletes purchased supplies, they considered quality, value and character as important,
It indicates that they were not significantly influenced by promotion and
advertisement of sports companies.

It was found that all the sub-factors of athletic supplies influenced world-of-mouth
intention. Their experiences to use them sometimes influenced the intention, but their
decision to repurchase was influenced by communication from coaches and friends.

Third, we identified maximum likelihood of LISREL -VIII through a confirmatory
factor analysis to demonstrate the cause and effect between behaviors after
purchase of supplies. For the confirmatory factor analysis of athletic supplies and
behaviors after purchase, we used a total of 12 questions with three ones for quality,
value, character and marketing and measured goodness of fit of the factor loading
model.

Fourth, it was concluded that the model was fit through a correlations analysis

and a hypothesis testing demonstrated validity of the post-behavior model.
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HO9 WEu w pHEelE 470 056 8.425  xxx A

*p<05, #*+xp< 001

<E-16>0] LhEbd vhst go] the bS] W@ 4F B4 dsh §48
FAAT B ke #A S92 A HI $AEEFAT 95T
ke #AAAA AZAF=-121, C.R=-2.669(p<.05)e. 2 EFRaL, 7FA H2

o,
o
e
N
)

o W& ko) #ACNA A ZA =156, C.R=4.394(p<.001)
vEbSE S, b H3 SN WS Zhe] @ANA A EAF
=154, CR=4.124(p<.001)& eyt 714 H5 SA48FZF A3 F49% 7b
o] #A A A EAGF=193, C.R:4.464<p<.001)§; VeI, M HE S8
F7hA 9k FAAE 7] @ACA A ZAF=139, C.R=4.000(p<.001)E L}E}
WL, 7HA HT7 S§48EM4% FAE ke #ANA A EAF=-158,
CR=-4.367(p<.001)Z ey, 7k HR S EFvAE Y Fd99x 19
BA A A ZAF=-139, C.R=4.234(p<.001)2 e, 74 H9 W& v
of FRAOE ke FA A A ZA F=470, C.R=8.425(p<.001)= L} E} %k

o

;
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