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ABSTRACT

The Effects of Consumer Values in Airline Service on

Service Brand Attachment

- Focusing on the Mediating Effects of Self-expressiveness and

Consumer Vision -

By Kim, Jong-Bum
Advised By Prof. Kim, Jong-Ho Ph.D.
Department of Business Administration

Graduate School of Chosun University

Recently, the airline industry is pursuing various competitive service
strategies such as expanding airline routes, increasing the number of
airlines and providing flexible fares in order to live up to various
consumer expectations and most importantly overcome decreasing airline
demand.

Most research associated with the decision making process model in the
field of consumer behavior estimates customer purchase patterns based on
integrated decisions about service selections and popularity in order to
establish consumer behavioral attitudes for goods or services. However,
when consumers make a purchase decision while having no direct

experience, insufficient information or even when they purchase a product
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or service they are familiar with, they choose the alternative they believe
suits them the best, thereby shaping consumer visions.

Consumer vision is an mental imaging process. Consumers can evaluate
their purchases before they actually purchase, imagine the product or
service, draw a vivid mental picture of the results, shape and reshape
possible outcomes, create hypothetical scenarios and consider all of the
potential factors regarding their purchase.

If this is the case, what significant factors contribute to consumer vision?

When customers express themselves by using services in order to satisfy
personal self-expressiveness on, positive emotions such as pleasure or pride
can be felt. They also regard opportunities for their self-expressiveness in
terms of selecting or using a service. In addition, to satisfy social
self-expressiveness, the services airlines provide contribute to unity among
families, communities, cultural groups and the accomplishment of social
objectives. Airline services can also garner a positive response among
various individuals within the same occupation.

As a result, customer self concept is an element of their consumer vision.
When consumer self-expressiveness, personal or social, coincides with
purchasing habits, it can incite the imagination to create new and complex
information processes that will form more and more systematically.

Therefore, it is necessary to research what effect self-expressiveness exerts
on consumer vision in order to drive active consumer intention to use.

However, because consumers are prone to choose services which reflect
upon themselves and are therefore viewed positively, it is important to

address the relationship between consumer value and self-expressiveness.
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In doing so, we should ask what kind of value airlines must provide to
consumers in order to boost the competitiveness of their offerings.

The point of creating competitive airline services is to increase consumer
value and convenience and to analyze the influence of the perceived value
on their decision making.

Therefore, this research divides the process of forming an brand
attachment for an airline service into personal and social consumer vision
categories. First, this research explores personal/social consumer value
associated with airline services based on sensual aesthetics, enjoyment,
convenience of use, dignity, consumer consideration and social contribution.
Second, this research establishes what effect various elements of airline
service value have on personal/social self-expressiveness. Third, this
research analyzes and proves what effect it is that airline consumer
personal/social self-expressiveness has on consumer vision that shapes
future consumer behavior and purchases. Fourth, this research explores the
effect personal/social consumer vision have on brand attachment of airline.
Lastly, this research assumes that the degree of this brand attachment is
subject to change based on various factors of personal/social consumer
vision. This research predicts that differing brand attachment forming
processes will occur based on the type of airline, full service carrier or low
cost carrier. Therefore, this research compares the brand attachment forming
processes between two airline companies.

A summary of the results with empirical data is as follows.

First, it was examined that individual sensual aesthetics and enjoyment

have a positive effect on personal self-expressiveness. However, convenience
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of use factors considered in this research do not have a significant effect
on personal self-expressiveness for airline service consumers. Second,
dignity, consumer consideration and social contribution were found to have
a positive effect on social self-expressiveness. Third, it was concluded that
consumer self-expressiveness has a positive effect on consumer vision when
consumers imagine the outcome of a purchase. Fourth, it was learned that
personal/social consumer vision has a positive effect on brand attachment
to a service. Fifth, a result of investigating airline service moderating effect
that personal/social consumer vision has on service brand attachment was
that the relationship between social consumer vision and service brand
attachment varies depending on airline type, that is, the effect that
consumer social consumer vision has on service brand attachment was
greater in consumers purchasing full service carrier than consumers
purchasing low cost carrier. However, the effect that personal consumer
vision has on service brand attachment showed no variation among
differing airline companies.

Based on the results, this research shows several implications.

First, it can be concluded that consumer personal/social value,
accompanied by distinctive company and service characteristics, is one of
the strong themes to construct competitive services around. Second, the
fact that consumer value has a positive effect on self-expressiveness
means that it is necessary for airline companies to easily detect the
various clues that consumers use to transfer their self-concept to airline
companies and airline companies use to convey their appreciation to

consumers.
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The limitations of this research are as follows:

First, since the proposed variables to estimate consumer value in this
research are not an absolute method, the measurement of factors
reflecting consumer value management in detail should be an ongoing
endeavor. Second, the scope of this research is limited to airline services
only. Third, changes in consumer vision over time were not analyzed.
Lastly, like other verifying researches, the restricted number of random

sampling would make a limitation for generalization.
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O} F T AlAl(world of beauty) | 7} & 3H(clean)

7 5 (equality) £ 7] 9= (courageous)
A= A F(exciting life) &1 3}=(forgiving)
7} & (family security) FS & (helpful)
ZH(freedom) A 2] gk (honest)

8} E-(happiness) FdE o] FHF<Himaginative)
& Z3}(inner harmony) = 9 4 ¢l (independent)
’d<53t A& (mature love) =] A Q1 (intellectual)
=7} FH (national security) =2 4 <l(logical)

< A<= (pleasure) Abe8t=(loving)

T Al (salvation) E-Z 4 <l (obedient)

A} (self-respect) &% (polite)

AF3]1 A 9174 (social recognition) 4l 91 9l+=(responsible)

2143k %A (true friendship)

2171 &A A < (self-controlled)

& (wisdom) i $H(broad-mined)
A8 :oldH F(2012), AR E AR A A H2, HEAL p360S FAF
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334 7HHe A71F A H(self-centered) ol Lk F-& A} F 4] F (society-
centered)o]vfol] wet HQ1AH 79 AFE A AR e = Aok A
HNE AHAT, NF 2, wdd AY, A& AR T 2] A9 4
Ao A ggete AT T4 AH tiE dsolth whdd AbsF
M= 09 ZAAS goju ARSY o2 AR E diste idEHE AE
o] FFA HEHEA H7F R, ofEthe A, AT ¢4 T HHER
T = Atk

S 7hAe &84 MR FEMAE vde] A5 Aok WA &
A 7k fAdBA ] AL F ASE o]H3 hABA A ojd A5 ol
A o AR Pl tigk e sHH oy KA S JHAA e ul

e

o

T2t} Rokeach®] 7HA] SAWH-E A2k 7IAE E/F3ta &Hrp =
Abell ARESE A A AIZEA I 9ot oy, MHXFEE] |F
obAl ZALY AIZE, F23, 919 AIE FlA oHFe] A, E A
9] DA E AY BAHA F= AABE, kA T FEL
gtejo] slo] AR AH AH&st7lo= FAZE AATH(Miethe 1985).

2.2 VALS

7HA 23E 9% AN Z Maslow?] &7AF 3 A S47HE 9 o]
E2olA &93 VALS(Value And Life Style)e 7%, gtolz2eld W
T B 7EHe A AgA SAYHYIS Fxska vk

Mitchell(1983)2 VALS 194 1FFA 2 W9t & wet 97

A2 wa2dlel glolz el e AHolsl Atk A VALS 1S HAH <]
e ® Qe B AR EAVE Ao, AFFATA Sl t

_14_



o)Eo] YR ol ol a B Weksle] VALS 27} ks ich.
VALS 2 7} 2849 AARFAS(AS, iR, 4G S)sh A7

Bolgte F AYE VTR AHARES  FEFANfulfillers), A=A

(believers), & & A}(actualizers), /¥ AH(achievers), =% 7}(strivers), &F7}
(strugglers), 74 @ A}(experiencers), A} AH(makers) & 8719 FJHo= F7F
S A=

2.3 LOV

LOV(List Of Value)= RVSol| Bla} dZF9] FAFE2ZA 9719 HF7HA]
FgETrs Egele 7k HZolth, LOV HE+= &% 7l(sense  of
belonging), A7¢t EA%(fun and enjoyment in life), E}Q1#Fe] whE=gh
A (warm relationships with others), A}l & (self-fulfillment), &7 Wb
(being well -respected), “d# %} (sense of accomplishment), &2 <UIA
(security), AF=4](self-respect), $-47F(excitement) &2 FAJ = o] AT} RVS
Ho JiQle) dAAR(EAE, F5, o, A7F 244 L) H 2 FEE
o2 FAE AR HIES HFE F e AP 7] SAAWHOE
dg] o]-&=i IthKahle 5 1986).

LOV 7}X] &5 Feather(1975), Maslow(1970), 12| 3L Rokeach(1973)¢]
ZER ol #gk Ao o]&F V|2E T 2™ Kahle(1983)9] Al3] 2 g0l
ATk ARS]H G0l &l o3}
A 7HAE SFC2HEHY JRE T3, 78, 23, TH= HAHoNA A

i)
s}
i)
rok

o)
i)
N
N

+(social adaptation theory)¥



AHEE] o] RVSeE &8, AL A Eo]&d e 7HAE HF 71X (terminal
values)®} T3 7}X|(instrumental values)Z F#3tA i AT 7FX| &
sk N1 B el A= FHEAH (end-states) 2 A ZHE A qF 171 A3
Ao AEs A% =73 9&8= AYar 7] ol Rokeach®] T =3

A 1848 MR Fo WA A b2 TR,

< 3} 2-2 > Kahle¥] 7}x] &%

Wa 71X o} 74X
Ae et &A% EbQl e} mEedh wA
AFEA Azt
A+ A A
TR T
Apobd &

A7 ;o] F (2011), AWMAHY FhX An FTe) w2 A andE AF, Av|dsa
ekl wRALEHS) =R p29,

3. &H)zF 7EA] 2] AA

Zog AAA A e AFE 9 2MAT} olHF v HHS Bole
Aol g AT AN F B ohe e 2MPFL NS5 5 A
3 ok FolA W Fas

aHAe e iAo ofd ouE yEsty dox & 5 Aok
aule] ZARA SUR W ohim FFHA FHUE WIste AR
TN o] thMathwick 5 2001; Babin 5 1994). & A}E 2palo] s},

AL A Dok AFY Fulet 2 AHAQ FRE ST EN HE



2l 7 g Frgrh 2¥AT 23 P95 A FA EAFIY
Aot 2o HFA T E SO FE

ol¢t HlEo] AHAE ANEY AIPS AFEcY TEEHR A ¥
gozM AE] A 7hA(social value)E =7]7|= Stk &H|AE A4l

39S B2 Ao td @A) ARH AR AL,

o o

)
e
o>
filo
[r

~
QL
=
QL
.
c
-
QO
QL
5
Q.
Z
o
<
QL
oy
—
O
O
X
flo
=
<
n
Lo
-
Sis
=2
=
L)
[y
@)
<
Ll
=
[-'O
%)
19
fo

-
dr ]
p‘L
s
K
=
Q
T
=
—
\O
(o))
N
rr

LOVE FA9 Xl (locus of control)ol]l we} W} &
At gHFAR FESAT. AHFA VA= 253, E48s 1Y

Age] tds Egeta, WEEA 7HAe UrA A4 A ARG ES £

TS Kahle(1983)= 7HAE 7HQ1ZAQI &13 HIZfQIZAQ] Q%o g2 F&
3tR o™, Kahle 5(1986)2 LOVE &AL RJ(EFRI TS whEegt 34|,
2E5HT ADAH LAAEA, EAES, Aok ) aEa HIZRQIAR]
(3%, AEY MY, TEH, A AR EFIA

Homer and Kahle(1988)= #}4l9) Q12 27| Ap4lo] &

Azbste AbgEol AYs WAlE 7HA, QAo F2 olF ARdE] ¢

3 2= Aolgta AzsteE AFEEC] AUs 9AH 7Hx] 2 B4

e AR ATBANA Loz BEFIIAT. WAF 7FX el

= AHF, Aotdd, TE4, AEA Fol TFHIL, AF THRd= A
o

5o 23HH, t{A THH o= A et A

B

a.
o A

Sweeney and Soutar(2001)= AH|A} 71X]9] FAMNEES TR E 7HA



(emotional value), AF3]% 7}*](social value), 7]%
A 7HAH FEE AEAHR] 7HA ZdS N EESd
= TWE o =Aoly A8 H FEHEFE
e APBE Aopd S AL F A AR

FEACIT 7154 AAN(ARF FAH H G

7}A] (function value)

K i
oy
o,
i
N
N
rr
2
o

o
o)
filo
e
rok
o
>
>
o
2
N
N

@714 v FrAH HeS Fole AR BHEE AF FE&E4S S

Holbrook(2006)= ¥z} 7HXE o284, #AFI4 ds4ddolet
T AYsta, auAZE ARE SE YoM VEe=
WAA 7k o SAA 74A], 283 A7)F
ol EE 471A 7FX| A& A A sFA T

AAH ARE 2 APl 2HIA Ao BAG GANI] 9 FHO

a
dake 5 AARhs tE Alge] F4d Ytk
A8 BAFAH 2ubAGE BY ANFAH 2 AR 7

A ARHL AL EFEE, Ful A FHdE EBARTE
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Aol FAldl Atk ATNEAH AHANE A4 2EAE el AL o

g A HAZA L FE S5 TAISL WAH A=

=
wEbA BRISA A A e BdgEdes 52 F i, AVISAA
F = A7EAH 7HA
= WAH Aoksh wEHE Aol BRIFAH ZHA = ARS A Apotst #d
H Jhdeltt

CEE) CEE)
74493

HFH 713 A A 7HA

EA+ q5
(F71E44) 2w A A2 A
3t HA

°o|et# 7} A+ H 7HA]

she] 3 Aolo] w4
EBIF47) | e ved £459)

/1\_]_/‘5]6;]: iul »J_'IT

< 29 2-2 > Holbrook®] AH|A} 712 +43

AR AEF (008), FFANZ FQ, ANAL, DARE, BFAEske] B, A
A tieHel, MR, piE FR .

_19_



487

HAgol A o]

L

d5 g2 Anlzed o

].

S

] 7}
3t

)
JO

=

=

stH, °] 2

©

A ol

[e)
|7}

=

=

NElag AR ol g
Bz 714

[e)
T

=

FA B2 A8 A} 71F]

1

%

PR

4.

= oo W R He M = % ) Mﬁ T A J% X _m of
o B o= o ® 4 - K S ¥~ m RO O® g
PR ST LS5 ER - X T ow G+
N e Mﬂ X mﬂ X 1X_;_l 0 . _ ET A—l
— W o T X o T R S R g S AJo
TR T T X - HoD o ow i
g Iy C) <= I :
~ = o B o= AT o <]
_I_ :.L o [= = &o 0 — C# o S XL o —
SRR e B S s S N I S e = Z
= O i oo BN T o u P Al & X
A T ) o o o P I Lo (i
o = H M g 0 N X 2
= W I ol o M.ﬂ Y B ° b X oo G
pow % BoE oA o SRS i Wm i K
T = —~
o S X ey i E ,A|_ N IAO Ly o- e
I- 5 =F Y o P e m W i) um T =
CE oo 2T Muahéwl%aommﬂﬂ T
o _~ = X ro— =) Mo - Ko
= X xo v — N X ) = —_ —_
W 5 o ma 5 = n Ho RoLm e T
- 2« I S o -~ o X ~
® = — R A S| B N =
CR IR S ) <oy Wk £
oo 8§ X - o K L g K R
MNEog Wy = = T o= N ST £l
o = % - F £ P d T s A {Jo
S TR Ww A W
- ; ! ~ NN =
. % Nt P wm o p W E O mm Noo
R G T T T S
o T X Wom X - oo T oo ®m O X o G+ X
sy X SN o D o) el = = BN <H
R T~ AR wog R e R gy T v ow o=
A TR TR S T (R T . ) :
= ) = Loy Ty e O = o Moo
T N L W W oo TR NF W B o
N~ Ot == ~ ~ O_E = =0 0 ,mwl ~
.E —_— ]FL ‘q L = ZT_ OO 1_|1_ == Clw k) o == ﬁ —_—
TN = ST (S G S G < S Mo = o o P
A NOR 3 Bo 00 H A T o o
o o CR e TR o Ho o X OB o m TR B

&

[e]
R

_20_

o AFAEx, el BH Aux) delw

I
Riu

2

EN -
5T

e T AHIS(



4

REs

FAA,

o
R4

g, vl ZAIA,

=

=L X

].

S

(==

Ea

Z1EpAT

ol
=

oj
B

A8 28 AFH-] ©

ol
=

1

%

].
24}

i
=

[}

=

el

AN

e
o

Ao 2 H

o

AAFTARG Muls WA $-9 2

= A

whele) )

o
TH T

=

il

7
Ao

ol A

= A

sholl whe} %

L
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b 2R FALS =
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©
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sl 73k
=
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71
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S
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2 Aol M
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B
S
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&
9
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P RS o g MHAE AF
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2
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Reynold and

2001).

=

[€)

T3 703 o] th(Mathwick
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=23
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RS EAS

J]

o
=

(means-end analysis)

ol

Gutman(1988)

T

°o]&3te MRS FpAA S

i

[
1l

st

S

tha

Sweeney and Soutar(2001), Holbrook(2006) ]
A 713 20 ol

il

9
i

=
=

<

ﬂv.o

F e ofoldEE s} 7

Schmitt and Simonson(1997)

B

i

]
o

(2008)& 41w

=

[€)

t}. T3 Mortensen

e
o

A

T
o)
N~

%

o9} o] AFo] Fr HASHL vk o

oj

=]
=

_g]
H] 2}

v]/d (sensual aesthetic) i< 7|
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o
oty
oX,
fN
A
o

Jenjoyment)& ofe] b GolA thelHoE AgEHE
o2 2ALS FE AU 2ASL 37 9 2 A9 AAH

2 ofldlNe) EAGolR Auzse FA AT &
7w, gEw o ole}, FA7F 24 34 BE, Fele 4Row
Bee 922 aulAgl wA g ARd 98 A8, 47, S8
PN wsle] FANAE K540 AT A% ool xR

(Mathwick & 2001; Unger and Kernan 1983).

o

o3 AAH APS FAs] A= ofE A=o] od 54 A=

T 5 A=A olsfsior atn, B FE&F o]l FosH = 4w

HFHS 2 Mu2E FY4S Felshl Ak FFAE AAY RAE
o BUL ol BS £ Y& ARYR TFF 249 FH), 2252 2

7IW AEEHIRES 2= = 7IW &, 71 F3 Airshow, 7H
Jd Ly F2 WYL A, ME T3 22 PIPE B FAYS
o] &3 ZtF mYo] MulAaTE vk A WY A FARe FEY
I AAE S A I AHERJIYUE A2 FeAS] ARl

Elo] 223 Q4o|t}.
4.3 o] 4HeA

28] 2 o] 8- 2]/ (convenience of use)oll Wigh AH|RLS] 2| Zh2 xH] X~

o ool QolA AT A AT w5 7)F YR ge &

S}
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A9e F2ANA 5+ Qe Auzst 743 B4 AR BRNA
e ge] Has
of W PAe Folol 23 FAL AN AolE YEA B2, o

A 7HA Add AHAJ #Ho] J' FAE U vzt AEES V)
gre® FAH= Aot

Holbrook(1999)> Tulilo] Z a3t 5324 HI&, A3t =93 gt &
o 7FA HlwE B 2 AFUF A&HY W vz FdES & ks
do] ol &tk Kim(2002 = 78NS T3 Hdg A
AL Freks ¥ BIENZE, dUAY g3)e HHE Fo|7]E At
I RS & avAe AY FuiEAR Ydehde SAA)] ddga 7

o
B
=
Y

i

o
+
32,
Y
=
X
N
e
E=)
-
B=)
o
off
filo
4
cél){:"
e
N
%
o)
=
E
K}
=
fr
+

3, AR, AAsadHedes BRsta ol AHlx #Heido] A
Hl2o] F28 A3 whso] s mXva BHu

(decision convenience)& AJHI 25 Fulst AU ARESHY] f1E AMH A7 9
|ol S 9w, HEHE] A (access convenience) AH| o] LS}
A AEE 9vlstar, A H e A (transaction convenience) Az AHA]|
7F gribyg A P=TEE ou st =8 A 2] 2] 4 (benefit convenience)-<

AAE A2 AFSE AT FE

24
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2o BA - AYH Wrse s nAvit gz 94" + ok &
Ae "o 879 52 98 Au2E o]gaA Hed, od A% P
slahe Aulze] ZAxo] B gl A Baop @t

4.4 XA

944 (dignity) e T AFR ol AAlY S MFE B =A
g Alg greln FAWAY Ale) S 9 oo E2FHo] Wrs}
A HOEE e PUE P Z ABL 25T02H A 5 e
AR AR Y3 BeH mgow Y 4 9o, oHF Ade
AVE A Aofsl A7lolAzre] Z3h7} ol Roi Ao} Tk AolEFel YF u
9 284 UELE, Maslow®] 797l (need hierarchy)ol& %
£% (self-esteem)®] 272 ola|F 5 Y. Z ABEL AVEFL 2
NAEA AEAolE AAFTE Aol

Birdwell(1968)& 227019 ] 1] % (semantic differential) 2 E& A3
SHATE ZbE AoplEe ATF Afsta Qe ABAe AEo|n A e

H gx3dn FAAT. £ = 2Rk BAFH T o] Aololw] X

]o

I
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shaith web Alele] Aple] FTAAAE WS AL oW Agom
Az, Hn Ae AN oW BEAAE TN A4T W AF
o 4oz A3 A2 & Jr FIA Ut 20 PF FFL v

4.5 ®j2A

v} 2 4d (consumer consideration)> & ALEE3O i} ALSZ A
=z

of 23S RF, 2F, B, Bl G B8, 9
7}

o,
AW
rr
o,
o
o
%9
N
é
E
=
oy
A
=
E.

5 2010).
Gilligan(1982)= IZIAAIE TaeHA AZzsta A Y A< &9
E 3237 {3 didez wEAdS 43T Noddings(1984)= il &
oftE RE #AQ FTAoE Hy EYFH FAE At 2EOZ AN
SFATE Mayeroff(1971)= 2l & W& Atgo] AR & I=EF =95
Aolgtil AHoJatA =55 FXE3IIL, Graham(1995)2 H#E A
x5 (labour of love)o. = A stHA Hjgd= 52 SHTo] ofyzt A
A, BE, 713 SHE ayEojof gt gk 5 wiEe ©

Al QbeA A&HHoZ FAAHORE Fouddts RPOFE, ofF it o
st Apilo]l a9k #AAE R UASS ARG

1
N2 7pAEA o] BF BAL BHSE Aotk
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ATEH=AE Legtt. 53] avlaE0] 4FS F7HE + s AXoly
BRI 75 o i AEe Agste FA9 "W, B, onA &
Fxst] At = ¢S BAH(HEH, AL 2008).

7199 Al d FdA(social contribution)> AF3] 2 o F oA AL3]
AA o] FEAolu} 7hx)o gte AM S FF5tal, JAEAA S Fo =N nte
S wEgoR P55 ste JFE HErhBrown and Dacin 1997).
McGuire(1963)= 7199 A% A3 ALs]A AQJo] Zx3s}E|ojol ghrial
FASHEA 7199 AF31A A]lel] @t Absle] tigk 719 AAZF, ¥
2 oFaivto]l ofyzt HElF, AAA] AA ALSlel] Wik AJow Ao
sttt

webs 7199 AL A 3R AFE Y AL EN A4 @2 o]

E A AMElel] Sste AHdolA Y 7o HFH =9, 7|He
Abslol tigk o F, e HAZAY ALE Y EXE FFotal 23 o]
< B3t JRAdskr] ffste] 7ol BE S FHAsioF st #AY oFE
E F St

A2 /e ARA AR A3l HA T3 olgF Pl YFHY 3
o

N

H

AA AAREE FFEtd Afds g FAY gEo] FsoEFHOE A

st7] mEol Aol Aol thel WA - =YHor AYS AW, ALF &

ol A AT 71YAIRI(good corporate citizen) O Z A Al3]of] tidt =<l
S
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< "X (Brown and Dacin 1997).
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==

BN
—_

Ho

00

Ho
)

e
o

o

%

Qs nT)

o The

=]
R

e 2 71g o] 7] o

w4

Ho

w_

%8 73 ok,

L
L

slof &

R
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A 3 A AotmAA el A7 o]EF P

1. AkE@A A

Ao} 3% & (self-expressiveness) 0] & AB|A}E 0] 24le] B oln|AE o
o, &2 9| ¥ (appearance) 5= T3l TE AHHFEA ALdtE e AdolF,
Hlold AFYA oM g FHolH, FJolA A4S HEstauA
T2 A Apots &R e JEs s

anzte] zpoldo tidt &= AFolsld (self-concept)S R A A <
sl=ukel @ao] gtk Aol oW AAA 5L APon 4, £,
A #, 53 5L AT E 2oz 7] A gigk A 32 on A
g 73 deH, olzle] Aopdeltt.

2RSS Aod S o]F A e HAS @457 st 159
A%, Az 281 2 5 BAG 5, QA BRo gon oA
Ao tist =7, A7}, Bx, 37t 5 A Sk oy ztepuld
< JHA7IES FA8H & Fag JHXIE Ha, 716l FHE Aol
Mol AFAZMA A7) A4l tldk B = (attitude toward
oneself) & oJW|3lm™, “th= o]z ol Algtoli, ol o] g Apgolil
At 47e sl @

Aold e ole] SHEobold thsil AoHRL dtE, FUPHelE

ol
rir

il

(psychoanalytic theory)ol A= AePids A5l F&FS W AotAA=Z
B glomn, d5o]&(behavioral theory)oll = ZAFALEZA B ok
T3 QX o] Z(cognitive theory)oll A= #lolell #3F HHE A= 713
o2 zolsE R Jor, FAH J5 A -E(symbolic interactionism) ol A]

= MAZEY] ARG Vso® HAWEI ArkSirgy 1982). ©] AMEES



271 Ax Y 59, WE, B4, R Tl tigk AZolv 8o FAS

aokd g 3o, o3t 7|E9 HIES Tk AopdE AAlE Sl

qe & A= TH E(reference frame)ol™ A4l T2 AldE3He] #A
k3

g 4 9 71%el 2 4 A

>
o

aulxbe] zpopell #eF dHe] AFES T eI Fole A Sl=
BEE

8l

nz

A7F Ha AT(Belk 1988). o= AHIAFEo] A4l 9] AotE #
a

2. AFERH 43

aH|Ake] Apop= AlF el IS wAARE WAL dYste AlE

& zulRe] Aoldx dFS WAL ARse B3 Helo] austt A

Fo Bl O Aol of| Abgrelgtal Azkste A Eel 7] wWEolth o]
23k Apolol 89 e A F I F Y (symbolic interactionism)gtil &
golit. A FsFool dzst AFS st B, 2 AFS

MBA Q1 A A (objective entity)ZA7F ol et F3H

Zjl
symbo) 24 FujdE T Z2jal AMzke I AlFo] ofd d83 JeS zt
7RO od u|E Fostertd o B #4S 2HA "k
AR okl A AHIAL Apote] o] ik thFdt Hairh A S
A B Ndstes AHEHA FATh drFo R ddAtolH Z(single
self-construct)©] &% & A}oFFZ (multiple self-construct)©| &2 FiE&
T At ddAolTE olE2 AAlH Aot e wFEA=T, Q]

=~
222 ] AAHeE JHA e Al e FHAA A4 =7

N
i

e

o] FFE Ao doz 3G ATHGrubb and Stern 1971).

_33_



e 2o Aolde BHAolTE olgow Agste o
Holth. HAH AohAdn EASE o] okt 1 oldel U
Aolrde] EATHE ot

Sirgy(1982)< thab A1 zpolE Ale] AAE DA AZst=A ] &

—

)
jus)

==

& AAA Aokactual self)o} AH4lo] oA Ha A EA| #F o] FA
Ztol(ideal self), EFIE0] AHAlS oJDA B A=A B3 A A Ao}
(social self), 18] E}RIE©C] A4S LA ¥ FJOH spe=Xd digh
o] A}3] 2 #}ol(ideal social self)= &34t

Eagly and Chaiken(1993)2 #lol& 7H1Z Q] SH3 243l SHo=w
T2t WA Aol(private-self), &4 Abol(public-self), 1¥]i1 FH 3
Ao} (collective-self) & TFHEIIATE HAA Aol= 7M1 A, HH T+
sl B/ AotddolH, T Aok O E AHEEAA AAE A4 A
ofo thgh Adolth FZ Aof= sle] oW Fote] A&HFOoEHN A
Al He Aotdd e He dFdAM Qe AolE AWste AR &
T ATk olFA, #FAdoh2002)= AeHES 7H1F ofo] Wl E] B (personal
identity)9} A}3]Z o}o]dlE]E](social identity)Z o] AW3HA], &
g AT AFAIH 22 A FAh0y - wE A7) A4S i

4 ololdEHE, AT ol TaEld 5& ANFOR UL 53

W GAAH BHAA T + Yom, Aok 2n2o WRA B

W3 A13)F JFe A6 Ee g2 W% s Eolth

_34_



2.1 MUV Aotz dA

NQAA ApotE F@FTHE AL AHAESY dEu dg o] glojA] vl
83 9gS 2T aHA= Ao 1A Aoret dA| sk 4
gk Zpopdel HotE dFdEs s, AopNdd ReHE A4S
olut FFE 3Fste IdTHHAFE T 2009).

Setterlund and Niedenthal(1993)2> ZB|X}= Aeldete] AP A QA A&

A8 pgsh, ol d AeAst A R e dALE 49

l
P
flo

¢

kv
E

stAT & A4S AE A o 2" (prototype matching) F&] 2=F o

B9l Abgabe] AAA A% ARH AL ojp] o] 2

Lo
ot
Mo
B
role ok
=) JN
N
uls
)
e
filo
2
)
r
kY
2
Ll
il
g
zi
e
riot
oﬁ
L
By
fru
I
fr

>~
o
flo

!
Shaw(1987)= ARIAbE0] AFS Aol o &4 oM A3 7173
Z F3ste omAE UM AFS AYsthe Aope}t A Fo|w|A] FHIFR
9 (self-image congruence model)= AAISFAT. & ABIA= JHAF Ao}

g EPNFE AF 202 Ba] AAH LW §72 FEa0 Q)
=

S AFgAE0] Algst=  AELS Fudith.  Onkivisit and

2.2 438 AotEEA

Uy 9e 3 A oM msd =89S aTskE A H 259 3§
FAeol &3] AAE AT #E|sh= L ARS e AA e 7hR ] A
= w7 @l A3 A Aolm AL T
& e, A7) Aol Hrkel 9l

characteristics) & AF8-3l] JJsl= AHZo|th(Ashforth and Mael 1989).

:i‘é
i

TC
Aol A8 A (defining

b1
k)
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O
—|—‘

At (Long and shiffman 2000). =,

HAee Tl Ave] 4Tl AsE P AoM Auy £ W7

Mael 1989). Richins(1999)= 54 W3S T3 54T Aods F73F
T AL ERIFAY #AY QAT 9 Aol At B AHR)
pQlol ERRlel A o]gA HAXE7} 3t o] afrEel o3 M¥ez 4
He A2 iUtk 2y A&l Mk AR AR wistd
of wet Btlel Al BAA= A3 A Zoprt AfrEel o3 A7t BolAx

o
e
g

1‘)

MAEe Al TARoRA W HE BER P4Ee B A
Ag EolrA H3n 250N AL HAs) Holr BT W] T
3

WRgste] Ale] Ashe olplE Fofstn Aol A YL
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Al 4 A 2nu)de] 3 o]EF 1

1. zu]u)de) on)

QAT 2HAE B G2 AN3L, o §FEL A
A o 4%5e SR A7 A4S g 53, Prstn e
AFN e 2UE FFARA T AFS B BAE Su FoRIALE
32 = Aok A Sol, #FAAM FAE At e LA

B, AT GUE oW Ao grobd et s4e €71 Ea W

g
=
Mo
al(e
filo
R
o

H BV f8I AIS B e B s Sl
A HedH, AFs LRlske olg3 sl &HIATE FAske AnlRld
(consumer vision)°]2} & 4 Ut}
avE ™ol AFH dEE Psoly AdRE viaHFoz Fst He
G BAgoln, o] Fall ABlAtE AFAEO WS AAH 2HRE H
o AEsHA A& 4 Jvhar B kti(Walker and Olson 1994).
Phillips 5(1995)2 ARIBIHold AF F o] AFH #AHH vy F
o]k avgEel WE Aotwd AHRE LRAP) vE A o
mhESol FAHeRE We2e A/ (imagery) = AlAE olmA|2kal 4
oJstgitt. o] ¢} o] AmnIME g AHlo] thik Atol#E(self- relevant)
3E (B

o:
o,
RE
\:1
i)
A
n
>
R
o2
offt
9
=
e
i
i
Ll
=)
al(e
Ip
9
I
A%
H:

ol# 3 JNE &BARY] rbEA ] AAAF DS ALY ol#T AlE

o,
o
lo
o>
oX,
ox
mlo
:::
v
o,
v
Fl r
N
»
r]I.
olo
filo
o,
N
)
QL
fr
N
)
ox
o{l

4 (imagery) -+
uber(2000)7} A A3k 7)o vk

H
(anticipated satisfaction) 7}'dS F3 A% 2 F&= Ut 7|hHFold £



W

HIA7E AlFan] Al 2 AlFol tE 9SAHEE AlE

a
e He Aoz, &BA= aBlo]d AFdd gk #AH e
gl

o
N
2o
i
o
i,
=)
B>

59 Skt @A &RAE 2vE T3 AAH A9
o7 FE 7leole Ul WAL= AlFS &Hlstr] o el 4]
A7b ZEste A, onA|, A, H(daydream)o] T80l EE AAN
Jom olFA AFe AALne] %A v wEolzl AHAH ojm A
(anticipatory mental image)© A% A&HIY AdS AHo = WHaAZIta

E g dnkelsE, =g 2008).

2. zulu e 53

JARR AGES TEHES
ol @ amue] FHarE] Hek

ru

Phillips 5(1995)° w=% t}

= aHEHge] 5450 3o

_EL

o] EAE2 Ad7Is3 Aol(possible selves), WHEE A 3§ 2 (narrative
form), A|Z}2] o|m| A (visual imagery), 732 ®h-3(affective reactions), =

39 3% (goal representation) 5 ©|t.

2.1 4B Ao}

2RAES vge] Andge “dATed Aol (possible selves)E

il

GIoEA LHMHS WEoIUTh AAIST Aobe Aol AP

rl

o]’Fztole] olm| A7} & 4 O W (Peterson 1999), A}Alo] of W Algto] =

T STt AR EY A4S WHEEAY e od EFog2s Hal

>
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2.2 YHEr3z g2

AtEEL A8 olobr]e} & &2 (story-like form) o2 A Z}gtTh(Adaval
and Wyer 1998). AtEEL 159 BA AFS 233}

7 =

gl

2]7] 98] olok7](story)E RrEoldth. Wl 2 E B (narrative)= Q1377 <
= 7HAI AFEEY A HojAle of dES UHE FE 98S

sivl, olop/lE e BRE W stu, BEE AN AT ANES

al
1, MYGHQ o MIES HWstn, GO AP A%, S
!

i,
N
o
Of
o
K
oX,
s
il
filo
Ol
——
1
rol
E
[0)
=
5

aQ
il
O
5
Q
5
(oW
T
Q
23
o
—_
O
[07¢]
2
=
i)
X
>
>
o
il

osata, ANeRN aPm e ARoRAY ANE] FAHS 2
7] 913 o]0k ALg ek

Phillips 5(1995)& Z&HH A& =ajvle] 015 (&nAte] A&/ 7
of), EEFAFC] Bk AW AEFI W), 2e; AL@Fol B4
Fe @70l WZ)e WeHns 42 sHada Rgd Wegns
B BE, puHAe AR e S AuRe] o8] wEolAE of

oF7](story)olth. AHIHIHS FAS=H oA, 2BIAELS 25 A4S

m

ofr
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AlEE A & & 4Bl el F98H T 4R HolM ddrbsd Aobrt
o FPdte YT AT T o]opr|H (storyteller) ] TS
She avlAbs BAshs AHsd FAAE I2olWA 1 olopr|7t o® A
AdH=AE BEIG. T4 A7 Aopeh duHL FFA 4wl

ojwjx|9o] 54 = MY} FAHA= FE, F71, 7HA= 2HIE™] Hagh

8% xolth oW &v WHERE 44 JHAY B Fuse o
aH WEHBE BRAAE FH ouAER AAAE 19T Fut
g %+ ek

2RSS auEPe] YE RS Aol e AYoE Brh /1 &
HIZE S wiA] AAZ PEste AAE WFe] BN AlEs Bk
TE vk F5E FPSE AotE BFIE AXHF YR Al A &n)
145 B = ot
Zte oo AZtEY E4 o AlAe|a A H ol 7hrhE
| AT Aots wviEtEE Aotk WR A4S Al ofgtE, Al A
B, Al £ 59 auuldo A AR, &R Azt tha W g oA g
g, F g5, A 2x=71 aga Fid grd J T 4
Bl Aol wAE T (Adaval and Wyer 1998; Escals and Bettman 2004;

jus

&L
2 o
Lo

N

Phillips 5 1995). &-HIA52 AA| Ao} e @A 9 Aots L st 4]
H Mg nbekE o WRe] AlZS AREShe A3l e, d¥stbed A
of e o] Aols EXFste AHIMHIAS viEtE o fFo] A4S A}

g3 Aol Utk

2.3 A1Z}3 o]u]x|

Ak o g AHAELS AHHIAS Ao AJZhF o]m| A (visual image)
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= 7
of WEL FASE AAY WS AU g 5 ok B3 53 2
e Y %3

A5we Basis AET AFAE 9@ TPl AL

A3ttt o] gt om A EL iR AF Z2AEIE A6A ukge F

B
R
R
2L
o
m
FU
l,:
B
R
R
)
B
-
o
of
)
filo

Nisbett and Ross(1980)=
W2 4 e oRedowA AF U AZH omAe] AMF
(vividness)& THET Itk zmulde] AjAgto]

23, @ FAA oHAE BHIosE Aol

Ao Z AAZE /AAE AL s

B2 O®

Petrova and Cialdini(2005)= A3 A|Ztd Ar7E AFE Az A
gake mRATtT AASPEY, T olg= AN ARV O 2

HHIA s A=3t7] wolth. 259 dAFoA AF Fro g

N7A BALE geal 2aaAY, Ader]l A dold Bl e 9
AS w7 A(numerical rating)? 22 HIAPAH FHRE o} AAE

2 o), 2RSS oM AES olE W= of

[e]
&
1= S W3t ogss A 2l AF AdS f3 Ju=
2

o AAFel e W, AFFAS PYHES FEse A AF H5E
FaA T Aol o]sh ge @l Yoube olfE &uIAE P
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H

g auude ATHS EU A7) BFolm, zulue] 4

o)

WES WeelA s1, 1 oWEJ A8 sFsAel wrhn Az

Axo FFE Foe 7€YY AT A 4T YA THSherman 5 1985).

»
=
=
2
filo
s
o,

ol
o
.
s
ol
)
t
J8

ol
o
rir
=
off
.
N
S
ri
ne
M
2
9
o)
2
e
oz

auAEe A Fotn wEL AAsHn FsEc oAF
T W ohet AYESAA FHIER B
g ool 28, A AN A AY, A Al 2
=

7](Atkinson 1964)°l 4] F2 TF o] gt}

ox
4
AC)
F
o
Y
2
>
o
o
Y

Schwarz and Clore(1988)= R 2ZA 9] AARUS AASIHAA AFHES
S s B W vheEol I tide wWey BEa O ool dis)
Awdt =& Zr=AE AA EoEe RS T3 S HrtstHA
Aol skar ok ol gk WEtel A BHH, AHAEo] Alugs HUleke 3
Hol = A 1
AFe] Hrtel FS PAA A & F Aok dE 59, 3 &Rt
WFA NN F7HE BHA st= AES 7HAI dYd, I AvAe @

FAZY AYS vhgEel TR I ] 3 =4S w0



7}3}
HA 2 A

J

3

D

BH o7

Mo

7}

3

A HAT AR =R0] AR A3S BT ooz %

ol tt.

B

Locke and Latham(1990) #A < 57189 FAHES AA )

o] e

K

3t

Q1 AFo] Hrka A4

& 4

of o

HyE
ZxHlo] ol A=

Al 2nlol o

L
T

7VeHAl sk,

3

3L

BANA 7 oge FRHoR

84 71

_Z..Tl

i

(1995)& ZHlH] o]

ATk H Gkt 3o AFtollA AH|A}

=
[}

Phillips

oj
il
oF
3

)
Wo

mr

—_
o

TO
i
il
B

3
pud

2=

o] A7el 93
o 2 AT

= 71E

olJ
M

oV

N

713 A& Eth(Brann 1991).

ZE

FolAv,

o 7]Eel

= Aad

n] 2f 2

1

EE

A}
=

g

A

wjr
ol

HazZRY dAH<

H] ] -

o
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Markus and Ruvolo(1989)= "ol tigt A0 v M o]/ A2l H
Aol n&F EA)3cta A A3tk Phillips 5(1995)2 AHIBIAS Wrl &

T i, HxE gaasts A i Zalo] kEsjop & o]l Aol
=M=

i
Lo
o
Ry
Ry
2
s

>
2

>.4
Ry
i
pi=)
e
N
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3. &v|ujAe 73

Z2HHAS v AHlo] thgk Aol (self- relevant) FERE ofug},
2P Fo] g Z23iE viE&e] asiRa AP A FR)se A

Apotal 5ol o,

S BAFAT & &REAS AFARE] wE zloldd Adtd dig A
A BAH Adem oFofR AAH omAR F4E7] Wil 7

2ol oug o] AFTAE LA o
et FF2 s F7]15 o T(Phillips 5 1995).

Aolrh el AV oo FAZY W FFAws 4 B B

(arousal) o] ¥il, H3i

87t Jde AolHd HixEAe 98-S dthe Blo|th(Markus and Ruvolo
1989; Cross and Markus 1990).

auAte] zpols Apale] s o EA A=A, EFQlo] S o] DA
AzbeteA ol Ble] bl thal AAlo] ofg A wkgsteAld Y%
ato]l o AlZhe] AXA wisE] vk o]# gk AnjAte] AfolE Fuj oAb
27 Aol &gstEa Ar|Ho] Fuld el ds ¥ VAW, 53
ABAY) 74H], &7, F7] 59 Ao FFL mA= AoE YA 4w
AP Fol A F23A 1A itk (Ataman and Ulengin 2003).

ZHA} 2ol 2o #gh AT o] Tajfel and Turner(1979)2] A}+3]

% ololHEE o2 7BO% AolE AAA ofo|MEE s} AL o]
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FEEZ FEFAY ol © FAA Aol T3 o]2 & Fate] Aot
AW R 3 hTurner 5 1987).

W17 oleo]EIE(personal identity)® &5, AAY = JE3 F
7 2o Aoy Ao wel AAE WFgste S Tk, AbsA o)
o] Wl E] ] (social identity)= AFS]A|Folu gto]Z2Eld Fo mal &7] A}
s oW AL OFo A&He AMEOE BFIes AS Eeth

wpebA zlold S A Sl FoJsttiH, 1A olo|dEEE
MAA 2uH Ao AF3| A olo|HEE]E AFS| A AHHIHoR FEE &
At

3.1 AYH &muA

MQAA AnEIH-S JH1A Apolel FHAE O] AB|ARE Stom AFO At

ol wWE MIA AFHE FFF 2o wE ANUAH Aotdd LnAFAE
BEeE AR o= A4 AotyToE = 5 UHh

=4 dse Fds= s sk, AF R AL Lvle] £3HdE

RS UAES TPROEM, ZuAE A4 M) ARES F o B

o 53], HA AnEEAE e Aue s 7 &anAE AAl 4]
£ 4 fGA dSst=F vk 2 ol = AFgEel P Aldeles BT

W, AU et AAR A BAE Aelgta § F 6237 wEol
o mE e FF Augeds ANe FAFow
57 ov g s,
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3.2 34 zu]E)

aHAbE ] AEets AFoly MHlEas JHAA ko] elol ALsE A
o] ouE 7}ATH ALE A 2] AHHIHL AH|AEo] AAFHoT FQ
A 7EA Ao o7 e BHAs 28T e ASE Aot
d AR E Agez Hriste HAgolEt B 4 Qo wEkA AFE A
e 33 Aorst I3 otz A 5 AF AHEo] &nAE dW

st Aol @4 4EAgstn Y PaolAe] gTold WML

categorization) 2} A}3] 4 H| 1l
and Ashforth(1992)= AH|AE2 I GFe] HAHAHS Tt A4l ALF

2 zelE FAHH R BYE Aol vt F731 3, Bhattacharya &

social comparison)E &3t AW EHT. Meal

—~

(199%5) 54 A WF3} dree A= 2ol ASH] dARE

Aron(2005)& 2¥E B3 Alo] £§ AsE mdsw, 2E 3
QA Zniatel AFE 7L A A

(1998)°] SJa A= AEE vt o, Millere AR A7} Fuld woich A
Fol Ad A3A AT AQFH MEE AloldlA ZEITL
MAHo = ol =& AFolg TAZHE Wt &3 413 HolM agwt

iﬂ
s
alfe
filo
wr
=
ok

7 oEe AFE 7L A BoE Aold. olgd avxe] 9xA
B &4 AXRT ALEA Y AP b Auu AT EH wee
e Bob FAE AdelA mEd o

wWebn A18H 2ululAe AdAe Aol ofd A3 AHH A



GRS

O‘_L/

<}
=

g om @

Holw vl A

EE RIS PURENT BRIt
o B9l HefAE Ao AHBEL AT

WEe AAZ Pahe Aol

Aolw 1 YFo= w3 FsE Ao,
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Al 37 dTFEF AA o HEAA
A1A AFEY] AA

BT MHIZ
©ONUE AHIXIIEA = e

Al
=Eal
=013

HoIx
AH]HIH

BEMHIZ
ARIE AH|XPHK|

AH| A
CRI=UE,

Hé

B A7 ATRIS < 29 31 >3 2o iy & Aok A

£ B3 ANH-AEE LA P2

@ 2] SRS AAA A H 7R

B EUE PAE AnA, f34, oleAA, 4, M, Al F

FAH 5 aeldth B4, FEAML U@ Luxe RS0 )
3

AH A18H Aol EA WF FFL WAL AT ARG AA, &
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HlAke] ANA AFE A Aol Al 2HAR stelF FEAML o §o
e P45 0] e 2MARE FHOE FPIHES S AN AL
A zulElel 47 W@ GPe mHEA FHEch WA, AAH AL
2 zulElde] FFAML BAS o Fo] MAE FFL AnnA ot
BAgtez B ATdAE FFA

AElz BAE ofF FAAREY AFo] 2eHd 5 Aok APL S

AMBl ) FaAbel wEh MBls HIE of 2
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Al 2 A 477 2A

4T ATEDY) AFRAS Astel G olBH wAREe] i
NEstel #E W5 % ATAEL AYSn o5 BAS FHE AR

[a—
o
of
_>|:
o
b
z
X
N
N
[
)
3
i
ral
)~
Az
i
)

i3
o
oy
fol
2
o
filo
ft
=
f
o
N
i
N
N

N,
o
a2
9
)
o,
2,
fol
X,

o

(o
X
=

?
=

A2 o 2MA Uz olsf] hd BaAgel AT Fs RFHUA
EEATE AN FFEE ANE serstam AR 2uA SAbEY
Bol WAE JPe PRSI ARsh deA Amdn gk ol
aulAe] FRAH} polAe ARA &7E HASH, AMIANS F
7185w, e o)g
AT o2 ARHE PEL HWFES TR 7] GRolth M)
Ed S8 FEA77] Astel Au2E oG

A

SOl AR e FAA AL el

D)
ol
L
[
%
o
>
N
N
1o
_?L‘
ok
%
o
fu
o
ol
ol
L
l
J
off

uebA e ABizo] gk fHIATEA] Abde A AF3E Hkel 2ol
Kahle 5(1986)2] A2 - A& 71X &5, Sweeney and Soutar(2001),
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=

]
t}. Grubb
e FAs)

Aok d &

)
AFE D Aulze] o), AA, o] &

9
pal

3

335
o
L

71

Aol v
A, Aol 3

-
It

©

3tE= & 2} 7)1 A (self-regulation)
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T s H] & (%)
iy 162 38.3
_ ofrJobrt 146 34.7
& gFA} -

=3y 22 5.5

A7 e 90 215

o SYAL A 95 22.7

AE 276 65.8

SAH

ATy 2l 41 9.7

A&/ A 8 1.8

B QQAx 242 57.5

-F7+A 151 36.0

RTA= PN R GFAF AB] 2 16 3.8
2AE HYA 53 12.7

=47 Az - -
E}QI 44 10.5
e 122 29.1
FHkAt

7V 197 46.9

off Q1 57 13.5
Al 420 100.0
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B A7l olgHE WS AA Az 2ulA /K29, AoEd
gael, zuulALe), Auls nU= g U A Aoz FrE 4
gom, 2z AAE oA gAA Au, f84, oAy, A4,
W2, A18lA BRAY A JHA B Adoes FRE AotEEYL
e T AAH - ALEH Aol EAA, avlHALAE AAH  AHE &
AR Adez 28 4 dbd od WrES S48

=
=
da) A1EE FHFES0] AT AP F RoleAE aJBAL

7 A9e 2487 A9 A88 o4 11719 &9 THaLES 1)
g ZHYREE ZH] LARHd =Y AdY F7b YT B

3, B3 AGHCE PRAY] W olF FHFBWE o] 245

B
el fovishl AAHNAT, 24 TR hIF FIRFEY 2
QA AEe] solidoli, MBA FHEY aQHAFEL R)7t QS
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< X 43 > &nA 7] WS Y &

ro,
A

8 A
54 W
1 2 3 4 5 6

AtEE F&AA41 0914 0056  0.055 0164 0.059  0.035
AbEd F3A2 0913 0113 0.030 0177 0107  0.045
AL32 FHAA3 0860 0.09% 0075 0246 0182  0.011
H 342 0.045 0915 0122 0100 0.068 0.092
#3143 0110 0.888 0188 0112 0105 0.099
341 0110 0.865 0163 0.090 0102 0.123
o] 8- 2] 42 0.024 0134 0922 0128 0.080 0.076
o] 8- 2]4d3 0.073 0125 0.886 0.051 -0.041 0.075
o] 8- 241 0.054 0197 0.867 0079 0101 0.105
Hlj 2 432 0.188 0.084 0.099 0.892 0.062 0.095
v 2 A1 0236 0.091 0144 0.855 0.096 0.051
Hl 24 443 0170 0136 0.027 0778 0.085 0.254
AA142 0.147 0115 0.057 0076 0939 0.016
AAA1 0143 0120 0.059 0125 0932 0.029
77vA AwlAd2 0046 0139 0120 0131 -0.038  0.899
72bA AwlAd1l o 0025 0129 0107 0186  0.083  0.895
ILfX|(Eigen Value) 2607 2569 2537 2380 1.871 1.745
g BAH%) 16292 16.057 15853 14.874 11.693 10.905
T2 54 %) 16292 32349 48203 63.077 74770 85.675
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k< A
54 W
1 2 3 4 5

MA AelEHA2 0926 0102 0075  0.057  0.068
AAA AolFHAA3 0906 0111 0038  -0.011  0.097
AAA AolFHAA1 0843 0166 0064 0119  0.103
ALE A AolE A3 0117 0842 0105 0107 0154
ALE] A Aol A1 0198 0822  0.065 0133 0.195
ALE)# ApolEHA2 0087 0806 0069 0172  0.205
ALE] A ZE1E] A1 0054 0077 0925 0134  0.151
ALE] A ZB]H] 2 0099 0121 0903 0167  0.170
Mulzs BA= =2 0058 0165 0170 0905  0.164
Muls BA= o= 0082 0194 0143 0.903  0.158
HAA 2n]H] A2 0117 0265 0193 0199  0.852
N7 AnlH A1 0158 0303 0192 0167  0.835
iLf-X|(Eigen Value) 2512 2331 1826 1824  1.654
g B-2H(%) 20930 19.428 15213 15200 13.785
T2 E2H%) 20930 40.358 55571 70771  84.555
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AN
o
L
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NS
o
ri
X
N
i
2
R
l
)
i
s
n:?i’
i)
o K
oA
alfe
o
4
&
oA
0
H

§ 23NN AF FAAEA ol2E 4 3= 0
() 9N BF FAZoE foste] 2332 FUBIHS FAT 5
Now, FAANETY] AABdAE Ue= oAlFY A FIHO+2SE) o =
100] THHA ol FAMNEE o BEHIALS FAT 5 AR
(Anderson and Gerbing 1988).
< ¥ 41 > YAESTY 18 a8 2y
1
0.780% psel 20
ToI= 1 1
XoESY 3 peo2 <
1
0.871 psed e22
0.479*
(0.082)
0.485* x 1
(0.088) 0.831 ssel el7,
0.349% Arsly L sse2 L 218
(0.092 orAe 21+
1
0.788* % ssel el9
0.325* (0.089) in
(0.095) 0.887* 1
0.416* — pcvi e25
0.080 AH[HIH 1
(0.090 0.721*
(0.093) 0.844* 1
scvi e23
Az 1
0.761* . = - scv2
.099) 0.948 @
0.690*
(0.10 0.910* 1
PETES sal e27
HEHC Of=t 1
1
0.892* sa2 e28
( Qh& 3 F @ A}(Standard Error)
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X CFI GFI TLI NFI RMR RMSEA

58.782

(P=0.067, df=44) 099 | 0977 | 0992 | 0.981 | 0.056 0.028

S|
A%E 55 84 RIS
2 = 3:-—,‘_‘
Xz Xo]o]ﬁ—]] X2 3 AA X vl
=
GFI _
- o]Alo]l™ ok
(Goodness of Fit Index) 01 09 el o
AGF] ol At oF =
(Adjusted GFI) 0-1 09 eldel™d 4=
RMR
(Root-Mean Square Residual), 0-1 0.08 o]stol™ U4=
SRMR(Standardized RMR)
RMSEA 0.1-0.08 X5
(Root Mean Square Error of 0-1 0.08-0.05 %z
Approximation) 0.05 °]3} F+&
TLI _
- o]Alo]l™ ok
(Tucker-Lewis Index), NNFI 01 09 olgeld &%
NFI _
- o]Alo]l™ ok
(Normed Fit Index) 0-1 09 eldel™d 4=
AIC A g B wA
(Akaike Information 0-%9] 3k E]Lf]—:f L]J:; ,]
Criterion) AR F)

A8 : Hu and Bentler(1999)°l4 =74 143
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1.2.2 9ARSZe) By 24

g Tol e A 88 A < 29 42 >9F 2

< 39 42> AT FAA a8 A

T l

0.1824*

By, zzuoly

o 0.886 =T
0.390* aa7e) 0912 a3 |
(0.084y

1 =

K gz
: ’r T
0.393" 0.842N enit |
(0:060) 0.815*
0.314* * | con3 |
(0.066) ojgmaly 0.9

(0092 0.355* ( 0.240* 0.8480_"" |
(0.075) e

SV

0.081}0 432* 0.952* | digt |

\ (0.091) 0.733* m
X

089 8*
aeiy =3
0.869

0.799* =

AN 0877, conts|
1

L) S

088N ot |

F& X F 2 AHStandard Error)
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X CFI GFI TLI NFI RMR RMSEA

211.067

(P=0.000, df=89) 0974 | 0941 | 0964 | 0.956 | 0.066 0.057

WAMETe S aars Asshe 2l Pakol fo5A @A o
Bt glovt, b AF @ vhsh gol Aoz hgHel AXR LY

1 CFI(Comparative Fit Index)®t NNFI(Nonnormed Fit Index) X+
TLI(Tucker-Lewis Index) A4 T2 Rd AJEE H7}3t 3 tH(Bagozzi
and Yi 1988, Bearden -5 1982). Rd ZAgxe} #H#H}A = CFI=0.974,
TLI=0.964, GFI=0.941, RMSEA=0.057 5°2 uEl} ¥tz o=z qiE2y
g RolFT vk webd SAWSTE AT b 2 74

7}
VAE AA Aot & FFE das & F Ak

Mo
2
ol
b1

M SAASFIE 2

£33 ZHFPESAA AT FANE ol2s 2 AR AAIFI BEA
FAx) A BT FAHSE fodte IR FHETHS A
T don, FAMNEZS FHBAE YE = AT A FFIHP£2SE)

o 100] T A o} THMNEE o) BEHYHL FAT 5 ok
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St 1170 FA870Ee g o
Z

uho} zro]

L

o
e =

J =3

d %

Z

FZ 4L (AVE: Average Variance Extracted)©] Bagozzi and Yi(1988)7} A| A

>of el

W

159 MAAHE 06 o174, AVE 05 o] 7

7

—~

B!

o
o

AN

Fob THAAGE 1)

= A

-
X

QA A1 F|FZHP+2SE)ol| 1.09]

Z
T

B

AN

0.042

RMR |RMSEA

0.068

NFI
0.938

TLI
0.965
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GFI
0.922

CHI
0.973

510.653
=295)

(P=0.000, df




< 3 46 > A B9 F1H 802 A
T4 = A =4 M
g SEHs Age | e  age | AVE
72bA | gajel o)™ 0.922* | 0.381
Aeg | 0E w7 0793« | os7s | U700 | 0%
oW E AF 0.842* | 0.328
S3A | ANAY 0.896* | 0216 | 0904 | 0.758
A Sl 0.913* | 0.206
olg | AET AR 0.850* | 0.383
- E]"H AFQIE ) X 0.952* | 0.131 | 0.866 | 0.684
SN AAA 7R 0.816* | 0.545
A2 0.946* | 0.199
O] A] Ad - . .
A8 0901 | 0358 | 000 | 0754
ALk 0.872* | 0.460
211 e s e o Y 0.895* | 0409 | 0.761 | 0.517
o 0.734* | 1.094
) 718/ A 0.882* | 0.457
AHe1 1];://%; 0.925* | 0.283 | 0.857 | 0.666
—316-]%‘] o H . . . .
° = A3 F 3 0.876* | 0.466
MAA | FRQIA o} A 0.779* | 0.805
Zfol | Ao} £H AZA 0.936* | 0.244 | 0.817 | 0.600
284 | U9F Ha A& AR | 0873 | 0.449
ALEl A | ALY A e TElE 0.827* | 0.529
Zpol | Ak ¥kl 0.746* | 0.824 | 0.736 | 0.582
®3A4 | od Jd &% 0.811* | 0.684
ALA Dy oy 04 21 | 090zt 0331
ZJ)B = = . .
B qu W olu|x] A/ FAZ | 0.844% | 0.526 0.781 | 0.641
AHe A o)u A /AH 19 | 0864* | 0.462
ENc) 21eh Al A A, . 0.814 | 0.687
) A A AR/ TAH 0.925* | 0.268
Al of] 2} 0.899* | 0.367
BA= A - ' ' 0.808 | 0.678
T 0.903% | 0.405
* P < 0.001
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< X 47 > TANER daad e st

Aulzs | HAF | ALE A | A1 | ALE A
T4 Edxd ] o] & A3 A
BaA=| 498 | AH | Xo} | o} 354 204 A L
N _ _ _ A HYA T4
ozt | wlA | wA | xEAY | xEA
Au] 2
2a=( 1.00
off 2
NS
0.491
2] 1.00
a7 (0.098)
A3 A
F=# 0.409 0.481
2] 1.00
a2 (0.101) (0.091)
ZNE]
0.187 0.319 0.204
2o} 1.00
waa (0.096) (0.086) (0.09)
A3)
0445 0.639 0.306 0.347
2}o} .00
waa (0.088) (0.086) (0.077) (0.08)
2244 [ 0185 0.420 0228 0310 0.454 100
4171431(0.093) (0.092) (0.089) (0.095) (0.086)
) 0.238 0.385 0.084 0.278 0.542 0.319
314 1.00
(0.07) (0.064) (0.064) (0.068) (0.064) (0.069)
o]g || 0155 0.267 0.080 0.186 0414 0.266 0.372 100
A2 4((0.081) (0.073) (0.076) (0.079) (0.07) (0.079) (0.06)
0.079 0.365 0.189 0.182 0.377 0.136 0.272 0.173
21214 1.00
(0.089) (0.086) (0.086) (0.088) (0.079) (0.084) (0.065) (0.075)
P 0.160 0.423 0201 0.143 0342 0.364 0.294 0.272 0.278
° (0.095) (0.09) (0.09) (0.091) (0.08) (0.098) (0.068) (0.09) (0.08)
A3 & 0119 0.251 0.063 0109 0.345 0144 0252 0324 0.151 0.482 o0
+¥7((0.093) (0.083) (0.087) (0.09) (0.079) (0.087) (0.067) (0.091) (0.077) (0.1)
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2 AFA AREEaL e JiEe JHE AR NEoEA FEAEY] F
wAHl Frld oa SAHHET & F Aok wEBA ol JdEe] drby
AR A SAHAETHY AFRE AAZE Zavk dd AHA
(reliability) o] &t Z4 9] G4, dAA, AS57ted 2 Y S0 vxd
Moz ZAHAZARTL o= A5 A3 A SHHNE7 v S Z
ol thgk 227t EAs=HE ov|sHA Brh(RIA L 2008).

LS del et oY e BFEEder SAHS ste Ao, B

%5 Cronbach’s Alpha AlF~& o] &3sl=t], £ AFAMZ o]& o] &3t Y
2] #/d(internal consistency reliability)®] HFE Z743}I3th. Cronbach’s
aol ko] 0501, /M8 £F FEQ A 0901 d=W AHEr) v
E g oy AAFgES sty HEE Fstd S8 & A AFA
7} A A E % (Cronbach’s a)7} oj= FEofof st=7to] tiajr e dHd
71%°] 1oy, Nunally(1978)= AF3]#stA 4] A-¢-oll= 0.5~0.60]7¢<H
i

Sthn FAstn glov, ANAos Be ATAEE ol Fos

J

O:

3
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< E 48> 7 ZPAFEC U A=Y 4F
TP

W &t 5 & Cronbach’s a
A2 BAlE of 2} 2 895
NAA AvuA 2 865
AFS A 4wl 2 889
MH Aol A A 3 405
AF3) 2] Aol R A 3 837
w2 Yol 2 844
ik 3 914
o]- &4 3 902
1 2 920
v} 2 A 3 866
ALEH FaAd 3 922
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B AT FEAHIEE o]&ste LHIAEY AMHlE ZHRaRlE 0]

=
0,

N
>~
>
ot
)
_|>i
o
_,i

e
FBL
l,:
B
R
R
)
=2
of
)
flo

BB S
2 Base U 47 oiFe] P2 HAGE ATEEL AL
F3Auz AR AAE 22 Ang, G54, ol gBA, A4, Ml
A4, A8d A4 5 oA b 24F AFsta odd AR acEl

% Aol m@AI £uln S Fa) Auls BAS o)z v
t Qge AZsnAd @k o2 g8 A XY AR adle] AAH

A3 E ALE@ VAL G, AAA - ALA AorE @] 2wluA

7

o mAl= Y, AAH - ALRH &BHIE o] ML HE of Zof m]X

rr

RMSEA 5% o83l »de) =g Brlstgon, 97t 23 =99
Aurel APEE BEY wH FFo Uehgeh ARAQ wae] g
= A2 AuRd,  X2=891.397(df=325 p=0.000)°] <%, CFI=0.928,
NFI=0.893, TLI=0.917, RMSEA=0.064°.2 BH|u & <534 YelHt. A
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NP R 1PN RN SR I PNE E DS IE BN
Q 1 1 1 1
el B e ey TN el | ol | el | sl mais
H Ay I & —
“(@1)° ©2) L(@3)° @ | () °(g‘g)° B EAAY| R | wAd |
@) | 2 | 3) | (4 | (nd)
1 | 0924
(11.144)
x2 | 0.791
3 0.841
X (23.186)
x4 0.897
5 0.913
(26.343)
“ 0.848
(24.372)
X7 0.955
8 0.815
(22.708)
o 0.942
(15.820)
x10 0.904
0.868
xi1 (21.485)
x12 0.894
0.737
x13 (17.456)
0.881
x14 (26.919)
x15 0.925
0.876
x16 (26.590)
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oo | WA ATE] A | 7] 1A | AFS] A | AE] 2=
171 = g . . - -
B a8 Leaa e T o) | gep | am | 2wl | nas
“(z_;f (22) L(?Sf @) | (%) O(z_.Z)° wEA | EEG| mA | wd | g3
@) | 2) | @3 | (nd) | (nd)
) 0.781
y (20.349)
y2 0.929
3 0.876
y (24.303)
. 0.820
y (15.523)
y5 0.765
. 0.801
y (15.335)
, 0.884
y (13.009)
v8 0.863
0 0.837
y (10.635)
y10 0.955
0.898
yil (12.354)
y12 0.891
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