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ABSTRACT

The Effects of Corporate Cultural Marketing Activities on

Customer Loyalty: The Mediating Role of Corporate Image

Jiwon Kang

Advisor : Prof. Jongchul Park
Ph.D. Department of Marketing
Graduate School of Chosun

University

This study relates on how corporate cultural marketing activities increases a
customer loyalty and effects on consumer's perception toward corporate image.
According to the results of this study, it clearly shows that different dimensions of
corporate cultural marketing activities has direct effect to the mediating variables of
corporate image. At first, the business style behavior image, Secondly, it show the
corporate cultural promotion activities has significant results on business practices
image furthermore, corporate cultural support image. Finally, the corporate social
behavior image, business practices image and social responsibility activities image all

shows a significantly positives impact on customer loyalty.

Key words: corporate cultural activities, style, sales, synthesis, sponsorship, social

conduct, Business conduct, contributions, Customer loyalty
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* p<.001
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