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ABSTRACT

PPLGAIE W) mde &40 Fnas 3 Ba= fr,
Fojo s MAE 9F AT

Nguyen Duy Quang
Advisor: Prof. Park Jong Chul
Department of Business Administration

Graduate School of Chosun University

Advertising is known as the most common and effective way to inform consu
mers about the brand, according to the times with the development of many a
dvertising media, consumers have a tendency to avoid advertising.

To solve this problem, the advertisement form “PPL” was born. PPL is an adv
ertising method that can solve customer’s psychological resistance to advertisin
g and can reduce effectively production costs, and also can benefit advertisers
and media companies

In addition, with the development of the Korean Wave such as Korean films, d
ramas, and programs the time and range used for indirect advertising have ex
panded. Among them, it was found that the sales rate of products advertised i
n the drama was the highest. Therefore, marketers became interested in how t
o effectively use PPL in dramas.

It was used effectively not only in the Korean consumer market but also in Vi
etnam. The purpose of this study is to find out how the PPL type and the pro
perties of the model affect to the advertising effect among various factors that
can affect the advertising effect and the purchase intention of the consumer.
To conduct the survey, a questionnaire was conducted for Vietnamese students

enrolled in Korea. According to the results of the study, it was found that the
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properties of the model (PPL product placement) influenced the advertising effe
ct, brand awareness, and purchase intention. The sales rate of the products us
ed by the main character in the drama depends on who the main character is.
Therefore, in order to effectively advertise, the characteristics of the model sho

uld be considered when selecting a model.

Key words: Advertisement, Product Placement, Korean Wave. Brand attitude of

destination
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sl7] wFolgtal At (A1, 2005).

2.2.2 A4 (Similarity)
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® Folz »1 9= Ba=s} 7PF AA
w Q 2},
@ FolE 1 9 HAEE T2 B .
el — 4 = Lee(2000); 352
= o 7RE 5 vk
5 Fz 2u 9= vase 59 g 0
A 71etel % e,
® FUF 23 e BA=Y o A
42 A 4% 3 & Qe
D o] HA¥x = Ziu|xo),
@ o] H=+= 22435,
@ o] HA=x= 2gAo|t},
@ o] PU= = 2pH Ao}
Low &
BA= | © o] HA=E gAY}
Lamb(2000);
olulx] | ® o] =& Aot}
Ly Kim, Kim &
@ o] BA=x= Hyho| Er}, An(2003):
o) My A w7e o A2
© ol mAEE TL A4g Fu g | o0 00
© o] BA=E AuHoR npgo] Bt}
O B9 A& o L A Sneath, Finney &
@ BHz=d 57+ 7FA|a ). Close(2005);
@ Badcs £ g Yzhsig, Silberer (2006);
BHE @ AFS FYsE AL &2 AAH o Bendtsen &
H= ® BT v AE] o2 Bd=) | Jensen(2007),
vl o £vhar Ayzhsi) AAH&HFA
® Bz AES Y23 AEY g2 B | (2013)
Al o HMAA A AL QT
@ PPLYE AFEe BA=E HAE Hok
= ,
© AEE Fosw e el mg |
Block(1983),
Fojol = | t}. O Xl (2005)
@ v AFEeA FHT odFel | " T
=
@ A%How Fujg oate] gtk
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P 243.54 2758.599 717 983
PR 244.49 2784.232 480 983
P 244.71 2783.129 453 983
[ 243.30 2773.465 672 983
72 243.06 2770.496 693 983
[ 243.05 2770.410 713 983
s 243.35 2760.414 742 983
e 243.34 2757.974 762 982
FE 243.46 2765.065 741 983
Y 243.43 2766.226 772 982
Y 243.42 2752.079 791 982
R 243.36 2757.260 789 982
ABA1 243.64 2756.057 736 983
452 243.62 2751.721 742 983
AEAs 243.35 2761.948 737 983
Y 243.19 2763.552 749 982
AEAS 243.32 2763.937 760 982
bae oAl 243.82 2764.759 651 983
e o] A2 243.59 2753.447 803 982
bl o) A3 243.39 2769.054 780 982
e ol A4 243.51 2759.999 796 982
I 243.48 2760.746 788 982
e olu A6 243.43 2755.946 815 982
e o7 243.44 2769.869 767 982
b omAg 243.43 2760.101 773 982
b oA 243.44 2764.015 780 982
b A o] 1 10 243.47 2753.231 804 982
- 19 -




HE oA % 243.52 2745.232 770 982
bl ol A w0 243.49 2753.329 754 982
Hle o)X 243.62 2742.168 .801 982
b oA % 243.61 2745.026 .805 982
BT ol X %5 243.54 2742.589 .809 982
bl oA % 243.65 2746.424 .805 982
Bl 243.47 2763.959 766 .982
Bl =2 243.53 2768.940 784 .982
B3 243.44 2763.917 799 982
Bl =4 243.38 2763.848 787 .982
5 243.43 2760.517 799 982
= 243.70 2746.696 790 982
S o) 1 243.82 2742.429 758 982
B 243.69 2739.954 .833 982
) %3 243.59 2753.670 .810 982
T e =4 243.72 2746.261 795 .982

<3} -2> Cronbach’s Alpha 4

24 Aol wEw A4 2 FAgel Az UviA Ah v 5F
O

PPL 2do &7 gy} Bde HE 9 Fujose nxes JFS A4y
B7] 98] tF 3 7% 4 (Multiple Regression)g 2 A3}t o5 3] 7] & 4] 2]
4L sty FEWEFe FY SyHas Ho dAE Aol
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Coeffici Coeffici
Unstand . .
ents ents
dized Sig.
4 ge Std. Std. £
Error Error
Constan | .131 .269 .489 625
t
A4 .033 .106 .029 .308 758
A =2 A 239 098 221 2.444 .015
A 443 088 411 5.043 .000
<E-3 R HAo] BHAlE IAE WA=
7bd HIY 45, PPL 2dle] Balle QA% J3Fs F o2 UEyo
H, O FPgEe A A(H)e AHAoe=EA dEAdel = =
FolA = Fow et
Coefficients?
Coeffici Coeffici
Unstand . .
ents ents
ardized t Sig.
B Std. Std.
Error Error
Constan | .550 .197 2.788 .006
AR .186 .078 .193 2.390 .018
24 271 072 .292 3.778 .000
=4 322 .065 .346 4.988 .000
<E-4 mHe| HAo] nAE omHo] A= o
7Fd H2Y9 4%, PPL 24 &4 Bz oluxo {238 JgS v H
2 myygoer, O JFH LS AFA, AEAA ()9 S =ZA 2l
Hol BAE AAw] FFL vAE AL FAT £




LY A,
g% GFL Fi

Coefficients?
Unstand Coeftfici Coeftfici
ents ents
dized t Sig.
4 ge Std. Std. &
Error Error
C t
On: A 1231 140 8.804 000
Ba=
o1 = 779 .026 .904 30.283 .000
<HE-5> BHAE QX w7 HAE o]u| x| w X ok
714 Hyd AS, BH= QAEE B ojnAlo F23 IS 5 AS
B9 T 5 ogom, BAS AR} Rl AFF LAS ouA i FolPL
& 5 gtk
Coefficients?
Unstand Coeftfici Coeftfici
ents ents
dized t Sig.
ar ge Std. Std. &
Error Error
Constant
-.197 .215 -.916 .360
Ba=
o] 1] %) 462 .091 .383 5.047 .000
Ba=
oA % 544 .079 524 6.906 .000
<HE-6> HAE oxx W HAE ojnxE Halo tht Bl wxE o
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Coefficients?
Unstand Coeftfici Coeftfici
ents ents
dized t Sig.
ar ge Std. Std. £
Error Error
Constant
-.197 .215 -.916 .360
H Y=ol
462 .091 .383 5.047 .000
] %]
B =9l
.b44 079 524 6.906 .000
2| &
<E-T> BHE QJIAE 9 BAE ouX]E Fujo] e X = g
A H A, BAE ofuA, BAE AAEE Fuelwe] fold dFS
T Ao2 UEY T
Coefficients?
Coeffici Coeffici
Unstand -« ents
en
ardized t Sig.
B Std. Std.
Error Error
Constant -.371 222 -1.673 .096
B = 1.029 .040 871 25.427 .000
<E-8> BAse] WE BEE T e Ve o

(6]

= JFL MAE Aoz
Ehgtow, Bl gEvt Fow 7 gEs FrhE slolth
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ARz A%, AUAT FALES HAE oA nAE AXEo] G
& 4 b Aoz FANAG. WA A} AEH) A$E QA=
O e VAL Ao et nYE ovAe FgE BAE Q)
Al A(+) 9% WAL Ao UHgoy BAE ouAe] fold o
g A g AL B 5 A
714 BE 23
AL ~EAE dR= 712
2474 ~BIHE AIXE 712
Hy AR —»BE QX & 7|7t
MEH —BAS AR A
QAP —HAE QA 712}
AWy —HIAE ofu]x] 712t
S74g —BAE ofujA| 712t
H, A2 —uAE o]ojA] A
MEH —HIAS ojulx] A
QAPg —uRAE o]o]A] 712
Hj HYPE QA E —HP= on]X] A =
HAE QA% >Hdsd it BE A el
H
' BAE ovA SBase gt B A el
HAE AAE >yl A
s BAE oA oo L
Hq s Hd BE -l A
<E-10> 7VE A=
BAE AAEE BAE ouAs D= WE BE, FuoEd F(+)e
GFe Fov, HAS ouAE nAsd g dE, Foewd §ol@
dge MAE Ao eyt nAsed Y HEd A9E HEs Tol
455 PRt Fold e FAY vk
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- PPL 2H9 £A42 BAE onAd H(+) &S F+= A= HEH S
o, A, A4 A daors A, AEAe] =7 E5 BA=

o) H A7} FobAE Aoz et
S HAE AAEE BUE oA A(+) JFL W

M, DA A%} Fobd5E LA oA Fo}

BAE oA,

- BYE AAEE DA=d W@ HEe FAHA dFS Fr Aow Y
Bt

- BAE oA, BAE AAEE PugEd FHHA JFS T dow
Gebs o

S BAE HEE PuoEd FHH GBS T Aow egow, 54
BAEe fg 2AH HES AW 2 BA=E puelEs} Be Aow
AT 5 ot

AT 245 BAE BE 2 P FHAN 9P vA F
e Be M 29F #n mde £49 R, AHE A A, F A
Wy, AR, AR, Y, BRde

B3t ATh o] oA 7HA] W E o

of Fuf ok m A& FIF
F A7 PPL # s & o
< 71g3std = del 9 9rt

74 SR
] =o Hog yYEwt, 2¥l PPL Fae 33 o gdow y iy
A wAY AFUAIAY Fag Frte] & 4 gl
- =4, 45 Ao w2 PPLol BA= HEd A JIFS F7] 9
AME Fn 2ds Add u mdo] 7 £ AFeA iy oknt gk
- AR, G TV 229 oA veh e Aol Arls auA9
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(1] #oh g, F48 (1999), “FHFeO =M AFMA (Product Placement),
u];?ﬂ, EH%"-, FagrR AT, 6(2), 1-21

B s AL, A5 =
[3] 25 =H(2001). “AF8lx(PPL)7}F 33|43} Axel=d v x= gk 3k
A7, Ay AlAAT, Al6d 1&
[4] %%, AR, A E1999). “AFH BAS el o] £}
[6] FAl<A(2005), “Fardol njzdz 4
A A FEuFEEE tjske] AApsle] =R
[6] ZFul<:(1989), “AS5AFUA A o] & A&t 37
[7) 2.21=(1997),) Ed&Ado] Fae tigh Be m X+
SRR
[8] #=3](2006), “Product Placement(PPL)7} He@l= 2 JFujolxo] u|x= <
7 A ustn s ygstyi ey AALstY] =i
[9] o] ZF-5-(1999), “AAHH &£FE AlO]ETE 744 += =
9/]1: nJ /\],o]E u}&toﬂ U];(]L: o:]zs]: T']i‘/—\j.,” f:;l_ookq] SIsRTIA q}fﬂ-% /\4/\].61-_?4 =
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o T T = & A
o] Fire] tigh Ejieel m A= JI7 FES g}

0
(1112915 (1997)," & <l <&
A AALEY] =5
[12] A¥E A=A (2013),“52&4 2= B IS AT AL ouEs
% AfFUACIA 8o B HA 159 23,5-36.
[13] Zj‘oéfd (2014), “B A= QA= BaAl= o7t HAl= gEd A o
F (geEd=e] A3 FHjol wE A4d T2 2dads HeR)” 43
o o 3 75‘ Juhshd, AqAbere =
[14] JIN SHU (2015), “=2}vte} PPL 7+ ZgAol Bal= x 2 Fujo| ko
A G A sl diekel ALeke] =it

[15] A=A} (2012), “TV =2}u} PPL(Product Placement)e] <3S mx= 29l
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[19] =7} A g(2014), “?ﬂj? Adl Fard Aol Fa o FAFI HAAA
+= Fugye] A= 943" Journal of the Korean Society of Clothing and
Textiles Vol. 38, No. 3 (2014) p.3867396

[20] 12 (2007), “§F7F AFoln A&}t oo A= FF T LA A
S =oAL A ALE e =&

[21] ©]A-(2014),"3+77F S=A AN AAAFe Frfol wA= A48 &
A 2SSkt AALSEe] =
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2
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[22] 417 8H2008)," Q) Bamde &4 2 /199 Aol he Fuiy oA
T ARG AEFRATN AAee] R

(23] AE@Q016), “FH2M AL Fokoln] A, Hurtzzt Do BAE
FAEC VAL G -FH2NA FHOE- BANSFL A =2,
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AL %/xloin Zo} gt AALErY] =8
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