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ABSTRACT

The Effect of Perceived Internal Marketing
Activities on the Self-efficacy and Job Satisfaction
on the Customer—Oriented Attitudes Among Hospital Nurses

Sun-Im, Im
Advisor : prof. Seong-Woo, Choi, MD, Ph. D
Department of Health Science Graduate School of

Chosun University

Objectives: This study has been attempted to provide the basic data for
nursing interventions to improve the customer-oriented attitude of nurses
whether nurses’ perception of the hospital’s internal marketing activities,
self-efficacy, and job satisfaction can be affected to customer-oriented

attitude.

Methods: 430 nurses out of 750 nurses working at three general hospital
of 500 beds or more in Gwangju, with at least 1 year working experience,
were surveyed from Feb.15 to March 30 in 2014. The data was analyzed
by SPSS WIN 180 Programs using the t-test, ANOVA (post-test is
Scheffe” black), the correlation between the variables and the Pearson

correlation coefficient, the impact factor is a multiple regression analysis.

Results: In the regression results, internal marketing activities such as
self-efficacy and job satisfaction of nurses has been found to be a

significant on customer oriented attitude of nurses(p<.001). Self-efficacy
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has been affected by graduate school of education, income more than
4000thousand won or more, head nurses group, internal marketing
activities in lower area such as nurse training, reward system and
fairness(R2=25.3%). Job satisfaction affected by 4 lower area of internal
marketing and self-efficacy was confirmed(R2=60.4%). In conclusion, the
results of these internal marketing such as head nurses group, reward
system which is one of 4 lower area, self-efficacy and job satisfaction
was found to be affecting on customer-oriented attitude of the nurses
(R2=48.5%).

Conclusions: Internal marketing strategies for nursing staff when showed
the lowest score in a reward system, details the compensation package
groups that meet specific needs and supports the development. Customer-
oriented attitude could be improved due to high self-efficacy and job
satisfaction when the nurses perform their duties if internal marketing
activities such as self-efficacy and motivation for the job are applied to

nurses.

Key words : Nurse, Internal marketing perception, Self-efficacy, Job

satisfaction, Customer oriented attitude.
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o WYY ABANL e Jrrlnd UqEs, /145, AR} s
S5iel sinRdsl AAE g2 45E 9E FASHCho 2014, el
BAntth 34Y Fng

FTetA HAx, s vAY A d84dS A3 3}71] Q%E}(Klm
& Lee, 2004). 28] AF7A 9 A" E5S 2 FALY Fa4S <
AokA X3 A, dFE Ry WES 33 =23
AEeA WAz T8 2u7h HZoloF R e An
27bsstd, R XXAEGA NFuAe wEo] Fast= FH U
nAY AAde] ¥2458 3 Jdvh(Kang, 2002). WHrkAR ol Muj = &
Al e WFAe] AHE MHE 7YY T8F AA8JeR 53
2% FAoIM(Kim, 2006), =4 W AH{ALS o= AF o At 571&
Fogts s A BAY 8502 FFHoEE AH2 F23 a4
=

£ FUEAA FIEHE FAI7] A7 Rez B 5 Jd%(Chi &

ofv ofl
I

ol i

A2 3
8 MgFoen HHE Y F AHSaxe & Weitz, 1982). 5, A H|
A7F A2 AFE A% EE PHPE I AAERGE 249 &7¢ g
w2} 3 3lr] wfEol(Saxe & Weitz, 1982) ol= A A} 52 ZHoR
olsd < %lq(Morrison, 1996).

38E Hd YolA 71 & ddiDeE FAES e, 1A
AR ZA miuze] Azte] AAAQ dFS v F e AAA A

X,

ol

to ¢ Jm
>4

2o ofe, AFHE B2 FA we §A Auz AAY o
nx g4 nAREe] Fad 9FL A 5 ATHCha, 2000). THH =
Aol uth 434 WEAY BEow PBASC] AUFE AT A4
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Figure—1. Schematic diagram of the study
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3. A5

AEF710 201449 29 20U A 39 307k4 AAsFon, B AT
AEAE QA A A @ Se Hdxdd Feae AV 999 24 @
3t WEoAY g5 BF olH s By &6l (Kim, 2011), 227 1
d oAz o, #uY ZUL nese] CHshIAel By L
ANI(RB)Y $9S L F A7 £32 s

4
Quba EHoze JH, |, AEAW, Fu, %, 49, 4BF 59, 94
2RYY, 2REA 2 10 29 ZARAT. o

A~404, 404 oldoz PERIGOM, ZE HHE JE, NEoR FEI
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goz FRHGOM, UL ANPBA, FYLBA, FUIANE TR
3, d¥T Y2 2007w, 201 ~300%HY, 301~400%H, 4007+
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R, 3WYTTE TRAGON, TREAE YA 3
4, 3844, 992 TR
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2 AR=E Z43t7] 95te] Hezberg(1963)7F 4
o 715 fAolE2& ZAZE Cho(2002)7} 7HH‘%P ETE ol&3t
E AFoNA tE5AE A EE R EAR &5 F 158802 7AHY
doH, AFHoR dFsETFLE AT Ad L HAAo #F w&FH 3%
g3 Zxo] B §FI vA, 2FRA 94 Fol B RAAE 57 F
7 2 RAAE dE AT FAT AAMEE B AR T #e FAHA 4
T, 25873 2 Jg9FFd A HYA 38Fez FAHNGT FAZNE
< 53 xR ‘A8 o84 4o 1A “v§ a8 5 ew FASA
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7 24 TT+E Jeong(2007)0] F£A-BE A3 177 £33 9wty x| E%

2k
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A =78 ol &8t o] =4F 53 Likert A =® “H3 I¥A
AEH w9 220 58es SAHY, A7t 2252 AU|EATR0 =
S 9u . Jeong(2007)9] ATFolAE Cronbach’sa=0.8601%le, ¥ AT
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5) LA

B dT7oME Joe(20060)7F ABA7 R BE & Faste] BsA 1
AANFE S A7 A8 AHEE =78 ARSSY. o] =7 LR
< Fotstr] st nAo] vigte UE ZFeA SR F e s B
T AHAE 42T, nA S5 AwEA ghgofso] A WA 38T, A
H 2 Aol g ¥4 2gdd B3 F34 38, 24 i =AY A
AAQ Ado] B TAA 4E5Fow F 1) BFoE FAHAHAY 3
71ES 53 HE=R ‘A

A8 agA o’ 138FH ‘vl 2%’ 9 53 H&

A WE 4-7080.8 ZAPFI} ES5E
ARG o] TS on gt} Joe(2006)2] ST-olA Cronbach’'s a=0.799]
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Collection @ chosun



5. A% B4

+48 AEE SPSS(PASW)Versionl80 ZZade o83t BAsigo

H, Zt A7 EH mE ¥4 Uy &y o

AR, durd E4 9@ AFAd EALS =8 HEES A AT

EA, WReHAE, 712, AF TS, 1A FA gee JadH FFAHA
£ AAs .

AR, derd B4 9 AFAPEA wE SAHAYMSFTE 79 AolE t-tests
ANOVARFZEEA L scheffe AA)E A A

A, Xﬂ] HeE 71 AAAAZS 19odtr] YA+ Pearson's correlation

oA, ?_X]% Wie A" &5 A7|E5RH AF0Fo] nAX G H
o HAE FFLUAL FHIsr] AlAAE dF3AEA (multiple
regression analysis) & A3t

BE TAA F942 P<0.05E 3t
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m. 94243

L digzre] drs 54

AA AR Al BEXE 337 159(3.6%), A7 3987 (96.4%) 0] A,
ol 21-30M17F 2329 (56.2%) 22 7+ skt AE AEHE nEo] 2609
(65.1%)0.2 718t} o Bth FuE e AbHo] 224 (542%) 02 e
Alg R ggon, I8e gistEgol 17678 (426%)22 M Bska, 99
T ol JdoidE 201~300%Lh o] 2211 (535%) .2 7 Bkt A=
LWL S AL 3547 (85.7%) 2.2 tithFE AR ow, A" 1d~10
o] 278%(67.3%)22 /M 2. 25" 3muirt 30198 (729%) o2
Mg ggten, ZREAE WA WEol 1463 (354%), TRl HH
(23.0%), 34 B 84%(20.3%) =°|AtH(Table 1).
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Table 1. General characteristics of the subjects (N= 413)

Characteristics Category N %
Male 15 3.6
Gender Female 308 9.4
21~30 232 56.2
Age(year) 31-40 108 26.2
>40 73 17.7
. Married 144 34.9
Marital status Unmarried 260 65.1
Religion Yes 189 45.8
No 224 54.2
College graduation 168 40.7
Level of education Undergraduate degree 176 42.6
Master’s degree 69 16.7
<200 94 22.8
Monthly income 201~300 221 535
(10,000 won) 301~400 78 189
>400 20 4.8
Staff nurse 354 8.7
Position Charge nurse 34 8.2
Head nurse 25 6.1
Clinical 1~10 278 67.3
. 11~20 75 18.2
Experience(year) 590 60 145
Non-shift a1 22.0
Shift work 2 shift 21 5.1
3 shift 301 729
Internal medicine unit 146 354
Surgery unit 84 20.3
Working unit Emergency room 39 94
Intensive care unit 95 23.0
Out patient department 49 119

- 9 —
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2. At W uAIRG Y, A7lEsd, AFTS, 1A4AFE A=

AT A WEeAE JAAHeE B 29240534092, HE uiAH
29 g aglezr WEFHO] 33778056, EAAE 251+£06738, A
3.00+055%4, B 283+067HoE wEEH HAF7 7B =3 BAAET}
AR otk Arlasne JFe 3 < 294£0514, 1L

A AL 3.68+0.475 o] A tH(Table 2).

Table 2. Mean of internal marketing perception, self efficacy, job
satisfaction and customer oriented attitude

{(N=413)

Variables M+SD* Minimum Maximum
Total 2.921+0.53 1.53 5.00
Education & training 3.37£0.56 1.67 5.00
Internal marketing  Compensation system 2514067 1.00 5.00
perception Fairness 3.00+0.55 1.00 5.00
Convenience 2.83+0.67 2.00 5.00
Self efficacy 3.61+£0.47 241 5.00
Job satisfaction 294+0.51 1.58 5.00
Customer oriented attitude 3.68+047 1.36 5.00

* Mean * Standard deviation

_10_

Collection @ chosun



3. 49y EAo wE yRuiA" @59 QAR
el dutd 4o i JRaiAY &5 AAdAE AN (p<001), ¢
BAH(p=00Q)A TAHLE fFog AolEF U How, AFAFAY o
HEZFEAR2.90+£052)9 FUTFEAH2.88+0.47)0 H S FIFEAN3.31+£0.60)7}
9 Egon, dAFHL 20 o] A3.06+0.60)°] 11-201(2.78+0.50)E ¢k ¢
=t dEuA" &59 99y FolA mE&EFHALS AA(p=.0070A
Fog zolE BT AAFHAA AT FIANE(371£0.58)0] LRSS AN
(B34+)wtt A YERY H97t &4 E WEeARC g IAAET =
=2 UEAH. BAAEE AN (p=0200% B H(p=.046)o14 g
iM%—' BA AEARAT FRIARE(2.86+0.73)0] FLFEAH2.40+£0.61)
FEANT(2.491067) 20 BAA T g AAAEI} A HER e
HL 20 o] 4H263+0.75)0] 11~204(2.35+0.61) Bt =4 e
TAAL Yol(p=.050)2 A (p=017), IAFE(p=.030)°14 F3F
= o, AFFEXNA3 Yol 31-4041(2.89+055) Bt 404 o]

H

(3.05£0.60) 4 A= FHEAFT(3.31+0.72)0] AW Z AL (2.98+£0.54) K
o =4 deisew, 478 EL 20 o] 3B.01+0.73)0] 11-201(2.87+£0.62)
Hop o =3t 2942 F9(p=.00D), °“‘7ﬂa(p O1DlA o3k Aol

g YeiRlen, AFE4Es Hoe a3 } (3.31£0.80)¢] FLTLZAME
(2.84+0.60) % LWFSANE(2.80+£0.65)H T A4 H2 20 0] 4(3.01+£0.73)
o] 11-20(2.67+0.62) 5.t} ¢ l:—'i/JUjr(Table 3).
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Table 3. Difference of internal marketing perception according to general characteristics (N= 413)

Total Ed;gﬁgré & Corélggaasr?ltlon Fairness Convenience
Characteristics Category > > o o >
M=+SD M=+SD M+SD M+SD M+SD
value value value value value
Gend Male 274+0.47 433 3.27+0.52 527 2.28+0.61 281 2.90+0.38 .090 2,62+0.49 058
nacr
Female 293+0.53 3.370.56 2.52+0.67 3.00+0.56 2.84+0.67
21~30% 293051 057 3374055 213 251+0.66 277 3.04+0.54 050 2.84+0.66 107
Age(year) 31~40° 2.830.54 3.30+0.57 2.44+0.68 2.8940.55 (b<c) 2.74+0.66
>4(0° 3.02+0.56 3.45+0.59 2.60+0.71 3.05+0.60 2.95+0.69
ol statu Married 2.96+0.57 250 3.40+0.60 512 2.56+0.70 435 3.01+0.62 085 2.89+0.73 257
1\/1311 S S
Unmarried 2.890.50 3.35+0.54 2.48+0.66 3.000.52 2.80+0.63
o Yes 295+0.50 301 3.39+0.56 679 2.56+0.63 244 3.0040.53 155 2.83+0.64 317
Reh on
&l No 2.89+0.55 3.34+0.56 2.46+0.70 3.01+0.58 2.79+0.69
gf;lcff:ﬁon 2.88+0.48 333 3.370.53 315 2.43+0.64 101 2.98+0.53 590 2.79+0.61 487
nggclza(t)ifon gengcﬁggraduate 296+0.53 3.40+0.56 2.58+0.67 3.04+055 2.87+0.69
g’ézsrfg S 2.90+0.62 3.28+0.62 250+0.75 2.97+0.63 2.85+0.74
<200 296053 380 3.43+0.50 518 251+0.73 674 3.10£0.58 249 2.93+0.69 226
Monthly income ~ 201~300 2.88=0.50 3.33£0.57 2.48+0.62 2.96+0.52 2.78+0.63
(10,000 won) 301~400 2945055 3394058 257+0.70 2.99+0.58 2.8040.68
>400 3.03+0.69 3.40+0.65 261+0.83

~Continued

_12_
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Education &

Compensation

Total .. Fairness Convenience
Characteristics  Category training system
D~ b~ D~ D~ D~
M=SD value M#SD value M#SD value M=SD value M#SD value
Staff nurse? 290052 <001 3.342055 007 2.49+0.67 020 2.98+0.54 o1 2.80+0.65 oL
. Charge (a,b<c) (a<c) (a,b<c) (a<c) (a,b<c)
Position s e% 2.88+0.47 3.350.59 2.40+0.61 2.99+0.54 2.84+0.60
Head nurse® 3.31+0.60 371058 2.86+0.73 3.31£0.72 3.31£0.80
~ 2 [=e 535 =4 (=4
. 1~10 293+0.51 008 3.38+0.55 068 2.52+0.67 046 3.02+0.54 050 2.84+0.65 o1
Clinical . (b<c) (b<c) (b<c) (b<c)
experience 11~20 278050 3242058 2.35+0.61 2.87+0.47 2.67+0.62
(year)
>20° 3.06+0.60 3.4620.59 2.630.75 3.10+0.67 3.01+0.73
Non-shift 2.98+0.54 359 341£0.58 692 2.56+0.69 720 3.05+0.57 399 2.93+0.67 181
Shift work 2 shift 2.960.56 3.33+0.66 2.52+0.67 3.13+0.60 2.92+0.69
3 shift 2.90=0.52 3.3620.55 2.49+0.67 2.98+0.55 2.80+0.66
Internal - _ _
modicine unit | 2.95+032 =83 3.42+0.53 189 2.52+0.67 456 3.04+0.55 499 2.87+0.69 650
Surgery unit 292055 3.340.58 2.53+0.70 2.95+0.57 2.77+0.65
) ) Ef{nergency 2.90+0.71 3.25+0.75 2.49+0.82 2.98+0.71 2.86+0.87
Working unit oom
Intensive 2.95+0.44 3.41+0.49 2.53+0.60 3.05+0.47 2.86+0.56
Care Unit
Out Patient 2.81+0.50 3.25+0.58 2.41+0.65 2.92+0.56 2.73+0.65
Department
—_ 1 3 —

Collection @ chosun



4. 4irx EAC W& A7 EsHe Aol

Autxd EAJ W& A7 ES5AS Yol(p<00l), ASFFF(p<001), ¥FH
TY(p<001), FA(p=.003), FFAEH(p<.001), =FFE=H(p<00D)NA {2
g Aol RYPow, AAFENATR vole 21-3041(350+£0.44) 2 th 31-404]
(369+0.493)}F 404 ©](3.84+0.408)N A, LEFFS ek o] 4393+
0415)°o] HAEWE(348+0.455)3 HE(3.61+04458) Bt dFd T4 200
T W gH(3.48+0.427F) Rt} 4009H4(3.96+0517 )0l ANA ©H =A YEIWS
H, A9e FEAH383+0.55%)7F AREZFEAN3.58+0.46F )T, AAEH
< 1-101d(3.531046%) Rt} 11-200d(3.7510.3758) 3 200d ©]4(3.86+0.494)
oA, ZFFH = 3nNB56+0467) R 20 )(3.85:0.39)NA o =Skt
(Table 4).
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Table 4. Difference of self efficacy according to general characteristics

(N= 413)
Ch terist Cat Self efficacy
aracteristics ategory MSD D—oalue
Male 3.41+0.35 072
Gender Female 3.62+0.47
21~30° 3.50+0.44 <.001
Agelyear) 31~40° 3.69+0.49 (a<b,c)
>4(° 3.84+0.40
. Married 3.76£0.46 723
Marital status Unmarried 354:0.45
. . Yes 3.65x0.45 460
Religion No 358+0.48
College graduation® 3.48+0.45 <001
ngslca(t)fo " Undergraduate degree” 3.61+£0.44 (a,b<c)
Master’s degree® 3.93+0.41
<2007 3.48+0.42
b <.001
Monthly income 201~300 3.58+0.45 (a<d)
(10,000 won) 301 ~400° 3.78+0.46
>400° 3.96+0.51
Staff nurse® 3.58+0.46 003
Position Charge nurse® 3.78+0.39 (a<c)
Head nurse® 3.83+0.55
L . 1~-10° 3.53+0.46 <.001
8161;1531 experience 13 o 3.7540.37 (a<b,c)
>20¢ 3.86+0.49
Non-shift* 3.75+0.46 <.001
Shift work 2 shift” 3.85+0.39 (b>c)
3 shift’ 3.56+0.46
Internal medicine unit 3.61+0.50 995
Surgery unit 3.63+£0.48
Working unit Emergency room 3.61+£0.49
Intensive care unit 3.61+0.43
Out patient department 3.62+0.42
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5. dubx EAd wg HFHE, IQXFA 2ol

gAtel duby 54 wE AFWHS 4ol(p=.040), FH(p<.00D), A4
48 (p=004), ZFFH(p=018)°1A o7 zol& UElWor, AFHA

I o= 31-4041(2.90% £0.52) Hl & 4041 ©]&(3.07+0.547% )l A, 7—‘1-41“:
YRS AH2.91+0507) 9k F A EAH2.88+0.48%)l HIE FHEAH3.36+
0538)ANA | Exoem, dFEHS 1-10d(2.92+049%8)F 11-20d(2.86+
0493 B} 20d ©]/F(3.13+0.56%) oA, ZFF = 32 HH(2.90+0.50%) 9l H]
3 T FAHB.07£054%)AA o =8kt

IAAEAF L Yol (p<.00l), AFFF(p<.00l), €FTTA(p<001),
(p<.001), 8788 (p<00l), ZFFEH(p<00DAA F&g 2olE EAT
APFARAT ole 31-4041(3.74+£0.47F- )03t 404 ©]/(3.98+0.44%)
A, A&FEL g3} o]3H3.70£0.40F)H Tt et o] FH(3.95+0.507% )l A,
P FF YL 2009+ o] 5H2.88+0.46F) Bt 4007+ ©]/3(3.15+0.45% ) ol A
o Estow, AYE I AN363+045%)% FUFITAHB.84+£0.423)
Ha F35AH420£0447)7F 44748 1-10d(3.57+044%) 3 10-20d
(3.82+0477) B 200 ©]4(4.00+0.465) A, ZFF = 3xth(3.60+0.46
Aol ws) $4TF(3.89+0445)AMAM ¥ w2 Aoz Y TH(Table 5).
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Table 5. Difference of job satisfaction & customer oriented attitude
according to general characteristics

(N= 413)
Job satisfaction _ Customer
Characteristics Category oriented attitude
M=£SD p-value M+SD p-value

Male 2.81+0.37 186 3.57+3.78 436
Gender

Female 2.94+0.51 3.68+0.48

21~30* 2.91+0.48 040 3.56+0.44 <001
Age(year) 31 ~40° 2.90+0.52 (b<c) 374047 (a<b<c)

>40° 3.070.54 3.98+0.44

ol siat Married 3.030.54 243 3.83+0.46 781

Marital status 1y arried 2.89+0.48 360046

Yes 2.98+0.48 685 3.76+0.44 329
Religion

No 2.90+0.52 3.61+0.49

College - _
Iﬁ el f graduationa 2.88i0.40 .168 3.b0i0.48 (a<<.(t))o<].c)
cation Underggaduate 2.97+051 370£0.40

Master’s degree® 3.00£0.61 3.95+£0.50

<200° 2.88+0.49 067 3.48+0.46 <001
Monthly income 201 ~300° 291050 3.64+0.43 (a<d)
(10,000 won) 301 ~400° 3.02+0.53 3.93+0.45

>4007 3.15+0.52 4.06+0.45

Staff nurse® 2.91+0.50 <001 3.63+0.45 <.001
Position Charge nurse” 0881048 BP0 ggi04p (DO

Head nurse® 3.36£0.53 4.20+0.44
Clinical 1~10° 2.92+0.49 0.04 3.57+0.44 <001
experience 11~20° 2.86+0.49 (ab<c) 3.824047  (a<h<c)
(year) >20 3.13+056 4.00£0.46

Non-shift* 307054 018 3.80+0.44 <.001
Shift work 2 shift® 0051045 @9 g3ggiga9 @0

3 shift® 2.90+0.50 3.60+0.46

Internal = _

e nit 2.97+051 . 3.66+0.51 399

Surgery unit 2.96x£0.50 3.68+0.44
Working unit Emergency room 2.79+0.65 3.59+0.54

Intensive care unit 2.97+0.43 3.68+0.44

Out tient

dopamanen: 2.87+0.49 3.790.41
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6. NETARI A LS, ATRE, AANFH BEste] BA

Ny ART A7 ESE e ARBAST ANE A, JREAARRE D
At A7 ESE BolE FALLE £ FRWA Y= Ao Yeh
o (r=320, p<.001), WHEAY F Rl nWKFA(r=307, p<.001), B
FAE@=215 p<00l), T4 @=311, p<00l), HH =274, p<00l) &
BE7 fod go gRBAS Byt

AN BN ARUE, DAAGYNY FRBAE AAE A9 A7 a5

3

WE(r=.364, p<.001), A7 &5 LARFY (r=.633, p<.001) 7t

_"-_l‘
%
-m

E fo@ RBAt Qe Aoz yson, ATUII nAFY)
S(r=415, p<001) %% 4BBAE BT

EH YROAR 85 AAY AERE BE FALCE foF AuuA
7F Q' R YEIS oW (r=771, p<001), HFEAY s d g o sl

HENMNE AEFH(E=565 p<00l), BAAZ(r=667, p<00l), A
(r=698, p<.001), I T=685 p<00l)e] AFTZI {3t FATAAE
e AT

WiRet AR &5 AA nAXFAY EF FoF AABAV Je AR
YEFS O™ (r=363, p<.001), HFrAR 3210 w&F (=312, <.001),
BAAA =(r=.311, <.001), 384 @=298, p<.001), HA(r=.281, p<.001)H=
e Fo FBBAE BAYH(Table 6).

o

-
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Table 6. Correlations among internal marketing perception, self-efficacy, job satisfaction and customer

oriented attitude (N=413)
Internal marketing perception Customer
Variables Education Compensation efsffclig satist(e)t](D:tion oriented
Total & tlir(;?ni% g ° sggt esr?q o Fairness Convenience y attitude
Education e
and training 743
Compensation - .
Intern_al system .899 561
marketing
perception  Fairness 872 587 697
Convenience 368" 523" 7047 8007
Self efficacy 320" 307 215 311 274
Job satisfaction a1 565 667 698 685" 364"
Customer oriented attitude 363 312" 311 208" 281" 633 A415™
w3, < 001
—_ 19 —
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7. WEwAIR O] AV Bl nAE IF
WiapA ol EAe A7 R vAE .S FHeobsr] A3 ALY
ANt dRby S4Ws F R eA"d f% Aolg B v,
3d, o7 dHE SAMTE FA¥ F U
st A7 Bl PRl FF
TEAL, ek 1 JJr W5 u A"
3

o
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Table 7. The effect of internal marketing perception on self efficacy

(N=413)
Independent variables B D

Age(year)/21-30

31-40 103 087

>40 .104 309
Level of education/college graduation

Under graduate degree 079 104

Master’s degree .286 <.001
Monthly income/ < 200

201-300 -.156 .096

301-400 -.19 .149

>400 .254 037
Position/staff nurse)

charge nurse -.113 136

Head nurse 161 .009
Clinicl Experience(year)/1-10

11-20 042 530

>20 018 .863
Shift work/3shift

Non-shift 057 287

2 shift .062 320
Internal marketing perception

Education & training 252 <.001

Compensation system -.133 .048

Fairness 237 003

Convenience .068 379
Adj R? .253(p<.001)
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8 WRolsge] ATMZo] v

QrotAgel 2EAY ATHF] M= GG Folstr] A HARYS
ANSRGY. FAVFS WEUAY FRGGMNE £F 2FLAME o
ws A Hd FQEAsh gAY 1~10dnThE 20d o) g, v
AY #2949 SH BT ATRF] JP2 F= Aoz dEgor), 3
AaBe] FYE BH2AE WREAY SRIY 44sh Ao a5l

5 3
IS Fv A2E FAFHAL(P<00D) H%HL 604% A (Table 8).

Table 8. The effect of internal marketing perception on job

satisfaction. (N=413)
Model 1 Model I
Independent Variables
] D ] D
Age(year)/21-30year
31-40 054 215 037 385
>40 029 692 011 881
Position/staff nurse
charge nurse -.118 032 -.102 .061
head nurse -.025 567 -.010 824
Clinical Experience(year)/1-10
11-20 -.009 849 -.022 625
>20 137 .036 113 083
Shift work/3shift
non-shift 057 144 052 183
2 Shift 007 874 000 998
Internal marketing perception
Education & training 160 <001 136 <.001
Compensation system 213 <.001 226 <.001
Fairness 277 <.001 250 <.001
Convenience 221 <.001 213 <001
Self efficacy 114 .001
Adj R%p) 595(p<.001) 604(p<.001)

Model I ;General characteristics, Internal marketing
ModelII ;General characteristics, Internal marketing, Self efficacy
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0. NEEAGe] LAXNGH B MR e

NEuAE BEe] 2BAY] DAAGH Pmo| nAE FFaAL Hefaty]
e AABANL ANT A3 FAESS URAAR GEQd A
98 BRPlOAE YReslE SR F m&ED] JPL F wWrz
FAHT, A asho]l 27 SQU WAL FBEAS NEeAY
AN F BN AT, AREe] £UG RIS
sAe YROAE R 3 uwaAEd 4rEE A5wZo] mA
FH Bue] QUL FL o2 UEhroul(p<00l), HHHEE 435040
(Table 9).

_23_

Collection @ chosun



Table 9. The effect of Internal marketing perception on customer—

oriented attitude. (N=413)
. . Model 1 Model 1T ModelIll
independent variables B B B
1Y D D
Age(year)/21-30
31-40 .023 .701 -.032 521 -.035 485
>40 -.033 746 -.088 .300 -.087 302
Level of education
/college graduation
Undergraduate degree .069 150 027 508 028 490
Master’s degree 105 092 -.048 371 -.041 438
Monthly income/< 200
201-300 .006 951 089 258 .088 259
301-400 -.110 412 -.005 961 004 972
>400 -.224 .063 -.088 .385 -.070 494
Position/staff nurse)
charge nurse -.083 .266 -.023 717 -.007 917
head nurse .052 396 138 .008 140 .007
Clinical Experience(year)/1-10
11~20 .088 185 065 242 071 199
>20 138 179 129 138 117 177
Shift work/3shift
Non-shift .096 071 .066 .143 .058 197
2 shift 072 241 039 451 037 A67
Internal marketing perception
Education & training 188 001 053 264 035 466
Compensation system .089 179 160 .005 131 .022
Fairness -111 155 -.016 815 -.050 461
Convenience 018 809 -.018 182 -.048 457
Self efficacy 535 <.001 520 <.001
Job satisfaction 136 019
Adj R? .267(p<.001) A79(p<.001) .485(p<.001)

Model I ;General characteristics, Internal marketing
Model I ;General characteristics, Internal marketing, Self efficacy
Modellll;General characteristics, Internal marketing, Self efficacy, Job satisfaction.
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V. a1 2z

B ATE 2SAF A4sE NEeAY 853 A a5, AFRE] 3
AAGH B Ve JFe AohRT ANEEHD ATVELE FAA
2 5 gt AFAA NREAY B85S P BEAe] nAARH HE
PP 5 YRS st Agstnad Fasd

e
ra

TAY, WEeAY JdAFEE FHi 2924053802 T =FE A}
gt Lee & Lee(2012)9] 2.76+0.508 2 Doo(2004)9] 2.79+0.427% B th= okt
A vesth 992 AR JoXE ws5FHE P 33710563, A
H 3.00+£055%, HelAd HE 283+0.67%, RAAE HE 251+058 ¢&
Z e} Lee & Lee(2012)¢} Choi & Ha(2007)8] @AollA BAAEY #H
ool wis] wWEFH, FAHAA sk Aol =:A ved A FAS A
2 eyt iR FFHLY WReA" &5 N SALY 4]
BHE3F olst FEolgta AHT HAPAFE AT ZFHeo|}(Kang, 2002).
ARkl S W& WHEuAR AALS drkSAbel HlE] FIAT
PAEE20d o]4o] WHEAIR e AXAHETF =L AoE HEWE

T A7t EolAa ddAE gl A4E URAARE 5o A=
F 53 i A7 F © Fold vt olyg 37
Aol gk ofFol} ojsiErt T E2UA TiddE A=
HolXth(Lee & Lee, 2012). 53], WFvAY FFY T EAAEE Hd
°] 251+067H 22 WHFHARE 7 F] T M B HFE B, Lee &
Lee (2012)¢] BAAE HF 221+0.61%, Choi & Ha(2007)9] 2.56+0.56% 3
FrAbst ow, o2t A tiFE HsAbEC] dASE BHY BEAA
7t SR 22 AR vlE] AQY &5 FEFIUdE vEE 4A
(Choi & Ha, 200)¢& dHZH o2 BHYgFE AF4E B F vt wdA o
E FAol H3] ddFoez ¥e BAS v dua A ' IZA
(Doo et al. 2005)e] st WEWAR AFFY Alde d4 Fr71E3 o
ol 1t3AY] TEE dBA, vEHAFY sAAR & d3tn d= F#1

AR 200 S AR(Paik, 2001)E9] A3® 52 BA5Y, 2ol7l FHI

op

nkr
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kel g wAE dFE 28 8T & JYEF o9 FExA Y AW
AR oz ZEds WRoAY 25 U A4 #HM3E AL £ d=
2 goF & Row AzZATL)
A7 &5 342 Ha361+047H 22 Jeong(2007)2] 3.56+0.58%4 3 A &
1} Bong 5(2009)¢] 283+0328ET+= =2 ZIAE XYYt} o= Bong T
(20098 ATF-oNA A 254 o] 10d olstrt 79.7%E A& vl ]
E AFdAE 695%E B AdHos B A7 dAAEY ZF8Y b
o] B Fol} del W BFolY 5 HF, A T ol =rt
L tE At BE E=A JElG A3z Bt dukEel EA wE 217
E579 ztols BRY Yo|, uSSFE, €HITY, Y, 944, 25
] 1= Min, 5(2010)9] |72
A AEH AFAFE At A&

fo
o,
_>|~1_,
o
N
paes
rir
>,\1
[o
oy
T
o
3L
rie
o,
]

2

Kim(2004) 2] 2.97i0.367§3')r Choi & Ha.(2007)9] 2.96+0. 307‘434 vl 23k A1}
£ BT dubHRl B4 wE A RS2 o], A9, A4AEY, 73 H
ANA & AolE UEEEd, olE AN Ei JAHE T BETE I
o g A 5P F T »101 -“Jﬂol Ant7ts }°ﬂ Hls AA =
&% o1 21
Z7h 9 =& Aoz AyZHA R Lee & Lee, 2012).
IAAA Y HdL 3684047022 Lee & Lee(2012)9] Hi 3.74+0.48% 7}
Kim(2011)] ¢ 3.95+0578 Bt WA vErsk ey Jin(2008)¢] 3.56+0.57
ARgE =4 velgt ol BERUE 22 AFE 944 E AT A
H A~ S50 digh gAusE a3 & wW(Doo et al. 2005), H& o9
A4E Y AL vEdd 232 Btk vt B0 wE aA4XF

2 404 o]/l dolgt T ol e Y, e 4007td o] el A
AR ggol & R YEion, ARSI ALY FYULS AL vlE &
SAbSE A E 20 o, BASTFAVE AR ROl FsA =2 A

2 Yeut oge 2t velst B24E, 9AEIY A9 wolx

>

Y

lo
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AEFE] ESTFE AEAA AAEFS5H Ve FFoE A 149 &
AHA sHol] e nAFHe] Foago] L&A 4
At (Lee & Lee, 2012). T3 Uzt
giol g A n4e] a7& HE3e

= iiiﬂ] YElY RA(Kim, 2011)0.2 2 5 glo] Hdzxz e Z‘i%"é"’ s

0.1.4
s
)
o
il
o,
N

ot
mlo
E.
o
O
)
39,
r
3
N
H
B
)
il
ro
o
ol
k
o
_&
ol
y
ok
57
L
o
*
N

=N

2
Hmols BF fo8 4o 4AAHS HPEH, ot Lee & Lee(2012)9] 4
FolA WREuA"EFG FAFEDE((r=73, p<.001), WEuARI A= FA
(r=16, p=.001)9] AFZA3}9 Choi & Ha(2007)9 WEuAHI
(r=.64, p<.001), HF"ARBH 24X (r=.14, p<O0D)ET= F2 FHAAA
g X4t

ojFe] A#E EUE WREuAR" ArEsdd dFE FE HFE
stelol Azl P FYo] 4009HY oA}, ks ALY W EulA E
WEFEYE, BAAESY FAHAC FFE FE A2 YEFTR=2
© 39 AeR FAFY YEeHAR &350 74499 X}7l§..~7‘°ﬂ FEFE
A EHR?*= 24%)E Kim, 5.(2012)9] @72 59} FA13 292, ol H9 9

2

BEFE, 49T $Y0 wL 73% zA9] WRoAY FEol Bt Felel
71817} A Rzks ALl Hlsﬂ S Wyl oolygl B} HFHoR B4 F 9
E o= FAEAY EFPo] 22F S8 I MU FAo] EotA
T AL e HAgFE AR =Z(Lee & Lee, 2012) Q) A BAAE )
AME $9 FFE v E HE FAE ofo "z e HAAA EA
Ae Basty] A Adsy vpARE Mol dadw Row AztHL.
AR gZoe WRrAY MR d98 Arigszel M 5L 9F¢S
FE Ao YEFtHR?=60.4%). °l& Kim(2013)9] dFdAA A7|as8E
ge

=
=
&

T2 F URuARY 25 AR U] (R*=64.8%) FFS 9
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AFETHE AAT A%z, JRuAY FERoZ WA 5 Y= JRYol
Ha e el BE & AV ESHe] HAA A BEPTFel A
Zol Eobd A% B WEEI § Fold £ e A RAF FIHE
Btk mebd WReARE Ba TAANA F3H0ln AR A
AFWHE A7) T5dol wobm FI¥d Hol ARWAES £ F 9

o

& 29 o}Jeh(Choi & Lee, 2012), ol 27 FAAS) 27 &g 3

Aelel A3} 2o wAdE JFS v F US Ao Yzt

ark, yom & Kim. 2006)

£ IAAFH Hrols FREAe dRuAY SRI9T BAA=S
FE Aoz vgyd. WAL A5

A FET FoAd ¢ #EA

Hir
2o
f

A,
5
=

d

Zo] 37 2 2 e 7% A7(Choi, 2009

Ha & Choi, 20009 AASAT. ol 2t5A1E0] A4 AolA 3ol

93 AT U@ VEE} £LFE, BAES BANE Rt A 27

AgHoz v TAY olobr|E BRHL LAY &% BaHS WY

stefatel f WA A&F FFES wolA 7] WEo|thChoung, 2008).
al

uwelA] ZESAFE ) FAQ g T
ol FAld] HAFT YR uiAE Zzade Aol 2 3@ A THDo
& Kim, 2012). £ dFAE WEriARY 3 99 F 53] 2AA=T}
A GFH Pt FoT #AHo] ATk ol AH}e IAL JPdA =
d7g Hol A9 wlovk, YA (Lee, 2009), 527]¢(Han & Kim,
2000)& o Z & AFZAFAe} A3AY. BT o]F drdAMe AN
A AFUAlAel fFog Aol YAAR B AFdAE AFUANEE
xgate sHE 9 A Fdo] Fo #Ho] YUe AolE HHATH
E AT UieAY R gs mAAEe Arlasd, AFuFHoe
Bae AT 4B85%E UElHEH, ol 22 =TE AMESY UR
nAE 4 JdFRYHE HAEwEo] uAXIFAF 31.3%S HHIin g
Lee & Lee(2012)8F WHrHAR AXAE, Z o3, /417 ko] AR
o] 239%E AHstE Aoz BRI Jin(2008)¢) ATHUE L AT

YEtlTh ol debtsAbe] HvlE A7 w1 BAY JE7 BEF

N
N
g
N

AL =S ARUEL =

.}

d

to rlo
Jh
e
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EAA A4ESH V18 FHoz A9 ANl o ¥t 2
A2 488 + Jor(Lee & Lee, 2012), Lo ZAE H2E 5 3
gAY AN S g Auge nAg o B
g A AP nAY LTE Gofse] FFAVNAE =T J12d 5
7] WEL Aoz 4z rhKim, 2011).
WA GBS DAAFH BES FIAT)] ARAE HA} F1 0y
AE7 BHd5% RAX G FAEE neste] ZAFANA DI
TANGH HEE F4A7)7] 4T AR T EFAA A@WLe] AT
oo} & Aoz AzHTh

—_—

I:l

2 A78 EYE st e 2L ANS Fud

(1) & A7E 54AY 32L mc, o2 97 W 1 AnRE Ausns
A Aol gonz ARG} dF TR} e BUL BHe
2 2 A7 B

(@ A AN EEFG ARTFES 5D + Y= GFE ZRIPL )
ool Hgd 2 AL AAD

(3) ZEAS TAAFHES FYAAY] AL ProzH WHEA L A/%
57 94, Zeads BAALEe A BREA QREAy
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Ve 48

Azt WEEAR 25, A7 a5, ARwEe] 174
=
[¢]

]_
AFA PAE 9FE Fetstr] Al FFFAA A 500HF ol

S
H
Heol AA IAF 750% F= ZEAY 149 o)A 7HIAl 4309 S o
20143 2€15 47 3¥9 30¥71A Fx3E 271794 AEAE o] &3y

ZASEA .
AEEHL SPSS WIN 180ZE139S o] §8lo] tEALY Uub# 9l A3

AFHA EAL Gz WEREES UirA" &5, AVEsH, AFTE,
IAAEAR Heue JFod TTHAXRE, 9ty B4 2 FAF#AH B4

2 ZZWUFE 719 AolE t-test, ANOVAAZAA L Scheffe* 7AA), A
AFE 7ho] A#FA A= Pearson correlation coefficientE, WH oA &%F,
A&, AFHFol AT HEd mAE FFS UFT IAEY

multiple regression analysis)& 2 A3F4th

B AT FeE3%E e 2o
L A7 3ae] WHReAE AAHEF+= Hd 292+053F ol x, 7 Y94
2 wHFHo| 33710563, HAAAE 251+0673, 78744 3.00+055%, A
g 283106742, A5FA FF7t /MY ko AR} JPE @gt
o A7 A2 36110474, AFRIES FHE 29440514, LAXFAE 2
368+£047H o2 e
2. 4ty EAd @& yFEeA" &5l dg o
i FAACE F AeolE UEHlen, 74 dgEEE uSEHL F9
AA, BAA=E A9 °‘“75‘E'ﬂ°ﬂ/\1 B2 Holet A9, &P HAA,
HegdL A, 9244
Q E

1>
_}‘il‘
2o
rlr
N
]
jule
0%
o
)

3. thgtel Az = H9, 2%
9, 94739, SRIRAA FA% Aot Yt Ao Egon, 4%
BEL o], A9 9 TPl AN, TAXNGY L o], B&FE, A
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.

A&gH Hxo Fo% dFS FE Ao z‘rdﬂaiﬂﬁ(moon x}ﬂ sz
o= W&FEA Uty o4 dFFF Yol 4009 oA, FUIATH
WioAE sRgdd F wSFEH, RAAEY T JIFS FE o=
B} QI (R*=25.3%), AFNZoe WiEetAE 4714 R gds A7aS
ol 4FS Fr Aoz FAHJHR=604%). Aoz YRuAEY
olg gt A= 7B ALY DAXEFH HRo| FBANTH UEeAE 471
ARG T BAAAES IALY AN EaedH HFRFe] JFgS WA=
Ao 2 35 A THR’=48.5%).

B A7 A%, 2549 1AAFH B AaEgel Y FAE 9
Faoldem (p<00l), FHIAN(p=00N RBAAE(p=.022), AFUHH
(=019% FFE FE Ao FAAATHE00D. WA 215 Ao et
WEEAE A £g A A e A58E B BAAEC o, AvAw
M 7o RFate Ry A

o] molx:
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