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ABSTRACT

Relation Analysis of Social Responsibility Activity
Suitability in Respect of Taekwondo Studio on Studio

Brand Asset and Long—-Term Intentionality

Yoo jin—ho
Adviser : Prof, Yoon Oh Nam
Department of Physical Education

Graduate School of Chosun University

The purpose of this study is to analyze whether the contents of a Taekwondo
studio’s social responsibility activity has the suitability for school parents, and its
consequential influence on studio brand asset and long-term intentionality. As for its
research subjects, this study selected school parents of Taekwondo studios in Gwangju
Metropolitan City as a population.

Particularly, this study conducted a survey by making a personal visit to a total of
10 places with 2 Taekwondo studios respectively in 5 gus, and used SPSS Ver. 22.0
and AMOS 22.0 statistical package program to deduct the research results.

Lastly, a total of 476 copies of questionnaires were used for analysis, and this study
deducted the research results as follows. First, the suitability of social responsibility
activity was found to have a positive influence on studio brand awareness. Second,
studio asset awareness was found to have a positive influence on studio brand image ,
brand reliability, and studio brand satisfaction. Third, studio brand image was found to
have a positive influence on brand reliahbility, studio brand satisfaction, and long—term

intentionality. Fourth, studio brand reliability was found to have a positive influence on

— vii —
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studio brand satisfaction and long—term intentionality. Fifth, studio brand satisfaction
was found to have a positive influence on long-term intentionality. In addition, as a
result of verification of mediated effects through additional analysis, brand satisfaction
was found to have mediated effects in brand image and long-term intentionality, and
also brand satisfaction was found to have a significant mediated effects in brand
reliability and long—term intentionality.

Conclusively, this study confirmed that the suitability of a Tackwondo studio’s social
responsibility activity has an influence on studio brand asset and long—term
mntentionality.

These results, like the preceding researches presenting that general corporate social
responsibility activity serves to enhance a corporate brand value and customer loyalty,
indicate that a Taekwondo studio could also achieve its brand improvement through
social responsibility activity, and through the trainees’ long-term registration therefrom,
it could create an economic gain, too.

Also, these research results prove that a Taekwondo studio's social responsihility
activity is working as a very effective marketing tool targeting a consumer (trainees,
school parents), and indicate that a studio’'s social responsibility activity is the major
activity that has a direct, indirect influence on the surrounding reputation of a
Taekwondo studio as a local community.

Accordingly, at this point in time when the area of a Taekwondo studio’s social
responsibility activity is non—existent, it is necessary to aggressively inquire into the
social responsibility activity area, such as area development through the imitation of
sports—tield-based social contribution programs, or through the introduction of sports

voucher, or in connection with regional volunteer service activity, as well.

Keyword: Social Responsibility Activity, Brand Asset, Long-term Intentionality
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71de] AEH el Adee] RAX 3= o] SR olrhEaAd, 2009).

Be a Good Corporate citizen Desired

Be ethical Expected
Obey the Law Required
Be profitable Required

A& 1 Carroll(1991). The Pyramid of Corporate Social Responsibility :
Toward the Moral Management of Organizational Stakeholders, Business

Horizons, (July-August), p. 42.

BN
1o,
i
i

1% 6. CSRy|ZHr=

3, Maignan & Ferrell(2004) AR A&
AsA AREEd i v we e
Carroll(1979)°] AAIgF CSR¥ v = Fx¢ &7 47k Adle 4 549
(normative argument)ol] A9k FHZslal dttE wAo] ot FEstAT = V)
Pe ARSel ZIRbe Fal Q7)o wel A &
= SAAoE ahu, J1]le] AFE A A BES J)%le] 2 B3 Aol A}
3159 AAF A9 ATE A Fdete A& E, VI T3 #dE Vg A

A& EIsjob ke Aot (A 2004; ehvbr] 2011, Aj1E). ©] ¥ Schwartz
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& Carroll(2003)2 CSR¥|ztv| = oA A= Aeds Aefd AAZ, WA,
wel A A Al 7HA Adow skt

714e] A3 A Ad@Eel did o oE ERE 7|99 CSREFC 4
Corsin & Steiner(1974)9] <d7-o]th ol 59 Ao = 71d9] Alg A AT

wie O ZAdd # dAas, @ s, Q@ 28 H Fd, @ AR 23
5718, @ =AE B AN, ©® F8Y A, @ #REG g delA,

w3 B oo, @ ouAe HdE, @ AY T4 107H =2 FEstL e (4

%, 2010, AQ1E), Davis & Blomstrom(1975)2 714 2] AFsl A Al st t}&

Aajel s O a2, e AA, AFY AP QaHARS @) A AL

@ AFAA @ 71HY © 225G 2 A A 24§ Aeke] #4A @ SEA

ek A Fote) #A @ AA™E To2 EFsta UtHHEFE, 2010).

obge] FHA(1980)2 tHE stabEe] AtaA AdEwe] ERE FE6t] =
5

W oAge g ned g AE 49

i

B9, 2Y2998)e] ATA WAL U A YABF] FHLEE <
3o ol WREE, FaelE, AGAEF, A2BA, AGAs), A B, SR
oF, FrNE, FAAN OPAE AN ek ARAZE FEUE ¥ RY

D 2% e WolNE dawdy 2 AHReAgH e AT Agew U 5
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(Corporative Social Responsibility)

l(be a good corporative citizen)

LHo
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Ho
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(corporative social philanthropy)
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3, Aaker(1996) B = Apabel] thal] 7o) 3 A3l wha) olul & gl
O gxe #HEste F (favorable), 748 sl A (strong), =5 $Hunique) 14&
2 719 o ZFAa e uw WAES W3 Farquhar(1989)= B.@ =3}

(brand equity)e 54 E=7} AFEol tiste] 7, F& dA, T2l 4]

-

[

>

E 4 BRAEAR] gk Ao
81} Bas e Rel
nAo] ol maA=e] el BRE 72 HowA 1 nA=E
Fraquhar(1980) 0 N el ] 1
=

Aaker(1991) FAZA, AFolt Mul2rt 7197 2 719 AN A AFs =

Smith, J. Walker &2l Z2I3 3 &Foz Qi AFolvt Auzd RAYH =
(1991) ARl 54 7hed AdA A

Well, Burnett,
(1992)

Bovee & Arens HA= A4S ojw Ao the) A7 Fo A g}t ul A
(1992) MR, fFEGAL, Bl Fol At =7= 7HA

Biel, A. L 71
(1993) Ll

Simon & Sullivan

(1993)
AHAte] ZAS BAHE A4 ol AFo|Y AujAart O BAESE
7}A7] Wadel S v vAY S E 2= AAG

Keller(1993) _ _
A 9l gFxoz Qg AHxte] HAlE AAZY BAE= ofn 4]
9 AdHEAY d 549 AdEA g1
Feldwick 2= FoirtE, B Jn At Brals daky Bas
(1996) Ao Al

AR A4, 9EAQ02). ABA ] JEF A ARl T4 pkd A7 o
T EAE 8T, 1006), 630-696.
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Bold oz Boste a9t B3 Srivastrave & Schocker(1991)
2l B

O3t 28 A7bA AbEre] arejE ool Fhe dRivE, O BAEARY A= B
AEeh gy AAZR 7 (Value) 2 23T 2, @ BH=aRE 74 = 4

AL B7F ZEAZE obd &awlAke] QlAelgkz A, @ ol#E AAHRl JhAE
BRAEAS] A £ olofdm BAEAAS olFFontE WA=
@ B A= AR Aate] FAH R AEof ke Al o
F AR QAAA Fem (A, 2009), Srinivasan, Park &

X|ZtEl 25
(Perceived Quahty)

BU=QIRE 3= giao|o]x|
(Brand Awareness) (Brand Association)
HaE xpAk
Hel= SHE (0 e e J|E} SHF UAC T
{  (Brand Equity) - :
(Brand Loyalty) \ oA e (Other Brand Equity)
DA HSI== 7H 7|HofAH HSE= 74

¢0bE Z2OHo| gEYN B0t
$HIUE ZHT

 7H3 8 0P

¢ S 2y

& 72fol| plojAMo S (ZfHa|R|)

* 35 99

- CERE R
® 2o 20| o3 g

* MEUSE

e mmmmm el
-~ ~,

]
/

L

e
.,
4

A& Aaker(1991). Managing Brand Equity : Capitalizing on the Value of a
Brand Name.

29 7. Aaker(1991)¢] H @ =x}4k
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Chang(1998)& B =AAEE oWl A FAZNA BAHErE 7ol 7qvs=
F7HAQ o1dolgar Ak dutdozw BA=AAY] #E ATE AR 4

o)
A FAe BRI AF 9 vdsAe B F 7 g2 daEe] skt of

(1) BA=AEe] A A

waEAte] AYAAE AHRE <19 87 2 WE27Q01)7) AA#
wA=Ae] A AAE oA ARUACA, nARde] HAsA, /Yn
Aol mal=Ane] A Xz pAET vk S8, wAe] vlLe o F4E

Bas e A 1A zZEue AFHGS

Aos FASAM, ZulAdA A olgel BLF /YL RASANS 53
7] A nBE oA BAL AXmsh 2ol EoHe WA FRI ofB

UTHRIEZ], 2011). Keller(1998)= ¥ BAl=apite] g3e 799 S444

Collection @ chosun



B oo N w4 oHoR
.......................... = Po = Mo N (R
I o o X o Mmoo B 2
: Ty R
o 70 %° Nlo o T = oF sl
oF 2 ar N o B Mo W TEw TR

kO 2 1l R L = mr_- % =
RO § A + G 2oy e N
< e 5 w N = i
ol = ol ) ) m T B HOX o T &
Hu 2K = Gy A ~ E oW ofm Ly
I\m\ o T o — MM or ﬂ ~ ~

........................... ﬂ M D ‘q ‘Ol ,m ‘Buo 1 UL
o3 —_— el —
= @ m W ) - oS T S

gsNEEEEEEEEEEEEEEEEEEEEEN., . ﬂ‘_ o ﬁﬁ i) ﬂL \_Iryl ) R "o
\'j . 3 L= o . 5 - & = ‘Mﬂ
- ,‘m_ = N ,W H_ ~ = H_ ol ”Wu H\W

= & = o = 3 )
B o ST Paaog S T o5 R w
ol = ™ = K 8! <7 e LSl I~~~ & e E
ul ool By oy o = i, ™ ~ = % \Y

= == N = = Tor o H.Tu dl
ol = i e ] = B (o B 5 - 0N ol
1 3 < 3 o = TN o= o5 A
o o o)) T = g w2 m X
. o H; — 5 M o A —
T s % T =< oy =~ T ox X
e Le® o . - e X T 3 L E
------------------------ i o0 ﬂ ‘Iﬂ M_! 08 1__/| EE ,m ;OL Ot ﬂL

’ 0 — o
- e (e = oo X g 2 I - (R
< hie T < 3 :

.......................... . bl o m o =% & T - A Ho
ol o ~ = G| oy E sl m YT
lta = ~ T/ ol © ﬂd o)l &M 3 &
L] = = T o X 7| xoH =
i N I =S S 7 o o = o & 8o N o AR
mEE WS s 2 G oo ) S B o N
Hd ol oF o o 00 o o,.m n- Jl = -~ &o E mﬁ
ol 7 Mo o T g 7 = ) o W
= : - I T S ~ ”c%v G
........................... - W T oo S of B T o
Galcs RO 9 = 5 W

Collection @ chosun



AL&xto| o[ x|

%

Nio
A

—_
"o

0

o]

4r

5ol

ZA AT 27 | A=

&

she] <17

=

A

AA ==

2=

1,

)

A4 Aaker, 1991). &

2004,

o,

A

FaFTHF

g o]

Collection @ chosun



depul =] 7P w2 AEQl BRI, v @AIQD BlEE]IA, 22 7}
A NS HAZAAE AT 53], BaddAw Bz gk 3A

O
-

Seobetl, ERelx] vsul =] T w2 AEQl BEddAs ofd AlET

o od BAT olFe] AAY FuNH AT 54 HAS oFL E

dEel deAE =olwo2A SAPTCEAH, 2009, A<Q1E; Aaker, 1996).

3241
(top of mind)

)4
(Brand Recall)

A9l
(Brand Recognition)

20
(Unaware of Brand)

A& ¢ Aaker(1991). Managing brand equity. New York:

Free Press.
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e HAEQIA L= FO0A, ARl 2, Hxdvle dAE AAY

A gAER, BAEA RS Bibe A, AR FAFH e A mElA
7F BRAEE 8@ o) 2 bede] a1, B4, AA =T AFE WFel slelA o
Bl=ddel o] 7] o3tk (Keller,

1993). 9, Aaker(1996)+ B Al=g1A& AFoln|A& A48 5 A4 A=

A qEe G PR, T olfRE dUHOE AFES A% AL
Azsted BASAAEE Bt fE ALEE Folw, AE I we
A%% 2 AF) WEL & AH Boh A4S aule] Aazrel Pl AWe
Qo Agas A9k By MEos ABSATHF AL, 2004, A915)

oAe] Ex FaFHS AAGL, BASE LHAESY veSd glE AEL
2o AvkE]e] AAXTIE A AFY el Balse] ‘Hx Q1A B
SHARE A vERoR she, g A7 Ao A vERol $HE FAdEkal
HEFASH 2004, ACE). A2 ow B 7o AAol A(LF Ao @AM
ANAE = U=tk A7} o},
Eo] A, ojuiAM, dvivd fAA aEa dvpy AFE 2 BA=E A7bE) Y
st Zlolth(F A8l 2004; Keller, 1998).

o] Fi& WAE 2H|AEC I BHd:s

il

(2) B = o}o]dE]E

Aaker(1992)9] BH=dd A4E ¥FHgor Bzt AAES Hx2 A
AP AolA a2 gurt =

;@
m‘;"
h
30,
v
I
T
I
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)
I
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1o,
4
o
=
oo
o

Collection @ chosun



Gebd 19 FEATAE HAS oleldHEE FARE Lxwd <719
11>3} o] 47§19 E7{& BIH=E AFst e (Aaker, 1996), B = ofo] wlE

Bo] THLAE AFoeAe] Ras zHowA HAs FoozAe] B

o ALEAY WY ol AAE, W, A" BE FE ol A
Browm oake )% Frh(Aaker, 1991). 53], BA=EAH = LuHR7) 4
Bz &) 7kA= of#e] A ol (Schultz, 2000), AHIA7}

REer A FretA shaz, Bl Al F1& A AuHeRE & S A8

SHAl st 59 WEs dovle Hle]7]E drH(Reichheld, 1996). H:3F R =
FAEY AGE A9 Qe 0 o) BE AYS olAste Aol 2

Kk, W ] @Belg YR Qe BHe] sud AES A%H, v
B ,

Aok, 2004, A1-g; Jacoby & Chestnut, 1978). 3F#, Feldwick(1996)= A +AHE
vlth AolstAl AYs] & BA=FAHES ouE Al A fFELoRE SFEsie] A

ASGE S, A A4 BRSNS BAEAY e RA BEE A,

_ 77 N — T =
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A& Aaker(1996). Building strong brands. New York : Free Press.

2% 11, Aaker(1996)2] H@= olo]tE|E A|~H]

A, BAEGE AL wE suAe] BAsd U el AR, B

=
A=A Wohel SEF HANH BASARo A oA EEYe] et gl

2009), Tellis(1988)& o] & &

weH, BEAFHYEE BASS
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2015; A=, Ang, F3hd, 2011; Chaudhuri & Holbrook, 2001)

B

5. ATAM BAEAL] T4

a7 nA= SR SR SR
Q1A THE o] v A A=
Aaker(1996) O O
Keller(1993) O O
Kirmani & Zaithaml(1993) )
Park & Srinvasan(1994) )
Cobb-Walgren, Ruble &
O O
Donthu(1995)
Lassar, Mittal & Sharma(1995) 0O 0
Na, Marshall & Keller(1999) 0O 0O 0
Yoo, Donthu, & Lee(2000) 0O 0
Hoeffler & Keller(2002) 0O 0O )
Baldur, Cravens & Binder(2003) 0O 0
Hou, Du, Tian(2009) 0O 0
Laidler- Kylander, Simmonin(2009) 0
Lai, Chiu, Yang & Pai(2010) O O
Al 10 5 7 3
A5 L AR=012) 2AE Aol Bl FAE vX)= gk vighe] BiAlekeleE, kg
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3. ANNAR

1) A71AFd e 714

ANA GG dwbA Q] Ade] = A AR 2 AR S5 g o#
AL dahw, ©ed] vge] A A dsE 7heAde ot Zlo] oy, A

ol A Ad& ngeR v A Aelg A P gEmebs @] A
Gabar zb A5 #go] FHE] o] Foixm #A NWASL nEew FAE )
doz xista rk(e] &4, 2010, AN E). ¥, Kelly & Thibaut(1978)2] A1
ATl e FNAFH S 2vdA} FFAAY e ope A F
sujdel Al a8 & Aow sdste] 45 oEH 9l

Aeolstgg e, Czepiel & Gilmore(1987)% #A F gL

7NN FAE S Ak vr(Eta ], 2015, A8

A, Narver & Slater(1990)% A7 A 342 <18 12> 7ol Awsla 9
wHl, 282 7199 7HAE Axetr] HalA dubHl T2 oA A g ve
o &hal olze] AAA AFE o]Fofof Tk AL WS Utk whepA] o

g "] gaHE AERA 2 4EFES ol Folok s, F7]H<] o]
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I AR F
(Customer
Orientation)

z7]
<) g7
°19]

2 A % R E
(Competitor (Interfunctional
Orientation) Coordination)

[ Target Market ]

A& @ Narver & Slater(1990). The effect of a market orientation
on business profitability. Journal of Marketing, 54(2), p 23

2% 12. Market Orientation : Model MKTOR

At i 37FA e E a4l aAXE, BFAAG, FA 2 Jror d
AelA dAdwo] e AASAH

ob&¥ <3 6> HHEH|(2015)9] ATF-E AE&ste] vk ATARbEe] AUIA
ol ws Al E Aeld Zeolrh A o= Morgan & Shelby(1994)F 771
AF e =9es B =99 71 AL dA #Ale] 734 AS5HS AT
wEo] 7hx] Qlrial W o F AV S A S AL, Ganesan(1994)2 %

NAFEL AT Al Lok AL P BRI WEAA F7] 98] 414

o] Aitsol oiste] #AHS zta, e JEVR QASE Ae AVAEF
dol 2oz mekrt ®3h Sriram, Krapfel & Spekman(1992)2 7] %] &4 &
FHA<l WA FollA A FAAE 2 AV Ao PHsaAt wH ek 4
o2 Ao, SAL2013)F v sH2003)= @ed] Fr1A #AE 3 st
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