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ABSTRACT

A Study on the Internationalization of the Exhibition

Industry in Korea

Moon, Min
Advisor: Prof. Hwang, Yoon Yong Ph.D.
Department of FTA Business

Graduate School of Chosun University

The best feature of the exhibition industry is the internationalization. The
exhibition industry is growing fast through the globalization and competition of
world economy. In Korea, the exhibition industry is one of promising industries.
There are some reasons. The exhibition industry is a high value-added industry
that will be able to expand with related industry. The tourism, the lodging,
transportations and so on. are considerably related with the exhibition industry.
Also that is the good tool promote a trade. As time goes by the role of
exhibition industry is going to be important. The purpose of this study is to
present the strategies concerning Internationalization of the Exhibition Industry in
Korea. In this study, at the first the author studied the term "the exhibition
industry”, the term "exhibition” and the related terms. Next the author analyzed

the state of the exhibition industry and trends of the exhibition industry. Based

_Vi_



on the current statement of the exhibition industry, the author suggest the idea
that make korea’'s exhibition industry stronger than the past. The purpose of this
strategies are to contribute to the development of international trade and to the
growth of national economy by enhancing the competitiveness of the exhibition

industry.
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A3 ANAGe 8% L AAG BN

AL AA AAALS] EF

L AA AASL AR

AA AAFG S ghuka g Sl ofxlotol A Feld AAAE Hola Utk Al
A AANRA LS A 23% F7hate] 2011 3,2809km?el ], AAF A 1,197
olw] giH¥ HAIHA v &Z= 9 48%, Hu| 24%, oAl 20%, PR 4%, &
2%, o}=el7} 2% vEhta gtk okAlol AAWA L 2006 thH] 38% % 7eko]
2011 660%Hm oItk t&d AAWH F7h&e F9 7%, Wwl 5%, Wl 7%, T
16%, otzel7} 6%°lH, T&A 99 AAA F7kge] 7HE =dv 53 52

20119 AAWH A o] 4759Hm*2 A A 290 AASA = Q)

<E 31> MA MAY 85 2 ®AlE = #@F(2011d J[&E)

T A A (1 em2) A
3 156 496
=1 79 389
ofAJo}/Q Ao} o} 6.6 184
gl 13 70
FGotAlof 0.3 33
o}z g]7} 0.3 25
A 326 1,197

A& 1 UFL, The World Map of Exhibition Venue, 2011.12.
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AN olvl,
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2011d 713 = U Az7F AAI3 E ANHASFE 487 A, 28371 1F AT
AMA B 7} 1357002 & HEFS A8 gk

<E 33 Yo INPAMAIE HY
T 2007 2008 2009 20104 20114
FKMSIZ A A| 3] 119 133 116 132 115
H]Q1Z 7 A 3] 20 20 19 25 20
% AA 3 NHAF 139 153 135 157 135
A& UFL, Global Exhibition Industry Statics, 2011
=9 FATY AAF Wrete F GA R owd 158 ol delm 1%
A FIIA b AX S WS 509%0]doln] de]RBA Fi A 2008
o] 4ol .,
CE 3-4> SYo| INRAMAE EIILH
T 20073 2008 20094 20104 2011
% A7rAA 171,507 165,757 176,485 173,421 159,000
a9 Z7rAA 89,056 39,813 93,163 92,254 87,500
e 7t A 2A vlE& 51.9% 54.2% 52.8% 53.2% 55.0%

A& 1 AUMA, Trade Fairs in Germany Key Figures, 2011, 2010.
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T 2007 2008\ 2009\ 20108 2011
F A8 & 1,058 1,028 892 1,007 950
el ¢ 250 260 210 250 -
sl ZaA 4 wg | 236% 25.0% 23.5% 25.0%

20119 =Y AAY FaHAL 2,737,4256m 24 2006 diH] 5% 61,825m 57t
stol mlpjg F718S welv] FABF do] /1FE Axe AN AT FA IF

AA 100 ANFHAE 57 B A/ Qo AAN G ool GEA ol
b B9 & AAGFE 2AEATIANS 2 AGRAAE AHF2)elw &
WHA 7 9147 sk wl Al (466,765m°), E A EFE(355,678m°), & -E(284,000
m), AEEZ(62704m) £O2 AA BU FFAA o 50%E AL gk

<IE 3-6> 2007-2011H =S| A2 SZHA

350000 T
300000 1271572276365272110275744 273742
250000 T
200000 T
150000 T
100000 T
50000 T

0

2007 2008 2009 2010 2011

UFL, The World Map of Exhibition Venue, 2011.12.
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9 AN AANY BA/B SAAAGAUMA), SARue 2
AAB A FADS(DFA), SAutgs) 2 A4 28 (FAMA), FHol0EAEY
HEVVOFS B3 Zhsl ANRY WAL BEE

~
\Y]

(K

) Tga
ot 2008 o] % AAF ARG FEe Zol ST 011RE FHE 2012
A 565319 AAHE el 00800 FES HEew A AN F 1% =

g 15904}, ABAS510000 %) 6% 7adtrh Zats AAFHA £

[kl

A FAO HT s FaL do]dESANA JAEHEES AlEsta U

(3) o]&go}

2012\ olgelole]l MAIE A $ 19832 2008 B TF 2% Hojwkrh e
Z7F71 4 (9RF300070AE),  #a#21(10217000%H8), A A A i H A (3970007 m) = 77
10%, 17%, 19%4 kA3l A& B, 229 GLoWMEY FH3= &=
U REEE 7Y AR QE 40dntd MHE AL

S
S
=

f

(4) =3

2918 ntedeys EAGA 2435 2 BdE npAY sdow AAE &
Yoz &gt o v 1980 Ifema(22¥tm')E A HstHAFEH 27
Aoz AAAYS SAsta ol vtEA=u, =g = (Ifema,22%m’), 2l Al of
(Feria Valencia, 23%tm’) 5 371 =49l 10%7F d& tE =4 dA]%e] Jom F
tEe] AAIGE BAsta ok ey 2Fle] ALY 2008 2R 5§
A7 o] F FHAAESY FA dow olm <l VY &Fo fFowm HAF
Z7A71Q ol FAastE A4S Holu YD

20128 =91l A 7

ES
B
i

N
>,
i

R 27332 2010 thE] 42% Ao R

27) www.djbiz.or kr/trade_information
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7F71 4 (4RF200070AH) 2 a4 (39 7), Al i 4 (29120005 m) = ZH2E 27%, 35%,

43%% FHask3d

woHF AAAYE 3%

geo w9 2ol 011d 71E AAASFE wwl, n=, wepd, Aud, ohzdy

| AR Qov dulqga s nebd, ohE e, WA w, FE)

M
o
fru
]
i3
o

of £o= YEut vFA9Le =28 FAT|dE = eta A AARAE AE

digton HruAge BadS FHSE AAAFY el 2007d iulste] =LAl Adget
ATt

<E 3-7> 20114 O|FX[He| MA|ZIHIM x4

=9 vt 20119 NHA A
1 = 79
2 A=) 304
3 ek 255
4 o2 FE| L} 186
5 RN 175
6 F&uo} 113
7 A 87
8 £ 5
9 F7}o] 46
10 g}e} ol 34

A& 1 ICCA, Statics Report 2002-2011, p.59.

D "=
el AR 2012 AARbY] 24% AFES VIEIoy sRbY] S0 AR E

o] £3Fste] AZF 1.5%°] AFES Kol Ut
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<32l 3-1> CEIR 2012 £ FY XMA[LY X[&(O[=Z)

Forec:am/L

W

-

120

115

110 4

105

100

95

80

[ [ o [LC ) [ [y [ X [ [ [ary [ [ 2] )
= = o o oS = =S o o = = ) = = = S
= = =T — T — 1 = = — T —1 = = = = = = =3
= = R & = = =3 = &= =] = — [ ] = o
—=—NSF —% =EXH A ATT
—® —REV —— Total

Z& 1 2012 CEIR Index Results Released.
= ¢ NSF(Net Square Feet), EXH(Exhibitors), ATT(Attendees), REV(Revenue)

AAHA(NSF) 1.2%, #7944 = 0.5%,

Hx

20123 FALE 47FA] Rl A zhzt
AAZF7EAE 25% Al 29 1.6%2] S7HS Bt v= A A4717F Ade)
Szl TS bzl /191 A Wik -7 ko] wE Ay A o g

2 5 F vk 28y v=e] AAAEL F71H F5AE JERE Blolw 20141
2 20159 FRE Aol 7M&3 2 Ao oAdTh 20089 FEY7E A% A
8 e 20109 ol % A Asetow HAUFGA 2 HAaAe mI Frhkskal 9l
th 2010 i) 2011 &= AAHA(NSF) 2.7%, AAIZ7FQA = 2.3%, Za 4
34%, & "= 23%5 7 AARMG el vlw 7R Al AES TSt S
LER AL QT
<E 3-8> 2006H4-2012H & MA|HA g (0[=2)
T 2006 2007 2008 2009 2010 2011 2012

T HAAIHA | 4824765 | 49657018 | 4859280 | 4298170 | 4229221 | 4358687 | 452,267

A5 CEIR, CEIR Index for the Overall Exhibition Industry, 2012.
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2011d 7+ & A

N e 2507 0H %
Wi, QZe M gt

* /\] ;g ZEHA e

b e

57,238,690m' = L} E}
olAlofell wla HEe WA AFAY

FAsa gt

9 gFo] wnlEtA o] Fojxa gtk 20061 thH] 2011 % ofAlofe] 38%<] Al
& F7FE vlE v=e 5% F7FeEsiTh
<HE 3-9 03 dAIZ Y SZHY A&
T 2009 2010+ 2011
FAAN N 2497) 2497} 25074
AN FHEH 5,344,272’ 56,556,696 m’ 57,238 690m’
Pt A A 21,463m’ 21,102m’ 21,271’
A4 UFL, Global Exhibition Industry Statics, 2011.
22t AAF 2270 BHE ua W 19 dvides 579w R vls W A e g
TTEE ZEEw T 9o g} v, HALA 5ol T TudA TEe
2 Uttt 568,824m' 2 7Hg WS WA S JhA A glow € A xyol, F
2du oz yewt v FE AAY Fo FEAEE e 2y
<HE 3-10> 0|= FY A FIZXE
T ElAL 2 g F1o} GlhlR=s e
AA 2170 217} 2174 227}
& FHuA 536,437 m’ 524,741 m’ 568,324’ 445,337¢
A% : UFL, Global Exhibition Industry Statics, 2011
AT w=od A MHAEHE dAI8] = o 5o, o5 E 1A, 7H/QdH o,
TEEE, oF, AY, 1S, S Fo2 A FAAS FEshE AAIS I MFHE
91 T}.28)
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<E 3-10 Ol F4 A F F2 S=5X(=%

Lo ARk 20024 20074
1 o g A% 478 536
2 7h- 3 QlE o] HAkel 379 500

2xZ G5 9 o7t 323 363
4 o= 260 330
5 27 9 A &5 206 300
6 A= 4 14 262 295
7 S 2n 261
8 EER I IR S R e 371 242
9 AEgF 249 240

A5 ¢ International Association of Exhibition and Events(http://www.iaee.com/).

W AAE ARG FEE o

8, 43, 9 2 /e AH

o

1209} @ejoln] o= HAG v, 3] AHn

<E 3-12> 2006420124 O[=2 MA[Z] Hzl+< 21E
T 2006 2007 2008 2009 2010 2011 2012
dEN
(M urere]) 12371 | 12963 | 12410 | 10999 | 10278 | 10633 | 11,09

4% 1 CEIR, CEIR Index for the Overall Exhibition Industry, 2012.
F 1 20113~20129& o =229,

28) 2 2H A X (www.gep.or.kr).
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(2) A=

20126 71 AHder Wl oF 230319 AAIEZF AHFHERNSH dHE HAE] 500 S
VNEo 2 Wit JH e 388N, oA = 8278 o x UER T ARl =
AAA 3 2 ERE Fibdurers], v Al s Aa 3] o] 9l

Attt oF 20709 HAFE AAGS Biety et 5 7, EWE F 49,
BEgAFFalor F 30, AWM F 2709 "AA el vk vt HHHAEQ
Direct Energy Centrex= H< A{5& &3 100me RS ZFAom vwXA

AUWAAE AL 4rvbmiol

™

(3) B4

2011 71, Bebdol A= 30412 HAB 7 A EH Ao AAREY AA THE
A eFo] mFEA Aol M= w]=ro] oo 2¢jo]m Hepd F A WA 701,882%
AA 8910l th29) 2007 Bebd dAlakd o]l AlA 21fel wiste] Al AGA L] 7] o 9t
of = B slal FEd] AAHASA S ¢ 4 vk Parque Anhembi A%, Centro
de Exposicoes Imigrantes, EXPO Center Norte 5°] 3

gl A e TR Hebde 4uheR At iy ANFE oE B
o medoA det WA AA ok 5%E fANAT. AsdAolTE A5
7o olo] ¥ WARE B ANAE ARFE wAClY, Hutn A, 229
A, W 5 RE D BB 2A9 AN AAF FAstach 9] A

AAA, 8744 FaAel AAN) dAe] Fa Aol
0109 7% AHEFA] A EAYEA F UGE w=Ys} FEA o

14%o] g2 gl PR Aoz 2AH] vepde dul Aol w=ys FA
A

(e3

o
-

H:l

_4

[t

N
i)
filo
L
ul
=
v
2
=

=

=3

hiinb.com; A A A EA DCI, Reed Alcantara & 3] A,

AL
o
“
o
_{

>
wg)
@
e
Ho
_>‘~1_4
il
ofN
ol

1) oF&H](Centro de Exposicoes de Anhembi), <2~

)

b
o
=
e

ko)

S

Z
S

o+
o
o
=)
H
AL

H 2=(Centro de Exposicoes Imigrantes) & =%

29) 2 2H A € (www.gep.or.kr).
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FUAYG 59l wholoizt AA
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o
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su gom, 59

R

3k

Z7}el wn] u

<E 3-13> =223 MAIE] HE oY
SREL Fj0]%) 77t
Ea};aiiiigzj?xﬂ www.expoembala.com.br 2013.04.02~2013.04.05
igi %;j;%;j 3;?21 OQE;OI www.brazilroadexpo.com.br 2013.04.09~213.04.11
G ﬂ; %fl_] A AdEs www.cards—expo.com.br 2013.04.10~2013.04.12
Eﬁ}f %;‘)L]j}f —Z jjj ] iEO} WWwWw.iscexpo.com.br 2013.04.16~2013.04.18
E;} § ::L:] %j H]izﬂ]ﬁzi'} http://www.automecfeira.combr | 2013.04.16~2013.04.20
Ea}%gj;%j %i:ll} 9],] HE www.fcepharma.com.br 2013.05.14~2013.05.16
i (i} jf‘] f)}j]} %%—zi:ﬂ] http://www.exposec.tmp.br 2013.05.14~2013.05.16
= ;}j:i 7?;}52;1 A www.hospitalar.com 2013.05.21~2013.05.24
%a}ﬁjﬂiﬁj gﬂj lﬁiﬁ & www.odontobrasil.net 2013.05.21~2013.05.24
http://www.brasiloffshore.com 2013.06.11~2013.06.14

Bepd e v 2 o] F

AN, A7) ks

A}& : http//www.globalwindow.org
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AAAQ AANFANE FFha obAlobe] ALY & FE3 4 g

[ele]
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k)

AA F8 FAFAANA Bl D FYeIA obxlotz WA o]Fatu I
20129 FAxA A3k, AN AH A S 2 shSlukelo] FH Target =7h
ABEE 33, 49, A8, 0T, 9w wo vehdth $3, ¥, fwte] 49

5RISHE A8k e S AA AAREARF S obAlo} A Al

N
|
o
OIO
N
%4
=
o
[l
=
rx
I°
S
A
Ph
=

100%

- ~ .

90% > ~ Middle East
o \ & Africa

80%

60% -

\lAmericas

Europe
50%

40%

30% -

20%
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0%

bef 31 1sthalf 2ndhalf 1sthalf 2ndhalf 1sthalf 2ndhalf 1sthalf 2ndhalf 1sthalf 2ndhalf 1sthalf 2ndhalf 1sthalf 2nd half

Dec. 2009 2009 2010 2010 2011 2011 2012 2012 2013 2013 2014 2014 2015 2015
A )\ )

I /
As declared As declared
in previous surveys in December 2014

A5 UFL, Global Barometer Survey, 2014.

2o A AAFAAAS B okl AANY e FFEF wsta g
om ANZ FF % FadAd F7hg mel: vk 20104 7]

1,833719] A 7F MHAEHNeH T, d&2

M

o
<
>,

o
<
=
>
Of

_38_



CE 3-14> 20124 7|F QA LU sfiQIHi0|0f SX| TARGET 27} ME=

1=}
sty | EAGE | 269048 | 360G | 4690 | 5EA0H) |
<
(435) 36 24 12 3 2 77
%9
11
(19) 9 14 14 25 73
Q= 2 68
(165) 29 22 9 6
u =
(100) 12 10 17 14 5 58
o)
23) 1 3 3 2 3 12

AR AN AY R F ], 201274 3 A=A E

Aokl A A 2 AN AES RolI Y FRE FTAR AANY
Ao mE A2 AAF 33 L A
shAl ol ol a gk FHe & AA
o 15%% AAste] 2011 7% A7 2918 AAskgn, F3e 20069 ] A

WA 48% FHE MY we F4ee RYTh 3% 39 AdE WAL o
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<HE 3-15> 20118 MMAH F2=29 MA|HA 3E

g 2 on A% Bau Al AR 20061 thH]
= = H| % S7He
19 s 6,712,342’ 21% 5% 1
29 S 4,755,102m’ 15% 48% 1
39 =d 3377821 m’ 10% 2961
49 o] etg] o} 2,227 304m’ 7% 3% 1
59 Zg 2,094,554 m’ 6% 3% 1
69 2#¢] 1,548,057 m’ 5% 13% 1
79 ER=E=0= 960,530m’ 3% 15% 1
89 Bzhg 701,882m' 2% 6% 1

Z}& 1 UFI, Global Exhibition Industry Statics, 2011.

v

ATAAA S Aoz LAt FAG-o] G4 2L, gt FE295, A
stole] Asto]l 7 AAFE AE so] Uk 20108 el A, Astel, FA el AAH
Ho3]e)= b 3003], 3823], 23132 2009 thH] 77 A F 940 ® T o
WA =AE 2] ekt 2010d 57, e, A F-elM HA R dAE 2ot

& A7FA % wubolol R thEF 4000070, 25,0009 0 = FA L,

w
=
)
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CHE 3-16> 20104 OFAO} ®A|3| JHEIZAZ U &= MA[BIA

=9 TE ERa = AAHAMF)
191 il 517 A 8,517,500m'(54.8%)
291 AR 32974 1,928,250m*(12.4%)
39 T 984 870,000m’(5.6%)
491 gkl =y 1474 802,450m*(5.2%)
591 A= 1274 763,750m'(4.9%)

A}& 1 UFI, Global Exhibition Industry Statics, 2011.

20108 vl 2 Fy oul ohAlol e AAAWA AFS FEI gL 9
on ZAME F3, 9%, Fo] 5%l Be AFEEL Holw Ytk B A
Aarglel el weh Yol thakd &
% 15593 9

T AN PR = wid 20%0]7 Adskar Azt

o,
o
2
=
5]
N,
to,
M
Y
>
i
)
1o,
ofy
M
>
2
2

@)

A ool AAE AA G
o wlolq Astel BAS 5 3v) Fo EAINE A7 184 bge] AAE A
.

20108 71% 20083 wlaald Few AAAAD Qs FF 6%/ nad
1965718 AEA BE 7 FAh5e] AARA Fastdn 20113 7% 2006
A5} maste] AAAA SR AAF WAl 23% (30Mm2)Eolstit olF 6%
Z 5ol A WA E QT 0

30) S =HHAAXH (http//www.gep.or.kr/jsp/oversea/industry_info2.jsp).
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4 L 2

rL

= Ol % =
OE 33> USY FAIE BHD YR HEY Fo|
Venue indoor exhibition space Net space rented by organizer
between 2006 and 2011 between 2008 and 2010

-5%

+1.1%

Nort_h 3.5%
America
+7.7% .
Asia 296
Pacipic
2006 2011 2008 2010

B7MEZ AARA S ATMER 7AYo RA #3A
AAEARL A7be= ol AA3] AHAS, FFAA 5, vkelo] &, B
al A F= ARG fAgAZE 9 gkt

<8 3-4> 201472015 MIIZE sfe] =2

International Visitor Arrivals, April 2014 to April 2015

= 2.00 s Intern ational Visitor Arrivgls =O=% Year-o—year change -
£
-
s g
Z ]
< 150 - 5% O
2 =
= &
= =
TE =
2 1.00 | e
]
=
]
£ = k ¥
=
0.50 - - -15%

Apr-14 May-14 Jun-14 Jul-14 Aug-14 Sep-14 Oct-14 Now-14 Dec-14 Jan-15 Feb-15 Mar-15 Apr-15

® 2015 Singapere Tourism Board
Source: Disembarkation/Embarkation Cards

A& Singapore Tourism Board(https://www.stb.gov.sg).
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<H 3-17> H7tZ2 HAIMY MEAFA
AN 3] Z7FAA F=(=r9)) Hlolo] (= <)) g
o] = - N 2=
T AR 5 - T
U] 3 <] U] 3 <]

2011 5,000 109} 2527 A} 199y 14wy 35974

2010 4500 v AL 202 AL 199y 9w wiry 2997}

2009 4,300 THRAY 1857 AL Ny S wkrg 254k
A% AT, AN §939 ad T, Taadaaesd,, ALY At

2
le/ps!
=
W
411

EAEA 201008 33

AAAA o] 9]

T3PAA TR AT A 2013, pp.224-234.

A=z A

etk wel M= 2010, 2l2EdY

<E 3-18> 20134 7|& MIIZEZE A&, &= MA|HA

NO AN A = AAEA

1 nf2] L o] 13- A4 120,000m’

2 e 2w A 12,000m’

3 A7}EE N1 60,000

4 ol AA% 33,340m’

5 #E AT 2wl A 2,257t
3t 227,597 ¢

AR AEA, TR BN AT, AQEAALE SR A, A utede
2013, p.35.
3 2F

FZAA MABE AN a7l
7b wid Fobeka gk 20129 79

g 2013 6€ 744

st e FrrA A
Z 115719 HAgE &

R

F, A7raA,



Bom o F 200/l A WAL o] 26) ol de] WAL AGH AL mol AHF
b gR Fbstam vk 20129 J1F F AMAA R F 509687, $EA 5
©I2ReesTel el AAAele AAETE & 460 2w ok T %
GDPYl 2.1%% AA%t £3 W AN ARAF, FAA, R4 5, AAUA,

N o] B B T 2,

EI

<HE 3-19> 2006-2011H 22 MA[AMY =&

we | AL T MEA S| AAEAG) | R %
2006 111 62,000 5,200,000 71,819 62,000
2007 108 - 6,136,000 900,000 -
2008 110 55,952 551,000 330,961 55,952
2009 118 55,700 572,000 794,000 55,700
2010 118 56,800 648,000 872,000 56,800
2011 145 60,817 1,845,140 872,000 60,817

AR L QAT RS, NI SR NwAT, FFANAEEY, AL, A E
SRS AAI T A1 -4, 2013, pp224-234

2T ol 3 A A AWAAIE (66,000m'), oFAl o} € =925 (70,000m’), 5F H] o]

= AT DA AE(8,000m) & 370 Aol g

<E 3200 F MAIMHS] HANH &3
ok 2008 2010 A B HAE
M B} HK$ 352184 HK$ 302123 8.9%
A7 4% HK$ 1914 HKS$ 9207t 10.7%
g 69,150FTE 61.000FTE 6.5%
A5 0 5T AN 2 (HKECIA)




A2d g3 AAAL] EF

L =l AN AAEH d7

T ALY S GDP HlF2 20129 028% = =U(1.0%), "=(0.82%), T2~

(0.82%), 94=(0.64%) & & =7kl M]3 w2 F<Fo|th

CE 3-21> 2L FA|AF{o| GDPH|E

T 2008 2009 2010 2011 2012 2013
GDP H]%(%) 018 018 021 024 028 030
CRICED 16040 | 18583 | 2764 | 8% | 34161 | 3550
1404 19200 | 0064 | 2432 | B8 | BB | 2RI
AAIH) 675 823 1,234 1,446 1,344 1915

AR DB

=Wl 1270 AAIOlA AHEE A e T A e A 3,899,402m o], 174

AA G "t AAE AL 951Im ol 53 m' vRke] A8 7F 149 0= T

Aow mol of

= O

FHAAE TR Avhs
KINTEX: 1% o)’ AA1319] 27k e AAgel ulsh gol ARl
o WPs % FASE AT AN Poro] Bad Fo|ut,

“

<E 322> SUl dAEE & dAIEY oY
& A i
A 58 m’ 53 m’ 1%k 2%k’ 3xtm’ F;)] ?i;ﬁ)'
ks ol ol ol ol
aT Center 16 10 1 - - 27 5540
BEXCO 19 17 9 1 1 47 8,226

_45_



CECO 8 13 1 - - 2 | 6187
Coex 35 15 41 3 2 126 | 8762
DCC 14 - - - - 14 | 2517

DC
¢ K(E);R 6 - 1 - - 7 5,160
EXCO 17 12 7 1 - 37 | 7069
GUMICO 2 - - - - 2 3402
ICC jeju 1 - - - - 1 23%
KDJ Center 8 2 - - - 28 | 591
KINTEX 3 18 32 6 9 68 | 17366
SETEC 17 4 - - - 21 | 4498
Comvergit | 2 3 ) ) - 5| e
7)e} 1 1 1 - 2 5 | 61176
QA 149 143 93 1 14 410 | 9511

A7 0 AAE] BAZRAL AAR R E3] (2011, 2012).

oW AAE 7MsES B 70%0]% 470(aT Center, CECO, Coex. KDJ center)
50%°]4 570(DCC, KOTREX, EXCO, SETEC, Songdo ConvensiA)® YEYar Qo).

<E 3-23> 20124 =4 TA[E JISE F 201349 Jt=HA
X

=¥ = A & 7HdH 2012 7hsE(%)

1 aT Center 7422m’ 72.7%
2 BEXCO 46,380m’ 47%
3 CECO 7.827m’ 73.2%
4 Coex 36,007m’ 75.6%
DCC 2,520m’ 50.5%

5 DCC
KOTREX 4,200m’ 59.7%
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6 EXCO 22,159m’ 50%
7 GUMICO 3,402m’ 11.2%
8 ICC jeju 2,3%m’ 3.6%
9 KDJ Center 12,027m’ 70.3%
10 KINTEX 108,483 m’ 44.1%
11 SETEC 7948 m’ 58.3%
12 Songdo ConvensiA 8416m’ 53.3%

AR, TAAAR MR AT | AIERANE SR, P8 SaAs e, 2013, p3s

AsH oz F7ksta Ak 20009 ol F AAY HF R AF AN AY S
A hgRAe] FAbekG R, olm Qs it WA At FAAAE AHL
AssEdA AN AH A5k Fohstel 20139 569719 A7 A=Ak
201346l = AT olo] 71 WA 2 FhSA L GowA AAF AH Fi

FgA o fAHT drk T AAS ARNFE ok ES 2ok

<HE 3-24> 2000720134 MA[E| JHE[e1E

(%91 A, %)

A= ‘00 02 ‘04 ‘06 ‘08 ‘09 10 11 12 13

MAASF | 132 | 248 | 300 | 363 | 409 | 422 | 479 | 552 | 560 | 569

HEE - 879 | 210 | 171 | 159 | 32 135 | 152 14 16

A5 ¢ AAZ] BAZRAL AAAGAE S 2014
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20099 20139 AW A3 AARFS AW INgFe BHo 3

= gl A 3o H|Fo] JbF e Ao g UEyta vlolojvkS e Fo A A
e M ve HFTog Ueys AS B 4 Q) HoloES "o w deE=
T AAB et Fo-dubd A g o] HlFo]l HAF sojyal U= o R Hol A E
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