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ABSTRACT

An Influence of TV Home Shopping Host Source credibility on
Attitude toward TV Home Shopping and Behavioral Intention

Yang, Jong-Ah
Department of Journalism & Communications,

The Graduate School of Chosun University

This study has been conducted to identify how source credibility,
attractiveness, trustworthiness, and expertise of a show host who served
an important role in TV home shopping influenced on the attitude of
watching TV home shopping program and purchase intention for products
from TV home shopping.

For this, online survey was conducted on 360 male and female
participants in their 20s or above who resided in major cities in Korea.
According to demographic characteristics of 356 participants except for 4
participants who provided incomplete responses, there were 173 male
participants (48.6%) and 183 female participants (51.4%). As for ages,
there were 76 participants in their 20s (21.3%) followed by 83 participants
in their 30s (23.4%), 105 participants in their 40s (29.5%), and 92
participants in their 50s or above (25.8%). As for residential areas of

responders, there were 165 participants residing in Seoul (46.3%) followed
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by 53 participants in Busan (14.9%), 40 participants in Daegu (11.2%), 49
participants in Incheon (13.8%), 23 participants in Gwangju (6.5%), and 26
participants in Daejeon (7.3%) and etc.

According to the result of analysis, perceived attractiveness of a show
host was turned out to be higher on male responders (M=4.778, SD=.842)
than on female responders (M=4.578, SD=.919). This represented a
statistically significant difference (t=2.137, p<.05). However, perceived
trustworthiness, perceived expertise, attitude on home shopping, and
purchase intention, etc. of a show host were turned out to be higher on
female participants than on male participants. However, it was not
statistically significant difference.

According to the result of identifying perceived attractiveness,
perceived trustworthiness, perceived expertise, attitude on home shopping,
and purchase intention of a show host between light users and heavy
users of TV home shopping, all the perceived attractiveness, perceived
trustworthiness, perceived expertise, attitude on home shopping, and
purchase intention were turned out to be higher on heavy users than on
light users.

Next, it was examined how credibility (attractiveness, trustworthiness,
and expertise) of a show host influenced on the attitude on TV home
shopping. According to the result of analysis with Multiple Regression
Analysis, attractiveness (3=.20, p<.01), trustworthiness (3=.29, p<.01), and
expertise (3=.18, p<.01) of a show host were turned out to positively
influence on the attitude of TV home shopping. Considering the scale of
standardized coefficient, it was confirmed that there was a high

explanatory power on the attitude of home shopping in an order of
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trustworthiness, attractiveness, and expertise.

Lastly, it was examined how credibility (attractiveness, trustworthiness,
and expertise) of a show host influenced on the purchase intention.
According to the result of Multiple Regression Analysis, all of the
attractiveness (3=.20, p<.01), trustworthiness (3=.28, p<.01), and expertise
(B=.16, p<.01) of a show host were turned out to positively influence on
the purchase intention. Considering the scale of standardized coefficient, it
was confirmed that there was a high explanatory power on the purchase

intention in an order of trustworthiness, attractiveness, and expertise.

key words: TV home shopping, Source credibility, Show host,

Attractiveness, Trustworthiness, Expertise
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ZRAE S 420040 wEH f-euet A 4HA 39 5 18] Wid TV

| kTt

& 7go

‘Aol AlFe Tl

A7} 60.6% 2 VERST

= F7F itk wEkA &

W
B

)

=
[€)

(Park & Lennon, 2004; McDonald, 1995
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A
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=
=

A

WY, 2014). =, TV

IAREE AHAY T

)

[6}

10] of7] ol s

_22_

Collection @ chosun



o

oj

Y
—
file)
Ho

i

L
|-,

)

Z299) ofhgH, MC
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3

%A, 2008). ol & TAEZF AulAtol A WA 9%

QJ.
=

P SAl vi1ze

5]

vyl

il

slob g2 on]

ge 53

(ay

i
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g

b7s

Aol wE, Al

@)
v

(2014) 9]

]
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o
ol

N

=4

7ot} A TV
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A %
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A2 2234tk F7kE 7

MRS &5, g3 do] A8 5o AEe ke davt A E
2-EFY-HHY, 2014).

& TREE AAY dig]l 9ES g
Toee ZolFt e HJEE Ao o
JBIFE alloF &M, Al ds)

Agsfor gtk ol& Al &£ TAREE WEe

2
b
L)
i
>
op
%
b
rr
ol
hincs
2
)
9,
=
AL
Og{::
o
il
offt
%
B>
2
>
=2
X
Y
(s
-3
=

& SAREE FEAY wsA 98-S FHI vIF AFFLIA

2 Tvels wijAdY EAA AR, )

x/ge] Al asel gyt 2 el gloh wEp & SAEe G v
- o & LnE JIAFL AAE &

39,
s

o
o
ol
Au)
4N
9,
[
rlo
r
Fly
of
o,
X
X
e |
o

HE Agshs A "olM Al

B NBAEC] TV F4Bo] GTL o} PriEsA AZHE 3
37} wom, o] BN & F2ES dolFudelH ARUANM 5
o

OG- AL, 2011 24

B
o
o2

9;4
tlo
MN
)
=
ke
&
%0,
&
i
Ay
ot
1%
£,

7, 2002).
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wol2gel W AFAeA T A7
9|59l olulA%E Fa%s} vl =e o2 thehskth(el47, 2010)
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M 3 & FHEH AM=Eldo st =9

—

1. ARYY

JH

RS &

L

ARAlF WAAE ALete AHES Rt mEbA FaroAMe
mdo] FaolMe BAY ohbA7E TV EaBolMe & S2EV7F AR
o] HA} & TAEE BAZFOZ TV T4 AFEY MUAE 4H|A}
oA Avse R ot

HJEYY] EAol uis] W9} WX (Belch & Belch, 1994)= ¥4l
(credibility), #1¥ (attractiveness), 12|31 A (power)gh= 37FHAE AAlskaL

AT} o] T B9= FF(compliance)S o]To U= EFEHQl FAE B
o] 7| Wzl ALH AEFopl M= o] & wiAlStaL ti7f T4 v
Hol| TS T JTHEAE, 2008). 3+ WX} #HX](Belch & Belch,
1994)& X o]2)3t £45 F o A&t 418 M4 (expertise) 7
A2 A (trustworthiness) 2.2 FAE Aoz Hy gon wjdHe 37+
(likability), -AHAd (similarity), <A (familiarity) 2.2 Y511 JTh

AR &4 FolA A5 dFs FE & UE U2 =ZAN FAM
(similarity)& & o UTh FAMSS 5847 vIAIA] QR sl 2Hol
Hlzsithal A Zbsks Ao weby dF9 A4 fEgs =re s ¢
A=H(Berscheid, & Walster, 1969). 2F-(2005)2 o] FAMIS O Al &3}
alo] Q178+ §-AMd (demographic similarity) @ BlE=U 914 53 22 o]
JZA #-AMA (ideological similarity) &2 A|AJ3FaL Utk 7HeF 82171 AH
Aol sl ARl vszsitta A A Fohd 243 2 Hol AR
o thal A=AQ wEgs =A0EN AE WARE F wolso|A "t
(ZA, 2008).

o

_28_

Collection @ chosun



>~
S
i, HI
= L
SN
2 ox
£ o
o ﬁ
Bl
Yot
N =)
o][‘ >
Hj o,
(EOT i
.
1o
QL ﬂl[l'll
B
o IUZ:
[ of
ro, ok
L rr
ofl
R
Lo
— K
M o
N
N

ol o

2,

OH o
i
rir
ol

Ape) Aot AL splste], FRAL ARH A4 A

nel AL JoE FHHL 53 FushhsaRdelde AR
AL WE el AT e ATl AR Bl U
Fosthn 4Bath F FAAZE o83 HAAE BEsE Aol
Hgo] FASAW, 184 RS ATE F WAAT AR} A5

tlo
4
(o
)
rr
fin)
ofy
Fo
ot
Fo
P>
A
rlr
Y
o
P
BN
-
o 7
[\]
=

2. AEA A=Y FHea

HARE AR BAR WS 2ulA AS0] BE JFL vA
T AoZ Yehgal gled|(Petter & Wegener, 1998), 13X % 41F|A
Ago] Y& =07} ol ofFold gtk ARY VARG FAA vlA
Ao B 8o FFL FE WA Q24 F9H S4olthOhanian,
1990). RS A== A5 AFUACIA woklM 7HE wel A7
A F Sz A RO - 9IS FAE, 2014), 44
2 g J8a7Ee] Augel U VAt 1849 HEvse 3%
o TR FFS vX= AeE &#HA UTHAndrews & Shimp, 1990;
Gotlieb & Sarel, 1991; Goldsmith, Lafferty, & Newell, 2000 ).

SEW=S} gfo]~(Hovland & Weiss, 1951)= &L wAAZ . 4l
E7F wE AEdde]l ¥ B HE WIS opr|flen, AETL vhe A
49 MAAEG B felFola Hritte d7dds AT &
< (Hovland, Janis, & Kelley, 1953)9 M= =& Alg=r} B A=
oo Be HENsE a2 wasd

rr

b

A

H

s
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T3 ZEAnL, BHE S 57 9(Goldsmith, Lafferty, & Newell, 2000)
o] AFH=7F Fare] iyt ej=of Bl =, Tzl 9%
S HAAA, FEAtol=9 | O]Ei.E_(Woodside &
Davenport, 1974)+= AZT7} =2 GPAde] A Er e JUAIER
O H B FHEE olFo WS Wl But ozt dvla sy
(Harmon & Coney, 1982)¢l W29 A&7} 2 HHEYo] F33 w4
A7 o & &3 UEth
ﬁfﬁ?ﬂ?é—zg i@, R S s aled vy g
Y (Ohanian, 1991)¢] #|A]gt uj
o2 yehdar vk a8 o]
3 HJuo “HE—W, A, A2 wet A5a37t 2eiith(Baker &
Churchill Jr, 1977, Horai, Naccari & Fatoullash, 1974; McGinnies &
Ward, 1980; Patzer, 1983; Snyder & Rothbart, 1971). Wefx £ <AF-of A
T & S2ES AR ARAES IA gy, LA, HAEHeE &8
of =olstaral gt

ki
2
f
o
o
>,

o
=
e
Ky
rir
Py

R

@ gdolet 8250 ARY &) =71 YJe T2 gutdom
FA (similarity) @ <A (familiarity) ol ©J3] dAET 714 FAF
o AAF} BgEtia s Al A mlE@e “7)Ee AL Qu]s
S4L dutro g F8A 5] Ar|Eo] Folshe FERY o
= S W3} & ZTAE AFoA mjEA Q208 F oA

|

WES B3l ARANA AEE= AS3] Al

o,

i
=
o

U

s ©

P,L |
rlr

=
W
o o

3
2
o
=

gAe dubroz IA4 AAF v (physical
2 (psychological attractiveness) > = J-EH T}
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AAF jEe auAT} Az Auge WA, Aar, AN, 47
WE 5 ol 71 B4 TS Adelth wele] HH jge ¥e
Z, 44, golzzgd, 78, 24 W7 5
oJelste YA Aolth. & B2EE BRIt & S2EE WA

wol & B2 1

Eo) wEge A e 4

|

o

4r
=L o~
g 4 QT

Aol Xﬂ/\]?}t | A1 A 7} UHE—:WO] gl 3
HERAolgta g} 3hH, t'”J"’JrO]<>](McGui1re, 1985)° W=, FE Y o
A v sE(familiarity), 7% (likability), -FrAHd (similarity) 2 2
< 2250 Ya AAEH, A FRYALS FFHOE HAAE A5
o7 ‘i%‘jr. meby FEYe wigAde YA (familiarity), A
(similarity), &7+/3(likability) 5°] F83F &A4dol2} & 4 91O ™(Dholakia
& Sternthal, 1977, Debevec & Keman, 1984; Joseph, 1982, Kahle &
Homer, 1985; McCracken, 1989; McGuire, 1985), ©]2]st £A4E52 AR Y
o w8y A AEZ B A7 HEH= ok
4 2] A(Chaiken, 1979 SI5HA, WHHel FRAL e F ol
BRARG 487 AdE oS A BT o]F xpo|7h AR
A Yehdtia 88 ok EA(Joseph, 1982)& #Ay|, ¢, 24 e
A o] AFe] AF wiE A Jro] FaE ol o 594 Y ¥ ol
E BHAE grr 5970tk
ol 729 5 (Kahle & Homer, 1985 )«] AFAAE FE8AY AA A
= 745, FaEe] ds) 384
THsE BYdoride AS HEIdT olan - ol (1997)= v
| AE9RT FueE ¥l o B2 9= HHoT F4E3

o
=
I
1
Ir
>~1
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olEd Argle] AAH wEe Aoz A5 AFYA Edd o

FE vAE Aol oket RHIRE dtlF JE 93RS o FA I

HEAY Ee 23 Prh 2clow Zgate] HEHo|vE dAT A
o=

2] A5 AFUACIAY 3AH JEFS HAA He RolthAHZ,
2005).
2) 44

& B2EE ARASIA AF U ARE ALen AEHowE
o= 4

AFES FHEAA] o] AA = HTS d17] Wil 7|EFHoE
T AFAEAA A2 Folof dt FEA WAL &
gl the =8 B oAl 2Ad 2 ddFe mAA "ok 9411%*6‘}‘?4_
Jrdo] 2 % *a‘*% 7Hd ) AbEE o] 4]
THSparkman & William, 1980). F=g+ AHIAEL 140 H& ?ﬁli%ol
AFshe AR B #AS A5 =i webx g4
Fth(Mullen & Johnson, 1990).

FEY JAYLS JHE Agshe FEAo] 54 olsrst #ddE A

4, 71e lﬂf’— %

&
01 X}*ng TAE EHsH AAstL Akl FRAEC] Filete A=
oJu]gttHHovland, Janis & Kelly, 1953). T}A] & 2 |
o1 FAY A tiste] ofdH HAT glo] £ F7loA 1 A2l
A, A7 e A 55 EFsHA AXsAL ATkl AnlAtel Al A 7tE
AS W3 (McCracken, 1989).

e - B E(2005)= XAgold FR o] mAlA] &A1 Ry
PES 58 o WEAI7] Ha drht RS wheta f5EHA] B

~
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ARE ANserte] EAn Aot mea 1a4e AU Aug
olgh = ATWA AR SAlo] 1 A9 o]ololu} 1 ojH BHL 9
SIS P }a s} gl Andolelm & 4 e

o3]
Eg AR A7k AU Y Sl R S84
_]

S BalA ASH7] "ttt o71A s o2 Al HEuy
= gEo] ALY AAAAGL F3slr] wiEed 2RSS AEEA
o] 71 e 71EY ZRAAAN AT RS wHHAHIE,
2005). &, &RIAPL 21840 0ol A ste AH o] HEdtes HAIA
o =&2HUS o, 2 WE&s BIsivta Us Jhsge] A
AR A Fgete o R HEHES dod)e A
F T EAE, 2008). ¥ WHst 34

AR Qo] FRIAE Yot

ljf(Dholakia & Sternthal, 1997; Sternthal, Dholakia & Leavitt, 1978). o|&
ANAAo] = ARde v =4S A &= 917 wEolt)h wala A
Ho] driyt IS 7L =7t wet A5 a3t Fe-dva &
I AHHovland, Janis & Kelly, 1953).

a3y AR A gt 4 dEHCE Yehde AL ol
o oE A= osid, AR AN ad= JE o] BYsHA =

At EE e AAAS AT ol BE ARl 1 F39 v} 51

F

_33_

Collection @ chosun



FOlE 72 Z
740]741/} T8sHA de 7
Cacioppo, 1981; Sigall & Helmreich, 1969) = JEY] AP 5= F
HARE % B 349 42M 8 wag Aoz Yy itk I=

e
N
g
o rr
o}‘u
_‘\2
2
e
)
ofo
o
=
Fd
[ o
il
i
>
e
e
rir

- 2 E - V]2 (Goldsmith, Lafferty, & Newell, 2000)> HE Y] ¥

jx\lg—ﬂuol Fae ik glzol] JAS vHoZHN AFHES Fuloxed o
oS vHTE AMES doplith 1Al ARUA A el HX=
e F8A=0] AruACIHY s ABA A, Frist=ike] 2
ATt & ¢ Ut} A, & TAREERE AHIARME] AZdehe Y A
o et TVELaFo] gk ei=et AF Fuid=rt b=24 Yepdoa

AEHolegta AZstal Ath(Belch & Belch, 1994).
A7 AEAold HARAE Heste FRYo] 54 HAIAY FA
I& siaxwetoly Fekst Aas AAT 5 ok FEAHAH]
M7y AzZbetar Q= A =(Birnbaum, & Stegner, 1979; McCracken,
1989), &2 AR o] g3 FF & F Jdv Tgo] Atk FE&A7 A
Z}at= A Eo]th(Hovland, Janis, & Kelly, 1953). &, AEAS FH o] A
A€ ZF';E}% AR 7] Aall afrele AoZ Hol= A4S Yrlshe AL

H{lo]l AAZ AYx Qe SAolg|RTbE AH|Ad o8] A
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Wb 2 E2E QP AEACIF & BAEV} AT AF) O A
A% B ANS 23 9S Ao ok LT Juaty & & 9
O & BAEY ARAS & 52E7 Bofstust s AEe) bl A

ST F-&-3], 2011).
TV 43 WE9 & I2EELS AT MCH w297 %= Fot o
2R ok AFFH Auzel] g
I AT(EE7], 2004). TERA & SAEES AAL o
A 2e 159 Vlgoly ARE RAE AR YEUE F43 IE
oA Hujet= AlFoly Aulzdl gk a4
of STH A, 2007). UEIA & BAEV}F Auhg ARAS ztw
A& AZshs Azl wg TVERF AAASNA a7} b2 Jepd

ok AEAS MO AdEE & 2E7 AR #EE AR
+ O & 32EVE AYste 2o AlF
B #aE Hola E9jsiAl & Aotk 1 A ATl i A4e] T

2E7} Agshe WA WES O A wolsd

A9 & 5 )
FsRel EE HAG 3 ok R, LRSSl A AUY B8

R=)
X
o -
£t
Iy
="
*?‘
o
&2
rlo
T
o,
o

A FTHS AAE ZEE el -f_f—xﬂ(rational being)i Ay a7}
Agsl= HAIAE GA wholsole Aol US F U7 wEo|g (A4

<, 2005).
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Az AR Aol AFTHE A3 B R A9 st
T FFS HHYdE AL 7Y B ATETNAN AAEHIL Uk 7}5'3
Ohanian, 1991)°]y d<=3 4@ (Wilson & Sherrell, 1993) &
Ar] widAy, AN, AEAd AdolA AEA aglo] Bl B 39 ¥
st 7P F&FS Bol Wt ¥ela ok EF g3 H<ES(Till &
SAA G AEA 29d 2IHE AEL Edld]

to
o,
i
=
n.tL

2 Fyita ‘a% 33 Aok

o] 2 FEYY HEA &= FE FuATNA Bol tHFolA %
=, & SARENME HISE A3 vethe A7t ok 7He AeA
o} oA (2013)9 AA e std, & TAEQ AFAHNAM Ul&74
of A7t FEYE Uhlle dEAC] moRdas A Frldres

ou] QA 27H7)1E Aoz el
3. Arde) Aol th3h Ay AT
aF% AR =gl g ATE s RopelA ol ofFo
A gy HA A5ER o]4eH(2009)L FRAH] AHNA, Py, HE

ol £2xz= AF ARAE WEE9t Frjeled A ddFe AHEYL

o 3 23 ZRAR A=A, gy, dEEe 2x= AF FERAT

AEE -%%*3(2010)% AEY AT BN AR Az
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oj
Gl
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X

B3 AHwe] W) EDE AwEgey B4A5)

ol
=

&)

%

g

W

)

pi
ile)
<)

b
M

1

ojy

)

S
He

)

AR 9t Y24(2011)2 &e}elo A o] Fo]A]

q WAA7} olgAke) AFEA A

TGl A GH

A AR} BHA AA), B,

—

M o]l WAIAY w BAA A, ARA A, 597 HEI} 7

A W] A g i
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)=
A3 A ATEA 2L A

M1 E o472 & 7t 8%

B dAFodMe 4o o4 =9 55 g ofgfo} e A=A
S} A7 ARSI VI dTee B, Aol AAFEEY
T s dFgFS WAe ASE Yehia 2;1‘3}(-7‘?‘]@;, 2012; +4%-%
7rl, 2003). w2 Agdle SHEHA el & SAES Al
TV &4 de B, Fojofzed oud JddFs PA=AE Loty
ofsf otefel o] <AFEA 1>3 AATIA

AFEA 1 S8AY] Aol me} TVEXRTE & T2EQ 2134 ()

24, 44, AEA), TVELFd e Bx, TVE43
of Fujelzel o)zt =7}

HEUY(Gerbner, 1972)0] @2 TVE ©o| AlAst= ‘FTA % A H(heavy
users) 9} TVE ZA| A3k ‘A1 AK(light users)’h Ads Be ol
Z Apol7b Atk AAHZ 3 B AYATFES TV ABAHE7E A
ol g A%, BEE Fo 9FS Ae AR vEhar k(3]
74, 1999). mEtA 2 Aol es TVELS AAAETF & SX2E A4
5TV 40l g Bk, Fujo® Fol oug IS mA=AE 3

o}st7] Slal ofef ot 2e <ATEA 2>F A3

ATEA 20 SRA TVERY AR wet TVERY & 325
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Eo AHAHHA, L4, FEA), TVELBl gt

B, TVELge %LUMEOH A7t Sl=7he

AEYEY Aol Adely B Ze BHAE e 9 vt
v AL o959 dFddA R JtiGoldsmith, Lafferty, & Newell,
2000; Baker & Churchill Jr, 1977; Horai, Naccari & Fatoullash, 1974). w}
B B ATOAE olels} R <ATRA 33} d7rhae Agsdc

A7 3-2: TVELFL & T2Ed 3k XZ4H Aol 5
T5 TVEagl that Bi=7F 383 <Y Aol

AT7ME 3-3: TVERRY & 52E0 U AZd ARAo] &
T5 TVELgl dg Biert 334Y Aot

Davenport, 1974)= A =7} & FHAMC] A&7 2& FHAMER
O 4 B2 RS ol HeS wEdt uetd 2 A= ©]
23 AYAT 2SS v o sho] ofgfel o] <AFEA 49 ATt

e BT,
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A7 4-1: TVELTF Y & S2E0 Y3l
g Fujj=rt F7HE Aolth

AT 4-2: TVELAY & S2E thet Aztd
TE F =7t F7HE Aolth

AT7HE 4-3 TVELFY & S2E] tigh #ztd

5% oot $748 Aol
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M 2 & ok

1S9 74

2 AN 24 A dE F2 =AY AFsE 200 o)
HUEelth 20t oS A AR AAT olF= TV 458%8S ol
& AAl AlFE Flske AFEEl 200 o]} AQlse
g9l 2011). ¥, A= F2 EA AFete AldEe 24 thdARE A
g3 olfr= TVELRF S F o847 =A 7%“’3}% AtrEol7] ol

o i & SHAE 3600l ey ol BAAT SHEe AT Yo

15] ofyth 7=wi¢ 2¥th) 9rjEdE Hx
231921 (Ohanian, 1990)2] ATFol A A
=, @ migo] gle—mge] sle @ Al¥s

A - @ %@f&—o}%—u}% @ PEH-E9 YE @ A3
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Fe—54e 502 FAHYCH=89).
F5E TVERT) Be BlEs} Pojololch
Fel Asloleel 2AZ W HEE 264 THdEe] 9P AL F
2 SRAY} AAZ TVEADS NFST AR

glo] TVE4g A el Ay = 4% #49 H=

(Bauer & Greyser, 1968; Polly & Mittal, 1993)o14] k<] %1 (2005)0] &3

ARV F&Bo) e FHA B=E Sl ol gaan 4EYE

< EF PR st TAA] e O TVE4gol $9 @ TV
Fagol 4% @ TVELR disl tAA oz sz oln. o
s FESS EF 1A AR0=A3 oty 7= 2¥tHE 745k

Tl e'k AnAte] A7 52 AgE vy P5s orlshe HoE
Ada gert PYE S 747“ &-5o]tHEngel & Blackwell, 1990). & A+
oA Frjees LRATE TV F43S F8to] AlFolu AulAs 4
e A2 222 AHoAE Ao Y= SAAFES O TVEL
A AFS ekl Ao @ TVELBIAM AF FiE oE AlglA &
st Ad © TV F4B0lM AlF T st o solt o=
FEEE BEF 74 HAx(1=49 oidd; 7=vl¢ I¥hE TS,
o] 37kA =9 @S Tl Tl AR =R TSN
=90).
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o 2ol Aulo)g A4

20154 6€ 8YUFH 129714 5 &<t o] FoH Y. T

o, 2Ae

3

=
5

B +- 75 (paired t-test), TF

2 )¢

QLR
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A 4 & AA3

|
A B W, A7t 1739 (48.6%), A7}
o7 o] gl Hlgo] A9 Hlg ZoE Ueyth AFUERE By,
20th7} 7678 (21.3%), 30Th7t 83%(23.4%), 40th7}F 105%(29.5%), 50Th ©]4to]
927 (25.8%) = 40tHe] HI&o] 7P =A%, AA|H o A FEE A
=T ACE Yehth

<E 3> SHEHA| AdFSAHY &4

)
oo
il
>
il
Ao
oX,
e
o

e

T v e H]E(%)
238 A} 173 48.6
°= o] 2} 183 51.4
20tH 76 213
. 30tH 83 234
= e 40tH 105 295
50t o] €N 25.8
Mg 165 463
2k 53 14.9
= o 40 11.2
AT Rk 49 13.8
B35 23 6.5
o) 26 73
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SHAES AF Ags i
™, Fibo] 53%(14.9%), WT7F 409 (11.2%),
2374(6.5%), o] 269 (7.3%) 522 YETh

A AAIRCZH SAETY
Cronbach’s agts& ©]&3}5

0.6 ool BlwH Al

AAAY, 1994). B4 A3 ZE 2o A
Hx] gktor ZF 298 Cronbach’s agk

=
o
)

°

F99 7HL s 274

¢
)

H, M&o] 16578 (46.3%) .2 7H4 Bo
Q7o) 499(13.8%),

3771

elst] skl WA A

457 A3) ejel o)
22 Zojo] w7

A WYer F=

2
~E AAA 92 T2E HEA .89, 3 "= .90, 7= 9
o2 WA FA e ol FA= bl AR VIE 4l
60% F3stnz, REdwd Aos A4dd 5 jlon A=rt gHd
AL g 4T+ Ao
<H 4> 2t ApE MERIE gL
219 3E A= % Zh(Cronbach's a)
LB2E WA 5 -1
25 2E A 5 92
£F2E HEA 5 -89
349 HE 3 .90
G 3 90
a5 -
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N

o
o

o

r>0.40]4, p<.01¢l

T =k A(+)9 GEaA

)
=X

H =
P BEs oot F(+)9

M

™
o ~|R2|3
3o ¥ e~ |12
Lo O
4 o ~12|3/8|8
joH . —

%0 * | %
~ <t | 0O | c©
b I I
o AR Bl I
To % | % | % )

wA

||~ 2|8823|8
< R S

X0 % | % | % | %
~ O~ | D~ | ©
T 1070%B%6.%5
= S |Q|in|F[<F|®R|®
1 L
\._vOJlo‘._vomtn_ X
e PG Py o | TR | B
TRV R o | = [ o | vy | &
iuzl 2=

*p<.01, 2—tailed.
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M2 & EAMAD

B AN <AFEA 1> Aty Al
ES AFgAwigA, 1AM, AEA), TVELEF sk 8=
TFujezo zpol7t AETHE &

=
g AZdE wEAde: 94§

(M=4578, SD=919)E.t} =2 A

& 29 AolT BYTHE213

AE2A, e T4 tigh By,
l’

o4 $YATL ¥ e AT A

oli = Aotk £4AH, & TXEO
%X}(M=4.778, SD=842)7} 944 %
OZ Yegon, o SAHLE 79
7, p<05). Lt} & S2Ed gk A
THjE FelMe FA SEARG
{o= Fofnt =59 Aole ofd

<E 6> SEHA} Mol w2 kto|
T ' Al | AW $ | HE | EFAEX | -3
%A 173 4.778 842
A 7g €A 2 2.137x
AR o 4] 183 | 4578 | .919
1} A]
A2+ AAA 4 173 4233 | 1.012 -
S 183 4.260 | 1.029
1} A]
A28 AEA A 173 4.846 .982 1893
A 183 5.034 .887
%A 173 4.254 1.057
3 H= 2 —.328
oA 183 4.291 1.075
A 173 4.189 1.069
nj o 2 ~1.819
T oA 183 4.397 1.090
xp<.05, df=354, 2—tailed.
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= X%l%}“' a 01 } °'°L?<} 98-S (T
A=, 4 o)) /A 1619S F(HAHAZ FESAT FAHAe] 3
T 2480]3, FAAHALY Ht e 5502 UEhen, T g el
frofust Ael7t e Ao ERTh(t=-35.323, p<.001).

2447, A7t g4, Az A8, A7 A8, 499 o)
3 B, TR LR AARA} A e on] Qe o)
£ oI Yt ASE UEEth & U FAHCE MY, & FAE

k2
st 74| wiEgAde] Ae BAIEAM=418, SD=751)Et} FA

1%
B, ole EAdoE fovd 479

=z
h
o
&S]
93]
Y
[0/}
a1
=
iy
o,
iy
g
o

7] T BAIAHAM=3.77, SD=95)E} ZF
A ZHM=4.64, SD=962)5°] =/ YElHIL, ol FAZXCE 9w
39 zo]2 Hola Uthi= -7.038, p<001). & TAEd ik Az4
AEARE AAIHAM=4.55, SD=1.000):.t} FA]AHM=5.28, SD=.749)E°]
=4 Uehtal, ols BAHCE Foud $79 2olE Holiu Qltit=
-6.673, p<.001).
TVE2gd W Bl=s FAHAM=327, SD=913)5t} FAHA
(M=4.93, SD=843)5°] =7 YEelsta, o= FAZHSZ Fou|st #F9
Zpo]lE Holil 9Irht=-14.839, p<.001). TVE&L:Y AF2 Fujorx A

RN
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42 M=3.30, SD=918) Bt} FA|HAH(M=4.98, SD=.836)5°| = HERIL,
ol FAAHOE Fou|g 7] Ao]E Holal gltit= -15.171, p<.001).

<E 7> WE4LE A|MAY T w= X0
T B AAAZAE | AR 4| FHa | 2593 t—%k
ERE R
A7rE ey | 1_0 A 98 4.18 5L oo
ks 161 5.03 851
ZAA Az
R Zo A A A} 98 3.77 .995 7 0385
Z A A} 161 4.64 .962
228 AEA A BA 98 4.55 1.000 —6.673*
TEEEC =" | 161 5.28 749 '
249 o A A} 98 3.27 913 14839
FEEe T =04 | 161 4.93 843 '
A=} 98 3.30 918
T o ° ' ' —15.171%
Z A A} 161 4.98 .836

#p<.001, df=257, 2—tailed.

Ae TVELRTE & S2EQ ARAGeigs, 144, d
)0l TVE4d Hiedd oud FFs mX=AE duEaz ik

o1g sl el FhEe Bgsgon, ey, A4, ARY adle] TV
]

Al A
E
Wel e A(enter) B2 o &HETh FHARLY 91 gl

1 & F e BEFAA (multicollinearity) FA1E #2187 Hste] ¥}
&7 (tolerance) S &3ttt dEFAAo|T AR RN EPA
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4 23, o] Aol AT JARYE L AET Zow Yegon
(F=62.38, p<.01), &4 Blx=9o WEaFe] 34%E A
o FAFHoE & T2EQ mjEA(B=20, p<.01), WA (B=29,

<01), A

B(B=18, p<0l)& TVELY Hixe] SHA 4TS AXE 02 b
Bt ZEslee 2718 s W, S8 HEde 244, v
g, AR o2 AuHe] Ate AHE & F ok o3 £42%=
sl <7Hd 31>, UM 32>, UM 33> EF AAHsS AT &

<¥E 8 4 TAEQ| AME[MO| TV EAY EfTo o|x|= H&t

Sy H 73 Al RS t—ak
v 2 43 0.24 0.20 3.10
A4 0.30 0.29 473
ARA 0.21 0.18 3.07
1. F=62.38, p<.01
2. R°=.34
3. #p<.01
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TA)o] Fajelzel] o FEFe vA=AE EHEIA FAT ol
Asl wHAZEHE 441), AR 4-2), AEAHE 4-3) 20 tisiA
sAAdFE Frjd=rt Sk Aolge davkde At olE
glatr] fste] s dAede A Wl FUAL Y (enter) T
e ol gsilt g AEAe /Mol & F e geeAd
AL g3y A5te] TG A (tolerance) FS AHE Ay} S F
A gle A= Yes

T4 23, o] dFelM A IARFL Zﬂ.%ﬂlf& A0 E Ut on

(F=51.47, p<0l), Tol% WEZH] 31%E

AFeRE & T2EQ] WA (B=20, p<0l), A
(B=16, p<01) 2% Frjozo] FZZ Jes

siAge 718 AEPE W, FulYxed=

e A4, ey, A8
wog Ayl Atke AME & F Atk 0@ gHERE B3 <}
A 41>, <7 42>, <7 43>8 BE A HYSS dld 4 9t
<IE P> 4 SAEQ Az[MOo| Fofe|zo o|X|= Hek
=Pl B ¥ =3} A4 FF3HA5 t—3k
R 0.24 0.20 2.94
147 0.29 0.28 4.42
A 0.18 0.16 2.59
1. F=51.47, p<.01
2. R*=.31
3. *p<.01
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J2}7} 1839(51.4%)°1R3L, AHFNZ = 20U17F 769 (21.3%), 30tH7} 837
(23.4%), 40th7} 1057(29.5%), 50t ©)/do] 9278(25.8%)= vrEbatth SHA}
B9 AF AIFLe Aol 165%(46.3%), F-Ato] 537 (14.9%), 7} 404
(11.2%), <1xo] 49%8(13.8%), BF7F 2378(6.5%), o] 2678(7.3%) 5=
UHEbst .

TAZHE AuRY, & s2Ed W AZdE wiEgde 3 SHA
(M=4.778, SD=842)7} o THA(M=4.578, SD=919)Et} =A YERO
B, ol SAHCE Fong FF AolE HTK(t=2137, p<.05). 1Y
U & 32Ed tigh A4E QA AEAH Fael diE e, e
= FoAAME BA SEARG A4 SHAVE =4 UEAR, $AHCE

Fo)a 29} Aol ohd Aoz vepgd,

5}

gl

S
=

o,

<
, A7 084, AZkE AEAT 490 U@ b, FolelE
Z A

HE 2y & TAE0 i AZE Wy, AgE J44, A4d

ol
/)

4
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